All-time  high  in  retail 
displaY  advertising! 


CHICAGO  TRIlUNE 

CHICAGO  DAILY  NEWS 

CHICAGO  SUN-TIMES 

CHICAGO  AMERICAN 

19,542,654 

9,424,427 

9,098,006 

6,608,949 

43.7% 

21.1% 

20.4% 

14.8% 

Retail  display  advertising  linage 
placed  in  each  Chicago  news¬ 
paper:  1st  9  months,  1955 


DURING  the  first  nine  months  of  1955, 
retail  display  advertising  volume  placed 
in  the  Chicago  Tribune  totalled  19,542,654 
lines — breaUng  all  previous  records  for 
any  similar  period. 

The  TVibune  printed  more  than  twice 
as  much  retail  advertising  as  any  other 
Chicago  newspaper— and  1,020,221  more 


lines  than  the  second  and  third  Chicago 
newspapers  combined. 

Retailers  make  the  Tribune  their  No.  1 
medium  because  it  produces  best  results. 
A  Tribune  representative  will  gladly  help 
you  set  up  an  advertising  program  which 
will  make  most  effective  use  of  Tribune 
sales  power.  Call  him  today. 


Qlljka^©  OTiibuiiE 

THE  WORLD'S  GREATEST  NEWSPAPER 


Early  in  the  19th  century, 
George  Clymer  invented  the 
first  iron  press  made  in 
America.  Levers  replaced 
screws  for  raising  and 
lowering  the  platen  and 
thus  was  taken  the  first  step 
toward  the  earliest 
"high-speed”  press. 


WOOD  METROPOLITAN  PRESS. 
BLACK.  COLOR  ADAPTABLE  IJNITS  ENGINEERED  TO  MEET 
EXISTING  PRODUCTION  REQUIREMENTS  WITH  PROVISION  FOR  FUTURE  EXPANSION. 


Metropolitan  newspapers  can  avail  themselves  of  WOOD  color-adaptable  units  in  any  number  required 
to  meet  production  schedules. 

Standard  equipment  in  many  leading  newspaper  plants,  these  fine  presses  include  exclusive  features  that 
make  them  outstanding  from  a  viewpoint  of  dependability  and  economy  of  operation. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY 
EXECUTIVE  AND  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  N.  Y. 


IHE  INDIANAPOLIS  NEWS 
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they  Buy  More  because  they  Have  More  I 


•  Every  little  baby  can  expect  tbe  "all-out”  treatment  at 
Christmas  from  bis  fond  and  admiring  family.  But  for 
Indianapolis  babies  the  shower  of  gifts  is  bigger  because 
fathers  and  mothers  do  have  more.  For  example.  Depart¬ 
ment  Store  sales,  here,  are  149.2%  above  the  national 
average.* 

Not  only  is  Indianapolis  a  richer  and  readier  market  for 
the  things  you  have  to  sell,  but  its  other  important  ad¬ 
vantages  make  it  a  must  on  any  list: 


►  It’s  Easily  Reached  . . .  you  get  saturation  coverage  of 
the  metropolitan  area,  plus  an  effective  bonus  coverage  of 
the  44  surrounding  counties  in  The  Indianapolis  Star  and 
The  Indianapolis  News.  Write  for  complete  market  data 
today. 


►  It’s  Big  .  .  .  over  600,000  population. 


►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture. 


KELLY-SMITH  COMPANY  *  NATIONAL  REPRESENTATIVES 

-Consuirw  Markets,  1954.  Standard  Rata  A  Data  Service 


The  Indianapolis  Star 


be  Sure  to 

SELL  SYRACUSE 


^lAJkat  Our  l^eaderA 


-;.  ^.-.v 


39,500  pock  Syracuse's  Archbold  Stadium 
for  annual  Syracuse-Colgate  classic. 


No.  1  Test  Market  of 
the  United  States 

(Sales  Management’s  Audited  Survey,  June,  19551 


SYRACUSE  is  the  sports  capital  of  Upstate 
New  York,  as  well  as  being  its  commercial 
hub.  Major  collegiate  football,  National 
League  basketball.  International  League 
baseball,  nationally*televised  boxing  —  all 
these  dominate  the  interests  of  sports  fans 
in  a  15-county  area. 

It’s  another  reason  for  the  extraordinary 
readership,  and  compelling  sales  effective¬ 
ness,  of  The  Syracuse  Newspapers.  These 
newspapers  give  100  per  cent  saturation 
coverage  of  metropolitan  Syracuse,  and  ef¬ 
fective  coverage  of  14  surrounding  counties. 
No  other  combination  of  media  can  deliver 
comparable  coverage,  at  comparable  cost, 
in  this  market  of  1.3  million  population  and 
$1.9  billion  buying  power. 


The  HEARTLAND 
of 

NEW  YORK  STATE 


CIRCULATION;  Combined  Daily  223.103 
Sunday  Herald  American  22t,9S4 
Sunday  Post-Standard  101,254 


the  SYRACUSE  NEWSPAPERS 


In  Fai'or  of  Balance 

To  THE  Editor:  There  is  an 
interesting  relationship  between 
two  seemingly  unrelated  stories 
in  your  Nov.  12  issue. 

First,  the  report  on  recom¬ 
mendations  made  to  Sigma 
Delta  Chi  concerning  feasibility 
of  research  on  news  handling 
in  the  I'Jofi  election  campaign. 
The  mere  existence  of  such  a 
project  should  have  a  salutary 
effect  on  campaign  coverage. 

The  folly  of  extreme  parti¬ 
sanship  was  implied  in  your 
report  on  Lee  Hills’  speech  in 
which  he  revealed  some  of  the 
findings  of  the  Gardner  motiva¬ 
tion  research  for  the  Detroit 
Free  Pretts. 

Mr.  Hills  described  Dr. 
Gardner’s  finding  that  theie  is. 
or  should  be,  an  almost  per¬ 
sonal  rapport  between  newspa¬ 
per  and  reader.  Further,  the 
reader  likes  things  in  a  news¬ 
paper  which  tend  to  confirm 
his  own  opinions. 

How,  then,  can  a  newspaper 
whose  audience  —  or  potential 
audience  —  is  anywhere  near 
evenly  divided  as  between 
Democrats  and  Republicans, 
possibly  justify  a  shrill  cam¬ 
paign  in  support  of  either 
party?  Leaving  aside  all  con¬ 
siderations  of  fair  play  and 
public  responsibility,  it  just 
doesn’t  make  sense  from  a 
public  relations  standpoint. 

Let  the  editorial  columns  ex¬ 
press  a  newspaper’s  reasoned 
judgment  of  the  issues.  Then 
let’s  keep  the  columnists,  the 
cartoonists,  the  special  features 
and  the  big,  black  headlines  in 
balance. 

Robert  A.  Van  Riper 
Swarthmore,  Pa. 

A  Clarification 

To  THE  Editor:  Because  re¬ 
cent  leports  conceming  the  at¬ 
titude  of  the  National  Confer¬ 
ence  of  Chri.stians  and  Jews  to¬ 
ward  advertising  and  mass  com¬ 
munications  may  have  been  mis¬ 
leading  it  is  my  hope  that  this 
statement  will  clarify  any  mis¬ 
understanding. 

The  conversations  reported  in 
the  press  were  a  part  of  a  re¬ 
cent  symposium  sponsored  by 
the  National  Confeience.  Edu¬ 
cators  and  scholars  who  took 


part  were  invited  to  express 
their  opinions. 

The  National  Conference, 
which  has  had  a  Commission 
on  Mass  Communications  since 
1951,  has  long  believed  in  the 
effectiveness  of  the  media  of 
mass  communications. 

The  National  Conference  fur- 
her  recognizes  that  without  ad¬ 
vertising  the  mass  media  of  this 
country  could  not  exist  as  we 
know  it  today. 

Everett  R.  Clinchy 

President, 

National  Conference  of 
Christians  and  Jews, 

New  York,  N.  Y. 

Congratulatory 

To  the  Editor:  We  are  en¬ 
joying  E  &  P’s  “new  look.” 

Managing  Editor, 

Greenville  (S.  C.)  Piedmont. 

Paul  Barrett 

Posted 

To  THE  Editor:  Ray  Erwin’s 
eminently  readable  “Clippings” 
column  often  winds  up  on  our 
bulletin  board. 

Norman  Shavin 
Jackson  (Miss.)  State  Times. 


.Sliort  OaLi 


Headlines: 

Husband  Killed  By  Jet  Cano¬ 
py,  Asks  $25,000.  —  Chieagu  ; 
(Ill.)  Tribune. 

• 

Triplet  Girls  Born  to  Young 
Blythe  Wife.  —  Los  Angeles 
(Calif.)  Times. 

• 

CiNNA.MON  Burns  Treat  for 
Family  Meals.  —  Salem  (Ore.) 
Capital  Journal. 

• 

Massages  From  Friends 
Help  Watts  and  Wife. — Clarks¬ 
burg  (W.  Va.)  Exponent-Tele¬ 
gram. 

• 

Janitor  Charged  With  Bat-  ^ 
tery — Cincinnati  (Ohio)  Times 
Star. 

• 

Ex-Student  Turns  Up;  Not 
Dead.  —  Chapel  Hill  (N.C.) 
Daily  Tar  Heel. 


Represented  by  MOIOHEY,  REGAN  &  SCHMITT 


Vol.  88.  No.  49.;  November  26,  1955.  Eklitor  &  Publisher,  the  Fourth  Estate  is 
publish^  every  Saturday  with  an  additional  issue — The  International  Year  Book 
—in  February  by  the  Editor  &  Publisher  Co.,  Inc.  Eklitorial  and  business  ofTiess 
at  1475  Broadway,  Times  Tower,  Times  Square,  New  York  36,  N.  Y.  Entered  as 
second  class  matter  at  the  Post  Office  at  Jersey  City,  N.  J.  under  the  act  of 
March  3,  1879,  with  Titles  Patented  and  Clustered  and  Contents  Copyriabtad 
1955  by  The  Editor  &  Publisher  Co.,  Inc.  Annual  subscription  S6.S4>  in  United  . 
States  and  imesessions,  and  in  Canada.  All  other  countries,  $10.00.  " 
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To  its  Telephoto  and  Unifox*  newspicture  networks 
United  Press  welcomes  the  Chattanooga  News- 
Free  Press. 

U.P.  is  growing  faster  than  any  other  photo  service. 

Cities  on  the  Telephoto  network  ore  three  times 
os  many  os  when  the  United  Press  entered  the 
newspicture  field. 

Clients  hove  multiplied  even  more  rapidly.  The 
first  agency  to  provide  facsimile  for  newspapers, 
U.P.  from  the  start  has  been  preferred.  More  dailies 
use  Unifax  than  the  other  systems  combined.  And 
the  list  is  lengthening  at  the  rate  of  one  a  week. 

The  Chattanooga  News-Free  Press  is  a  noteworthy 
addition  to  that  list. 


UNITED  PRESS  NEWSPAPER  CUENTS 
IN  TENNESSEE 


United  Press 


TODAY’S  PICTURES  WITH  TODAY’S  NEWS  TODAY 


Rat-  ^ 


AthMt  Post-Athwiian 
Bristol  Horald-Courltr 
Bristol  Virilnlo- 
Tennessean 

Chattanooca  News-Free 
Press 


Memphis  Commercial 

MorriiSown  Sun 
Murfreesboro  News 
Journal 

Nashville  Banner 


Chattanooia  Sunday  Times  Nashville  Tennessean 
Columbia  Herald  Paris  Post  Intelligencer 

Knoxville  News  Sentinel 

NIWSPKTURfS 


Bristol  Herald-Courier 
Bristol  Vlrglnia- 
Tennessean 

Chattanooga  News-Free 
Press 


Columbia  Herald 
Knoxville  News  Sentinel 
Memphis  Commercial 
Appeal 

Memphis  Press  Scimitar 


editor  Sc  publisher  for  November  26,  1955 


UNITED 
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WELCOMES... 
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WEALTHY  UNION  COUNTY 

COMPARED  WITH  200  LEADING 
COUNTIES  IN  THE  UNITED  STATES 

RANKS  -  10th  PER  CAPITA 
INCOME  $2160 

RANKS -11th  PER  FAMILY 
INCOME  $7319 

RETAIL  SALES  $475,51 6,000 

COVERED  BY 

€ii^nkt()  IDailii  Sottrnal 

ELIZABETH  *  NEW  JERSEY 

Represented  Nationally  by  Ward-GrifFitK  Company,  Inc. 


GET  THIS  FREE  BOOK! 


Gives 


FACTS 


on... 


#  A  Market  of  Over  5  Million  Consumers 

#  More  Than  11,000  Retail  Outlets 

9  Tremenclous  Total  Purchasing  Power 
9  Endless  Streams  of  New  Prospects 
9  Merchandising  Aids  Available 
9  Composite  Picture  of  Service  Family 
9  List  of  "Blue  Chip"  Advertisers 
9  Successful  Mail  Order  Advertising 
9  Growth  of  the  "Times"  Publications 
9  The  "American  Week-end"  in  Europe 
9  "Times"  Advertising  &  Service  Offices 


MAIL 

COUPON 

TODAY! 


ARMY  TIMES  PUBLISHING  CO. 

41  E.  42nd  Street,  Dept.  B 
New  York  17,  New  York 

Please  send  me  a  free  copy  of  “Timely  Facts". 
NAME - - - - - -  - - 

AOOBESS - - - - - 

ary - zone - state _ 


-  Ray  Erwin 's 


CoL 


umn 


Journalists,  (hurrah  for  Roy  W.  Howard’s  defense  of  the 
word)  curiously  enough,  rank  poorly  as  heroes  among  their 
peers.  In  the  recent  Hall  of  Fame  for  Great  Americans  ballot¬ 
ing,  the  College  of  Electors  cast  these  meagerly  votes:  Horace 
Greeley,  7;  John  Peter  Zenger,  5;  Joseph  Pulitzer,  2;  Elijah 
Parish  Lovejoy,  1;  Henry  Adams,  1.  It  takes  61  votes  for 
election  and  placing  of  a  bronze  bust  in  New  York  University’s 
colonnade.  In  the  elections,  held  each  five  years  since  1900,  86 
distinguished  Americans  have  received  the  accolade,  but  none 
is  listed  as  journalist.  Nearest  to  one  was  Samuel  L.  Clemens 
(Mark  Twain),  who  w'as  a  newspaperman  before  he  was  an 
author.  .  .  .  George  Burnham,  Chattanooga  News-Free  Press, 
is  author  of  ‘‘Billy  Graham:  A  Mission  Accomplished”  (Flem¬ 
ing  H.  Revell  Co.,  story  of  the  evangelist’s  crusade  in  England 
and  Europe,  and  Jack  Kofoed,  Miami  Herald,  is  author  of 
“Moon  Over  Miami”  (Random  House),  fabulous  story  of  the 
fabulous  resort. 

— (flipped  from  Frank  DelWitl’s  “Guyed  Lines"  eolnmn  in  the 
World  Stamp  Market t  “What  Price  Fame?  That  Ray  (of  snn- 
shine)  Erwin  in  his  EDITOR  &  PUBLISHER  eolumn  gave  this 
publication  pretty  much  of  an  international  plug  a  fewr  weeks  ago. 
Erwin,  by  the  way,  is  a  newsman's  newsman,  and  his  way  of  han¬ 
dling  an  always  interesting  turret  brings  back  memories  of  the 
late  Karl  K.  Kitchen."  Thanks,  and  that  “sunshine"  crack  reminds 
that  my  full  given  name  is  a  family  one,  Raynor,  and  a  neighbor 
used  to  aggravate  me  as  a  kid  with  sing-song  of  “Raynor  Shine." 

— Intelligence  gleaned  from  the  Entomological  News:  A  new  Mexican 
woodrat  flea  has  been  named  ‘‘Orchopeas  sexdentatus  firemani”  in  honor 
of  Bert  Fireman,  Phoenix  (Ariz.)  Gazette  columnist.  .  .  .  George  Harry 
Steuart  Jr.,  a  30-plus-year  veteran  of  the  Baltimore  Evening  Sun  copy- 
desk,  postcarded  from  his  vacation:  "Wish  someone  else  were  here." 
Picture  on  the  caAl  was  of  the  Baltimore  County  Courthouse  at  Towson, 
Md.,  where  he  spent  his  vacation  serving  on  the  Grand  Jury.  .  .  .  Senator 
Wallace  F.  Bennett  (R.-Utah)  now  qualifies  as  a  I.inotype  mechanic. 
While  visiting  the  shop  of  the  Parowan  (Utah)  Times,  he  extricated  the 
hand  of  Keith  Halterman,  a  Linotype  operator,  from  some  levers.  In 
an  editorial  of  thanks.  Editor  Mitchell  concluded:  "Just  one  thing. 
Senator — where  did  you  put  the  parts  you  removed?  We’d  like  to  put 
the  machine  back  together.” 

— City  Editor  Robert  L.  Cray,  Fayetteville  (IV.C.)  Observer, 
says:  “The  average  city  editor  is  looking  for  a  reporter  who  is 
a  combination  investigator  and  writer  and  who  also  ran  spell. 
Such  a  reporter  should  have  eyes  like  an  eagle,  ears  like  a  dicta¬ 
phone,  a  memory  like  an  elephant,  the  suspicion  and  curiosity 
of  Estes  Kefauver,  the  rationalization  of  Sherlock  Holmes,  the 
writing  ability  of  Arthur  Brisbane  and  he  also  should  be  able  to 
take  pictures,  tell  the  time  of  day,  write  heads  and  change  a  ribbon 
on  a  typewriter.  And  just  when  you  get  such  a  reporter  trained 
to  change  the  tvpewriter  ribbon  he  moves  on  to  a  larger  newspaper 
or  the  AP.” 

Dizzy  Diary 

— .\t  the  17th  Century  Phifipse  Castle,  Tarrytown-on-Hudson,  I  pur¬ 
chased  a  facsimile  of  Vol.  1.  No.  1  of  the  Pocantico  Gazette,  dated  ^pt. 
1,  1846.  reproduced  by  Sleepy  Hollow  Restorations.  And  at  the  other  of 
the  two  restorations,  Sunnyside  at  Irvington-on-Hudson,  home  of  Wash¬ 
ington  Irving,  a  copy  of  the  New  York  Times  when  that  newspaper  was 
only  five  years  old  adorns  the  center  table  of  the  principal  parlor. 

— .\t  Publicity  Club  of  New  York  dinner  at  Hotel  Delmonico  heard 
Harold  L.  Schafer,  president  of  the  Gold  Seal  Company,  Bismarck,  N.  D., 
urge  publicists  to  turn  their  attention  inward  to  their  concern’s  personnel, 
good  advice  for  newspapers  which  are  not  as  a  group  promotion-conscious 
enough  for  themselves.  A  New  York  newspaper  and  a  radio-TV  chain 
with  which  he  was  advertising  heavily  informed  the  New  York  Post 
0£Bce  they  could  not  recommend  the  multi-million-dollar  Gold  Seal  firm 
for  $3  credit  for  a  Post  Office  box  and  the  TV  vicepresident  even  wTote 
he  doubted  there  is  “any  such  company.” 

— .At  the  dress  rehearsal  of  the  New  York  Financial  Writers’  Associa¬ 
tion’s  19.35  Follies  at  the  Hotel  Astor  with  Edward  J.  Meier,  Modem 
Lithography,  as  guests  of  Lawrence  Farrant,  New  York  World  Telegram 
and  Sun,  a  member  of  the  cast  of  the  scintillating  show.  Wall  Street 
brokers,  in  one  catchy  song,  warned: 

We’ll  do  to  you  what  you  cannot  do 
On  a  bicycle  built  for  two. 
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PRESENTING  TO  EDITORS 

A  NEW  NEWSR4PER  DEPARTMENT 

THE  FAMILY  COUNCIL 

CONSISTING  OF 

A  JUDGE  ...  A  PSYCHIATRIST  .  .  . 

A  NEWSPAPER  EDITOR  ...  A  WOMEN’S 
PAGE  EDITOR . . .  AND  TWO  NEWSPAPER 
WRITERS  .  .  .  these  consult  with 
GLERGYMEN-OF-ALL-FAITHS  In  creating 
a  completely  new  type  of  Newspaper 
reader  service. 


TALENT  •  IDEAS  •  RESEARCH  •  TEAMWORK 


The  Family  Council  should  not  be  confused  with  any  other  type  of  reader  advice  column 
ever  before  offered  to  newspapers.  It  is  really  a  processed  reporting  of  actual  family  experi¬ 
ence.  Before  a  single  column  was  written,  a  full  year  was  spent  in  studying  case  records  in  family 
and  juvenile  courts,  professional  counselling  agencies,  probation  offices,  criminal  courts,  divorce 
courts,  etc. 


Family  Council  is  not  intended  to  be  a  letter-producing  column,  but  letters  will  be  studied  for 
potential  material,  and  will  be  acknowledged.  Its  purposes  are:  to  provide  dramatic,  absorbingly 
interesting  reading  matter  for  all  the  readers ;  to  shed  light  on  an  individual’s  problem  by  reveal¬ 
ing  actual  experience  that  may,  in  whole  or  in  part,  parallel  a  reader’s  problem. 


Family  Council  is  produced  through  team  work.  Reporters  assigned  to  relevant  beats  pro¬ 
duce  the  material,  and  that  is  rewritten  by  a  writer  with  special  training  in  this  field.  Clergy¬ 
men  of  all  faiths,  medical  men  and  psychiatrists  are  consulted  whenever  the  problems  require 
such  specialized  knowledge.  The  greatest  care  is  taken  to  assure  that  the  Council’s  comments 
will  not  run  afoul  of  anyone’s  religious  and  moral  convictions.  All  copy  is  read  and  discussed  by 
at  least  three  editors  before  being  approved  for  publication. 


Mr.  Philip  Hochstein  of  the  Newhouse  newspapers  sums  up  his  ex¬ 
perience  after  testing  'The  Family  Council  service  as  follows:  “It  is  my 
own  opinion  that  “Family  Council”  is  the  most  potent  feature  we  have,  or 
have  ever  had,  in  our  papers. 


Family  Council  is  not  merely  another  column,  but  instead,  it  is  a  vital  department  of  today’s 
newspaper. 


We  suggest  you  wire  collect  for  rates  and  for  your  territory. 


The  World's  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORP. 

250  PAKK  AVE.,  N.  Y.  17,  N.  Y.  Tcl.  Plaza  1-2470 
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editorial 


'Inherent’  Power  Over  Information 

VjT/ E  ARE  amazed  to  learn  that  Congressman  John  E.  Moss  is 
“amazed”  that  some  government  agencies  believe  they  have 
an  “inherent”  power  to  control  information.  This  perverted  notion 
that  elected  or  appointed  officials  can  decide  what  items  of  non- 
secnrity  information  should  be  released  to  the  public  has  been  the 
root  cause  of  news  suppression  at  all  levels  of  government.  It  has 
provided  the  basic  reason  for  the  Moss  Committee  investigation. 

The  growing  tendencv  towards  news  suppression  by  some  govern¬ 
ment  officials  has  not  happened  by  accident.  It  has  come  about 
because  of  the  lack  of  a  clear-cut  government  {X)licy— which  should 
be  vigorously  stated  bv  Congress  or,  better  yet,  enacted  into  law— 
that  this  is  a  government  of  the  people  and  the  people  are  entitled  to 
know  everv'thing  their  government  is  doing.  The  only  limitations 
should  be  well-definetl  to  cover  areas  of  militarv’  security. 

In  the  absence  of  such  a  policy,  official  practices  in  releasing  news 
have  been  influenced  sometimes  bv  misplaced  loyalty  to  their  staffs, 
their  superior  officers,  or  to  their  political  parties.  .\n  over-riding 
self-preservation,  or  loyaltv  to  themselves,  has  not  been  unknown. 
And  behind  all  of  it  has  been  a  lack  of  lov'altv’  to,  or  c'onfidence  in, 
the  American  people  without  whose  understanding  the  .-Xmerican  svs- 
tem  of  government  cannot  operate  successfully. 

It  is  felt  in  .some  circles  that  the  Moss  study  already  has  stimulated 
the  flow  of  ne\\^s  from  .some  government  agencies.  We  hope  so.  But 
we  think  it  would  be  a  fatal  mistake  for  the  committee  or  for  leaders 
of  the  press  to  believ'e  that  the  spotlight  of  publicity  from  one  Con¬ 
gressional  investigation  will  provide  the  cure-all  for  this  serious  prob¬ 
lem.  The  practices  of  news  suppression  are  too  deeplv  imbedded  in 
big  government  to  be  corrected  for  all  time  by  one  e.vpose. 

The  pet)ple’s  right  to  know  must  be  spelled  out  for  the  guidance 
of  public  officials;  otherwise  successors  to  present  officeholders  will 
resort  to  all  the  tested,  albeit  erroneous,  reasons  whv  the  people 
should  not  be  told. 


New  Threat  to  Freedom 

E  .\RE  sympathetic  to  the  Motion  Picture  .\s.sociation’s  claim 
**  that  the  industrv  should  be  free  from  prior  restraint— that  is, 
censorship— particularlv  in  view  of  the  U.  S.  Supreme  Court’s  1952 
decision  in  the  “Miracle”  case  which  included  movies  under  the 
freedom  of  the  press  guarantee  of  the  First  .Amendment. 

However,  we  do  not  share  the  association’s  view  that  the  “Mira¬ 
cle”  decision  could  be  interpreted  as  condoning  prior  restraints,  or 
censorship,  on  print  or  broadcast  media.  That  philo.sophy  is  con- 
trarv  to  many  Supreme  Court  decisions  for  a  free  press— notablv 
free  newspapers— over  the  last  150  vears.  We  believe  the  High  Court 
would  ({uickly  correct  any  such  interpretation. 

The  1952  decision  was  a  positive  one  for  the  motion  picture 
industry.  .•Vlthough  it  may  not  have  gone  far  enough  to  eliminate 
censorship.  It  cannot  be  considered  a  negative  one  with  respect  to 
other  media.  By  this  we  do  not  belittle  the  picture  industrv’s  rightful 
claim  for  the  elimination  of  censorship  in  various  states  and  munici¬ 
palities.  If  the  Supreme  Court  believes  moving  pictures  are  included 
under  the  broadened  definition  of  “press”  in  the  First  Amendment, 
as  it  has  stated,  then  it  should  be  protected  from  censorship  under 
that  guarantee. 


Be  ye  doer*  of  the  word*,  and  not 
hearer*  only,  deceiving  your  own  *elre*. 

— Janie*,  I ;  22. 
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Q  and  A  Panel 


Question:  About  Christmas  Presents 

^EW  YORK  advertising  agencies  and  public  relations  firms 
report  that  the  business  of  gift-giving  between  businesses 
will  be  bigger  than  ever  this  Christmastime.  Great  demand  is 
for  off-beat  items  that  cost  $5  each  and  look  like  they  cost  $50. 
What  is  your  policy  on  acceptance  of  gifts  by  (1)  membei's  of 
the  newsroom  staff  (2)  company  executives  (3)  purchasing  de¬ 
partment  people? 


«  In  Direct  Quotes 

“If  the  politician  persists  in  closing 
the  door  of  the  government,  then  let 
the  press  smash  this  on  Page  One  and 
keep  smashing  it  there  until  the  people, 

I  always  pre-occupied  with  their  personal 
I  affairs,  come  alive  and  put  the  finger 
of  public  opinion  upon  the  politician.” 
V.  M.  Newton  Jr.,  chairman  of 
j  Sigma  Delta  Chi’s  Freedom  of  In¬ 

formation  Committee. 

♦  *  ♦ 

•‘Granted  that  an  iron  curtain  may 
have  been  bolted  into  place  in  the 
doorways  of  some  public  offices,  I  sub¬ 
mit  that  our  newspaper  leaders  are  not 
better  informed  than  they  ai-e  on  mat¬ 
ters  of  public  concern — NOT  because  of 
an  iron  curtain  but  because  of  the 
gauzy  cloak  of  inertia  which  lies  over 
too  many  editorial  and  reportorial 
minds.” 

^  Prof.  Frank  Ja.mes  Price,  Loui¬ 

siana  State  University  School  of 
Journalism. 

*  *  * 

“As  public  relations  men,  you  have 
not  done  your  duty  when  you  simply 
paint  the  potential  glories  of  an  atomic 
sunset.  You  have  not  done  your  duty 
when,  in  an  advertisement,  you  simply 
devise  a  couplet,  the  last  word  of  the 
line  rhyming  with  'atom.’  You  have  a 
duty  to  understand  this  subject  before 
you  write  about  it.” 

Gordon  Dean,  Vicepresident,  Gen¬ 
eral  Dynamics  Corporation,  at 
Public  Relations  Conference. 

*  *  ♦ 

“In  its  effort  to  protect  the  freedom 
of  the  world,  America  has  invented 
nuclear  weapons  capable  of  destroying 
all  human  life  .  .  .  The  fact  that  only 
a  handful  of  men  possess  this  under- 
'  standing  is  itself  a  dangerous  thing.  I 
^  have  long  been  persuaded  that  an  essen¬ 
tial  insurance  against  the  dangers  in¬ 
herent  in  nuclear  weapons  is  an  Ameri¬ 
ca-wide  public  and  a  world-wide  public 
that  fully  realizes  the  cosmic  dimen¬ 
sions  of  this  danger.  Our  problem 
has  been  to  strike  a  balance  between 
the  requirements  of  secrecy  and  the  no 
less  stringent  need  of  wise  publicity. 
\Ve  have  not  yet  solved  this  problem.” 
Thomas  E.  Murray,  member  of 
the  United  States  Atomic  Energy 
*  Commission. 


Answers  from  E&P  Panel  Members: 

J  Our  own  newspaper  believes  acceptance  of  gifts  by  writers. 

editors,  or  those  having  to  do  with  purchasing  could  be  a 
bad  practice.  Until  now  we  have  not  felt  the  matter  was  out  of 
control  and  have  made  no  move  to  curtail  the  practice.  The 
situation  is  reviewed  annually. 

Inasmuch  as  we  give  a  number  of  gifts  at  Christmas  it 
would  be  embaiTassing  to  stop  the  acceptance  by  employees 
unless  at  the  same  time  we  stopped  sending  gifts  to  those  who 
we  feel  ai'e  especially  helpful  to  us. 

«  ♦  « 

2^  We  permit  members  of  our  news  room  staff  to  accept  such 
gifts.  The  gift  is  usually  nothing  more  than  a  bottle  or  a 
carton  of  cigarettes,  and  so  far  as  we  have  been  able  to  de¬ 
termine,  acceptance  of  these  gifts  has  created  no  problems  of 
any  kind. 

Company  executives  accept  gifts.  These  gifts,  again,  are 
usually  of  an  inexpensive  nature  and  veiy  often  are  from 
people  to  whom  the  executives  themselves  give  gifts  at 
Christmastime. 

Purchasing  Department  people  do  not  accept  gifts  from 
suppliers. 

4E  ♦  ♦ 

For  many  years  we  have  had  a  policy  that  we  do  not  send 
out  gifts  nor  do  we  accept  them.  I  cannot  say  that  these 
rules  are  never  violated  by  individuals  from  time  to  time  in 
the  service  departments,  but  as  far  as  we  can  control  it.  we 
do  so. 


•;|Pllllllll!l'll!ll||.iiri 


This  issue  marks  the  seventh  weekly  “anniversary”  of  the 
Editor  &L  Publisher  Q  and  A  Panel  which  began  appearing  in 
this  space  on  Oct.  15.  Testimonials  received  from  those  who 
have  submitted  questions  which  the  Panel  has  answered  indi¬ 
cate  the  feature  is  proving  helpful  to  newspaper  executives. 

The  majority  of  questions  processed  so  far  have  concerned 
mechanical  problems.  E&P  wishes  to  announce  again  that  the 
Panel  is  prepared  to  handle  questions  dealing  with  all  phases  of 
newspaper  production  including  advertising,  editoiial,  promotion, 
etc. 

For  those  who  “came  in  late,”  all  questions  are  submitted 
anonymously  to  a  selected  group  of  panel  members.  Only  three 
people  in  the  E&P  office  know  the  identities  of  the  questioners 
and  of  those  who  prepare  the  answers. 

The  success  of  the  project  so  far  has  necessitated  adding  sev¬ 
eral  new  “experts”  to  the  49  original  Panel  members.  Further 
expansion  is  contemplated  and  a  complete  roster  of  the  Panel 
will  be  published  here  in  the  near  future. 
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How  your 

1956  promotion  can  do 
a  better  job  of  selling 
the  men  who  want  to  sell 
in  your  market 


There’s  one  sure  way  of  reaching  the  adver¬ 
tising  executives  who  make  the  media  deci¬ 
sions  that  mean  more  business  for  you. 

It’s  your  advertising  in  The  New  York  Times. 

And  there’s  no  more  opportune  time  to  reach 
this  specialized  audience  than  in  The  New 
York  Times  annual  business  review’  issue. 

The  Times  1956  business  review’  will  be  pub¬ 
lished  on  Tuesday,  January  3.  It  will  cover  the 
entire  range  of  our  national  economy.  It  will 
be  full  of  the  kind  of  facts  that  alert  executives 
want  and  need  in  planning  for  the  year  ahead. 

In  advertising  agencies  and  at  accounts  all 
across  the  country  it  will  be  read  and  referred 
to  by  executives  most  concerned  with  adver¬ 


tising  budgets,  media  plans  and  schedules. 
Your  promotion  will  reach  them  when  they  are 
most  receptive  to  your  story ..  .when  they  are 
seeking  useful,  working  information. 

Use  this  business  review  of  The  New  York 
Times  to  keynote  your  1956  promotion.  Use 
it  to  tell  the  story  of  your  market  and  your 
ability  to  sell  that  market. 

Get  all  the  facts  now.  Any  New  York  Times 
office  will  be  happy  to  talk  with  you  about 
your  special  problems ...  to  show  you  how 
The  New  York  Times  can  help  you  solve  them. 


ebe  Nctr  ilork  Slimes 

AIL  THE  NEWS  THAT  S  FIT  TO  PRINT  ' 
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A  Few  Oppose  Resolution,  Saying 
It  Injects  AP  Into  a  ‘Crusade’ 

Colorado  Springs,  Colo. 

The  Associated  Press  Managing  Editors  Association  voted 
last  week  at  its  22d  annual  meeting  to  authorize  its  officers  and 
committees  to  resist  censorship  and  secrecy  “wherever  and 
whenever  encountered,  at  every  level  of  government.” 

The  strongly  worded  resolution,  submitted  to  the  APME 
membership  by  20  editors,  set  off  a  floor  fight,  some  object¬ 
ing  that  it  committed  the  Associated  Press  to  a  “crusade” 
which  might  impair  the  agency’s  traditional  position  as  an 
“objective  reporter.” 

The  resolution  fight  came  at 
the  climax  of  a  long  session  on 
the  growing  “freedom  of  infor¬ 
mation”  problem.  Principal 
speaker  was  Congressman  John 
E.  Moss,  California  Democrat, 
who  heads  a  House  subcommit¬ 
tee  looking  into  secrecy  in  the 
federal  government. 

Challenged  by  Day 

Norman  Isaacs  of  the  Louis- 
nlle  Times  submitted  the  reso¬ 
lution,  which  stated,  in  part: 

“The  Associated  Press  Man¬ 
aging  Editors  Association  here¬ 
by  goes  on  record  and  autho¬ 
rizes  its  officers  and  commit¬ 
tees  to  resist  and  oppose  cen¬ 
sorship  and  secrecy  that  threat¬ 
ens  the  people’s  right  to  know, 
wherever  and  whenever  en¬ 
countered,  at  every  level  of  gov¬ 
ernment,  by  every  means  con¬ 
sistent  with  the  non-partisan  Frank  J, 


Mr.  Day  and  John  W.  Bloomer  apply  to  the  State  Depart- 
of  the  Columbus  (Ga.)  Ledger  ment?  We  realize  you  can’t 
to  strike  the  paragraph  author-  conduct  diplomacy  in  a  goldfish 
izing  the  resistance  to  secrecy,  bowl.” 

the  editors,  by  voice  vote,  ap-  Mr.  Moss  replied:  “I  would 
proved  the  resolution.  apply  the  same  standaid  to  all 

Congressman  Moss  said  his  departments — that  is,  justify 
subcommittee,  when  it  resumes  your  withholding^  of  informa- 
and  non-political  character  of  hearings  in  January,  will  look  tion,  not  justify  its  release.” 
this  organization.”  into  complaints  of  intimidation  Following  Mr.  Moss  talk,  a 

Sam  H.  Day  of  the  New  York  and  reprisal  against  reporters  panel  of  editors  and  one  la\^er 
Journal  American  rose  to  ask:  who  try  to  get  the  news.  The  took  over  to  express  their  views 
“Where  is  the  APME  going  committee  will  also  concern  it-  the  problem, 
when  it  starts  crusading?”  self  with  “news  management  Tanner  T.  Hunt  of  the  Beau- 
“There  are  other  organiza-  policies”  of  government  infor-  ^nont  (Tex.)  Enterprise  called 
tions  that  can  move  without  in-  mation  officers.  (E  &  P,  Nov.  for  a  “strong  national  body 
volving  the  AP,”  Mr.  Day  said.  19.  Page  13.)  spearheading  the  forces  in  the 

“We  came  here  to  improve  the  Kenneth  R.  West  of  the  ,,  people  s  right  to 

quality  of  the  AP  report.  I  Lansing  (Mich.)  State  Journal  kaow.  He  also  stressed  the 
don’t  think  we  should  go  tilt-  told  Mr.  Moss  that  “an  i^Poi’tance  of  ^tting  across  to 
ing  after  windmills.”  Editor  &  Publlsher  editorial  .®  readers  that  it  is  their 

Talbot  Patrick  of  the  Rock  charged  your  committee  with  newspapers  alone. 

Hill  (S.C.)  Evening  Herald  setting  up  a  campaign  issue  which  the  press  is  waging, 
urged  the  editors  to  differen-  against  the  administration,”  Harold  L.  Cross,  author  of 
tiate  between  the  AP  and  the  and  he  asked  the  congressman  “The  People’s  Right  to  Know” 
APME.  The  latter,  he  pointed  to  declare  himself  on  that  point,  and  legal  consultant  to  the 
out,  was  an  independent  adviso-  “In  our  hearings  about  half  American  Society  of  Newspa- 
ry  organization.  the  instances  went  back  to  the  P®r  Editors,  said  the  trend  to- 

“We  are  in  this  fight  previous  administration,”  Mr.  ward  increasing  secrecy  in  the 
whether  we  like  it  or  not,”  said  Moss  replied.  “Our  committee  executive  branch  has  been  go- 
Alan  Hathway  of  Newsday,  has  kept  definitely  on  the  track  ing  on  since  the  Truman  Ad- 
Long  Island.  of  informational  policy.  Getting  ministration,  “but  suppression 

The  AP’s  general  manager,  into  politics  would  destroy  our  was  never  so  rampant  as  now. 

{Continued  on  page  72) 


W.  P.  Steven 


Eugene  Pultlem  Jt. 


Ed  Stone  Alan  Hathway 
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Arbitration  Debated 
In  ‘5th’  Case  Firing 


The  Newspaper  Guild  of 
New  York  contended  in  court 
this  week  that  the  New  York 
Times  Company  is  obligated, 
under  the  terms  of  a  contract, 
to  submit  the  discharge  of  Mel¬ 
vin  L.  Barnet  to  arbitration. 

The  Times  asked  the  court  to 
restrain  the  guild  from  enforc¬ 
ing  its  arbitration  demand  in 
this  case,  which  gi'ew  out  of  a 
Fifth  Amendment  plea  made 
by  Mr.  Barnet,  a  Times  copy- 
reader,  when  the  Senate  In¬ 
ternal  Security  Subcommittee 
questioned  him  about  alleged 
connections  with  the  Commu¬ 
nist  party. 

Was  There  a  Waiver? 

State  Supreme  Court  Justice 
Felix  Benvenga  indicated  to 
opposing  counsel  that  he  was 
concerned  largely  with  this 
question:  Did  a  vote  by  the 
Times  Unit  of  the  guild 
against  proceeding  to  arbitra¬ 
tion  constitute  a  waiver  of  the 
contractual  commitment  ? 

A  series  of  intra-guild 
maneuvers  has  marked  the  de¬ 
velopments  in  the  case  since 
July  13  when  Mr.  Barnet  re¬ 
ceived  a  dismissal  notice  from 
Arthur  Hays  Sulzberger,  pub¬ 
lisher  of  the  Times.  He  was  be¬ 
ing  fired,  Mr.  Bamet  w’as  ad¬ 
vised,  not  because  he  invoked 
the  constitutional  protection  of 
the  Fifth  Amendment  but 
specifically  because  his  em¬ 
ployer  had  lost  confidence  in 
him  as  a  member  of  the  news 
staff. 

When  the  Times  learned  on 
June  30  that  Mr.  Barnet,  an 
employe  for  two  years,  would 
be  called  to  testify  before  the 
Senate  group,  executives  of  the 
newspaper  interrogated  him 
and  urged  him  to  make  a  full 
disclosure.  Mr.  Barnet  and  an 
attorney  retained  by  him,  “con¬ 
sistently  refused  to  disclose  to 
the  Times  the  nature  of  Mr. 
Barnet’s  connection,  if  any, 
with  the  Communist  party,”  a 
Times  affidavit  stated. 

Reason  for  Discharge 

The  day  before  the  com¬ 
mittee  hearing,  according  to 
the  affidavit,  Mr.  Barnet  in¬ 
formed  a  Times  representative 
that  he  had  been  a  member  of 
the  Communist  Party  before 
1942  and  had  no  connection 
with  it  since. 

In  his  argument  before  the 
court  this  week,  John  W. 
Castle  3rd,  Times  attorney,  de¬ 


clared  that  Mr.  Barnet  “was 
discharged  because  of  his  fail¬ 
ure  to  deal  straightforwardly 
and  frankly'  with  his  employer 
during  the  two-w'eek  period  be¬ 
ginning  June  30  and  ending 
July  12.” 

Jlr.  Castle  related  that  the 
grievance  committee  of  the 
Times  unit  had  conferred  with 
representatives  of  the  newspa¬ 
per  and  then  had  voted  to 
recommend  against  arbitration. 

The  guild  unit  supported  the 
committee’s  decision  by  a  vote 
of  337  to  235.  The  next  day  the 
executive  committee  of  the 
city  wide  guild  local  voted  11 
to  4  to  demand  arbitration. 

A  group  from  the  Times  unit 
appealed  to  the  guild’s  govern¬ 
ing  body,  the  Representative 
Assembly,  to  authorize  a  city¬ 
wide  referendum  on  a  question 
which  would  determine  whether 
the  guild  should  or  should  not 
defend  a  member  who  is  dis¬ 
charged  after  pleading  the 
Fifth  Amendment  in  an  official 
inquiry  concerning  communism. 

Referendum  on  Policy 

This  referendum,  which  would 
have  explicitly  referred  to  the 
Barnet  case  and  an  associated 
incident  involving  David  A. 
Gordon  who  was  fired  by  the 
S'ew  York  News,  lost  in  a  close 
vote.  Later,  the  Representative 
Assembly  approved  a  referen¬ 
dum  on  Dec.  15-16  on  a  simi¬ 
lar  question,  but  the  guild 
leaders  have  distinguished  the 
Bamet  case  as  one  where  the 
publisher  has  given  “loss  of 
confidence”  as  the  reason  for 
discharge. 

M.  Michael  Potoker,  secre¬ 
tary-treasurer  of  the  New  York 
guild,  sat  at  the  counsel’s  table 
while  .attorney  Herman  E. 
Cooper  argued  for  an  order 
compelling  the  Times  to  abide 
by  the  arbitration  clause  in  the 
contract.  Mr.  Cooper  maintain¬ 
ed  that  the  Times  unit,  being 
merely  an  administrative  di¬ 
vision  of  the  guild,  could  only 
recommend  policy  to  the  parent 
local. 

‘Anarchy’  Pictured 

The  contract,  he  pointed  out, 
was  between  the  city  local  and 
the  Times.  Moreover,  he  em¬ 
phasized,  only  672  out  of  the 
1,438  guild  members  in  the 
Times  unit  participated  in  the 
vote  on  the  grievance  commit¬ 
tee’s  report. 

If  the  Times’  view’  were  to 
prevail  in  this  matter,  said  Mr. 


Cooper,  the  guild  would  be 
thrown  into  chaos  and  the  situ¬ 
ation  would  amount  to  “an¬ 
archy.”  There  would  be  a  com¬ 
plete  absence  of  contractual 
obligations,  he  argued. 

The  Times’  lawyer,  Mr. 
Castle,  maintained  that  the 
contract  w’as  negotiated  with 
the  guild  on  behalf  of  the 
employes  of  the  New  York 
Times.  The  guild  executive 
committee,  he  said,  is  acting 
“in  spite  of  the  employes  of 
the  Times.” 

“This  is  a  most  unprece¬ 
dented  position  to  be  taken  by 
a  newspaper  publisher  in  re¬ 
lations  with  the  guild,”  coun¬ 
tered  Mr.  Cooper.  “The  guild, 
not  the  unit,  is  the  contracting 
party.” 

The  contract,  Mr.  Cooper  in¬ 
sisted,  reciuires  that  “any  dis¬ 
pute”  be  submitted  to  arbitra¬ 
tion.  The  question  w’hether  the 
unit  vote  constituted  a  waiver 
should  be  submitted  to  the  ar¬ 
biter,  he  asserted. 

-More  Briefs  Asked 

Justice  Benvenga  asked  the 
attorneys  to  submit  briefs  by 
Dec.  1. 

On  Dec.  15-16  this  is  the 
iiuestion  that  will  be  submitted 
to  the  8,000  guild  members  in 
New  York  City: 

“Shall  the  Newspaper  Guild 
of  New  York  resist  the  dismis¬ 
sal  of  any  members  fired  be¬ 
cause  of  refusal  on  Constitu¬ 
tional  grounds  to  answer  ques¬ 
tions  concerning  alleged  Com¬ 
munist  affiliations  and/or  as¬ 
sociations  before  a  competent 
government  body?” 

Last  June  the  American 
Newspaper  Guild  convention 
adopted  a  resolution  to  the 
effect  that  locals  “need  not” 
defend  such  cases.  The  Inter¬ 
national  Executive  Board  re¬ 
cently  rejected  a  proposal  for 
a  nationwide  membership  poll 
on  policy.  The  convention  ac¬ 
tion  was  deemed  sufficient. 

New  York  guild  leaders  are 
fighting  a  dual  front  action:  1. 
To  challenge  the  publishers’ 
“loss  of  confidence”  reason  as 
a  just  and  sufficient  cause  for 
discharge,  and  2.  To  require 
the  publishers  to  deal  with  the 
guild  rather  than  with  the  lo¬ 
cal  unit  in  these  matters. 

Life  Begins  on  $40 

Toronto 

The  problems  of  an  old  age 
pensioner  trying  to  live  on  the 
$40  a  month  paid  by  the  Ca¬ 
nadian  goveiTiment  to  all  per¬ 
sons  over  70  years  of  age  are 
being  related  in  detail  by  a 
Toronto  Daily  Star  reporter, 
William  MacEachi’en. 
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Sale  Provides 
College  Link 
With  Station 

An  agreement  to  provide  a 
regular  channel  for  educational 
programs  forms  part  of  a  trans¬ 
action  in  which  Triangle  Pub¬ 
lications,  Inc.  would  acquire 
WFBG-AM-TV'  at  Altoona,  Pa. 

.\pplication  for  approval  of 
the  purcha.se  was  filed  this 
week  with  the  Federal  Com¬ 
munications  Commission.  The 
$3,500,000  deal  was  arranged  • 
by  Howard  E.  Stark,  New  York 
radio-TV  station  broker  who 
also  negotiated  the  recent  pur¬ 
chase  of  a  Binghamton  station 
by  Triangle  for  $3,000,000. 

The  educational  service  was 
encompassed  in  an  unique  com¬ 
pact  between  Walter  H.  Annen- 
berg,  publisher  of  the  Philadel¬ 
phia  (Pa.)  Inquirer  and  presi¬ 
dent  of  Triangle,  and  Dr.  Mil- 
ton  S.  Eisenhower,  president  of 
Pennsylvania  State  University. 

If  Triangle’s  acquisition  is  ap¬ 
proved,  the  Altoona  station  will 
broadcast  programs  from  the 
University’  and  will  contribute  ! 
$10,000  a  year  for  five  years  to 
help  develop  them. 

The  purchase  price,  according  | 
to  the  application,  reflects  the  4 
value  of  CBS  network  affilia-  i 
tion  to  the  extent  of  $2,250,000. 
The  seller.  Gable  Broadcasting 
Corporation  (department  store),  i 
lists  $60,758  in  assets,  $51,287  ' 
in  liabilities. 

Total  assets  of  Triangle  were 
given  as  $52,700,000,  and  liabili¬ 
ties  as  $11,200,000.  The  cur¬ 
rent  assets  were  listed  as  $19,- 
100,000  and  plant  -  propertv, 
$25,900,000. 


Red  Infiltration 
Hearings  Postponed 

Illness  of  Senator  James  0. 
Eastland  (D.-Miss.)  chairman 
of  the  Senate  Internal  Security 
Subcommittee,  caused  indefinite 
postponement  of  a  three-day  ^ 
series  of  closed  hearings  on 
Communist  infiltration  of  the 
press,  scheduled  to  begin  Nov. 

22  in  NeA\'  York, 

The  Senate  group  heard 
many  witnesses  at  public  hear¬ 
ings  in  Washington  last  Sum¬ 
mer.  It  plans  to  question  many 
newspaper  and  radio  employes 
in  the  closed  meetings.  Addi¬ 
tional  public  hearings  may  fol¬ 
low. 
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’Round  Their  Beats 

Full  Staff  Mobilized 
For  Bombing  Story 


Denver,  Colo. 

The  tragic,  nightmarish  story 
of  a  United  Air  Lines  DC-6B 
had  its  beginnings  and  end  in 
Colorado. 

The  Rocky  Mountain  \ew8 
was  on  hand  at  the  grim  be¬ 
ginning  on  Nov.  1,  32  miles 
north  of  Denver  where  the  big 
ship  suddenly  burst  into  bits 
and  scattered  over  the  country¬ 
side. 

Forty-four  were  killed. 

United  hinted  sabotage.  There 
were  rumors  of  bombs,  of  acrid 
odors  in  the  wreckage  near  the 
twisted  bodies.  The  Civil 
Aeronautics  Board  and  the  FBI 
went  to  work. 

The  rumors  continued  through 
the  investigation-filled  days 
that  followed.  Yes,  a  bomblike 
fragment  had  been  found.  Yes, 
there  were  acrid  odors. 

But  no  e.xplanation.  Until  the 
last  act. 

That  act  began  on  the  snowy 
dawn  of  Nov.  14,  13  days  after 
the  plane  crash.  At  5:20  a.m., 
the  phone  rang  at  the  home  of 
David  Stolberg,  News  federal 
reporter,  who,  at  28,  had  been 
covering  the  run  for  nearly 
two  years. 

Mr.  Stolberg  answered  sleep¬ 
ily,  but  wa.sn’t  sleepy  for  long. 

“We’ve  arrested  a  man  for 
sabotaging  that  United  plane,” 
an  FBI  spokesman  said  lacon¬ 
ically. 

Mr.  Stolberg  hurriedly  called 
City  Editor  ^m  Lusky,  abed 
with  flu  and  a  103  temperature 
— an  awful  place  for  a  city  edi¬ 
tor  to  be  at  a  time  like  that. 

Mr.  Lusky  sent  Photographer 
Dick  Davis  and  Mr.  Stolberg 
on  a  course  that  was  to  take 
them  to  the  Federal  Building 
for  pictures  and  closeup  look 
at  John  Gilbert  Graham,  who 
allegedly  confessed  setting  a 
bomb  in  the  luggage  of  his 
mother  aboard  the  UAL  plane. 

Then  to  the  Graham  neigh¬ 
borhood  where  he,  his  young 
wife  and  two  children  were 
highly  regarded. 

Then  to  the  restaurant  he 
had  operated  for  his  mother, 

Mrs.  Daisie  King. 

Then  to  the  various  law  en¬ 
forcement  agencies  where  Dave 
Stolberg  had  built  up  friends 
and  contacts  during  his  years 
of  newspapering. 

At  noon.  Assistant  City  Edi¬ 
tor  Henry  Still  began  dispatch- 
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ing  the  rest  of  his  staff  with 
precise  skill. 

Everybody  in  the  office  was 
in  on  the  story.  Editor  Jack 
Foster  and  Columnist  Pasquale 
Marranzino  talked  to  UAL 
President  W.  A.  Patterson  who 
had  been  sweating  out  the 
crash  in  Denver.  He  had  of¬ 
fered  a  $25,C00  reward  for 
information  leading  to  the  cap¬ 
ture  of  the  saboteur.  The 
Flight  Engineers  Union  had 
added  another  $1000. 

A1  Nakkula,  who  knows  every 
court  judge  and  attache  in  the 
city,  went  to  work  on  Graham’s 
history.  He  nailed  it  down, 
from  a  bad  check  conviction  to 
probation,  to  Graham’s  mother, 
trying  to  get  her  son  back  on  a 
lawful  path. 

Bit  by  bit,  Mr.  Stolberg 
pieced  together  the  intricate 
life  pattern  of  John  Gilbert 
Graham. 

He  found  that  the  restaurant 
Graham  operated  had  been 
damaged  by  an  explosion  tw’o 
months  earlier. 

He  talked  to  neighbors,  ac¬ 
quaintances,  friends,  some  re¬ 
ticent,  some  garrulous. 

The  FBI  wasn’t  saying  any¬ 
thing  more.  Dave  wanted  to 
know  more  about  the  confes¬ 
sion.  No  dice  —  the  agency 
couldn’t  release  more  informa¬ 
tion.  (Later  in  the  week  Grah¬ 
am  denied  the  confession.) 

Dave  resumed  the  painstak¬ 
ing  task  of  repeatedly  checking 
.sources — and  the  jigsaw  began 
to  build  together. 

By  mid-aftemoon,  he  had 
most  of  the  details.  By  late 
aftei-noon,  he  had  them  all — 
details  of  how  parts  of  the 
“bomb”  were  collected  and  how 
the  dertce  was  wired. 

Mr.  Stolberg  totaled  up  the 
score — 12  key  sources  and  num¬ 
erous  lesser  ones. 


Other  stories  were  shaping. 
Bob  Stapp  talked  to  survivors 
too  stunned  to  prescribe  punish¬ 
ment  for  the  confessed  killer. 

Leo  Zuckerman  had  talked  to 
Graham  —  distraught,  half-sob- 
sobbing  —  the  night  of  the 
crash.  He  wrote  this  story. 

Managing  Editor  Vince  Di^’y- 
er  and  News  Editor  Max 
Greedy  stayed  on  top  of  the 


for  .Miss  Hill’s  former  boy 
friend.  When  P-H  reporter  Bill 
Mobley  heard  about  the  arrest 
order,  he  headed  for  the  boy 
friend’s  home,  beating  the  po¬ 
lice.  The  boy  friend  wanted  the 
reporter  to  help  him  prove  his 
innocence.  Mr.  Mobley  took  the 
man  to  his  house  and  held  him 
until  the  final  edition  of  the 
opposition  paper  was  out.  Then 


mounting  developments,  giving  the  wanted  man  surrendered. 


most  of  the  paper  to  the  fan¬ 
tastic  story.  Nobody  was  talk¬ 
ing  about  anything  else  in  Den¬ 
ver. 

Mr.  Stolberg,  not  content 
with  his  first-day  scoop,  scored 
again  the  next  day.  Following 
a  tip  he  had  received  in  that 
careful  first  day’s  work,  he 
leanied  that  Graham  had 
bought  a  “jewelry-making  tool” 
for  his  mother  to  take  to  Alas¬ 
ka.  That,  he  had  told  friends, 
was  because  she  wouldn’t  re¬ 
turn  in  time  for  Christmas  and 
he’  was  giving  her  the  gift  so 
she  could  pursue  her  hobby. 

It  was  those  remarks,  Mr. 
Stolberg  learned,  that  had 
particularly  interested  the  FBI 
— when  it  learned  that  Graham 
had  opened  his  mother’s  suit¬ 
case  secretly  to  place  the 
“gift.” 

So  Mr.  Stolberg  had  another 
top  story — and  the  News  had 
another  headline:  “Here  Is  How 
FBI  Nabbed  Dynamiter.” 

Two  Newsmen  Help 
Police  Solve  Murder 
Birmingham,  Ala. 

Birmingham  Post-Herald  re¬ 
porters  played  policemen  re¬ 
cently  in  connection  with  a 
murder  case,  and  one  almost 
got  to  play  jailbird. 

It  all  happened  during  the 
Clois  Hill  murder  investigation. 
Miss  Hill,  a  Birmingham  di¬ 
vorcee,  was  found  strangled  in 
Dalton,  Ga.  About  two  miles 
from  the  body  a  note  was  found 
which  stated  her  name  and  said 
“killed  in  Bessemer.”  Bessemer 
is  about  8  miles  from  Birming¬ 
ham. 

As  soon  as  the  story  got  out, 
police  issued  an  arrest  order 


Editor  &  Publisher 

proudly  announces 

A  series  of  six  articles — providing  an 
unique  iournallstic  journey — 

By  James  L.  Kilgallen 

The  distinguished  International  News  Service  reporter  has  delved 
Into  his  50-year  reservoir  of  notebooks  and  memories  to  support 
his  oft-spoken  remark  to  journalism  students: 

'If  I  were  17  again,  I'd  do  it  all  over  again — be  a  newspaperman.'' 

Beginning  here  next  week,  December  3. 


Meanwhile,  police  had  put 
an  aiTest  order  for  Mr.  Mobley, 
but  pressed  no  charges. 

The  next  P-H  reporter  on 
the  case,  Ed  Pilley,  began  trac¬ 
ing  the  slain  woman’s  move¬ 
ments.  He  found  she  was  last 
seen  in  a  cafe  with  “a  laughing 
stranger  from  Georgia.”  The 
cafe  owner  gave  Mr.  Pilley  a 
detailed  description  which  the 
reporter  phoned  to  police.  The 
description  enabled  Georgia  au¬ 
thorities  to  pick  up  a  suspect, 
who  confessed  to  the  murder. 

Girb  Car  and  Ring 
Uncover  Baby-Sellers 

Miami,  Fla. 
“Driving  a  borrowed  Cadillac, 
wearing  a  phony  diamond  ring, 

I  went  out  to  buy  babies  on  the 
black  market  for  the  Kefauver 
committee.” 

That  was  the  lead  on  a  front¬ 
page  article  by  Jane  Wood. 
Miami  News  reporter. 

Her  story — and  her  testimony 
as  a  key  witness  before  Sen 
Kefauver’s  Subcommittee  on 
Juvenile  Delinquency  —  named 
names  and  cited  figures. 

The  Cadillac  was  borrowed 
from  Ernest  Mitler,  special 
coun.-el  to  the  committee.  The 
car — and  the  ring — lent  cred¬ 
ence  to  the  reporter’s  role  of 
a  wealthy  woman  seeking  to 
adopt  a  baby  in  Miami. 

To  the  South  Pole! 

Washington 
“Operation  Deepfreeze” — the 
netv  “Byrd  Expedition”  to  the 
South  Pole — is  moving  toward 
its  objective  with  newsmen 
along  to  record  the  scientific 
exploit. 

The  media  representation 
(AP  and  Life  will  designate 
correspondents  before  advance 
craft  leaves  New  Zealand  Dec. 
1)  includes:  John  Fletcher  and 
Andrew  Brown,  National  Geo¬ 
graphic;  Bei-nard  Kalb,  Netv 
York  Times;  Robert  Dempe- 
wolff,  Popular  Mechanics ; 
Lloyd  Beebe  and  Elmo  Jones. 
Walt  Disney  Productions; 
Warren  Watson,  Argosy-CBS; 
David  Merwin,  Bloomington 
(Ill.)  Pantagraph;  Toshiro 
Tsubokawa,  INS-Tokyo;  Oliver 
Noonan,  Boston  American; 
William  Hartigan,  NBC. 


11 


Chappell  Retiring; 
5  Win  Promotions 


Birmingham,  Ala. 


James  E.  Chappell,  editor  of 
the  Bimiinghani  Xrws  and 
president  of  Birmingham  News 
Company,  re¬ 
tired  Nov.  23 
after  many 
years  of  dis¬ 
tinguished  seiw- 
iee  to  this 
newspaper  and 
to  joumalism 
throughout  the 
South  and  the 
nation. 

The  compa- 
ny’s  corpo- 
rate  set-up  will  remain  un¬ 
changed,  except  that  Clarence 
B.  Hanson  Jr.  accedes  to  the 
presidency  and  continues  as 
publisher  of  the  News. 

Other  officers  are:  Chairman 
of  the  Board,  Mrs.  Ruth  Law- 
son  Hanson;  e.xecutive  vice- 
president,  Heni-y  P.  Johnston; 
vicepresident-general  manager, 
Harry  B.  Bradley;  vicepresi- 
dent-advertising  director,  W. 
Frank  Aycock  Jr.;  secretary- 
treasui’er,  Robert  P.  Hunter. 


Delta  Chi,  and  as  a  member  of 
its  committee  on  Advancement 
of  Freedom  of  Information, 
Mr.  Fell  has  participated  in  na- 


Pell 


Holland 


Townsend 


Couey  Jr. 


Tulane  University  and  is  a 
member  of  the  American  So¬ 
ciety  of  Newspaper  Editors. 


Nieman  Fellow 


Chappell 


Hanson 


Van  d  er  Veer 


Editorial  Appointments 

Publisher  Hanson  announced 
a  realignment  of  the  top-level 
news  and  editorial  positions,  as 
follows: 

Charles  A.  Fell,  managing 
editor  for  33  years,  becomes 
editor-in-chief  to  assume  edi¬ 
torial  duties  of  Mr.  Chappell. 

McClelland  Van  der  Veer, 
editorial  pag:e  editor  since 
1943,  was  named  editor. 

E.  L. ,  Holland  Jr.,  former 
associate  editorial  page  editor, 
is  now  associate  editor. 

Vincent  Townsend,  execu¬ 
tive  news  editor  and  local  news¬ 
man  for  32  years,  was  promoted 
to  the  office  of  managing  edi¬ 
tor. 

James  H.  Couey  Jr.,  Sunday 
editor,  was  advanced  to  assist¬ 
ant  managing  editor. 

Overall  Direction 


tional  and  international  studies 
of  barriers  to  the  free  flow 
of  information  to  the  public.  He 
has  served  also  as  head  of  the 
Alabama  Associated  Press  As¬ 
sociations’  press  freedom  com¬ 
mittee,  which  has  challenged 
a  “creaping  attack”  on  news 
flow’  from  governmental  closed- 
door  policies. 

Mr.  Fell  w’as  educated  in 
the  Birmingham  public  schools. 
He  joined  the  Birmingham 
Age-Herald  as  reporter  in 
1908,  served  as  reporter  and 
city  editor  of  the  Montgomery 
Advertiser,  new’s  editor  of  the 
Mobile  Register,  reporter  and 
later  news  editor  of  the  Bir¬ 
mingham  News,  and  from 
1915-17  as  make-up  editor  of 
the  Atlanta  Georgian. 

He  served  as  a  chief  yeoman 
in  the  U.  S.  Navy  in  World 
War  I  and  returned  to  Bir¬ 
mingham  as  news  editor  of 
the  Birmingham  News  after 
the  war.  He  became  managing 
editor  in  1922. 


Mr.  Holland  is  a  native  of 
Savannah,  Ga.,  and  was  gradu¬ 
ated  from  Woodlaw’n  High 
School  and  Birmingham-South¬ 
ern  College.  He  worked  in  pub¬ 
lic  relations  at  Livingston 
State  Teachers  College,  then 
wdth  the  Birmingham  Post 
before  joining  the  Age-Herald 
as  editorial  writer  in  1941. 

Mr.  Holland  served  in  the 
army  in  the  South  Pacific  dur¬ 
ing  World  War  II  and  returned 
to  the  Age-Herald  in  1946.  He 
was  awarded  a  Nieman  Fellow¬ 
ship  in  1948  and  spent  a  year 
in  study  at  Harvard  Univer¬ 
sity.  He  joined  the  News  as  edi¬ 
torial  writer  in  June,  1949.  He 
is  a  member  of  the  National 
Conference  of  Editorial  Writ¬ 
ers  ^ 


of  Georgia  and  during  under¬ 
graduate  days  gained  his  first 
newspaper  experience  on  the 
Athens  (Ga.)  Banner  -  Herald.  I 
He  wrote  advertising  copy  with 
Davison  -  Paxon’s  department  ' 
store  in  Atlanta,  then  moved  to  * 
the  Columbus  (Ga.)  Ledger  as  ' 
sports  editor.  In  1942  he  joined 
the  Birmingham  News. 


Leader  in  Civic  Affairs 


As  editor-in-chief,  Mr.  Fell 
wrill  have  overall  direction  of 
all  reading  content  of  the  News 
daily  and  Sunday  editions.  Mr. 
Fell  is  a  member  of  the  board 
of  directors  of  Birmingham 
News  Company.  He  brings  to 
his  new  position  46  years  ex¬ 
perience  in  newspaper  work  in 
Alabama  and  Georgia. 

Through  the  years,  Mr.  Fell 
has  been  an  outspoken  cham¬ 
pion  of  a  free  press  as  the 
guardian  of  democratic  liber¬ 
ties.  He  is  a  member  of  Sigrma 


In  Charge  of  Editorial  Page 

As  Editor,  Mr.  Van  der 
Veer  in  collaboration  with  Mr. 
Fell  and  the  publisher,  will  initi¬ 
ate  editorial  policies  of  the  Bir¬ 
mingham  News  and  be  in  di¬ 
rect  charge  of  the  editorial 
page. 

Mr.  Van  der  Veer  joined 
the  Bii’mingham  News  Com¬ 
pany  in  1935  as  associate  editor 
of  the  Age-Herald,  which  the 
News  Company  then  published. 
In  1943  he  became  editorial 
page  editor  of  the  News,  as 
well  as  the  Age-Herald. 

Mr.  Van  der  Veer  has  served 
in  various  positions  on  the  New 
Orleans  (La.)  Item,  Lexing¬ 
ton  (Ky.)  Herald,  Enid 
(Okla.)  Daily  News,  Kansas 
City  (Mo.)  Post,  Kansas  City 
(Mo.)  Journal  and  New  York 
Evening  Post.  He  attended  the 
University  of  Kentucky  and 


For  many  years  a  Birming¬ 
ham  News  executive.  Managing 
Editor  Townsend  has  been 
active,  alnog  with  the  News,  in 
helping  bring  about  civic  pro¬ 
motion  and  industrial  and  agri¬ 
cultural  development  through¬ 
out  Alabama. 

He  helped  create  the  Down¬ 
town  Club  and  lent  his  efforts 
to  bring  about  purchase  and 
creation  of  Arlington  Shrine. 

A  native  of  Florida,  Mr. 
Townsend  came  to  Alabama  in 
1911  has  been  a  member  of  the 
staff  of  either  the  News  or  the 
.\ge-Herald  since  1923.  He  has 
been  a  reporter,  sports  writer, 
copy  editor,  state  editor,  city 
editor  and  executive  ne^^’s  edi¬ 
tor. 

He  attended  Birmingham 
public  schools  and  Birming¬ 
ham-Southern  College. 


Respected  Leader 

In  relinquishing  hi.s  post  of 
active  duty  on  the  News,  Mr. 
Chappell  concludes  a  journal¬ 
istic  career  which  started  in 
1907  as  a  young  reporter  on  the 
Nashville  American  and  made 
of  him  a  widely-known  and  re¬ 
spected  figure  in  national  news¬ 
paper  circles.  He  is  a  Ken¬ 
tuckian  by  birth. 

For  years  he  was  a  member 
of  the  board  of  directors  of  the 
Associated  Press.  He  is  a  past 
president  of  the  Southei-n 
Newspaper  Publishers  Associa¬ 
tion  and  has  served  as  chair¬ 
man  of  the  board  and  treasurer 
of  that  organization.  He  has 
served  as  a  member  of  the  « 
Joint  Standing  Committee  of 
the  American  Newspaper  Pub¬ 
lishers  Association. 

Vitally  interested  in  educa¬ 
tion,  Mr.  Chappell  since  1938 
has  been  a  trustee  of  Vander¬ 
bilt  University.  He  attended 
Vanderbilt  and  South  Kentucky 
College.  He  is  a  director  of  the 
Security  Commercial  Bank. 

He  was  a  member  of  Presi¬ 
dent  Roosevelt’s  Committee  on 
Farm  Tenancy  in  1936. 


Brilliant  Journalist 


Wrote  Ad  Copy 
The  new  assistant  managing 
editor,  Mr.  Couey,  has  been 
with  the  News  since'  1942,  ex¬ 
cept  during  W’orld  War  II  serv¬ 
ice  in  the  Merchant  Marine.  He 
has  served  as  sports  writer, 
copy  editor  and  in  1950  was 
made  Sunday  editor.  He  also  is 
editor  of  the  News  Monthly 
Magazine. 

A  native  of  Georgia,  he  was 
graduated  from  the  University 


His  first  newspaper  work  in 
Nashville  attracted  wide  at¬ 
tention  over  the  South — notably 
his  reporting  of  the  Cooper- 
Carmack  political  feud  in  Ten¬ 
nessee.  Though  he  was  still  a 
young  man,  veteran  Tennessee 
editors  described  him  as  one  of  # 
the  most  brilliant  Southern 
journalists  of  the  era. 

It  was  while  Mr.  Chappell 
was  in  Nashville  that  he  drew 
the  attention  of  the  late  Victor 
H.  Hanson,  who  a  short  time 
before  had  taken  over  the  Bir¬ 
mingham  News  as  publisher. 
Mr.  Hanson  brought  Mr.  Chap¬ 
pell  to  Birmingham  as  state 
news  editor  in  1910.  Shortly 
(Continued  on  page  68) 
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Excise  Levy 
May  Apply 


To  Pa.  Papers 


Harrisburg,  Pa, 


A  bill  imposing  a  3Vi% 
manufacturers’  excise  tax  on 
everything  made  for  consump¬ 
tion  in  Pennsylvania  except 
processed  food  has  been  intro¬ 
duced  in  the  House  of  Repre¬ 
sentatives.  It  appears  to  in¬ 
clude  newspapers  but  no  one 
will  say  so. 

Deputy  Attorney  General 
Harry  J.  Rubin,  who  drafted 
the  bill  (H.  1879)  said  “no  one 
can  say”  at  present  if  the  levy 
will  be  applied  to  newspapers. 

The  measure  has  the  backing 
of  the  Democratic  Administra¬ 
tion  of  Gov.  George  M.  Leader. 

.\iticles  going  into  a  product 
are  not  taxable,  but  finished 
products  are.  Unless  the  bill  is 
clarified  before  passage  it 
would  give  the  State  Revenue 
Department  the  responsibility 
of  deciding  if  the  tax  would  go 
on  paper  and  ink  as  finished 
products,  or  on  circulation 
sales  as  a  finished  product. 

The  Pennsylvania  Newspa¬ 
per  Publishers’  Association  said 
it  would  seek  a  specific  exemp¬ 
tion  for  newspapers,  pointing 
out  that  papers  were  exempt 
from  the  State’s  general  sales 
tax  which  expired  Aug.  31, 
this  year. 

For  tax  purposes,  newspa¬ 
pers  heretofore  have  been  re¬ 
garded  as  manufacturers  in 
Pennsylvania. 

Asked  if  newspapers  are  re¬ 
garded  as  manufacturing  op¬ 
erations,  House  Democratic 
Leader  Rep.  Albert  S.  Read- 
inger  said  “certainly.”  He  is 
sponsor  of  the  bill. 

The  bill  passed  the  House  of 
Representatives  early  Wednes¬ 
day  during  a  post-midnight  ses¬ 
sion  by  a  vote  of  109  to  88.  It 
now  goes  to  the  State  Senate. 

During  debate  on  the  bill. 
Rep.  Readinger  was  asked: 
“will  newspapers  and  maga¬ 
zines  be  included?” 

“They  will,”  he  replied. 

“Will  newspapers,  for  ex¬ 
ample,  have  to  pay  a  tax  on 
the  paper  newsprint  they  use?” 

“I  would  say  no,”  he  an¬ 
swered. 

“Will  newsprint  be  regarded 
as  a  component  part,  if  the 
newspaper  becomes  taxable  as 
a  finished  product?” 

“I  would  say  so,”  Mr.  Read¬ 
inger  told  the  House. 


GROUND  BREAKING  for  Chicago  Sun-Timas  building:  left  to  right — with  shovels  are  Mayor  Richard  Daley  of 
Chicago,  Marshall  Field  Sr.,  founder  of  Chicago  Sun  and  president.  Field  Enterprises;  Gov.  William  Stratton 
of  Illinois;  and  Marshall  Field  Jr.,  S-T  editor  and  publisher.  Shown  at  extreme  right  in  background  is  Mrs. 

Field  Jr. 


New  Building 
Warms  Hearts 
On  Cold  Day 

Chicago 

“It  will  be  a  cold  way  when 
Marshall  Field  builds  a  build¬ 
ing  for  the  Sun-Times.”  So 
said  the  competition  in  years 
past. 

It  was! 

Wintry  blasts  greeted  those 
who  took  part  in  the  ground¬ 
breaking  ceremonies  here  Nov. 
16,  marking  the  beginning  of 
a  $15,000,000  expansion  pro¬ 
gram  of  the  Sun-Times.  (E&P, 
Nov.  19,  page  9). 

Russ  Stewart,  S-T  general 
manager,  reminded  600  guests 
of  Marshall  Field  Jr.,  at  a 
luncheon  of  the  “crack”  made 
in  the  past  by  competitors. 
Those  in  attendance  included 
Gov,  William  Stratton,  Mayor 
Richard  Daley  and  U.  S.  Sen¬ 
ator  Everett  M.  Dirksen. 

Keep  Paper’s  Freedom 

Marshall  Field  Sr.,  founder 
of  the  Chicago  Sun  and  presi¬ 
dent  of  Field  Enterprises,  re¬ 
called  that  he  had  started  the 
newspaper  14  years  ago  less 
than  a  week  before  Pearl  Har¬ 
bor. 

Turning  to  his  son,  Marshall 
Jr.,  now  editor  and  publisher 
of  the  Sun-Times,  the  elder 
Field  said: 

“I  have  only  one  junction  for 


Marshall  and  his  associates, 
and  that  is  to  honor  the  orig¬ 
inal  dream  by  always  jealous¬ 
ly  keeping  the  paper’s  freedom 
and  intellectual  integrity.  The 
Chicago  Sun-Times  was  organ¬ 
ized  on  the  platform  that  it 
would  stand  up  for  and  say 
what  it  believed,  regardless  of 
the  consequences. 

“Today,  I  myself  do  not  al¬ 
ways  agree  with  its  viewpoints 
— but  I  recognize  the  freedom 
of  its  publi.sher  and  editors 
as  the  essence  of  the  Sun- 
Times’  success.  I  respect  it  and 
will  always  do  anything  in  my 
power  to  help  defend  it.” 

Survive  and  Flourish 

Marshall  Field  Jr.,  in  em¬ 
phasizing  the  new  building  re¬ 
flects  the  Sun-Times’  faith  in 
Chicago,  said  in  part: 

“We  have  built  on  the  foun¬ 
dation  established  by  yourself 
(his  father)  and  your  early  as¬ 
sociates  to  the  point  at  which 
I  think  it  has  been  demonstra¬ 
ted  that  we  can  meet  the 
strong  and  able  competition 
here  in  Chicago  on  its  own 
terms — and  not  only  survive 
but  flourish.  Yet  my  associates 
and  I  have  only  begun  to  ap¬ 
proach  the  possibilities  of  the 
Sun-Times.  There  is  infinitely 
more  that  we  can  do — that,  in 
fact,  we  intend  to  do! 

“As  evidence  of  our  deter¬ 
mination,  and  as  a  vehicle  to 
implement  it,  we  intend  to 
break  ground  today  for  the 
beat  newspaper  plant  it  is  pos¬ 
sible  to  build  .  .  .” 


Dailies  Agree 
On  Candidate 
And  He  Wins 

Houston,  Tex. 

Houston’s  three  dailies,  which 
rarely  agree  on  anything,  found 
themselves  on  the  same  side  of 
the  political  fence  this  month. 

Oveta  Culp  Hobby’s  morning 
Post,  Jesse  Jones,  evening 
Chronicle  and  Scripps-Howard’s 
evening  Preita  all  backed  Hous¬ 
ton’s  “mayor  emeritus,”  Oscar 
Holcombe,  in  his  campaign  to 
unseat  Mayor  Roy  Hofheinz. 
Mr.  Holcombe  won  easily. 

Mr.  Hofheinz  attacked  the 
three  papers  and  wealthy  “fat 
cats.”  His  attacks  grew  more 
bitter  after  the  papers  refused 
to  print  a.s  an  ad  a  campaign 
letter  he  had  drawn  up. 

Then  the  Press  printed  the 
letter  as  a  news  story.  A  front 
page  editor’s  note  said  it  had 
rejected  the  letter  as  a  paid  ad¬ 
vertisement,  and  continued: 

“But  we  are  carrying  the  full 
advertisement — of  course  with¬ 
out  charge — in  our  news  col¬ 
umns  today.  Not  a  single  word 
of  the  mayor’s  signed  statement 
has  been  deleted  or  changed. 

“Unpublished,  it  could  be 
made  into  a  mighty  bugaboo. 
Published  we  think  the  public 
will  recognize  it  for  what  it  is 
— the  same  type  of  material  the 
mayor  has  issued  against  those 
who  have  opposed  him.” 
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72  New  Press  Units 


Ordered  From  R.  Hoe 


Seventy-two  printing  press 
units  and  related  equipment, 
costing  $5,262,790,  have  been 
ordered  from  R.  Hoe  &  Co., 
Inc.,  during  the  last  several 
weeks.  Of  the  72,  there  were 
orders  for  64  Color  Convertible 
press  units,  four  rotogravure 
units  and  four  Printmaster 
units. 

J.  L.  Auer,  president  of  Hoe, 
revealed  that  orders  for  25  of 
the  Color  Convertible  units  and 
related  facilities  were  received 
from  Scripps-Howard — 21  units 
for  the  Pittshxirgh  (Pa.)  Press 
and  four  for  the  Rocky  Moun¬ 
tain  News,  Denver,  Colo. 

Mr.  Auer  said  orders  for  an 
additional  18  Color  Convertible 
units  came  from  the  Miami 
(Fla.)  Daily  News. 

Other  Orders 

Two  other  ordei’S  were  for 
eight  units  each  for  the  Dallas 
(Tex.)  News  and  the  Forest 
City  Publishing  Company’s 
Cleveland  (Ohio)  Plain  Dealer 
and  Cleveland  News. 

Other  new  orders  came  from 
the  Las  Vegas  (Nev.)  Review 
Journal,  St.  Louis  (Mo.)  Post- 
Dispatch,  the  four  rotogravure 
units;  Kalamazoo  (Mich.)  Ga¬ 
zette,  Ottawa  (Ont.)  Citizen 
and  Toronto  (Ont.)  Globe. 

The  four  Printmaster  units, 
Hoe’s  new  super-speed  press, 
were  ordered  by  El  Telgrafo  of 
Ecuador. 

Hoe,  oldest  manufacturer  of 
newspaper  and  magazine  print¬ 
ing  equipment  in  the  United 
States,  currently  is  celebrating 
its  150th  anniversary. 

New  Tools 

The  company  expects  to 
spend  $1,200,000  for  new  ma¬ 
chine  tools  in  the  next  year  or 
to  eliminate  obsolescence  and 
speed  automation  in  the  plants. 
Most  costly  of  the  new  ma¬ 
chines  will  be  a  big  milling 
machine  for  the  Dunellen,  N.  J., 
plant,  costing  approximately 
$260,000.  Hoe’s  normal  capital 
spending  program  in  the  past 
has  been  from  $100,000  to 
$200,000  a  year. 

On  a  tour  of  the  home  plant 
in  the  Bronx  and  the  foundry 
in  Dunellen  by  representatives 
of  the  press  on  Nov.  17,  the 
company  announced  it  has  es¬ 
tablished  a  Contract  Manu¬ 
facturing  Division  to  make 
available  to  all  industry  its 
precision  manufacturing  skills 
and  facilities. 

The  new  division  was  organ¬ 


ized  to  accelerate  and  expand 
Hoe’s  activities  in  special  ma¬ 
chine  design,  engineering  and 
other  precision  production. 
This  work,  it  was  emphasized, 
will  be  undertaken  in  addition 
to  Hoe’s  normal  production  of 
newspaper,  magazine  and  metal 
decorating  presses  and  saw 
equipment. 

Since  1847,  in  addition  to 
manufacturing  ordnance  ma¬ 
terial  whenever  called  upon  by 
the  Federal  Government,  the 
company  has  produced  complete 
machine  tools,  mining,  rolling 
mill  and  paper  mill  equipment 
as  well  as  the  machining  and 
assembly  of  parts,  especially 
for  the  aviation  and  electronic 
industries. 

Mr.  Auer  estimated  that  Hoe 
to  date  has  produced  more 
than  $100,000,000  of  non-print¬ 
ing  equipment,  including  ord¬ 
nance. 

The  new  division  is  now  at 
work  on  a  contract  for  Glenn 
L.  Martin  Co.,  involving  the 
design  and  manufacture  of 
tools,  jigs  and  fixtures  to  be 
used  in  an  entirely  new  aircraft 
for  the  Navy.  This  one  con¬ 
tract  involves  $1,000,000. 

Hoe  also  has  produced  a 
great  deal  of  diversified  indus¬ 
trial  equipment  at  its  main 
plant  in  the  Bronx,  which 
covers  some  350,000  square 
feet,  and  at  its  foundry  and 
heavy  machine  shop  covering 
some  150,000  square  feet  lo¬ 
cated  in  Dunellen.  Almost  300 
of  Hoe’s  1,700  employes  have 
been  with  the  company  more 
than  25  years. 

The  Dunellen  foundry  is 
capable  of  60  tons  per  day  out¬ 
put  of  gray  iron,  semi-steel  and 
alloyed  castings  in  sizes  of 
from  a  few  pounds  to  30,000 
pounds.  Supplementing  this 
foundry  is  a  large  pattern  shop 
and  a  heavy  machine  shop  con¬ 
taining  large  planers,  milling 
machines,  boring  mills,  radial 
drills  and  a  welding  shop. 

• 

Walkout  at  Wood 

Plainfield,  N.  J. 

On  the  eve  of  the  Thanks¬ 
giving  weekend,  production  wa.s 
curtailed  at  the  Wood  News¬ 
paper  Machinery  Corp.  plant 
here  when  members  of  the 
machinists’  union  walked  out. 
The  unauthorized  action  was 
taken  as  a  protest  against 
discharge  of  a  worker  who  re¬ 
fused  to  take  a  physical  test. 


Plant  Site  Acquired 
By  Buffalo  ISeus 

Buffalo,  N.Y. 

The  New  York  State  Thru¬ 
way  Authority  has  accepted  a 
bid  of  $551,000  by  the  Buffalo 
Evening  News  for  a  plot  of 
land  ( 100,000  square  feet)  along 
the  Lehigh  V’alley  Railroad. 
The  newspaper  plans  to  erect 
a  production  plant  on  the  site. 

Cutler-Hammer 
Extra  Dividend 

Milwaukee,  Wis. 

Directors  of  Cutler-Hammer, 
Inc.  this  week  declared  an  extra 
dividend  of  $1.20  a  share  on 
common  stock  and  a  quarterly 
payment  of  60  cents,  both  pay¬ 
able  Dec.  15  to  shareholders  of 
record  Dec.  2.  Total  disburse¬ 
ments  for  1955  amount  to  $3.60 
a  share,  compared  with  $3  in 
1954. 

Crane,  Ryan  Move  Up 

G.  S.  Crane,  president  and 
chief  executive  officer  since 
1945,  was  elected  chairman  of 
the  board  and  chairman  of  a 
newly-created  plans  committee, 
effective  Jan.  1.  He  will  suc¬ 
ceed  H.  F.  Vogt,'  who  is  resign¬ 
ing  as  chairman  after  56  years 
with  the  company. 

Philip  Ryan,  vncepresident  in 
charge  of  manufacturing  since 
1945  and  a  director  since  1949, 
was  elected  president  and  chief 
executive  officer.  J.  C.  Borden, 
comptroller  since  1947,  was 
elected  vicepresident  and  comp¬ 
troller. 

Mr.  Vogt  will  continue  as  a 
member  of  the  board  of  direc¬ 
tors.  He  has  been  chairman 
since  1949. 

Mr.  Crane  was  elected  a  di¬ 
rector  in  1931  and  vicepresi¬ 
dent  in  charge  of  sales  in  1935. 
In  1939  he  became  vicepresi¬ 
dent  in  charge  of  sales  and 
engineering. 

• 

Moving  Up  to  Daily 

Grand  Prairie,  Tex. 

The  Grand  Prairie  Texan,  a 
three-times-a-week  newspaper, 
will  become  a  daily  in  1956. 
The  Texan  is  installing  a  Du¬ 
plex  press,  replacing  a  54-year- 
old  rotary  press.  The  Texan 
selves  the  Dallas  suburb  where 
an  industrial  development  has 
been  taking  place.  Grand 
Prairie  has  grown  from  a 
sleepy  farm  town  of  2,500  be¬ 
fore  the  war  to  a  city  of  about 
30,000  today. 


Wood  Stock 
Split;  22'/2C 
Dividend  Paid 

At  the  recent  annual  meeting 
of  Wood  Newspaper  Machinery 
Corporation,  the  stockholders 
authorized  an  increase  in  the 
number  of  shares  of  common 
stock  from  200,000  to  500,000 
shares,  par  value,  $1  each.  This 
action  implements  favorable 
action  by  the  stockholders 
whereby  one  additional  share 
of  common  was  issued  for  each 
share  outstanding  to  owners  of  i 
record  as  of  Nov.  3.  | 

The  following  directors  were 
re-elected:  Gordon  J.  Campbell, 
Ogden  B.  Hewitt,  Joseph  F. 

Igoe,  John  A.  Isbell,  Nelson 
Maynard,  William  J.  McNally,  ! 
Hamilton  Pell,  John  J.  Shea, 
and  John  C.  Smaltz. 

Officers  Renamed  I 

At  the  organization  meeting  j 
of  the  Board  of  Directors,  Nov. 

18,  the  following  officers  were  r 
re-elected: 

Nelson  Maynard,  chairman;  j 
John  J,  Shea,  president;  I.  Torn- 
berg,  vicepresident;  Paul  L.  . 
Tollison,  viceprcsident;  Daniel 
McColley,  treasurer  and  assis-  j 
tant  secretary;  William  A.  ' 
Silence,  secretary;  J.  L.  Mc- 
Lintock,  assistant  trea.surer; 
and  Edward  A.  Rehm,  assis-  O 
tant  secretary. 

The  Directors  declared  a  di¬ 
vidend  of  22%c  per  share,  pay¬ 
able  Dec.  10  to  stockholders  of 
record  on  Nov.  29. 

The  annual  financial  state¬ 
ment  of  the  company,  as  of 
June  30th,  reflected  substantial 
gains  in  sales  and  earnings  and 
represented  the  largest  volume 
in  the  company’s  history.  Dur¬ 
ing  1955  the  company  paid  di¬ 
vidends  of  $1.50  per  share  plus 
a  June  stock  dividend  of  2%%. 

$3.5  Million  in  Backlog 

Mr.  Shea  reported  that  earn¬ 
ings  reached  $3.55  per  share, 
compared  with  $3.10  in  1954. 

In  1955,  net  sales,  royalties  and 
other  income  totalled  $4,761,269 
against  $4,719,339  in  the  pre-  ^ 
vious  year.  A  backlog  of  un¬ 
filled  orders  amounts  to  $3,- 
505,770. 

“.Announcement  of  new  fea¬ 
tures  for  some  present  equip¬ 
ment  will  be  made  shortly 
which  it  is  felt  will  appeal  to 
customers  and  be  a  stimulant 
to  future  sales,”  Mr.  Shea 
said.  “Management  is  optimistic 
and  anticipates  further  sales 
gains  in  1956.” 
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CONflDeitTIAl 


^TOP 

SECRET 


\  OUT  1  . 

BUREAUCRAT  ALLEY 


HANDICAPPED  WORKER 

williams,  Detroit  Free  Press 


ASSISTANT  EDITOR 

Jensen,  Chicago  Daily  News 


Ratliff  Ousted  from  Office 

Cincinnati  Enquirer 
Stockholders  in  Row 


Grt.  Northern 
Raise  Feb.  1 


\va.<  said  to  be  dissatisfied  with 
the  current  rate  of  dividend  and 
also  objected  to  the  salaries 
paid  to  some  of  the  executives. 


Eb  X  rCnSB  J\l3.y  pany  is  gi\ing  its  customers  a 

jj  J  C  period  of  grace  until  Feb.  1  be- 

O0  P  rC0Cl  Soon  fore  putting  into  effect  a  $5-a- 

Dr.  Alberto  Gainza  Paz,  exiled  ton  increase  in  the  price  of 
editor  and  publisher  of  La  newsprint, 
j  Prensa,  will  fly  from  New  York  A  $3  boost  became  effective 
at  5  p.m.  Nov.  30  to  Buenos  Nov.  21  for  customers  of  Rich- 
Aires,  where  he  hopes  to  regain  mond  Pulp  and  Paper  Company, 
control  of  his  famous  Argentine  which  has  a  total  output  of 
newspaper  soon.  about  75,000  tons. 

Adolfo  Lanus,  who  was  the  Most  of  the  recently  an- 
top  editorial  writer  of  La  nounced  price  raises  had  an  ef- 
in  a  pj.gnj;a  under  Dr.  Gainza  Paz,  fective  date  of  Nov.  1  and 
has  been  made  press  secretary  Nov.  15. 

..  to  Provisional  President  Pedro  After  a  visit  to  Southern 
‘  Eugenio  Aramburu.  He  was  miHs,  Rep.  Arthur  G.  Klein, 
ousted  from  La  Prensa  when  chairman  of  a  House  commerce 
•11  newspaper  was  seized  by  subcommittee,  said  he  was 
will  the  regime  of  deposed  Presi-  hopeful  that  the  planned  in¬ 
dent  Juan  Peron.  crease  in  production  would  “re- 

President  Aramburu  told  Jules  suit  in  a  lowering  of  the  price.” 
Dubois,  Chicago  Tribune  cone-  He  noted  that  three  mills  would 
spondent  and  chairman  of  the  nearly  double  their  present  out- 
Inter-American  Pre.'s  Associa-  put  within  the  next  two  years; 
tion’s  Committee  on  Freedom  they  will  add  about  340,000 
of  the  Press:  “My  government  tons  to  present  capacity, 
will  see  to  it  that  justice  is  «xhe  subcommittee*  is,  of 
done  in  the  case  of  La  Prensa  course,  unable  to  control  the 
and  has  the  matter  under  price  of  newsprint  but  we  can 
study.  encourage  the  growth  of  this 

Minister  of  Labor  Raul  Mi-  industry  in  order  that  the  sup- 
gone,  in  an  interview  with  Mr.  ply  of  this  commodity  may  be 
Dubois,  said:  “I  am  certain  that  increased,”  he  said.  “We  hope 
no  honest  worker  wants  the  that  this  increase  in  supply  will 
he  decided  to  General  Confederation  of  Labor  result  in  a  lowering  of  the 
meetings  until  to  keep  stolen  goods.  La  Prensa  price.  Given  the  proper  incen- 
held  in  more  was  stolen  from  the  Paz  tive,  private  capital  has  been 
nces.  Also,  he  family.”  and  will  continue  to  be  avail- 

le  study  of  the  xjjg  Inter  American  Press  able  for  investment  in  this  in- 
uanagement  en-  Association  has  expressed  its  dustry.” 

that  is  to  be  pleasure  to  the  Argentine  Gov-  Great  Lake’s  Paper  Company, 
luest,  will  settle  ernment  for  allowing  the  news-  Ontario,  has  under  way  an  ex- 
ly  of  the  points  paper  El  Intraingente  of  Salta  pansion  program  costing  $13,- 
!  are  now’  two  reappear.  It  had  been  shut  000,000  to  raise  capacity  from 
down  by  the  Peron  Govern-  155,000  to  245,000  tons,  stock- 
of  stockholders  inent  in  December,  1949.  holders  were  advised. 


Cincinnati,  Ohio  “Mr.  Ratliff’s  conduct  and 
Dissension  erupted  among  outlook  over  the  past  two  years 
stockholders  of  the  Cincinnati  to  a  split  between  him  and 
Enquirer  this  week  following 
the  removal  of  James  H.  Rat¬ 
liff  from  the  offices  of  vice- 
president  and  secretary  of  the  the  stockholders,  and  prob¬ 
board  of  directors.  ably  a  maj''^*''  ” 

Meetings  at  which  the  matter  A  furthe 
was  to  be  aired  were  postponed  dispute  is 
indefinitely,  President-Publisher  statement  by  Mr.  Duffield  after 
Roger  H.  Ferger  suggesting  a  a  gathering  of  some  200  em- 
cooling-off  period  would  be  de-  ployes  on  Tuesday  was 
•sirable.  persed  by  Mr.  Ferger,  amid 

The  removal  of  Mr.  Ratliff  cheers  and  boos, 
from  board  offices  was  unani-  The  Enquirer  operation 
mous  among  those  present  ex-  be  examined  by  a  firm  of  man- 
cept  for  the  vote  of  Mr.  Ratliff,  agement  engineers — A.  T.  Car- 
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PROMOTION 

^Biggest  Gain  ’  Claims 
Don ’t  Fool  Media  Buyers 

By  T.  S.  Irvin 


Frankly,  we’re  confused.  Just 
who  is  doing  what  to  whom 
in  —  oh,  well,  why  spell  it  out 
and  get  everybody  embar¬ 
rassed  ?  The  culprits  should 
know  whom  we’re  talking 
about.  The  rest  of  us  ought 
just  to  take  heed  and  profit 
from  their  folly. 

There  are  two  hotly  compet¬ 
ing  newspapers  in  one  of  the 
biggest  markets  in  America. 
It’s  a  3-newspaper  market,  but 
these  two  papers  go  after  one 
another  hammer  and  tongs. 
Right  now  they’re  beating  on 
one  another  over  circulation. 

Just  the  other  week,  one  of 
these  newspapers  hit  the  mails 
with  a  big  brochure  bragging 
about  their  circulation  gains.  It 
was  quite  an  impressive  per¬ 
formance,  as  it  was  intended 
to  be.  They  claimed  to  be  mak¬ 
ing  the  biggest  circulation 
gains  in  the  market,  and  we 
believed  them. 

So  now  comes  the  other  pa¬ 
per  with  a  mailing,  not  so  big 
in  size  but  rather  more  deva¬ 
stating  in  claim.  Their  claim 
is  not  only  that  they  are  mak¬ 
ing  gains  in  circulation  but 
also  that  they  are  the  only 
newspaper  in  their  market  do¬ 
ing  so. 

And  we  believed  them,  too — 
until  we  did  a  double  take. 
There  can’t  be  two  competing 
newspapers  in  a  market  each 
one  of  which  is  making  the  big¬ 
gest  gains  in  the  market  if 
only  one  of  them  is  making 
any  kind  of  gains. 

You  can  see  that,  can’t  you? 
So  can  every  space  buyer  in 
America  —  so  can  everyone  in 
the  advertising  business  who 
gets  these  mailings  —  and  we 
assume  that  pretty  much  every 
major  space  buyer  in  the  coun¬ 
try  is  getting  them. 

That’s  the  sad  part  about  it. 
What  will  these  space  buyers 
think?  What  can  they  think? 

Never  underestimate  the  in¬ 
telligence  of  a  media  man  — 
or  his  ability  to  get  the  facts 
about  your  circulation,  whether 
you  tell  him  or  no.  And  even 
facts,  cold,  hard  facts,  don’t 
stand  up  against  the  suspicion 
that  you’re  trying  to  conceal 
something  when  you  slick  up 
the  facts  in  promotion.  Now 
why  should  you  be  trying  to 
do  that?  Something’s  fishy  in 


Denmark.  Maybe  we’d  better 
switch  that  schedule  —  to  some 
other  paper  —  to  some  other 
market  —  to  some  other  medi¬ 
um,  like  spot  radio,  or  spot 
TV? 

Fantasy?  Not  on  your  life. 
We  have  both  promotions 
spread  out  before  us  right  now. 
Maybe  we’re  chicken  not  to 
mention  names.  But  why  hurt 
anybody  —  any  more  than  they 
have  already  hurt  themselves  ? 

Nor  are  we  inveighing 
against  competitive  promotion. 
W’e’re  all  for  it,  and  the  more 
the  merrier.  But  before  pro¬ 
motion  can  be  anything,  com¬ 
petitive  or  anything  else,  it 
must  be  true  —  it  must  be  be¬ 
lieved  —  it  must  stick  to  the 
facts.  Obviously  someone  is 
trying  to  pull  a  fast  one  in 
this  instance  —  and  all  we  can 
do  is  warn  them.  Not  only 
are  they  hurting  themselves, 
they’re  hurting  their  market, 
they’re  hurting  every  newspa¬ 
per  in  the  country,  they’re 
hurting  all  promotion. 

Let’s  wise  up,  fellows.  Play 
time  is  over.  This  is  for  keeps. 

Have  a  Cigar! 

You’d  think  the  Long  Island 
Press,  a  Newhouse  paper  on 
New  York’s  Long  Island,  had 
a  baby  or  something  the  way 
they’re  passing  out  cigars  these 
days.  And  maybe  the  250,000 
circulation  mark  they’re  brag¬ 
ging  about  is  as  good  as  a  baby 
or  something,  and  therefore 
w'orth  the  cigai-s.  Fact  is,  the 
ad  people  who  are  getting  these 
cigars — packs  of  three  Corona 
Coronas  —  should  be  mighty 
pleased  about  it,  and  they  ought 
to  remember  what  the  Long 
Island  Press  is  so  puffed  up 
about.  Sales  Promotion  Man¬ 
ager  Eugene  Atkinson  has  done 
a  good  job  of  bragging  in  a 
nice,  friendly  way. 

*  *  * 

And  just  to  prove  that  edi¬ 
torial  pages  may  be  coming  to 
life  —  enough  life  to  be  pro- 
motable  —  the  Boston  (Mass.) 
Globe  runs  house  advertising 
urging  readers  to  brighten  up 
their  day  by  reading  the  edi¬ 
torial  page  column  “Editorial 
Points”  by  Ed  Pointer.  Quotes 
from  the  column  invite  further 
leading. 


ad-lines 


155  DAILIES  HAVE  BOOSTED  NATIONAL  AD  RATES 

A  check  with  Standard  Rate  &  Data  Service 
reveals  that  during  past  month,  135  dailies 
have  posted  national  ad  rate  increases.  Most 
are  effective  Jan.  1.  SR&DS  can't  say 
whether  boosts  are  result  of  newsprint  price 
rise  or  circulation  gains. 

NCCJ  PRESIDENT  CLARIFIES  RECENT  OPINIONS 

Opinions  expressed  at  recent  symposium  of 
National  Conference  of  Christieins  and  Jews 
to  effect  that  advertising  be  rejected 
as  means  to  spread  brotherhood  of  man  * 

doctrine  (E&P,  Nov.  19,  page  16),  were 
clarified  this  week  by  Everett  R.  Clinchy, 
Conference  president.  He  said  opinions 
belonged  to  people  who  stated  them;  not  to 
National  Conference. 

CAPITAL  AIRLINES'  '56  BUDGET  TO  SOAR 

"Substantially  more*  will  be  spent  on 
advertising  in  '56  by  Capital  Airlines. 

This  year's  appropriation  ran  about  $1)^- 
million,  of  which  roughly  $425,000  went  to 
newspaper  space  (via  Lewis  Edwin  Ryan, 

Washington,  D.C.). 

PRODUCT  SAMPLE  STAPLED  TO  PAGE  COLOR  AD 

El  Mundo,  Havana,  Cuba,  newspaper,  recent¬ 
ly  carried  a  two-color  and  black  page  ad  for 
Erba  Milk  of  Magnesia  to  which  was  stapled 
a  one-dose  cellophane  packet  of  the  product.  ^ 

NEWSPAPERS  GET  SHARE  OF  SUGARINE  AD  $ 

Newspapers  will  get  major  share  of 
Sugarine  Company's  ad  appropriation  (via 
Robertson  Potter  Co.,  Chicago),  Heaviest 
campaign  in  firm's  history  is  scheduled  for 
winter  season  to  push  Sugarine  concentrated 
liquid  sweetener  nationally. 

CHICAGO  REPS  PLAN  PRODUCTION  CLINIC 

Second  session  of  newspaper  seminar  now 
being  conducted  by  Chicago  Chapter  of 
American  Association  of  Newspaper  Repre¬ 
sentatives  will  be  devoted  to  newspaper 
production.  Dec.  6.  Chicago  Tribune  person¬ 
nel  will  present  program  which  will  both 
cover  black  and  white  and  ROP  color 
advertising. 

900  DAILIES  SET  TO  RUN  NEW  BoA  ♦ 

PROMOTION  ADS 

More  than  900  dailies  set  to  run  new  year¬ 
long  campaign  of  12  ads  prepared  by  Bureau  of 
Advertising,  ANPA,  key  to  theme;  "It  Takes 
a  Giant  .  ,  .  Pitch  in  a  nutshell  is  that  the 
newspaper  stands  like  a  solitary  giant  that 
generates  sales  power  advertising  requires. 

Mats  for  set  of  12  ads  available  at  cost 
from  Bureau.  Three  sizes  offered;  full  page, 
1,000  and  600  lines. 
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Advertiser  •  I^ewsipaper 


Section  Edited 
_ By  Robert  B.  McIntyre 


2-Color  Job 
Printed  Both 
Sides  of  Web 

Holyoke,  Mass. 
The  Holyoke  (Mass.)  Tran¬ 
script-Telegram,  afternoon 
daily  here,  is  taking  bows,  fol¬ 
lowing  publication  of  an  eight- 
page,  standard-size  green  and 
black  section  announcing  open¬ 
ing  of  the  Holyoke  Shopping 
Center  and  the  Hadley  Fields 
Trust  Company  drive-in. 

Two  Colors  Both  Sides 
The  section’s  significance  lies 
in  the  fact  that  a  daily  newspa¬ 
per  has  printed  two  colors  on 
both  sides  of  the  web  of  news¬ 
print  on  a  newspaper  press  de¬ 
signed  for  black  printing  only. 

In  a  two-column  editorial,  the 
afternoon  daily  commented: 
“The  T-T  has  held  from  the 
beginning  of  the  use  of  color  in 
newspaper  printing,  especially 
in  newspaper  advertising  print¬ 
ing,  that  the  use  of  color  and 
black-and-white  on  the  same 
sheet  had  not  been  perfected  to 
the  point  where  it  could  be  used 
without  doing  as  much  harm  to 
black-and-white  advertisers  on 
the  san!'»  or  adjoining  sheets  as 
it  would  benefit  the  color  users. 

Gorgeous  Botches 
“Proirress  has  been  made  in 
that  diiection,  as  happens  so 
many  limes  with  so  many  dif¬ 
ferent  research  products,  but 


press  for  direct  printing. 

To  enable  printing  of  two 
colors  on  each  of  the  eight 
pages,  it  was  necessary  to  re¬ 
vise  the  travel  of  newsprint 
through  the  press. 

Pipe  Rollers  Removed 

In  normal  printing,  the  webs 
of  newsprint  travel  direct  from 
each  printing  unit  to  folder  and 
delivery. 

At  the  T-T  plant,  pipe  rollers 
were  removed  from  the  upper 
parts  of  the  press  and  installed 
under  two  printing  units  to  per¬ 
mit  newsprint  web  to  travel 
from  one  printing  unit  to  the 
adjoining  unit  and  eventually 
to  the  folder. 


RESOLUTION  OF  APPRECIATION  from  the  Board  of  Directors  of 
the  American  Association  of  Advertising  Agencies  is  accepted  by 
Ben  Duffy  (center),  president,  BBDO,  on  his  retirement  as  director 
of  the  Audit  Bureau  of  Circulations  after  22  years  of  service.  Making 
presentation  are  4-A  Chairman  Henry  G.  Little  (left),  president, 
Campbell-Ewald  Co.,  and  4-A  President  Frederic  R.  Gamble. 


there  are  still  some  gorgeous 
botches  resulting  from  the  ef¬ 
forts. 

“But  here  today  the  T-T 
offers  something  that  we  feel 
that  we  can  point  with  pride 
to  and  perhaps  offer  to  other 
advertisers  willing  to  follow  the 
lead  set  by  another  new  Holyoke 
development.” 

The  T-T  management  ac¬ 
knowledged  the  special  section 
was  made  possible  through  ef- 
fort.s  and  technical  know-how 


of  Frank  Downey,  mechanical 
director,  and  Henry  Healey,  ad¬ 
vertising  manager.  The  idea 
originated  with  Baker-Denton 
Corporation,  advertising  and 
public  relations  counsel,  who 
prepared  the  color  section. 
Fernand  H.  Willemain,  Jr.,  the 
firm’s  art  director,  designed  the 
section  and  specified  the  color. 

Thirty-two  full-page  engrav¬ 
ings  were  required  for  the  Nov. 
l.'i  edition.  'They  were  etched  on 
magnesium  and  applied  to  the 


Paint,  Wallpaper  Men 
To  Promote  New  Plan 

The  nation’s  paint  and  wall¬ 
paper  business  is  ready  to  ad¬ 
vertise  in  newspapers  through¬ 
out  the  country  a  time-payment 
plan  to  consumers,  according  to 
an  announcement  at  the  Retail 
Paint  &  Wallpaper  Distributors 
convention. 

Chet  Watkins,  president,  dis¬ 
closed  the  plan,  which  will  put 
the  traditionally  cash  and  car¬ 
ry  business  in  the  running  for 
a  larger  share  of  the  sales  dol¬ 
lar. 

The  decorating  credit  plan  is 
to  be  supported  by  the  National 
Paint,  Varnish  &  Lacquer  As¬ 
sociation  and  the  Painting  & 
Decorating  Contractors  of 
America.  The  industry  will  use 
newspapers  and  magazines  to 
promote  the  plan. 


.  RETAIL  REGULAR 


.Paramor-S'llaiiio  Shop 


I 

jS 

I 


^98%  of  Our  Ads  Have  Paid  for  Themselves’ 


George  L.  Roth,  founder  and  president  of 
Paramount  Radio  Shop,  credits  newspaper 
advertising  as  a  main  factor  in  building  his 
business  from  the  smallest  to  the  largest 
appliance  store  in  Omaha,  Neb. 

Paramount  Radio  Shop  is  now  celebrating 
its  25th  anniversaiv- 

Mr.  Roth  came  to  Omaha  in  1930  and 
opened  his  first  store  with  $250.  He  occupied 
a  14-foot  square  space  in  the  Paramount 
Theater  building.  There  were  three  t:nployes. 
After  eight  years,  he  moved  to  his  present 
store  which  occupies  25,000  square  feet.  He 
also  has  a  used-goods  store  in  another  loca¬ 
tion.  The  firm  today  has  63  employes  and 
claims  the  largest  dollar  volume  of  sales 
among  Omaha  appliance  stores. 

From  the  very  beginning,  George  says,  he 
has  spent  95c  of  every  advertising  dollar 
for  newspaper  space. 

“We  started  out  with  little  two-inch  ads 
with  black  ‘undertaker’  borders,”  he  recalls. 


George  L.  Roth 
Paramount  Radio  Shop 


“We  went  up  to  three-column  ads  and  now 
are  making  frequent  use  of  full  pages. 

“We  have  found  that  consistent  advertis¬ 
ing  will  produce  business  for  us.  We  have 
run  ads  on  Sunday  and  Thursday  in  the 
World-Herald  evei-y  week  since  we  opened. 

I  am  confident  that  98%  of  our  ads  have  paid 
for  themselves.  We  make  it  a  practice  to 
back  our  advertising  with  good  merchandise 
and  service. 

“We  go  after  mail  order  business  regular¬ 
ly,”  George  concluded,  “and,  surprisingly 
enough,  we  have  often  received  coupons  two 
or  three  months  after  they  ran  in  the 
newspaper.” 

A  native  of  Columbus,  Ohio,  George  re¬ 
ceived  his  sales  and  advertising  training  with 
the  Wurlitzer  Company.  He  began  on  the 
sales  staff,  and  after  going  through  the  firm’s 
training  program  in  Cincinnati,  later  served 
as  manager  for  Wurlitzer  stores  in  Cleveland, 
Columbus,  St.  Louis  and  Kansas  City. 

— R.  B.  McI. 


I 

I 
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CASE  STUDY 


Canadian  Ad  Revenue  ljr3.1S  i\CtlVlty 
Totals  $27-Million  q  V  Q  *  1 

Canadian  daily  newspapers  OUdl  IVo 

received  $27,265,979  in  national  O  1  i 

advertising  in  the  first  nine  1^1100101110111 
months  of  195o  compared  to  1  JT 

$26,456,959  in  the  same  period  xhe  Charleston  (W.Va.)  Ga¬ 
in  1954,  according  to  audit  by  zette  has  developed  something 
Elliott-Haynes  Ltd.,  Toronto  new  in  the  way  of  special  sec- 
research  firm.  tions. 

Total  publication  national  ad-  Starting  with  an  idea  by  Bill 
vertising  in  the  period  was  $ip,-  Bernard  of  the  Gazette’s  na- 
938,583  as  compared  to  $51,-  tional  advertising  staff,  it  was 
678,442  in  the  1954  period,  decided  to  base  a  special  sec- 
Weekend  papers,  most  of  which  tion  around  the  activities  of 
are  part  of  Saturday  daily  various  women’s  groups  and  or- 
newspapers,  accounted  for  $10,-  ganizations  in  the  Greater 
607,586  as  compared  with  $9,-  charleston  area. 

488,907  in  the  ^  January-Sep-  These  groups  were  contacted 
tember  1954  period.  and  asked  to  furnish  club  infor- 

This  makes  for  a  combined  mation  which  then  was  edited, 
total  for  daily  and  weekend  compiled  and  put  together  by 
publications  $37,873,565  as  com-  ^j^e  Gazette’s  woman’s  depart- 
pared  with  $35,945,866.  ment. 

,  addresses  Magazines  and  farm  publica-  In  all  231  women’s  organiza- 
mbers  scan  tions  account  for  the  remainder  tions  responded  to  the  question¬ 
's  for  those  the  national  publication  ad-  naire  and  were  included  in  the 
leir  own  ac-  vertising  in  Canada.  Automo-  section. 

accordingly  tive  advertising  was  largest  After  the  information  had 
single  category,  $2,534,334  in  been  gathered,  the  Gazette  ad- 
TS  the  pros-  against  $1,663,908  in  vertising  department  took  ovei 

nn  tn  taVp  period.  to  present  the  idea  to  mer- 


How  Pocono  Resorts 
Jumped  Inquiries  314^o 

By  Robert  B.  McIntyre 


<Wsend  for  a  free  sample 

OF  YOUR  iimm  < 


YES,  I’m  interested  in  a  relaxing  vacation  that 
combines  colorful  mountain  and  lake  scenery 
with  golf,  tennis,  fishing,  swimming  and  other 
recreotionol  facilities,  and  the  opportunity  to 
meet  congenial  people.  And  I  like  the  idea  of 
taking  my  vacation  so  conveniently  close  to 
home.  PLEASE  SEND  ME  FREE  COLOR  BOOKLET. 


.ST  ATI 


CITY _ 

Pleese  mention  dotes _ 

modotions:  Vocotien  fj  He 
Resert'Ouiet  C  Fomily  Q 
Motels  CJ  Comps  CJ 

Pocono  Mountoino  Voeollon  Buroou 
Stroudsburg  00,  Ponnsylvonio 


Thu  Ad  Jumped  Inquiries  314%. 
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Is  Your  Food  Store  Product  | 
Exposed  To  Your  Maximum  Sales  l 
Opportunity  In  Greater  Cleveland?  ! 


The  A.  C.  Nielsen  Co. 

Report  food  store  sales  in  Greater  Cleveland, 
Cuyahoga  County,  from  a  bi-monthly  inventory 
and  invoice  audit,  of  selected  commodities 
which  provide  an  excellent  cross  section  of 
food  store  sales  activity. 

Whatever  your  product,  their  facts  can  aid  your 
sales  and  sales  opportunities  in  the  Greater 
Qeveland  Market. 

THE  COMMODITIES  DETAILED  ARE: 


CAKE  MIXES’^ 

White,  Yellow 

Angel  Food,  Devil's  Food 

Gingerbread 

FROZEN  FOODS* 

Fruits 

Vegetables 
Juices 
Meat  Pies 

COFFEE* 

Regular,  Soluble 

TEA** 

Regular,  Bags,  Soluble 


MARGARINE* 

BUTTER** 

PACKAGED 

POWDERED  MILK* 

LAUNDRY  SOAPS* 

Detergents 
Soap  Powders 

DOG  FOODS* 

Dry  Type 
Canned  Type 

CAT  FOODS** 

Canned  Type 


BE  SURE  of  your  distribudoo  in  those  food 
stores  in  the  better  economic  half  of  the  County. 
Your  opportunity  for  sales  is  materially  greater  there, 
whatever  your  product  may  be. 

Even  the  basic  commodides.  Margarine  and  Synthedc 
Detergents,  find  more  than  60%  of  their  sales  here, 
we  learn  from  the  A.  C.  Nielsen  reports. 

So  whatever  your  product,  be  sure  of  your  distribu¬ 
tion  in  this  better  economic  half  of  the  County. 
And  be  sure  of  your  adverdsing  impact  there.  71% 
of  the  County  circuladon  of  the  daily  Plain  Dealer 
is  concentrated  in  this  bigger  buying,  better  economic 
half  of  its  families. 


These  A.  C.  Nielsen  Company  Reports  of  Food 
Store  Sales  in  Cuyahoga  County  (Greater  Cleveland) 
detail  the  distribudon,  inventory  and  consumer  sales 
of  a  good  cross  secdon  of  food  store  commodides. 
Write  us  for  further  details. 


*By  teUcted  brands  and  'all  othar*. 
**R«poi1«d  by  *all  brands  combinad*. 


CRESMER  &  WOODWARD,  INC. 

New  York  •  Chicago  •  Detroit 
Atlanta  •  San  Francixo  *  Los  Angeles 


1955 
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CHRYSLER 
TO  BUILD... 


^85,000,000 
PLANT  IN 
AKRON 


Adds  3,500  Employees 
$18,000,000  Payroll 
to  Akron’s  Billion 
Dollar  PLUS  Market 

One  of  the  largest  metal 
stamping  and  fabricating 
plants  in  the  world  is  to 
be  built  by  Chrysler  Corp. 
on  a  300  acre  tract  in  the 
busy  Akron  market.  Auto¬ 
motive  body  parts  for 
Plymouth,  Dodge,  De- 
Soto,  Chrysler  and  Im¬ 
perial  will  be  produced 
here.  Construction  will  re¬ 
quire  more  than  1,000 
workmen  at  an  estimated 
monthly  payroll  of 
$575,000. 

One  well-read  newspaper, 
the  Akron  Beacon  Jour¬ 
nal,  will  serve  this  added 
market.  It  covers  86.7% 
of  the  170,895  families  in 
Akron’s  Retail  Trading 
Zone  now. 

The  Beacon  Journal  is  a 
productive  medium  for 
your  products  in  this  ac¬ 
tive,  growing  market  — 
an  economical  buy  at  one 
low  rate  daily  or  Sunday. 
R-O-P  color  available  in 
all  issues. 

STORY,  BROOKS  & 

FINLEY,  Representatives 
JOHN  S.  KNIGHT,  Publisher 

AKRON 

BEACON 

JOURNAL 

EVENING  AND  SUNDAY 


NEWSPAPKK  It KPKESK.M  ATIVES 

HAS  Appoints  Francis; 
Titus,  Hughes  Promoted 


Appointment  of  Carl  W. 
Francis  to  manager  of  the  Los 
Angeles  office  of  Hearst  Adver¬ 
tising  Service 
was  announced 
this  week  by 
Herbert  W. 
Beyea,  general 
manager  of 
HAS. 

Mr.  Francis, 
formerly  man¬ 
ager  of  Pictori¬ 
al  Living  in  the 
LA  office,  fills 
the  post  made 
vacant  by  the  promotion  of 
Franklin  S.  Payne  to  publisher 
of  the  Los  Angeles  Examiner. 
For  l.j  years  Mr.  Francis  has 
been  in  the  Hearst  organization, 
where  he  has  successively  been 
merchandising  manager,  man¬ 
ager  of  the  food  classification 
and  manager  of  Pictorial  Liv¬ 
ing. 

His  previous  experience  in¬ 
cludes  research  work  in  the 
Beaumont  &  Hohman  Adver¬ 
tising  Agency  of  Los  Angeles. 
He  was  also  assistant  sales 
manager  of  Treesweet  Products 
of  Santa  Ana. 

Two  additional  promotions 
were  also  announced  by  Mr. 


Beyea.  Paul  Titus,  formerly 
New  York  manager,  has  been 
appointed  to  the  newly-created 
post  of  director  of  plans,  re¬ 
search  and  promotion.  Wallace 
Hughes,  formerly  head  of  the 
automotive  advertising  depart¬ 
ment,  has  been  named  Eastern 
regional  manager.  Both  these 
appointments  were  effective 
I  Nov.  21. 

j  Mr.  Titus  has  been  in  the 
I  Hearst  organization  for  28 
I  years,  of  which  24  have  been 
I  with  H.\S.  Mr.  Hughes  has 
I  been  with  Hearst  17  years  of 
;  which  11  have  been  in  HAS. 

;  Mr.  Hughes  was  at  one  time 
I  general  advertising  manager  of 
!  the  Syracuse  (N.  Y.)  Journal 
I  American;  prior  to  that  he  was 
'  advertising  director  of  the 


Richmond  (Va.)  Times  Dis¬ 
patch. 

M&F  Appointed 

The  Carteret  Publishing  Com¬ 
pany,  Inc.,  Morehead,  N.  C., 
has  appointed  Moran  &  Fischer, 
Inc.,  as  its  national  advertising 
representative,  effective  Jan.  1. 

• 

Allied  PR  Names 
3  Vicepresidenls 
Appointment  of  Lillian  R. 
Pierson,  Arthur  F.  Grant  and 
Maxwell  Hamilton  as  vicepresi¬ 
dents  of  Allied  Public  Relations 
Associates,  New  York,  a  divi¬ 
sion  of  Allied  Industrial  Re¬ 
search  Consultants,  Inc.,  was 
announced  this  week  by  David 
B.  Chamey,  president  and 
board  chairman  of  AIRC. 

Election  of  Jane  Franklin  as 
administrative  vicepresident  of 
.4IRC,  also  was  announced. 

Miss  Pierson,  account  execu¬ 
tive  for  Allied  Van  Lines,  was 
senior  associate  ^ditor  of  Tide 
magazine  in  charge  of  PR  be¬ 
fore  joining  Allied  two  years 
ago.  Mr.  Grant  was  a  newspa¬ 
per  man  in  Pittsburgh  before 
he  entered  industrial  PR  some 
years  ago. 

• 

College  Runs  Ads 

Cleveland 
In  an  action  unusual  for  an 
educational  institution,  Fenn 
College  of  Cleveland  last  week 
published  its  itemized  operating 
statement  in  the  form  of  a 
half-page  ad  in  the  financial 
section  of  the  Plain  Dealer, 
Press  and  News. 

Ad  Manager  Dies 

Wichita,  Kan. 
Leo  J.  Malone,  54,  advertis¬ 
ing  manager  of  the  Wichita 
Beacon,  died  Nov.  13,  several 
hours  after  he  had  suffered  a 
stroke  while  attending  a  foot¬ 
ball  game.  He  had  been  an  em¬ 
ploye  of  the  Beacon  for  30 
years. 

• 

Kennelly  Joins  Agency 
Edward  C.  Kennelly,  one  time 
national  advertising  manager, 
the  New  York  Post,  this  week 
joined  Lenhart  .Advertising, 
Inc.,  Hopewell,  N.  J.,  as  execu¬ 
tive  vicepresident.  More  recent¬ 
ly  he  was  with  Princeton  Film 
Center  and  Tide  magazine. 


Titus 


Hughes 


GE  Plant-City 
Ads  Feature 
New  Approach 

.A  novel  and  fresh  approach 
to  a  lesson  in  some  basic 
economics  is  being  used  this 
month  in  an  ad  (via  Doremu.s 
&  Co.)  in  Boston  for  General 
Electric  as  part  of  its  six- 
year-old  advertising  campaign 
of  plant-community  and  em¬ 
ploye  relations  in  the  14  cities 
and  towns  surrounding  G.E.’s 
huge  Works  in  the  Lynn,  Mass, 
area. 

The  l,35()-line  folksy  ad  fea¬ 
tures  a  drawing  of  an  old- 
fashioned  kitchen  with  21  il¬ 
lustrations  of  “conveniences” 
numbered  from  one  to  21.  The 
headline  reads  “Grandpa  Had 
To  Work  60  Hours  a  Week  To 
Provide  These  Conveniences.” 

The  copy  leads  into  a  com¬ 
parison  of  housewives  and 
workers  in  a  modern  factory, 
emphasizing  the  point  that 
housewives  today  are  doing 
more  in  a  shorter  period  of 
time  because  they  readily  ac¬ 
cept  and  use  modern  conven¬ 
iences  with  “not  a  single  house¬ 
wife  losing  her  job  because  of 
time-saving  devices.”  Similar¬ 
ly,  a  worker  at  GE,  says  the 
copy,  gets  a  machine  or  tool 
which  may  multiply  the  power 
in  his  hands  many  hundreds  of 
times  to  help  him  produce  more 
and  better  products.  By  ac¬ 
cepting  the  new  tools  and  im¬ 
proved  methods,  as  the  house¬ 
wife  accepts  modem  appliances, 
each  GE  employe  helps  keep 
production  high  and  product 
costs  down,  with  more  and  bet¬ 
ter  jobs  the  result. 

But  the  ad  is  more  than  ba.<ic 
economics  for  the  community 
and  employes,  for  it  also  con¬ 
tains  some  “sell”  for  the  GE 
appliances  lines.  On  a  separate 
page  in  each  paper  in  which 
the  ad  is  running  is  another 
reproduction  of  the  drawing  to¬ 
gether  with  the  names  of  each 
gadget  pictured  which  has  been 
replaced  in  the  modern  kitchen 
by  a  GE  developed  and  manu¬ 
factured  appliance.  The  ad 
gives  the  newspapers  a  chance 
for  tie-ins  with  local  G-E  deal¬ 
ers.  ^ 

Metro  Promotes  Two 

Metropolitan  Sunday  News¬ 
papers,  Inc,,  announced  this 
week  appointment  of  Charles 
C.  Luce,  Comics  Network,  and 
Roger  F,  Mills,  Magazine  Net¬ 
work,  as  Eastern  sales  man¬ 
agers.  Both  men  have  been 
with  Metro  for  many  years. 


t 


« 
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These  photographs  by  Minneapolis 
Star  and  Tribune  photographer  Earl 
Seubert,  helped  him  win  the  1955 
’‘Newspaper  Photographer  of  the 
Year”  award  in  the  annual  Picture 


Minneapolis 


Competition  for  press  photograph¬ 
ers.  This  competition  is  jointly 
sponsored  by  the  National  Prras 
Photographers  Association  and  the 
Encyclopaedia  Britannica. 


Star  an  /^Tribune 

IVININO  MOINING  A  SUNDAY 


625,000SUNDAY-495.000DAILY 

JOHN 


What  makes  a  newspaper  great? 


editor  ac  PUBLISHER  for  Novwnbw  26.  1955 


21 


AD  AGENCIES 


Storm  &  Klein  Merging 
With  Emil  Mogul  Co. 


Storm  and  ELlein,  Inc.,  will 
merge  with  the  Emil  Mogul 
Company,  Inc.,  on  Jan.  2,  ac¬ 
cording  to  an  announcement 
this  week  by  the  two  New  York 
advertising  agencies.  In  1954 
S&K’s  newspaper  billings  ran 
about  $900,000.  Mogul  Com¬ 
pany’s  were  reported  around 
$116,000. 

Major  executives  and  all  ac¬ 
counts  of  S&K  will  transfer  to 
Mogul  when  S&K  ceases  func¬ 
tioning  as  an  agency  on  Dec. 
31. 

Key  S&K  executives  who  will 
join  Mogul  thi'ough  the  merger 
are  Edward  Klein,  executive 
vicepresident  and  treasurer, 
who  will  move  over  as  senior 
vicepresident  and  group  head 
at  Mogul;  George  Balterman, 
vicepresident,  will  become  vice 


president  and  account  execu¬ 
tive;  Harry  Chapperon,  vice 
president,  will  take  over  as  di¬ 
rector  of  public  relations;  and 
Arthur  Klein,  radio-TV  director, 
will  become  assistant  account 
executive. 

Allston  E.  Storm,  president 
of  S&K,  will  retire  from  the 
agency  field  on  Dec.  31. 

S&K  clients  have  approved 
the  transfer  of  their  accounts 
to  Mogul  under  the  merger 
agreement.  Among  accounts 
included  are  Park  &  Tilford 
Reserve  and  Old  Bond  domestic 
whiskeys ;  Harvey’s  sherries 
and  ports.  Old  Monastery 
brandy,  Heidsieck  &  Co.  Dry 
Monopole  champagne,  Pey- 
chaud  liquers,  Tintex  household 
dyes,  Winx  eye  preparations. 

Addition  of  these  accounts 


"The  Tlorida  Victure 


Down  here  in  Florida  the  newspaper  picture  has 
changed.  .  .  .  You  con  no  longer  reach  rich  orange¬ 
growing  Central  Florida  with  Tampa,  Miami,  Jack¬ 
sonville  papers.  .  .  ..The  map  shows  why.  .  .  .  They 
just  haven't  got  the  circulation  in  this  400,000  peopled 
market  who  spend  $500  million  a  year. 


Orlando  Sentinel-Star  80.5% 


Another  reoson  why  our 
popers  ore  good  odv. 
buys  for  you  to  moke 
money  plenty. 


•S  COUNTY  DAILY  CIRCULATION 


Orlando  Sentinel-Stor 

72,173 

Jox  Times-Union 

6,431 

Miami  Herald 

5,384 

Tompo  Tribune 

3,205 

Miami  News 

1,710 

Tompo  Times 

418 

Jacksonville  Journal 

339 

Jox  Times-Union  7.2% 


Miami  Herold  6.0% 


Tampa  Tribune  3.6% 


Miami  News  1.9% 


Tampa  Times  .4% 


Jacksanville  Journal  .4% 


''Circulation  figures  aro  1  day  daily  distribution  figures  from 
ABC  Audit  Reports  March  31.  19S5. 


Orlando  Sentinel-Star 

Martin  Andersen 

Editor,  Owner,  Ad  Writer  and  Galley  Boy 
Orlando,  Florida 

Notional  Rep.  Burke,  Kuipers  and  Mohoney,  Inc. 
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will  represent  a  substantial 
gain  for  Mogul.  Its  present 
clients  include  Adam  Hat  Man¬ 
ufacturers,  Inc.,  Block  Drug 
Company,  Esquire  boot  polish. 
Beefeater  imported  gin,  Man- 
ischewitz  wines,  Rayco  auto 
seat  covers,  Cheramy  toiletries, 
Ronzoni  macaroni  and  spa¬ 
ghetti,  National  shoes,  Revlon’s 
Silken  Net  waveset  lotion  and 
Aquamarine  shampoo.  Elevator 
shoes,  Barney’s  Clothes,  Bon- 
omo’s  Turkish  taffy.  Gold 
Label  cigars  and  Ferber  VU- 
Riter  pens. 

Pillsbury  Concentrates 
Mixes  in  One  Agency 

On  the  eve  of  the  introduc¬ 
tion  of  several  new  products 
in  the  field  of  consumer  baking 
mixes,  Pillsbury  Mills,  Inc., 
Minneapolis,  this  week  an¬ 
nounced  a  policy  of  concentra¬ 
ting  its  mix  products  within 
one  agency. 

According  to  Earl  A.  Clasen, 
director  of  marketing  of  con¬ 
sumer  products  for  Pillsbury, 
the  Leo  Burnett  Company,  Inc., 
Chicago,  has  just  been  awarded 
the  advertising  on  the  follow¬ 
ing  brands :  New  Caramel  Cake, 
new  Chocolate  Angel  Food  Mix, 
new  Kit  Cakes,  Brownie  Mix 
and  Cookie  Mixe^.  The  new  line 
of  frosting  mixes  was  awarded 
to  Burnett  earlier  this  year. 

As  part  of  this  new  policy 
the  family  flour  account  (Pills- 
bury’s  Best),  regarded  as  com¬ 
petitive  to  the  mixes,  will  go 
to  the  Campbell-Mithun  agency 
of  Minneapolis. 

This  transfer  will  occur 
March  1,  1956.  Campbell- 

Mithun  will  also  continue  to 
handle  the  Pillsbury  refriger¬ 
ated  products  and  the  brands 
sold  under  the  label  of  Ballard 
&  Ballard  of  Louisville  which 
joined  forces  with  Pillsbury  in 
1951. 

Mr.  Clasen  stated  that  in 
terms  of  agency  billing  both 
Burnett  and  Campell-Mithun 
will  receive  the  largest  billing 
either  has  received  since  being 
associated  with  Pillsbury. 

Bryan  Houston  Elects 
Hillenbrand  President 

William  R.  Hillenbrand  has 
been  elected  president  of  Bryan 
Houston,  Inc.  it  was  announced 
this  week.  Mr.  Houston  moves 
to  Chairman  of  the  Board. 

Mr.  Hillenbrand  assumes  the 
general  responsibility  for  ad¬ 
ministration  of  the  ag^ency’s 
accounts  which  enables  Mr. 
Houston  to  devote  more  time 
to  the  agency’s  plans  board 
operation.  Mr.  Houston  stated 
that  the  broadening  of  manage¬ 


ment  is  to  keep  pace  with  the 
Houston  agency’s  growth  in 
the  last  year  from  two  clients 
and  12  products  to  six  clients  [ 
and  30  products. 

Wright  Joins  Media 
Dept,  at  Burnett 

Chicago 

Thomas  A.  Wright,  Jr.  has 
joined  the  Chicago  office  of  the 
Leo  Burnett  Company,  Inc.  as 
a  group  supervisor  in  the  media 
department. 

Previously,  Mr.  Wright  was 
associated  with  Batten,  Barton, 
Durstine  and  Osborn,  Inc.  I 

Ex-Neicsman  Heads 
Agency  PR  Set  Up 

With  the  appointment  of 
Richard  H.  Wickham  as  head 
of  the  public  relations  depart-  i 
ment  of  the  Fellows  Advertising  ■ 
Agency,  Syracuse,  N.  Y.,  a  vet-  | 
eran  newspaper  man  leaves  the 
daily  press  to  enter  the  rapidly 
expanding  publicity  field. 

Mr.  Wickham  has  been  a  re¬ 
porter,  photographer,  editor  and 
publisher,  as  well  as  being  a 
publicity  director  in  the  motion 
picture  industry  and  a  writer- 
director  in  radio.  Until  his  af¬ 
filiation  with  the  agency,  he  was 
promotion  manager  of  the  Syra¬ 
cuse  Herald-Joumal  and  Ameri¬ 
can. 

0 

Other  .Appointments 

•  The  Brady  Company,  Ap¬ 
pleton,  Wis.,  has  announced  ap¬ 
pointment  of  Virginia  Beals, 
publicity  and  public  relations 
writer,  to  its  staff.  Miss  Beals 
comes  to  the  Brady  Company 
after  seven  years  with  the 
Minneapolis  (Minn.)  Star  Trib- 
tine. 

•  William  E.  Macke  has 
joined  the  Detroit  office  of  Ken¬ 
yon  &  Eckhardt  as  vicepresident 
and  general  manager.  He  had 
previously  been  director  of  mer¬ 
chandising  for  the  Studebaker- 
Packard  Corporation  (Packard, 
Clipper  Divisions.) 

•  Edward  R.  Beach  has 
joined  McCann-Erickson,  Inc., 
New  York,  as  Vice  President 
and  Chairman  of  the  Market-  ^ 
ing  Plans  Board.  For  the  past 

12  years  Mr.  Beach  nas  been 
with  Benton  &  Bowles. 

Accounts  ,  .  . 

•  Keith  Funston,  President 
of  the  New  York  Slock  Ex¬ 
change,  announced  this  week 
that,  effective  Jan.  1,  the  adver¬ 
tising  account  of  the  Exchange 
has  been  awarded  to  Calkins 
&  Holden,  Inc. 
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SEATTLE— PLUS— The  Seattle  Times 
equals  a  real  buy  these  days . . . 

Even  a  quick  glance  at  the  national  break¬ 
downs  on  population  increase,  on  spendable 
income,  retail  sales,  and  so  on,  will  show 
that  Seattle  is  on  the  move— as  a  prime 
market  for  almost  anything  you're  selling. 

Then  fake  a  look  at  the  media  figures. 
Historically,  The  Seattle  Times  leads  in 
circulation  and  advertising  linage.  It  is  the 
accepted  newspaper  and  your  number  one 
media  buy  in  this  rich  market. 


STbe  ieattU  S[imes 

SEATTLE'S  ACCEPTED  NEWSPAPER 

Represented  by  O’Mara  Sc  Ormsbee,  Inc. 


New  York  •  Detroit  •  Chicago  •  Los  Angeles  •  San  Francisco 
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^an  Bicgo  Union 

AND 

Evening  Tribune 


SAN  DIEGO  CALIFORNIA^ 


KETAIL  SLKVEY 


Canadians  Take  Closer 
Look  at  Co-op  Ad  Issue 


;AN  DIEGO  BIGGI 

YONKERS,  NEW  YORK . $52,235,0 

MINNEAPOLIS,  MINNESOTA .  50,656,0i 

KANSAS  CITY,  MISSOURI .  48,195,0 

SEATTLE,  WASHINGTON .  46,475,0 

DALLAS,  TEXAS . 43,116,0 

DENVER,  COLORADO .  36,403,0 

SAN  DIEGO,  Caiiiorni.  $54,756,000 


Doto  CopyriQhted  1955  Soles  Monogenient,  Survey  of  Buying  Power;  further  reproduction  not  licensed. 


REPRESENTED  NATIONALLY  BY 


IT’st  - .  1 

4  *”  SB  iS 
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Over  2,500,000  people  Q 
, visited  this  year’s  State  Fair.  Biggest 
I  day  —  323,224  attendance  —  set  a 
new  world’s  record  for 

annual  expositions! 


depend  on  Dallas  for  all  their  big,  metropolitan 
city  needs.  Dallas  business  owes  its  extra  bigness 
to  their  spending,  which,  according  to  Consumer 
Markets,  accounts  for  38.1%  of  Dallas’  retail  sales 
volume! 

TO  MAKE  DALLAS  BUSINESS  BIGGER 
than  Dallas,  advertise  in  the  Newspaper  North 
Texans  read  to  keep  up  with  their  Dallas  in¬ 
terests  —  The  Dallas  Morning  News  —  the  only 
newspaper  with  the  circulation  and  reach  to 
deliver  both  Dallas  and  the  larger,  richer  72- 
county  Dallas  Market! 

IF  YOU’D  LIKE  TO  KNOW  MORE  about  making 
your  Dallas  business  bigger,  ask  your  nearest  News 
representative  —  or  query  our  fact-ferreting  research 
staff  direct,  addressing  the  Advertising  Director. 


TEXAS  GAME  TO  DALLAS  at  Fair -time! 
Highways  jammed  .  .  .  bus  lines,  railroads,  air¬ 
lines  operated  at  capacity  and  beyond  .  .  .  hotels 
overflowed!  The  fairgrounds  became  a  giant,  187- 
acre  anthill  of  people  bent  on  seeing  everything: 
The  Pajama  Game,  Ice  Capades,  agricultural  and 
industrial  exhibits,  the  Foods  Show,  football 
games,  the  Automobile  Show,  the  museums. 
Nobody  missed  the  Million-dollar  Midway  —  the 
biggest,  brightest  fun  zone  in  America!  For  sixteen 
mid-October  days  the  Texas  State  Fair  and  Dallas 
packed  ’em  in! 

COMING  TO  DALLAS  for  entertainment 
is  an  old  North  Texas  custom,  for  North  Texans 


ONLY  THE  DALLAS  NEWS  COVERS 
THE  BIGGER  DALLAS  MARKET 


DALLAS’  LARGEST  NEWSPAPER:  More  people  BUY  The  News... more  people  READ  The  News 
people  are  INFLUENCED  by  The  News  than  any  other  North  Texas  Newspaper. 


more 


CRESMER  &  WOODWARD,  INC.,  National  Representative  •  New  York  •  Chicago  •  Detroit  •  Atlanta  •  Los  Angeles  •  San  Franci' 
editor  8c  publisher  for  November  26.  1955 


Parade  presents  another  milestone  in  syndicated  SundolffM 

A  report  to  Americac 


the  Soviet  Union  Sundafio 


26 


EDITOR  6C  PUBLISHER  for  November  26,  1955 


lAapagazine  news  coverage 

‘aon  life  in 

dai^ovember  27^^ 


Parade’s  editor,  Jess  Gorkin,  and  staff  photographer, 
David  Preston,  were  the  first  such  team  to  visit 
the  Soviet  Union. 

With  notebook  and  camera  they  covered  the  city 
streets  and  the  back  roads  of  the  Soviet  Union  from 
Moscow  to  Tiflis,  talked  to  both  the  rulers 
and  the  ruled  ...  in  farmhouses  and  factories, 
in  schools  and  nightclubs. 

Their  findings  may  alter  some  current  concepts  of 
life  behind  the  Iron  Curtain,  and  give  all  Americans  new 
reasons  for  pride  in  our  own  country’s  achievements. 


Parade  considers  this  report  so  illuminating, 
so  helpful  to  a  true  understanding  of  the  challenge  that 
faces  us,  that  the  entire  issue  for  November  27th 
is  being  given  over  to  it. 


This  all-Russian  issue  is  an  outstanding  example  of 
the  editorial  policy  which  has  always  distinguished 
Parade  ...  to  report  real  people,  real  situations  in  the 
real  world  of  today  ...  to  follow  up  the  news 
tersely,  provocatively.  We  are  proud  to  present  it  to 
the  15  million  readers  of  the  50  fine  Sunday  newspapers 
distributing  this  issue. 


PUBI.ISHKR.  PARADK 


parade 

THE  SUNDAY  PICTURE  MAGAZINE 


WOMEN  do  hard  physical  jobs,  freeing  men  for  military  duty. 
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PR  ROUNDUP 


“At  almost  every  editors’ 
meeting  in  recent  years  there 
has  been  a  discussion  of  inter¬ 
pretative  writing  or  background 
writing.  At  the  same  time  they 
have  been  practicing  simplified 
forms  of  writing  in  a  concerted 
effort  to  get  away  from  con¬ 
fusing  and  obscure  terminology 
newspapers  phrasing.” 

Editors,  too,  have  “crowded 
minds,”  Mr.  Brown  told  the 
being  public  relations  men,  and  don’t 
have  time  to  consider  much  of 
the  mass  of  material  public  re¬ 
lations  men  shower  on  the  edi¬ 
tors.  And  often,  he  said,  im¬ 
portant  stories  developed  by 
public  relations  men  get  crowd¬ 
ed  out  by  the  competition  of 
other  important  stories. 


Pfi  hxr  h  fl  1 1 CkTl  result  of  an  advertis- 

I  ing  campaign  General  Electric 

Company  has  been  ninning  for 

Los  Angeles  periment  in  the  history  of  the  several  months  in  — - - - 

1  of  education  world.”  and  national  magazines,  be- 

had  serious  But,  he  said,  the  effects  on  tween  50  and  60  contracts  for 

immunications  the  American  culture  will  not  new  business  are  now 
ce  is  disagn'ee-  he  seriously  felt  for  another  negotiated  by  former  GE  sub- 
what  the  ef-  two  or  three  generations  and  contractors. 

“I  wish  I  could  be  alive  to  see  GE  undertook  the  program  to 
sense  of  the  another  hundred  try  to  preserve  the  economic 

ssion  of  the  health  of  subcontractors  no 

itional  confer-  Hayakawa  said  that  the  longer  needed,  following  the 

t)lic  Relations  educational  level  has  al-  end  of  the  Korean  war  emer- 

•ica  here  last  ready  made  completely  invalid  gency  period,  but  which  GE 

for  writers,  advertisers,  and  might  have  to  call  on  if  a  new 
editors  the  assumption  “that  production  push  developed.  Overlooked  Lesson 

roSR  ,  we  in  the  mass  media  think  dif-  “Hundi  eds  of  letters  have  “I  think  people  in  the  public 

’  ^  ferently  —  are  smarter  than —  been  received  by  former  sub-  relations  business  have  over- 

Brown,  ®^‘'Or  general  public  to  whom  our  contractors  as  a  result  of  these  looked  one  vital  lesson  that  was 
DITOR  &  ruB-  messages  are  addressed.  ads,”  a  GE  spokesman  said,  learned  a  long  time  ago  by  their 

San  Francisco  must  think  of  the  people  Several  dozen  firms  have  been  own  advertising  departments 

nd^  Frank  whom  we  communicate  our  mentioned  in  the  ads.  Much  of  and  more  recently  by  newspa- 

are  TV  lectur  i^®^s  being  at  least  as  in-  the  subcontracting  was  for  jet  per  editors,”  Mr.  Brown  said, 
of  Enclish  at  telligent  as  we  are.  Their  engines.  “The  public  has  a  short  mem- 

of  Southern  evaluations  are  little  different - ory. 

from  yours  and  mine.  What  tastes  and  the  way  we  form  “In  order  to  be  effective,  an 

strikes  us  as  nonsense  is  likely  them  gives  insight  into  the  advertising  message  must  be 

leriment  to  strike  millions  of  others  as  ways  in  which  the  opinions  and  repeated  again  and  again, 

led  the  explo-  nonsense.  tastes  of  millions  of  others  are  “People  are  ‘hearers  of  many 

college  enroll-  “Hence  a  profound  enough  formed.  things’!  They  must  be'  told 

est  social  ex-  study  of  our  own  opinions  and  “Perhaps  it  is  increasingly  again  and  again.  And  the  only 

possible  to  consider,  as  one  way  you  can  tell  them  your 

plans  a  campaign  or  a  public  story  —  the  story  of  business 

relations  drive,  dispensing  with  and  industry  —  is  through  fre- 
the  teams  of  research  assistants  quently  repeated  advertising, 
armed  with  pencils  and  ques-  “And  if  newspapers  are  your 
tionaires  and  following  Sir  primary  medium  for  publicity 
Philip  Sidnev’s  advice  to  poets,  and  news  releases,  I  submit 
‘Look  into  thine  heart  —  and  they  are  also  your  primary 

write’.”  medium  for  your  public  rela- 

Victim  of  Hurried  Life 

.  .  Kyle  Palmer,  political  editor, 
Mr.  Brown  said  the  rising  ^ 

educational  level,  and  the  relations  men  that 

multitude  of  new  methods  of  publicity  releases 

communication  and  leisure  time  ^ 

distraction,  have  made  the  j,lic.  He  spoke  at  a  panel  on 
ordinary  citizen  the  victim  of  government  relations, 

a  hurried  and  crowded  life  that  relations  men,  I  have 

has  been  getting  progressively 

worse  since  our  industnal  rev-  ,  ,  , 

...  of  humor  where  space  is  con- 

olution.  ,  ,  . 

.  -1.  ,  .  cerned  and  no  sense  of  pro- 

‘  It  seems  to  me  it  has  been  -Q^ion 

fairly  obvious  that  newspaper  ^ 

men  have  been  conscious  of  the  quantity  might  get  bet- 

Tt»»rkK]om  TirtT  Tia/*occoviMr  rwr  it-  r> 


Along  OIm^s  Metropolitan  "Musts 


•  SALEM 


CANTON  • 


EAST  LIVERPOOL  • 


Like  a  letter  irom  home,  our  papers  bring 
their  communities  into  every  reader's 
living  room  with  a  warm,  personal, 
human  touch  that  inspires  confidence. 


7  "ONE-NEWSPAPER"  Markets 
with  a  BILLION  DOLLARS  j 

plus  in  retail  sales!  / 


e  TMt  CANTON  RtPOSITOCV 
[  •  TMt  snuamvius 

HtAALO-STAK 

rr^r*t*»u4  rntfioHsIh  kf 

STORY,  BRRRIS  «  flRlET 


•  TMt  MARION  STAR  •  TMt  SALIM  NIWS 

•  TNI  PORTSMOUTH- TUMS  e  TMt  MOMTON 
TRWUNI  e  TNi  EAST  LIVIRPOOl  RtVHW 

IRRH  W.  CRUiM  CRaPART 
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There’s  no  business  like  the  FOOD  business 
when  it  comes  to  a  need  for  constant  action. 
That’s  why  Food  Retailers  put  so  much  of  their 
copy  in  THE  INQUIRER.  That’s  why  THE 
INQUIRER  carried  over  1,000,000  lines  of 
retail  food  advertising  last  year  and  scored 
a  gain  of  17%.  For  day-by-day  action,  put 
your  advertising  where  advertising  pays  .  .  . 
in  the  newspaper  that’s  FIRST  FOR  ACTION 
in  Delaware  Valley,  U.S.A.  First  in  National, 
Retail,  Classified  and  Total  Advertising. 


Prosperity  Boosts  Food  Sales  in 
DELAWARE  VALLEY,  U.S.A. 


llnquirer 

Constructively  Serving  Delaware  Valley,  U.S.A. 


Fck^  marketers  do  a  boomioK 
business  in  Delaware  Valley.  Here, 
1,381,000  families  account  for 
nearly  $I>A  billion  in  annual  food 
sales— and  still  the  Valley  grows! 


Exchnive  Advertising  Representatives: 

NEW  YORK  CHICAGO  DETROIT 

ROBERT  T.  DEVLIN,  JR.  EDWARD  J.  LYNCH  GEORGE  S.  DIX 

342  Madison  Ave.  20  N.  Wacker  Drive  Penobscot  Bldg. 

Murray  Hill  2-5838  Andover  3-6270  Woodward  5-7260 


West  Coast  Representatives: 

SAN  FRANCISCO 
FITZPATRICK  ASSOCIATES 
155  Montgomery  St. 
Garfield  1-7946 


LOS  ANGELES 
FITZPATRICK  ASSOCIATES 
3460  Wihhire  8oulevard 
Dunkirk  5-3557 
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out  the  ad  and  pasted  in  a  line 
cut  which  was  a  house  promo¬ 
tion  ad. 

“When  two  single  column  cuts 
have  been  tiansposed,  as  hap¬ 
pens  frequently,  the  two  pic¬ 
tures  are  routed  out  and  the 
oi'iginal  cuts  stuck  onto  the 
plate  where  they  belong.  Trans¬ 
posing  cuts  takes  about  three 
minutes  time  and  that  is  im¬ 
portant  when  the  paper  has  to 
make  bus  and  train  schedules. 
If  the  plate  had  to  be  recast, 
it  would  take  a  minimum  of  10 
minutes,”  Mr.  Ustick  comment- 


Direct  Printing  Proves 
Effective  Ad  Sales  Tool 


Klamath  Falls,  Oie,  grinding  concera,  and  Mr.  Den- 
Uirect  printing  is  being  used  t:on,  collaborated  on  making  a 
effectively  as  an  advertising  device  for  bending  the  cuts  to 
sales  tool  by  the  Herald  and  fit  the  plates  of  the  Duplex 
.Vcics  with  local  advertising  Press  used  by  the  paper.  They 
competing  successfully  with  took  out  a  patent  on  the  small 
color  advertising  for  attention,  bending  machine  and  Mr.  Bacon 
No  premium  is  charged  for  di-  sold  numerous  duplicates 

rect  printing.  the  machine  to  other  news- 

LaPointe’s  store  for  women  papers  in  the  west  at  a  price 
is  a  case  in  point.  The  store,  under  $100. 
an  exclusive  shop,  runs  from  second  inachine  was  hand 

three  to  nine  ads  a  week,  using  fiuilt,  to  “wind”  the  cuts  which 
photographs  from  manufactur-  ^ud  been  bent  onto  the  press 
ers  or  pictures  taken  of  the  plute.  This  machine  cost  less 
store’s  live  models.  Most  of  the  than  $:i00.  Both  machines  look 
ads  are  four  or  five  columns  in  somewhat  like  an  old-fashioned 
width  and  all  of  the  halftones  washing  machine  wringer 
are  run  direct,  achieving  almost  tJxcept  that  there  are  double 
magazine  reproduction.  Several  rollers  at  the  bottom.  Rubber 
of  the  other  local  accounts  have  rollei-s  proctect  the  face  of  the 
followed  suit.  ‘^“t  from  damage  and  the  roll- 

.  ers  beneath  the  cut  are  steel 

Pioneered  in  West  *11  j  ^ 

to  allow  ade(]uate  pressure  on 
The  Herald  and  News  pio-  jjjg  zinc, 
neered  direct  printing  in  the 

west.  Publisher  Frank  Jenkins  Makes  (iwn  Plater 

recognized  more  than  10  years  Magnesium  alloy  dummy 
ago  that  It  is  a  technique  suited  press  plates  can  be  purchased 
to  the  intermediate  size  daily  commercially,  but  Mr.  Ustick 
with  which  the  metropoltans,  prefers  to  make  his  own.  The 
with  their  collect  runs,  cannot  jness  plates  are  then  routed 
compete.  Today,  almost  909^0  of  to  compensate  for  the  thickness 
the  halftone  cuts  larger  then  of  the  zinc  plate  when  a  full 
one  column  are  run  direct.  page  is  being  printed  direct. 

The  idea  was  brought  back  For  smaller  than  full-page  cuts, 
to  the  paper  from  a  Pacific  the  routing  is  measured  by  mi- 
Coast  mechanical  conference  crometer  to  the  thickness  of  the 
during  World  War  II.  During  zinc  cut. 

the  years,  it  has  been  customary  .^11  cuts  to  be  printed  direct 
for  all  the  mechanical  depart-  are  bent  on  the  smaller  ma- 
ment  heads  of  the  paper  and  chine.  The  cuts  aie  then  stuck 
the  publisher  to  attend  these  onto  the  press  plate  with  double 
conventions.  All  of  the  new  faced  scotch  tape.  The  tape’s 
ideas  that  appear  practical  for  thickness  is  about  .uO.So  which 
an  intermediate  size  newspaper  raises  the  cut  just  above  the 
are  given  a  trial  in  the  plant,  type-high  reading  material  and 
Stereotype  foreman  Joe  Us-  results  in  improved  reproduc- 
tick  and  press  foreman  Gene  tion. 

Denton  went  to  work  on  direct  Cuts  from  three  columns  to 
printing.  Henry  Bacon,  with  full  page  (15*2  in.  x  21  in.)  are 
the  Tillicum  Rubber  Company,  bent  on  the  little  machine  and 
I.acey,  IV ash.,  a  rubber  plate  then  wound  onto  the  plate  which  and  from 


BENDING  CUT  from  both  ends, 
as  shown  by  Joy  Ustick,  stero 
foreman,  Klamath  Falls  (Ore.) 
Herald  and  News,  is  first  step 
in  preparing  cut  for  direct  print¬ 
ing  .  .  . 


DUMMY  PLATE  is  prepared  by 
applying  double-faced  Scotch 
tape  to  hold  page  cut  in  place. 


Keep  Pace  with 
PADUCAH 


PADUCAH, KY 

pop.  ea.oso 


j,  This  home  of  a  new  billion-dollar  atomic 

I  plant  is  far  bigger  than  in  1950. 

Keep  your  advertising  up  to  the  new 
pace  and  make  more  sales.  ROP  (3olor. 

^abucat)  ^un-Bemotrat 

ROP  Color  PADUCAH,  KY.  Burke,  Kuipers 
(1-2-3  and  block)  &  Mahoney 

AffllUted  with  WKYB-AM  and  FM  (NBC) 
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So’s  DETROIT! 


When  you  buy  newspaper  space  in  Detroit, 

you  can’t  follow  the  usual  major -market 
pattern.  Detroit  IS  a  big  market — five 
billion  dollars  big — but  Detroit  is  as 
different  as  morning  and  evening  in 
newspaper  preference! 

Because  Detroit  has  no  regular  commuting 
service,  no  subways,  and  widely-scattered 
plants  and  production  centers,  Detroiters 
don’t  commute  to  work.  They  drive  their 
own  cars.  And  they  can't  read  while 
they  drive.  The  first  opportunity  they 


have  to  read  a  newspaper  is  in  the 
EVENING,  in  their  homes. 

That's  why  Detroit,  unlike  major  cities  in 
rail  centers,  is  an  EVENING  NEWS¬ 
PAPER  market.  And  The  Detroit  NEWS 
is  its  Number  One  newspaper. 

The  NEWS  is  first  in  trading  area  and  total 
circulation^  weekdays  and  Sundays.  And  The 
NEWS  carries  57%  of  the  TOTAL  €tdvertising 
linage^  while  the  morning  paper  carries  25%  I 
Yes,  Detroit's  DIFFERENT — and  the  difference 
is  The  NEWSl 


TOTAL  CIRCULATION:  456,189  Weekdays  —  563,038  Sundays 

ABC  3/31/55 

The  Detroit  News 

THB  HOMf  NEWSPAPfR 

Eaaltrn  Office.'  110  f.  4]ii4  Si.,  New  Yerk  17  •  Miami  Beech,  Florida:  The  leonord  Ce.,  311  linceln  Reed 

Chicago  Office:  435  N.  Michigan  Ave.,  Tribwne  Tewer,  Chicega,  III.  •  Pad/ie  Coast:  TtS  Modiel  Sireef,  Son  Frencicce 
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AD  CAMPAIGNS 

Calvert  Decanter  Gets 
Record  Yule  Ad  Budget 


The  new  gift  decanter  for 
Lord  Calvert  was  introduced 
this  week  with  the  biggest 
Christmas  advertising  appropri¬ 
ation  in  the  history  of  the 
brand. 

Daily  insertions  of  900-  and 
1,200-line  newspaper  ads  (via 
Geyer  Advertising,  Inc.)  in 
more  than  60  markets  broke 
just  before  Thanksgiving  and 
will  continue  through  the 
Christmas  season. 

National  magazine  and  car 
card  schedules  have  been 
doubled. 

iV.  J.  Highicay  Group 
Schedules  103  Ads 

A  total  of  103  new'spaper  ads 
are  being  placed  in  both  dailies 
and  weeklies  by  the  New  Jer¬ 
sey  Highway  Authority  to  pro¬ 
mote  the  Garden  State  Park¬ 
way. 

Milton  Levy,  director  of  pub¬ 
lic  relations  for  the  Authority, 
recently  announced  the  Author¬ 
ity  has  approved  an  ad  budget 


for  the  promotion  in  coopera¬ 
tion  with  New  Jersey  resorts. 

Bache  Merchandises 
Tie-up  tcith  Look 

A  145-line  ad  in  50  newspa¬ 
pers  was  used  by  Bache  &  Co., 
New  York  brokers,  to  merchan¬ 
dise  a  tie-up  with  Look  maga¬ 
zine. 

Copy  referred  to  current  is¬ 
sue  of  the  magazine  in  which 
Anita  Colby  said  in  part,  “I’ve 
made  a  point  of  learning  about 
investments,  visit  my  brokers, 
Bache  &  Co.,  rogularly  to  check 
on  the  stock  market  ...”  Bache 
copy  picks  up  with  “Like  Anita 
Colby,  you  can  visit  us  at  any 
time  ...” 

According  to  Henry  Geller- 
man,  Bache's  director  of  adver¬ 
tising  and  public  relations,  the 
ad  “is  another  ‘first’  in  the  ad¬ 
vertising  annals  of  Wall 
Street.” 

Other  Campaigns  .  .  . 

•  A  “first  bottle  free”^  offer 
of  Tasti-Diet  no-calorie  Sw’eet- 


^Politiken  ’  Runs 
Page  and  Half  Ad 

The  Copenhagen  (Den.)  Pol- 
itiken  recently  ran  a  one  color 
and  black  page  and  a  half  ad 
for  Speed  Shave,  a  pressurized 
shaving  cream  which  effectively 
dramatized  the  before-and-after 
qualities  of  the  product. 

A  vertical  half-page  falling 
over  the  full-page  portion  of 
the  ad  carried  the  query,  “Are 
you  sorry  each  day  to  begin 
your  shaving?”  Illustration 
show’ed  a  woebegone  gent  about 
to  start  shaving.  At  the  bottom 
of  the  half  page  was  the  line, 
“But  then  the  picture  changed 
...”  Flipping  over  the  half 
page  portion  revealed  the  full 
page  ad  show'ing  the  same 
shaver  in  a  gay  mood  as  he 
whisked  away  at  his  whiskei’s. 
Copy  read,  “Speed  Shave  each 
day  means  very  quick  shav¬ 
ing.  .  .” 

According  to  Ralph  Christen¬ 
sen,  assistant  advertising  man¬ 
ager  of  the  Politiken,  the  ad 
was  prepared  by  the  newspa¬ 
per’s  ad  department. 

nin  is  being  made  by  Flotill 
Products,  Inc.,  Stockton,  Calif., 
in  a  continuing  ^ampaign  (via 
Roy  S.  Durstine)  slated  initially 
for  dailies  in  25  major  market¬ 
ing  areas. 

I  •  Double-barreled  safety  ad 
1  in  7,000  newspapers  stressing 
the  role  of  both  the  car  and 
the  driver  in  accident  preven- 
I  tion  is  helping  to  launch  Chev- 
!  rolet’s  1956  model  ad  campaign. 

•  Full-page  ads  (via  Leo 
I  Burnett  Co.)  in  Milwaukee  and 
I  Chicago  newspapers  announced 
i  Pabst’s  new  full-quart  can 
j  with  an  exclusive  “snap-off” 

I  cap.  Additional  markets  will 
i  be  opened  as  distribution  per- 
j  mits.  Atlanta,  Ga.,  will  be  next. 

•  A  series  of  seven  900-line 
I  ads  (via  Emil  Mogul  Co.)  in 

metropolitan  New  York,  plus  a 
tw’o-color  ad  in  Life  magazine, 
will  promote  Bolsey  Corp.’s 
new  “Jubilee”  35  mm.  camera. 
• 

BVD  Promotes  Isaacs 

Han-y  C.  Isaacs,  for  the  last 
three  years  advertising  mana¬ 
ger  of  the  BVD  Company,  Inc., 
has  been  appointed  vicepresi¬ 
dent  in  charge  of  advertising, 
sales  promotion  and  public  re¬ 
lations. 

Quits  Daily  for  Ajjency 

Martel  Scroggins  has  re¬ 
signed  from  the  advertising 
staff  of  the  Eugene  (Ore.)  Reg¬ 
ister-Guard  to  join  the  San 
Francisco  office  of  Batten, 
Barton,  Durstine  &  Osborn. 


Evansville 
‘Met’  Area 
Over  200,000 

Evansville,  Ind. 

A  presentation  made  by 
EvansWlle  Printing  Corporation, 
agent  for  the  Courier  and 
Press,  has  resulted  in  official 
enlargement  of  the  Evansville 
Metropolitan  Area. 

As  redesignated  by  the  Bureau  6 
of  the  Census,  the  Evansville 
Metropolitan  Area  embraces  p 
Henderson  County,  Kentucky, 
in  addition  to  Vanderburgh 
County,  Indiana.  The  population 
is  thus  increased  to  212,000. 

Relating  the  success  of  the 
newspapers’  action.  Jack  L.  Col¬ 
lier,  manager,  general  adver¬ 
tising,  said: 

“Since  1950,  the  Federal 
Agencies’  definition  of  the 
Standard  Metropolitan  .A.rea  of 
Evansville  included  only  Vander¬ 
burgh  County,  Indiana,  which, 
at  the  time,  had  a  population 
of  approximately  160,000  people. 

“Many  marketing  decisions 
are  based  on  Standard  Metropol¬ 
itan  Areas  of  200,000  and  over  { 
population.  For  years  this  area 
has  been  by-passed  for  the  rea-  \ 
son  that  the  Federal  Agencies’  j 
figures  placed  the  Standard  | 
Metropolitan  Area  below  the  1 
200,000  bracket.  ^ 

“Last  April,  Fred  Balz,  of  * 
our  organization,  made  a  special 
presentation  to  the  various  . 
agencies  regarding  a  reclassi-  . 
fication  of  our  Standard  Metro¬ 
politan  Area.  This  presentation 
was  well  received  in  Washing-  j 
ton  and  the  results  were  the 
addition  of  Henderson  County, 
Kentucky  to  the  Standard  Met¬ 
ropolitan  Area  of  Evansville  | 
which  now  places  this  area  over 
the  200,000  population. 

“Current  population  estimates  { 
of  the  Standard  Metropolitan  \ 
Area  of  Evansville,  which  in¬ 
cludes  Vanderburgh  County,  In¬ 
diana  and  Henderson  County,  ■ 
Kentucky,  is  somewhere  between 
212,000  and  215,000.” 

• 

Linage  Record  I 

Advertising  linage  carried  by 
the  London  (Ont.)  Free  Press 
in  the  fiscal  year  ended  Oct. 

31,  totaled  16,630,392.  This  was 
exclusive  of  advertising  in 
Weekend,  a  national  weekly 
supplement,  and  in  the  paper’s 
own  weekly  colored  comic  sec¬ 
tion.  The  figure  was  the  high¬ 
est  in  the  company’s  106-year 
history,  and  mai'ked  an  increase 
of  5.3  percent  over  the  previous 
fiscal  year.  * 


build  a  fire  •  •  • 

Delaware  County  (Pa.) 

A  Big  Independent  Market^ 

where  it  counts 

the  OHLY  hometown  da/7y““ 
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County  J 


1954 


All-timt  <— 
hifh  circnlatioii 
38,027  is  primary 
coytrafa . . .  90%  sat 
sratioii  wlwra  it  counts 
...  in  one  at  Oio  richost 
markets  in  Pennsylvania. 

When  you  advertise  in  the 
Chester  Times,  you're  put- 
tinf  your  messafe  where 
it  counts  ...  in  the 
only  hometown  daily. 
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THE 

CHESTER  TIMES 


National  Reoresentatives:  GILMAN.  NICOLL  &  RUTHMAN 
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Dividend 


ALL-TIME  HIGHS 

ROCHESTER 

Average  weekly  earnings  of  all  pro¬ 
duction  workers  in  Rochester  is  now 
over  $82.00.* 

Total  employment  continued  its  uptrend 
lor  the  eighth  consecutive  month — 
highest  job  total  since  December,  1953. 

Circulations  ol  the  Rochester  Times- 
Union  and  Democrat  &  Chronicle 
are  highest  in  history.  Your  Roch¬ 
ester  newspaper  advertising  gives 
coverage  intensity  equalled  in  only 
one  other  ''big  city"  in  the  nation. 

*Naw  York  State  Dapartmant 
of  Labor  —  October  report. 


Rochester  Times -union 


aThmnirl^ 


M embers:  Gannett  Group 


Represented  Nationally  by  J.  P  McKinney  &  Son,  Inc 


New  York  —  Chicago  —  Sen  Francisco 
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AmericawI 


lioanied  to  the  RnthusiasniN  of  over  lo  i 


the  American  weekly,  63  vesey  street,  new  york  7,  n.y.«  Atlanta  •  bost^chicag 

ALBANY  TIMES  UNION  .  BALTIMORE  AMERICAN  •  BOSTON  ADVERTISER  •  BUFFALO  COURIER-EXPRESS  •  CHICAGO  AMERICAN  .  CINCINNATI  ENQUIRER  .  CLEVELAND  PLAIN  DEAlBCOlUMi 
KNOXVILLE  JOURNAL  •  LOS  ANGELES  EXAMINER  .  MIAMI  HERALD  .  MILWAUKEE  SENTINEL  •  NEW  ORLEANS  ITEM  •  NEW  YORK  JOURNAL-AMERICAN  •  PHILADELPHIA  BULllff  FITTS8U 


% 

IVere  Havinda 


1M1PA1 


leading  newspaper  in  thfhat 
Tile  American  Weekly’s  famiW  1 


Since  changing  to  roto  a  little  over  three  years  ago,  Prii 
The  American  Weekly  has  added  eight  new  brili 
carrier  newspapers.  With  our  first  issue  of  the  its  i 
coming  year,  the  great  Tampa  Tribune  becomes  it 
the  ninth  acquisition— and  the  thirty-first  member  ed  I 
of  our  distributing  family.  We 

Clearly,  major  newspaper  publishers  see  in  The  stril 
America.n  Weekly  a  vital  force  for  increasing  whi 
reader  interest  and  building  a  bigger  audience,  thei 


SEATTLE  POST- INTELLIGENCER  •  SYRACUSE  HERALD-AMERICMt^PAl 


.  BOSIO  CHICAGO  •  CLEVELAND  •  DETROIT  •  LOS  ANGELES  •  SAN  FRANCISCO 

IN  DEA19  COLUMBIA.  S.  C.  STATE  •  CORPUS  CHRISTI  CALLER  TIMES  •  DALLAS  TIMES  HERALD  •  DETROIT  TIMES  •  HOUSTON  CHRONICLE  •  HUNTINGTON,  W.  VA.,  HERALD-ADVERTISER 
L  BULLET'  PinSBURGH  SUN-TELEGRAPH  •  PORTLAND  OREGONIAN  •  ST.  LOUIS  GLOBE-DEMOCRAT  •  ST.  PAUL  PIONEER  PRESS  •  SAN  ANTONIO  LIGHT  •  SAN  FRANCISCO  EXAMINER 

iMERiCAi  Tampa  tribune  »  Washington  post  &  times-herald«>vichita  beacon 


lW  Weekly 

f  over  10  million  American  Families 


CLASSinED  CLINIC 


Agate  Line  Partisans 
Also  Can  Be  Artieulate 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


L.  McOsker,  sends  along  a  tear 
page  of  his  section  which  re¬ 
veals  the  use  of  light  and  bold 
face  type,  cuts,  borders  and  re¬ 
verses.  He  says  that  measures 
are  now  being  taken  to  simplify 
its  typography. 

Mr.  McOsker,  who  believes 
that  newspapers  should  lend  a 


Press  Breaks  Down 
On  Consecutive  Days 
Wisconsin  Rapids,  Wis. 

When  a  second  breakdown  of 
the  press  of  the  Wiaeongin 
Rapids  Daily  Tribune  prevent¬ 
ed  publishing  the  Nov.  10,  edi¬ 
tion,  arrangements  were  made 


While  newspapers  which  do 
not  accept  “ornamentation”  such 
as  cuts,  borders  or  broken  col¬ 
umns  in  their  want  ad  sections 
are  apparently  now  in  the  mi- 


and  read  section  and  the  push¬ 
ing  of  our  little  advertisers 
(transient  or  commercial)  into 
the  ‘filler’  category.” 

He  further  maintains,  in  un¬ 


sympathetic  ear  to  the  type  of  to  use  the  presses  of  the  Stev- 
ailvertising  which  their  custom-  gns  Point  (Wis.)  Daily  Journal. 
ers  want  “much  as  any  other  xhe  papers  were  transported  to 


nority,  the  partisans  who  still  swer  to  some  of  the  points  of 
cling  to  the  traditional  “good  view  presented  in  last  week’s 
grey  pages”  of  classified  are  “Classified  Clinic,”  that  the  ac- 
highly  articulate  in  defense  of  ceptance  newspapers  have 
their  policy.  created  for  their  classified  col- 

Despite  the  fact  that  many  umns  obviates  the  necessity  for 
newspapers  have  liberalized  individual  advei'tisers  to  use  ad- 
their  classified  typographical  ditional  attention-getting  de¬ 
regulations  as  i-evealed  by  the  vices  which  prevent  newspapers 
recent  MacDonald  survey  (E&P,  from  properly  indexing  the 
Nov.  5  and  19)  seasoned  want  ads  to  the  discomfiture  of 
CAMs  like  Har  Henry,  San  the  reader  and  the  detriment  of 
Jose  (Calif.)  Mercury  News,  the  advertiser, 
remain  critical  of  the  newspa-  “Most  C.AMs  I’ve  talked  with 
pers  which  (he  says)  “concen-  in  the  last  25  years,”  he  says, 
trate  too  much  on  the  adver-  “who  run  cuts,  borders,  etc.. 
User  and  too  little  on  the  have  told  me  they  wished  their 
reader.”  Comparing  the  trend  sections  were  ‘clean’  and  have 
to  women’s  styles,  he  notes  that  envied  CAMs  who  were  able  to 
“one  ad  with  ornamentation  sell  advertisers  and  manage- 
starts  the  trend  toward  expen-  ment  on  catering  to  their  read- 
sive  makeup,  a  hard  to  index  ers — and  thus  the  advertisers 


industry  should  be  cognizant  of 
the  demands  of  its  customers,” 
has  his  own  notions  as  to  a 
‘desirable  and  economic  format’ 
for  a  metropolitan  want  ad  sec¬ 
tion.  This  would  assume  the  use 
of  one  basic  type  face  up  to  72 


Wisconsin  Rapids  in  time  for 
delivery  in  the  morning  and 
carried  a  Friday  dateline,  Nov. 
11. 

The  breakdown  came  when  a 
plate  worked  loose  and  cracked. 
A  segment  lodged  between  two 


point  within  the  columns  and  steel  cylinders  on  the  lower 
permit  the  use  of  classified  dis-  deck  and  in  turn  cracked  a 
play  with  cuts  and  borders  collar  on  the  end  of  one  of  the 
pyramiding  from  the  bottom  of  cylinders.  While  the  cylinder 
each  page  under  the  appropriate  was  out  for  repairs,  the  Trib¬ 
at  Stevens 


une  was  printed 
Point  four  days. 

A  previous  breakdown  on 
Nov.  9  involved  a  cutter  knife 
on  the  press.  It  caused  an  eight- 


Publislier  Gets 
Disaster  Loan 

Eldorado,  Okla. 
The  Eldorado  Courier  became 
possibly  the  first  newspaper  in 


Publication  Research 
Service  Study  Shows 
Readership  of  the 
National  Advertising 
in  The  Boston  Globe 
To  Be  Better 
Than  30%  Above 
National  Average 

Get  Complete 
Details  From .  . 


Cresmer  &  Woodwud,  Inc 
New  York,  Sen  Francisco,  Um  Angeles 

Scolaro  Meeker  Ac  Score  Chicago.  Detroit 
The  Leonard  Co.  Miami  Beach,  Florida 


classification.  “This  would  pro¬ 
vide  excellent  readability,  ease 
of  make-up,  low  cost  composi¬ 
tion  and  good  appearance,”  he 
says. 

Warien  Perry,  Minneapolis  hour  delay  in  publication. 
(Minn.)  Star  &  Tribune,  pre¬ 
fers  to  let  the  linage  statistics 
support  the  wisdom  of  his  news¬ 
paper’s  policy: 

“For  the  first  10  months  of 
1955  our  classified  display  vol¬ 
ume  accounts  for  approximately 
22%  of  our  total.  This  amount 
would  automatically  l^et'  better  classified  displays  volume  rep-  the  nation  to  become  eligible 
results!”  resents  the  highest  proportion  for  a  federal  loan  of  any  type, 

On  the  other  hand  Andrew  greatest  amount  ever  when  it  was  approved  for  a 

J.  Dazzi,  Boston  (Mass.)  Globe,  carried  in  our  newspapers.  At  $5,914  drought  disaster  loan, 
proclaims  that  his  newspaper  same  time,  classified  reader-  The  federal  government  ordi- 
has  carried  disnlav  in  ii<j  clascd-  ship  continues  to  increase  and  narily  refuses  to  make  loans  to 
fied  columns  for  50  years  and  "®ver  in  our  history  has  ad  newspapers  under  other  lend- 
is  feeling  no  pain.  “It’s  very  count  or  linage  volume  reached  ing  programs  because  of  pos- 
interesting  to  note,”  he  says,  unprecedented  heights  our  sible  repercussions  along  the  in- 

“that  a  good  many  of  the  large  newspapers  are  currently  en-  fluence-peddling  line, 
newspapers  in  the  country  are  icy*ng.  ^  But  because  all  businesses 

display  classified.  Does  the  mingling  of  classi-  are  included  under  the  disaster 
We  have  led  the  way  for  many  display  with  straight  agate  loan  program  inaugurated  by 
years.”  The  Globe  does  not  place  burt  the  little  fellow?  Not  in  Congress  last  August,  Vernon 
borders  around  classified  ads  ®  book.  He  says.  So  L.  Rogfers,  Courier  publisher, 

far  as  I  know,  we’ve  never  had  was  eligible  for  the  loan  at  3 
a  two  or  three-line  voluntary  percent  interest, 
advertiser  complain  that  he  or  • 

she  disliked  having  to  compete 

with  some  of  the  larger  classi-  Virginia  Paper  Begins 

fied  display  a^  appearing  in  Double  Plant  Size 

our  columns.  The  small  volun-  _ 

tary  advertiser  perhaps  never  Charlottesville,  Va. 

wili  complain  as  long  as  results  The  Charlottesville  Daily 
are  gratifying — and  they  are  Progress  has  begun  an  expan- 
just  that  and  more,  despite  car-  sion  program  that  will  more 
lying  a  greater  amount  of  clas-  than  double  the  present  plant 
sified  display  than  ever  before.”  and  will  cost  between  $300,000 
On  the  whole,  Mr.  Perry  feels  and  $400,000. 
that  classified  display,  by  add-  Plans  call  for  new  and  larger 
ing  interest  to  the  want  ad  sec-  editorial,  advertising,  business 
tion,  brings  more  readers  and  and  circulation  offices,  and 
hence,  increases  results.  Besides,  larger  mechanical  and  compos- 
since  the  Star  &  Tribune  levies  ing  departments.  Publisher 
a  6c  per  line  premium  on  all  Clark  E.  Lindsay  has  an- 
classified  display,  it  helps  fill  nounced.  A  new  press,  to  cost 
the  till.  more  than  $100,000,  will  be 

Thus,  it  would  appear  that  added.  Construction  is  expected 
the  pragmatic  view — it  works,  to  be  completed  within  nine 
therefore  it’s  good — holds  sway,  months. 
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that  are  smaller  than  50  lines. 

The  Cincinnati  (Ohio)  En~ 
quire r  is  in  the  process  of  op¬ 
posing  the  trend.  Its  CAM,  H. 
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A  Service  of  the  Philadelphia  DAILY  news: 


Baldness  may  not  be  pretty 
but  it*s  neat.**- 


The  bald  facts  about  life  m  Philadelphia 
show  that  the  space  buyer’s  lot  can  indeed 
be  a  happy  one.  Just  let  the  daily  news 
help  carry  your  load. 

The  new  daily  news  blankets  a  market 
of  its  own.  A  “tight  little  island”  of  some 
180,000  prosperous  families,  many  with  2 
or  3  weekly  paychecks.  They  buy  our  paper 
because  they  want  our  paper. 

Furthermore,  our  devoted  readers  see  your 
ads  in  our  sparkling  tabloid  pages  ...  we 
couldn’t  bury  you  if  we  tried!  Know  these 
facts,  you  merry  space-buyers,  and  live  a 
richer,  more  rewarding  life.  Our  paper  may 
not  grow  hair,  but  it  will  put  muscles  on 
your  sales  campaign  in  Philadelphia.  Fol¬ 
low  the  lead  of  the  alert  advertisers  who  are 
giving  us  such  eye-popping  increases:  well 
over  1,000,000  lines  first  10  months  1955.* 


PHILADELPHIA  DAILY 


NEW  YORK:  William  A.  Maher,  415  Lexington 
Ave.,  Murray  Hill  2-9197 

CHICAGO:  J.  J.  Twomey,  333  N.  Michigan  Ave.. 
Andover  3-5270 

DETROIT:  Chas.  Sheppard,  1061  Penobscot  Bldg., 
Woodward  2-3080 

*  Total  daily  advertising — Media  records 
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Reuters  Editor  Asks 
Greater  News  Flow 


Camberra,  Australia 

Walton  A.  Cole,  editor  of 
Reuters,  recommended  that  edi¬ 
tors  of  the  British  Common¬ 
wealth  press  should  adopt  a 
“Camberra  Charter”  to  help 
news  flow  more  smoothly  be- 
between  the  nations  of  the 
world. 

He  told  the  Commonwealth 
Press  Union  (CPU)  conference 
here  last  week  that  communica¬ 
tions  was  the  cornerstone  of  the 
Commonwealth,  but  the  press 
tended  to  be  too  complacent  on 
the  subject. 

Mr.  Cole’s  proposal  for  a 
“CambeiTa  Charter”  was  refer¬ 
red  to  a  committee  for  study. 
It  contained  six  points: 

6  Points 

1.  Retention  of  the  Common¬ 
wealth  press  rate,  which  per¬ 
mits  a  free  and  easy  flow  of 
news  between  the  Common¬ 
wealth  countries. 

2.  CPU  support  for  a  cam¬ 
paign  for  a  universal  low  press 
rate  for  cable  and  radio  mes¬ 
sages. 

3.  Availability,  at  economic 
and  competitive  rates,  of  ef¬ 
ficient  leased  radio  and  tele¬ 
printer  channels,  with  adequate 
relay  facilities. 

4.  The  CPU  to  maintain  a 
close  liaison  with  international 
bodies  interested  in  press  com¬ 
munications,  and  to  examine 
the  possibility  of  being  repre¬ 
sented  on  the  International  Tele¬ 
graph  Consultative  Committee. 

5.  Recognition  by  the  telecom¬ 
munications  authorities  that 
press  traffic  and  facilities  are 
potentially  as  important  to  the 
safety  of  democracy  as  mete¬ 
orological  and  ground  control 
reports  are  to  aviation. 

6.  Accredited  correspondents 
should  be  freed  from  the  ever- 
increasing  formalities  of  certi¬ 
fied  tax  clearances,  xnsa  appli¬ 
cations  for  transit  stops,  and 
other  similar  red  tape  rituals 
that  are  making  it  impossible 
effectively  to  assign  a  roving 
correspondent,  far  less  get  his 
photographs  speedily  through 
varying  customs  procedure. 

Low  Press  Rate 

Mr.  Cole  noted  that  a  United 
Nations  study  of  w'orld  press 
comumnications  recommended  a 
universal  low  press  rate  for 
cable  and  radio  messages.  The 
report  had  praised  the  Common- 
w'ealth  penny-a-word  rate,  he 
said. 

“We  welcome  this  fresh  back¬ 


ing.  We  need  all  the  friends  we 
can  get  in  our  vigil  to  guard 
the  penny  rate,  which  cost  ac¬ 
countants  of  the  communica¬ 
tions  world  continuously  com¬ 
plained  was  completely  uneco¬ 
nomic,”  he  said. 

Mr.  Cole  said  he  hoped  that 
vital  Commonwealth  communi¬ 
cations  links  would  not  suffer 
as  a  result  of  the  recent  sup¬ 
plementary  budget  introduced 
in  Britain.  It  would  be  a  real 
tragedy  if  development  plans 
were  retarded,  he  added. 

He  .said  the  penny  rate  was 
only  one  unit  in  Commonwealth 
communications.  Most  of  the 
Commonwealth  press  w’as  pro¬ 
vided  with  its  basic  news  not 
by  cable  but  by  leased  radio 
channels. 

Rental  charges,  the  availabili¬ 
ty  of  adequate  frequencies,  the 
provision  of  modem  equipment, 
and  the  establishment  of  relay 
stations  were  matters  of  fun¬ 
damental  importance  to  the  in¬ 
terests  represented  by  the  CPU 
conference,  Mr,  Cole  declared. 

He  said  the  conference  should 
express  concern  at  the  inade- 
(|uancy  of  suitable  freiiuencies 
for  exclusive  use  of  the  press. 

London  Challenged 

Mr.  Cole  pointed  out  there 
was  no  doubt  that  London’s 
place  as  the  communications 
center  of  the  world  was  being 
challenged.  The  only  way  it 
could  survive  that  challenge  was 
by  enlightened  efficiency  and 
an  effective  service. 

He  went  on  to  say  that  lack 
of  equipment,  lack  of  money 
and  lack  of  manpower  were 
postwar  excuses  that  had  be¬ 
come  threadbare.  There  was 
evidence,  the  Reuters  editor 
said,  of  new  facilities  being  pro¬ 
vided  at  a  price. 

Mr.  Cole  urged  that  the  Com¬ 
monwealth  press  should  have  a 
say  in  the  deliberations  of  in¬ 
ternational  communications  au¬ 
thorities,  whose  officials  had  a 
profound  lack  of  understanding 
of  the  workings  of  the  press. 

On  the  other  hand,  he  said, 
journalists  and  publishers  could 
get  to  know  something  of  the 
technical,  economic  and  ad¬ 
ministrative  problems  facing 
the  communications  world. 

Sir  Lloyd  Dumas,  managing 
director  of  the  Adelaide  Adver¬ 
tiser,  said  there  had  been  a 
tendency  in  London  to  brush 
aside  Australian  protest  about 
inadequacies  and  inefficiencies 
in  the  communications  system. 


Judge  Disapproves 
Of  Picture  Ban 

Akron,  Ohio 

Common  Pleas  Judge  Walter 

B.  Wanamaker  of  Akron,  in  a 
panel  discussion  with  three 
newspapermen  hei-e  last  week, 
said  he  did  not  approve  of 
Canon  35  of  the  code  of  judicial 
ethics  of  the  American  Bar  As¬ 
sociation.  The  canon  prohibits 
taking  of  pictures  during  court 
sessions. 

“I  place  justice  and  the  wel¬ 
fare  of  the  puhl’c  above  man¬ 
made  rules  and  regulations,” 
said  Judge  Wanamaker. 

The  discussion  was  sponsored 
by  the  Newspaper  Guild.  Pan¬ 
elists  included  Bill  Wallace, 
courthouse  reporter  of  the 
Akron  Beacon  Journal;  Ken 
Cole,  assistant  city  editor  of 
the  Beacon  Journal,  and  Robert 

C.  Stafford,  Cleveland  Press  re¬ 
porter. 


He  had  found  a  “deplorable  at¬ 
titude  of  mind”  on  this  subject 
among  some  top  officials  of  the 
British  Post  Office,  but  there 
were  signs  that  the  era  of  in¬ 
difference  was  passing.  A  new 
London  to  Australia  teleprinter 
service,  installed  after  years  of 
pressure,  was  working  satis¬ 
factorily. 

Sidney  G.  Fletcher,  managing 
director  of  the  Daily  Gleaner, 
Jamaica,  warned  that  London 
as  the  world’s  communications 
center  was  being  seriously  chal¬ 
lenged  as  far  as  the  British 
West  Indies  was  concerned.  The 
services  of  the  major  North 
American  news  agencies  could 
be  had  for  “a  song”  he  said. 

Gillis  Purcell,  general  man¬ 
ager  of  the  Canadian  Press, 
said  a  two-day  survey  of  18 
newspapers  he  carried  out 
showed  that,  in  spite  of  its 
boasted  appetite,  the  Common¬ 
wealth  imposed  a  “rigid,  self- 
imposed  diet”  of  Commonwealth 
news. 

He  said  he  studied  three 
newspapers  each  from  the 
United  Kingdom,  Canada,  Aus¬ 
tralia,  New  Zealand  and  South 
Africa,  two  from  India  and  one 
from  Pakistan. 

Mr.  Purcell  said  that  no  two- 
day  survey  could  prove  any¬ 
thing  on  comparative  use  of 
Commonwealth  news,  but  New 
Zealand  was  “far  ahead”  of 
any  other  country,  with  a  daily 
average  of  columns,  of 

which  4*/^  came  from  the  United 
Kingdom. 

British  newspapers  in  the 
survey  used  an  average  of  half 
a  column  of  Commonwealth 
news  daily. 


Grand  Jury’s 
ActionFollows 
News  Digging 

Santa  Cruz,  Calif. 

A  newspaper’s  persistent  in¬ 
quiry  into  public  corruption 
last  week  resulted  in  two 
bribery  indictments  and  the 
citing  of  a  district  attorney 
for  misconduct  in  office. 

Raymond  Jehl,  a  former 
cardroom  proprietor,  and  Sam 
Miano,  pinball  machine  opera¬ 
tor,  were  indicted  for  con¬ 
spiracy  to  bribe  public  officials. 
District  Attorney  Charles  L. 
Moore  Jr.  was  accused  of  will¬ 
ful  and  corrupt  misconduct  by 
the  Grand  Jury.  The  citation 
calls  for  an  impeachment-type 
trial  which  could  cost  Moore 
his  office. 

The  Grand  Jury’s  action  fol¬ 
lowed  determined  news  digging 
w’hich  exploded  into  headlines 
when  two  Watsonville  Register- 
Pajaronian  staffers  reported 
they  had  been  held  at  gunpoint 
while  covering  an  assignment. 

Sam  Vestal,  photographer, 
and  William  Kennedy,  report¬ 
er,  were  arrested  for  trespass¬ 
ing  and  their  camera  was 
smashed  when  they  checked  re¬ 
ports  that  the  District  At¬ 
torney’s  car,  with  covered  li¬ 
cense  plates,  had  been  seen  in 
the  Jehl  driveway.  Trespassing 
chargfes  were  subsequently 
dropped  (E&P,  Oct.  29,  p.  65; 
Nov.  12,  p.  80), 

Before  losing  their  camera 
the  two  newsmen  managed  to 
slip  two  plates  of  pictures  to 
their  editor,  Frank  Orr.  One 
of  the  photos  showed  Jehl, 
pistol  holster  in  hand,  ad¬ 
vancing  on  the  newsmen. 

News  stories  and  pictures  in 
the  Rogister.Pajaronian  alerted 
State’s  Attorney  General  Ed¬ 
mund  Brown  to  launch  a  full 
investigation  of  conditions  in 
the  county.  Details  of  financial 
transactions  between  Jehl, 
Miano  and  the  District  At¬ 
torney  were  b'-ought  to  light. 

The  newspaper’s  investiga¬ 
tion  has  been  marked  by  fre¬ 
quent  charges  and  counter¬ 
charges.  including  an  exchange 
in  which  the  District  Attorney 
described  Editor  Orr  as  a 
“left-wingfer.” 

UP  Promotes  Dugan 

Pittsburgh,  Pa. 

Richard  L.  Dugan,  Kentucky 
manager  for  the  United  Press, 
has  been  promoted  to  business 
representative  for  the  state. 
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When  >oii  lease  a  st;AN-A-CKAViiK  from 
Fairchild,  you  acquire  the  fastest,  most 
efiRcient  and  economical  method  yet 
developed  for  producing  your  own 
high-fidelity  halftones. 


You’re  also  acquiring  a  machine  that 
will  never  cost  you  a  cent  for 
maintenance,  will  ne\er  lx*  out  of  order, 
and  will  never  become  obsolete.  Under 
the  terms  of  Fairchild’s  unique  lease 
agreement,  our  Customer  Engineering 
Service  provides— at  no  additional 
cost  to  ijoit  .  .  . 


Regular  inspection  and  maintenance. 

A  Fairchild  Customer  Engineer  gives 
your  machine  a  thorough  check-up 
four  times  a  >ear.  And  in  the  unlikely 
event  of  a  sudden,  unexpected  failure, 
a  ’phone  call  will  bring  him  to  your 
Iilant  in  a  matter  of  a  few  hours. 


Replacement  parts  when 
they're  needed.  You  don’t 
have  to  set  aside  a  portion  of 
your  budget  for  spare  parts. 
The  lease  agreement  covers 
them. 


Safeguards  against  obsolescence.  Fair- 
child’s  research  department  is  constantly 
working  on  ways  to  improve  the  juTfonnance 
and  flexibility  of  the  scan-a-graveii.  Since  the 
first  machine  was  leased  seven  years  ago,  more 
than  1.50  improvements  have  been  incorpo¬ 
rated  into  existing  scan-a-gravebs  at  no  cost 
to  users. 


In-plant  personnel  training.  This  includi's  both  instruction  of 
operators,  and  assistance  and  advice  on  new  techniques  for 
improving  quality  and  producing  special  effects  with  your 
scAN-A-GKAVER.  And  every  scan-a-graver  user  regularly  re¬ 
ceives  Fairchild’s  infonnation-pack»-d  publications.  “Impres¬ 
sions.”  and  “Photo-Advertising." 


-pmcmD 


e  Why  not  get  complete  information  on  these  advantages  of  the 
SCAN-A-GRAVER  lease  Plan  and  Fairchild's  Customer  Engineering  Serv¬ 
ice  from  one  of  our  representatives?  Write  Fairchild  Graphic  Equipment, 
Inc..  88-06  Van  Wyck  Expressway.  Jamaica  1,  N.  Y.,  100^96A2. 
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Trode  Mor«  i<egisrer«d  U.S.  Pat.  Off. 


tOCAUY  EDITED  MAGAZINES  4 


ANGUS  PERKERSON 

Editor,  Atlanta  Journal 
and  Constitution 
Magazine 


AKRON  BEACON  JOURNAL  •  ATLANTA  JOURNAL  AND  CONSTITUTION 
COLUMBUS  DISPATCH  •  DENVER  POST  •  HOUSTON  CHRONICLE  •  INDIANAPOLIS  STAR 
LOUISVILLE  COURIER-JOURNAL  •  NEWARK  NEWS  •  NEW  ORLEANS  TIMES  PICAYUNE  STATES 
PHOENIX  ARIZONA  REPUBLIC  •  ST.  LOUIS  GLOBE  DEMOCRAT  •  TOLEDO  BLADE 


TOTAL  CIRCULATION  OVER  3,238,000  COPIES  WEEKLY 


Printed  by  STANDARD  GRAVURE  CORPORATION.  It 


FOR  MORE  INFORMATION  about  those  weekly  newspaper  gravure  magatines,  contact  one  of  the 
following  representotives:  The  Branhom  Company.  Cresmer  A  Woodward.  Inc..  Jann  A  Kelley,  Inc.. 
Kelly*Smith  Co..  Moloney.  Regon  A  Schmitt,  Inc..  O'Maro  A  Ormsbee.  Inc..  ScoIcko.  Meeker  A 
Scott.  Inc..  Story,  Brooks  A  Finley,  Inc. 
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^Best-Read  Newspape 
Sipplemenf  in  Georgia 


HE  USES  THE  MAGIC  FORMULA  OF 
INSPIRED  LOCAL  EDITING  AND 
COLOR  GRAVURE  REPRODUCTION 


««hKky 


RESULTS  PROVE  PULLING  POWER 

Marvin  Mills,  president  of  The  Milb  Furniture  Co.,  praises  The 
Atlanta  Journal  and  Constitution  Magazine  saying,  “The  most  con¬ 
sistently  profitable  newspaper  advertising  available  today  .  .  .  that  in 
our  opinion,  sums  up  the  very  satisfactory  results  received  by  us  since 
we  increased  our  advertising  budget  enough  to  allow  for  a  regular 
program  of  ads  in  your  Magazine.  The  results  prove  that  the  response 
from  these  ads  covers  the  entire  Southeast  and  holds  its  pulling  power 
from  three  to  five  weeks.  We  have  received  orders  as  far  away  as 
U’ashington  state  and  as  late  as  nine  months  later.” 

The  Mills  Furniture  Company's  faith  in  the  selling 
power  of  The  Atlanta  Journal  and  Constitution  Mag¬ 
azine  is  justified  because  this  local  magazine  goes 
into  four  out  of  five  homes  in  urban  Georgia.  This 
maximum  penetration  means  that  this  magazine 
leads  in  selling  all  of  Georgia. 

TOPS  AS  PRODUCER  OF  SALES 

Ruby  Hamra,  managing  director  of  Franklin  Simon,  Atlanta,  a  lead¬ 
ing  specialty  house,  rates  The  Atlanta  Journal  and  Constitution  Maga¬ 
zine  tops  as  producer  of  both  mail  order  business  and  over  the  counter 
sales.  Miss  Hamra  reports,  “Franklin  Simon  is  well  pleased  with  use  of 
full  color  advertising  in  Sunday  Magazine  for  local  promotion.” 

The  Atlanta  Journal  and  Constitution  Magazine  pro¬ 
duces  all  types  of  business  because  it  reaches  all 
types  of  readers  and  consumers.  It  reaches  nearly 
half  a  million  families  every  week. 


BEST-READ  MAGAZINE  IN  GEORGIA 

“In  my  home  we  always  enjoy  reading  The  Atlanta  Journal  and  Con¬ 
stitution  Sunday  Magazine.  We  like  it  particularly  because  it  deals 
primarily  with  local  and  state  people  and  with  local  events  past,  pres¬ 
ent  and  future,”  says  Stanley  Blackmer,  Southeastern  Field  Manager, 
Bird  and  Son  Floor  Covering. 

Mr.  Blackmer  is  a  typical  reader  as  well  as  an 
advertiser.  Latest  readership  study  shows  that  99 
per  cent  of  the  women,  96  per  cent  of  the  men  read 
The  Atlanta  Journal  and  Constitution  Magazine. 


95; 
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Carol  Willingham  —  joined 
On  the  Business  Side  the  circulation  staff  of  the 
■  Houston  (Tex.)  Post. 

♦  ♦  * 

Robert  N.  Schoonover,  for¬ 
mer  controller  of  the  Orange-  jqhn  Repass— resigned  from 
hurg  (S.C.)  Times-Democrat —  tjjg  adveTtisingf  sales  staff  of 
named  business  manager  of  the  the  Hartford  (Conn.)  Times,  to 

enter  Hillyer  College. 


C.  W.  Cosgrove,  advertising 
director  of  the  Detroit  Free 


Schoonover 


Urbandi! 

Jackson  (Miss.)  State  Times. 

James  F.  Urbanski  has  been 
promoted  from  the  State-Times 
retail  ad  staff  to  the  post  of 
retail  advertising  manager. 

*  *  *  Press  since  1935  —  named  as¬ 

sistant  to  the  business  manager 
Harold  M.  Canning,  former  and  advertising  counsel.  Geor- 
New  York  representative  of  the  ge  VJ.  Nelson  succeeds  him  as 
Lancaster  (Pa.)  Newspaper  Co.  ad  director. 

—  named  national  advertising 
manager  of  the  St.  Petersburg 
(Fla.)  Times. 


POET  AND  COLUMNIST — Robert  Frost,  four-time  Pulitier  Prize  poet, 
speaks  with  an  old  friend,  Inez  Robb,  United  Features  columnist,  before 
participating  in  Overseas  Press  Club  program  on  freedom  of  the 
press  in  "Producer's  Showcase"  (NBC,  Nov.  14). 


Nelson 


gister,  succeeding  the  late  WiL-  editor  of  Congressional  Quar- 
MA  Phillips  Stewart.  terly  News  Features  to  join  the 

e  «  e  Washingfton  bureau  of  the  Wall 

Street  Journal. 

Patrick  Phelan,  courthouse  *  *  * 

Harris  R.  Knox  formerly  reporter  for  the  Columbus 

with  the  Rush  County  News,  (Ohio)  Citizen — named  city  edi-  Dorris  L.  Bjorset,  for  the 

La  Crosse,  Kas. — joined  the  ad-  tor.  Dudley  Chamberlain,  for-  past  seven  years  in  the  society 

vertising  staff  of  the  Garden  mer  assistant  news  editor,  has  and  women’s  news  department 
City  (Kas.)  Daily  Telegram.  been  named  news  editor.  of  the  Eugene  (Ore.)  Register- 

*  *  *  *  *  *  Guard — named  society  editor  of 

the  Cottage  Grove  (Ore.)  Sen- 

Mss.  Mel  Hugg — joined  the  Pete  Liddell  —  joined  the  thiel. 

Lovington  (N.M.)  Leader  and  photo  staff  of  the  Houston 

Hobbs  (N.M.)  Flare  as  adver-  (Tex.)  Post,  succeeding  Larry 

tising  saleswoman  in  Hobbs.  Gilbert,  resigned.  Jack  Gallo¬ 
way  has  joined  the  photo  lab 
department. 


Robert  D. 

Evans,  assist¬ 
ant  circulation 
manager  of  the 
Augusta  (Ga.) 

Chronicle  -  Her- 

ed  circulation  tising  saleswoman  in  Hobbs.  Gilbert,  resigned.  Jack  Gallo-  Howard  S.  Sii.3er  —  from 

manager  of  the  way  has  joined  the  photo  lab  Utica  (N.  Y.)  Observer-Dis- 

Rock  Hill  ,  ,  r.  1.  .  ,  «  department.  to  news  staff  of  Omaha 

(S.C.)  Evening  In  the  Editorial  Kooins  ♦  *  ♦  (Neb.)  World-Herald. 

Herald.  *  •  * 

^  Al  Pollard,  former  football  Lawrence  C.  Murphy — from 

star  for  the  British  Columbia  the  United  Press  bureau  at  Gerald  Healy,  former  public 
Harry  G.  Binger,  formerly  Lions — joined  the  sports  staff  Newark,  N.  J.  to  manager  of  relations  director  of  Holy  Cross 
with  the  Duluth  (Minn.)  Her-  of  the  Vancouver  (B.C.)  Daily  the  Trenton,  N.  J.  bureau.  College,  television  sportscaster, 
aid  and  News-Tribune — named  Province.  »  *  *  more  recently  on  the  Uni- 

classified  advertising  manager  ♦  ♦  *  t  a  versity  of  Massachusetts  news 

of  the  Cincinnati  Times-Star.  Halcomb,  former  adver-  bureau— joined  the  staff  of  the 

Mrs.  Alvina  I.  Mattes,  for-  tising  manager  of  a  group  of  Springfield  (Mass.)  Sunday  Re- 
*  *  *  jggjj  editor  of  the  Chicago  weeklies  at  Dos  Palos,  Calif. —  publican  as  feature  writer. 

Martha  Jean  Hennessy,  Daily  News — named  food  editor  named  managing  editor,  Ukiah  *  *  . 

Mary  Lee  Hightower  and  of  the  Des  Moines  (Iowa)  Re-  (Calif.)  Daily  Journal. 

William  Doherty,  formerly 
with  the  Chicago  Sun-Times 
and  more  recently  with  Commu¬ 
nity  News  Service — joined  the 
Chicago  Tribune  as  a  police  re¬ 
porter. 


In  the  Editorial  Rooms 


Alec  Gifford,  Don  Wake¬ 
field  and  NAN.JY  Bigelow  — 
new  reporters  en  the  Houston 
(Tex.)  Post. 


ALL  business  is  People 
ALL  People  love 
'  LOCAL  News! 


Leon  I.  Baden — from  copy 
desk,  Harrisburg  (Pa.)  News, 
to  copy  desk,  Toledo  (Ohio) 
Blade. 


Arnold  Rosenfeld  —  named 
church  editor  of  the  Houston 
(Tex.)  Post. 


JULIUS  MATHEWS 

SPECIAL  AGENCY,  Inc. 


r  J  George  E.  Stretch,  formerly 

ij,  •  tt  •  Ml  on  the  sports  staff  of  the  New 

Farmington-Umonville,  Conn  ^  P  ^  Journal-Courier 
steff  reporter  for  the  Hartford 
(Conn.)  Times. 

*  *  *  Cape  Cod  Standard  Times  — 

James  A.  Reynolds,  former  named  editor  of  the  weekly 
United  Press  staffer  in  Buffalo  Haven  (Conn.)  News. 

and  Albany — resigned  as  news  (Continued  on  page  43) 
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Executive  Spotlight 

STALEY  COOK  has  been  promoted  from  managing  editor  to 
editor  and  general  manager  of  the  Burlington  (N.C.)  Times.  He 
has  been  managing  editor  for  more  than  20  years.  City  Editor 
HOWARD  WHITE  succeeds  him. 

*  *  • 

FREDERICK  A.  NICHOLS,  formerly  assistant 
advertising  manager,  has  been  appointed  assist¬ 
ant  to  the  publisher  of  the  Chicago  Tribune, 

Mr.  Nichols  joined  the  Tribune  classified  adver¬ 
tising  staff  in  1928,  later  working  in  all  divisions 
of  the  advertising  department. 

*  •  * 


Nichols 


HUGH  W^AGNON,  former  Associated  Press  executive  and  pub¬ 
lisher  of  the  Chester  (Pa.)  Times,  has  been  named  publisher  and 
general  manager  of  the  Idaho  State  Journal.  Pocatello. 

«  «  * 

JIM  TATE  LACY,  former  city  editor  of  the  Pam^  (Tex.) 
Daily  ISeu/s  and  telegraph  editor  of  the  Junction  City  (Kas.) 
Union,  has  been  appointed  editor  of  the  Canandaigua  (N.Y.) 
Daily  Messenger. 


In  the  Editorial  Rooms 

{^Continued  from  page  42) 


Victor  Keller,  former  as¬ 
sociate  editor,  Pennsylvania 
Railroad  employe  magazine— on 
staff  of  the  Camden  (N.  J.) 
Courier-Poet  as  a  reporter. 

*  «  * 

Wallace  D.  Beene,  formerly 
with  the  Shreveport  (La.) 
Journal — now  on  the  news  staff 
of  the  Tuceon  (Ariz.)  Daily 
Citizen. 

*  «  * 

Sam  Ayers,  formerly  on  the 
state  desk  of  the  Charleston 
(S.  C.)  News  and  Courier — 
joined  the  city  staff  of  the 
Greenville  (S.  C.)  Piedmont. 

*  «  * 

Esther  Hamilton,  columnist 
for  the  Youngstown  (Ohio) 
Vindicator — awarded  the  Frank 
Puimell  Memorial  Award  for 
outstanding  service  to  the  com¬ 
munity. 

*  *  * 

Murray  Seeger — returned  to 
the  editorial  staff  of  the  Cleve¬ 
land  Plain  Dealer  after  a  six- 
month  leave  on  a  European 
tour. 

*  *  * 

Daniel  Goldberg,  copyread- 
er  on  the  Albany  (N.Y.) 
Knickerbocker  News  —  resigned 
to  join  the  copy  desk  of  the 
Philadelphia  News. 


Where  They  Are  Now 


Samuel  E.  Clarke,  news  edi¬ 
tor  of  the  Gainesville  (Ga.) 
News — named  public  informa¬ 
tion  officer  for  the  Alabama 
Militai’y  District,  Birmingham. 
*  «  * 

William  H.  Depperman,  for¬ 
mer  reporter  for  the  Indian¬ 
apolis  Star — appointed  director 
of  public  relations  for  the  Link 
Belt  Co.,  Chicago. 

«  *  * 

Nicholas  Ruggieri,  former 
reporter  for  the  Providence  (R. 
I.)  Journal  and  copy  editor  of 
the  Pawtucket  (R.I.)  Times — 
named  area  officer  for  the  U. 
S.  Information  Service  in  Rome, 
Italy. 

«  *  * 

Arthur  Vigeland,  former 
resort,  travel  and  transporta¬ 
tion  advertising  manager  of  the 
New  York  Times  — named  ad¬ 
vertising  manager  of  the  Ameri¬ 
can  Magazine. 

*  «  * 

Mrs.  Frances  Rush.more, 
former  women’s  page  and 
fashion  editor  of  the  New  York 
Journal- American — joined  Gim- 
bels.  New  York,  as  manager  of 
press  publicity  and  press  rela¬ 
tions. 

«  *  * 

George  Rodgerson,  reporter 
for  the  Wisconsin  State  Jour¬ 
nal,  Madison — resigned  to  be¬ 
come  executive  secretary  to 
Rep.  Glenn  Davis. 
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Bertram  MacMannis,  for¬ 
merly  with  Scripps-Howard 

Newspapers  and  This  Week 
magazine — joined  the  advertis¬ 
ing  department  of  the  Reader’s 
Digest. 

*  *  * 

William  Scremp,  former  i-e- 
poi-ter  for  the  Evansville 

(Ind.)  Courier — named  assist¬ 
ant  editor  of  Chemical  Process¬ 
ing  magazine. 

*  *  * 

George  Curry,  formerly  with 
the  Dallas  (Ore.)  Itemizer  Ob¬ 
server — established  a  commer¬ 
cial  printing  shop  at  Dallas. 

«  «  * 

Selwyn  Kershaw,  c  o  p  y- 
reader  for  the  Syracuse  (N.Y.) 
Herald-Journal — left  newspapei 
work  to  become  civilian  auditor 
for  the  U.  S.  Air  Force  in  To¬ 
kyo,  Japan. 

*  «  * 

Bob  Nysted  —  resigned  as 

feature  editor  of  the  Calgary 

(Alta.)  Herald  to  become  pro¬ 
motion  manager  of  CHCT-TV, 
Calgary. 

«  «  « 

Bliss  K.  Thorne,  formerly 
on  the  editorial  staff.  New  York 
Times — named  director  of  pub¬ 
lic  relations,  Avco  Mfg.  Cor¬ 
poration’s  advanced  develop¬ 
ment  division,  Stratford,  Conn. 

«  «  V 

Frank  Reynolds,  city  and 
sports  editor  of  the  Wasco 
(Calif.)  News — named  man¬ 
ager  of  the  trade  and  commerce 
department  of  the  San  Diego 
Chamber  of  Commerce. 


Martel  Scroggins,  display 
advertising  salesman  for  the 
Eugene  (Ore.)  Register-Guard 
—  resigned  to  join  the  San 
Francisco  office  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn. 

*  *  * 

Mary  Morris,  former  editor 
of  the  women’s  pages,  Detroit 
News — ^joined  N.  W.  Ayer’s  art 
bureau,  Philadelphia. 

*  «  « 

A.  McNeill  Howard  Jb-, 
formerly  on  the  city  staff  of 
the  Greenville  (S.C.)  Piedmont 
— now  public  relations  director 
for  the  United  Fund  of  Green¬ 
ville  County,  S.C. 

«  *  * 

John  R.  Deitrick,  former 
AP  staffer  at  the  Harrisburg, 
Pa.  bureau — named  vicepresi¬ 
dent  in  charge  of  transporta¬ 
tion  accounts  for  Allied  Public 
Relations  Associates,  New  York. 
«  *  * 

John  E.  Benneth,  formerly 
on  the  news  staff  of  the  Port¬ 
land  (Ore.)  Daily  Journal  of 
Commerce  —  named  assistant 
editorial  director  of  American 
Forest  Products  Industries,  Inc. 
*  *  * 

Miss  Jean  Harker,  former 
reporter  on  the  Kansas  City 
Star  and  the  Belleville  (Kas.) 
Telescope — named  publicity  di¬ 
rector  of  the  Community  Chest 
at  Dallas,  TeX. 

*  «  * 

Edward  B.  Rosenberg,  for¬ 

mer  managing  editor  of  the 
Pottstown  (Pa.)  Mercury  and 

the  Levittown  (Pa.)  Daily 
Times  —  named  managing  edi¬ 
tor  of  the  Chilton  Co.’s  Jewel¬ 
ers’  Circular -Key  stone,  Phila¬ 
delphia. 


GROWING 

with  the  Chicago  Sun-Times 


Ground  has  been  broken  and  our  parent  newspaper's 
$15,000,000  investment  in  the  future  has  been 
launched.  19  months  from  now  the  Sun-Times  will  be 
in  a  new  building  housing  the  best  and  most  modern 
newspaper  plant  in  America. 

We  take  pride  in  our  association  with  this  great 
project.  We  now  serve  587  American  and  Canadian 
newspapers.  Our  new  quarters  will  provide  us  with 
every  facility  for  better,  faster  service  to  a  constantly 
mushrooming  list  of  clients  joining  those  who  already 
rely  on  the 


"•  •  .  for  the  best  in  pre-tested  newspaper  features." 
211  W.  Wacker  Drive,  Chicago  6  Harry  B.  Baker,  Gen.  Mgr. 
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Florida  Editors 
Form  Society 

Ocala,  Fla. 
The  Florida  Society  of  Edi¬ 
tors,  the  first  organization  of 
editorial  page  editors  and 
writers  in  this  state,  was 
formed  here  Nov.  12. 

The  Society’s  stated  purpose 
is  “to  improve  the  editorial 
page  as  a  forum  of  informed 
opinion,  through  the  inter¬ 
change  of  ideas,  and  to  advance 
the  cause  of  resnonsible  jour¬ 
nalism  generally.” 

James  A.  Clendinen,  Tampa 
Tribune,  was  elected  president; 
Malcolm  B.  Johnson,  Talla¬ 
hassee  Democrat,  vicepresident; 
William  G.  Wiley,  St.  Peters¬ 
burg  Independent,  secretary, 
and  R,  N.  Dosh,  Ocala  Star- 
Banner,  treasurer.  Directors 
are  Marion  Gaines,  Pensacola 
News-Journal;  Herbert  David¬ 
son,  Daytona  Beach  News- 
Joumal;  and  Jeanne  Bellamy, 
Miami  Herald. 

Membership  is  open,  by  in¬ 
vitation,  to  editorial  page  edi¬ 
tors  and  those  who  regularly 
write  editorials  for  established 
newspapers  in  Florida.  Asso¬ 
ciate  memberships  will  be  ex¬ 
tended  to  professoi’s  of  jour¬ 
nalism  at  accredited  colleges 
and  universities  in  Florida. 

Editors  and  editorial  writers 
representing  25  daily  newspa¬ 
pers  accepted  invitations  to 
membership.  The  Society  plans 
meetings  twice  a  year. 

• 

Two  D.C.  Newsmen 
Stand  for  Ministry 

Washington 
Two  District  of  Columbia 
newspapei'men  are  candidates 
for  the  ministry  in  the  Wash¬ 
ington  Presbytery. 

They  are  Carl  E.  Ericson, 
an  Associated  Press  picture 
desk  editor  for  12  years,  and 
Robert  Ames  Alden,  a  sports 
reporter  with  the  Washington 
Post  and  Times  Herald. 

• 

Business  Manager 
Samuel  D.  Hales  has  been  ap¬ 
pointed  business  manager  of 
United  Press  Southwest  Di¬ 
vision.  An  item  in  E  &  P,  Nov. 
19,  incorrectly  designated  him 
as  division  manager. 

• 

Newman  in  New  Job 

Philadelphia 
Larry  Newman,  formerly 
with  the  Ai-med  Forces  Radio 
Service,  has  joined  the  Phila¬ 
delphia  Daily  News  as  customer 
relations  manager. 


THE  FOURTH  ESTATE  .  .  . 


By  Trent 


Silurians  Honor 
3  With  Awards 

The  Society  of  the  Silurians, 
organization  of  veteran  New 
York  City  newsmen,  made  three 
awards  for  excellence  of  work 
at  its  Fall  dinner  Nov.  14  in  the 
Sert  Room  of  the  Waldorf- 
Astoria  Hotel. 

Honored  with  citations  were 
John  O’Reilly,  formerly  of  the 
New  York  Herald  Tribune;  Joe 
Schimmel  of  the  Long  Island 
Press  and  Catherine  Hansen  of 
the  New  York  Daily  News. 

William  Hillman,  former 
Washington  correspondent  for 
International  News  Service, 
who  worked  with  former  Presi¬ 
dent  Harry  S.  Truman  in  pre¬ 
paration  of  his  memoirs,  told 
the  300  present  that  Mr.  Tru¬ 
man  is  “one  of  the  greatest 
authorities  on  phases  of  basic 
history  throughout  the  world.” 


Two  Schools  Named 
For  Times  Executives 

Two  new  public  schools  in 
New  York  City  will  be  named 
for  former  executives  of  the’ 
New  York  Times,  the  Board 
of  Education  announced  last 
week. 

One  is  to  be  called  the 
Adolph  S.  Ochs  School,  in  honor 
of  the  former  president  and 
publisher  of  the  Times,  who 
died  in  1935. 

The  other  will  be  called  the 
John  H.  Finley  School,  honor¬ 
ing  the  former  editor  of  the 
Times,  who  died  in  1940. 


12  Join  25-Year  Club 
At  Milwaukee  Journal 

Milwaukee 

Twelve  new  members  were 
welcomed  into  the  Journal  25- 
Year  Club  at  a  dinner  attended 
by  about  200  of  the  282  active 
and  pensioned  employes  who 
have  worked  for  the  newspaper 
for  a  quarter  of  a  century  or 
more.  The  initiates  received 
service  awards  from  J.  Donald 
Ferguson,  president  and  editor, 
and  were  lauded  for  their  faith¬ 
ful  service  by  Donald  B.  Abert, 
business  manager,  and  Irwin 
Maier,  publisher. 

Journal  employes  will  own  60 
per  cent  of  the  capital  stock 
of  the  Journal  Co.  by  Dec.  1, 
Mr.  Maier  said.  He  said  plans 
were  being  made  to  observe  the 
paper’s  75th  anniversary  in 
1957. 

Turnbull  Biography 
Of  Putnam  Issued 

Portland,  Ore. 

A  biography  of  George  Put¬ 
nam,  editor  of  the  Salem  (Ore.) 
Capdtal  Journal  from  1919  to 
1953,  has  been  published  by 
Binfords  &  Mort,  Portland. 
The  author  is  George  S.  Turn- 
bull,  former  dean  of  the  Uni¬ 
versity  of  Oregon  school  of 
journalism,  who  has  returned 
to  the  university  to  do  research 
on  Oregon  journalism. 

Title  of  the  book  is  “An 
Oregon  Crusader,”  and  it  con¬ 
tains  many  quotations  from  the 
pen  of  the  Salem  editor. 


©fattwarg 

James  L.  Hoppes,  superinten¬ 
dent  of  telegraph  and  purchas¬ 
ing  agent  for  United  Press, 
Nov.  14. 

*  *  * 

Edward  W.  G.  Dobson,  80, 
former  editor  of  the  old  Brook¬ 
lyn  (N.  Y.)  Standard-Union, 
Nov.  7. 

*  *  * 

Ann  St.  John,  36,  Holly¬ 
wood  columnist  for  the  Chicago 
Sun-Times  Syndicate,  Nov.  14. 

*  *  • 

Lyle  H.  Towner,  former  ad¬ 
vertising  manager  of  the  Tam¬ 
pa  (Fla.)  Times,  Nov.  5. 

*  * 

Walter  R.  Littell,  75,  presi¬ 
dent  and  editor  of  the  weekly 
Otsego  (N.Y.)  Farmer,  Nov. 
14. 

♦  ♦  * 

James  C.  Day,  67,  managing 
editor  of  the  Washington  (Pa.) 
Observer,  Nov.  17. 

m  *  * 

Chandler  Sprague,  69,  for¬ 
mer  reporter  for  the  Baltimore 
Sun  and  the  Los  Angeles  Ex¬ 
aminer,  Nov.  15. 

*  *  * 

Arthur  G.  Burgoyne,  71, 
former  city  editor  of  the 
Pittsburgh  (Pa.)  Gazette- 
Times,  Nov.  18. 

♦  ♦  ♦ 

David  Bernstein,  59,  a  mem¬ 
ber  of  the  editorial  staff  of 
the  Jewish  Daily  Forward,  New 
York,  Nov.  16. 

«  «  « 

Paul  V.  Dowling,  50,  for¬ 
merly  with  the  Chicago  City 
News  Bureau  and  the  old  Chi¬ 
cago  Evening  Post,  the  St. 
Louis  Post-Dispatch,  St.  Louis 
Globe-Democrat  and  Interna¬ 
tional  News  Seiwice,  Nov.  10. 
*  *  * 

Charles  0.  Reville,  69,  for¬ 
mer  national  advertising  man¬ 
ager  of  the  Baltimore  Sun,  Nov. 
13. 

Mrs.  Clara  Eddy  Hamilton, 
89,  co-founder  and  former  edi¬ 
tor  of  the  Alhambra  (Calif.) 
Review,  and  former  publisher 
of  the  Dinuba  (Calif.)  Advo¬ 
cate,  Nov.  5. 

*  *  * 

Mrs.  Gertrude  Kronshage, 
70,  a  former  Milwaukee  news¬ 
paperwoman  and  widow  of 
Ernst  H.  Kronshage,  editor  of 
the  old  Milwaukee  Free  Press, 
recently. 
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Share  music  with  your  child 


links  your  home  to  the  classroom — with  fine  music! 


A  symphony  orchestra,  choral 
group,  dramatic  cast,  guest  soloists — all 
blend  music  enjoyment  with  education  on 
the  Standard  School  Broadcast.  It's 
heard  in  54,000  classrooms  throughout  the 
West,  Alaska  and  Hawaii— and  it’s 
programmed  for  your  entertainment 
at  home,  too.  Why  not  tune  in  this 
Thursday... see  your  newspaper 
radio  log  for  time  and  station. 


NOW  IN  ITS  TWENTY-EIGHTH  YEAR  ' - ' 

Presented  by  STANDARD  OIL  COMPANY  OF  CALIFORNIA 
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Over  1  billion  dollars  in 


alone  by  America’s  two 


1  family  in  every  3  will  receive  a  hospital  bill  this  year! 


in  kospita/  expenses  paid  for  members 


Now  in  its  25th  year.  Blue  Cross  is  outstanding  in  its  field  ...  in  service  and  in 
membership.  1  out  of  every  4  Americans  belongs  to  Blue  Cross  today.  4  million  have 
joined  in  the  last  two  years!  Through  its  unique  objective  of  providing  for  the  actual 
hospital  care  people  need,  Blue  Cross  performs  a  vital  service  not  only  for  its  members, 
but  for  the  nation  as  a  whole.  The  Blue  Cross  Press  Kit  gives  you  the  entire  story. 
Write  Blue  Cross  Commission,  E  P'907,  425  North  Michigan,  Chicago  11,  Illinois. 


rrftJtif  nni  ntimhol  reoitiirtd 
tut  .\mtmun  tiitiifUai  Association. 
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benefits  provided  last  year 
leading  health-care  Plans! 


1  family  in  every  7  will  receive  a  l)ill  for  surKcry  this  year! 


in  doctor  h//s  paid for  me  miners 


Now  in  Its  9th  year,  Blue  Shield  clearly  is  bringing  people  the  kind  of  help  they 
want.  It  has  won  the  approval  of  Americans  on  a  large  scale.  194ti  meml)ership  of  some 
1,300,(K)0  has  increased  2S-fold.  Sponsored  by  the  doctors  themselves,  this  famous 
organization  puts  effective  protection  against  surgical-medical  l>ills  within  reach  of 
every  employed  person.  For  complete  information,  send  for  the  Blue  Shield  Press  Kit. 
Blue  Shield  Commission,  E  6#  P'907,  425  .Vorth  Michigan,  Chicago  11,  Illinois. 


'»*  StrrUt  mark*  reoUtered 
by  nine  Shirht  .Medical  Care  Clan*. 
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A  Newspaper  Pulpit: 

Minister  Becomes 
Religion  Editor 


By  (>ampbell  Watson 

Oakland,  Calif. 

“It’s  a  mission  as  great  as 
that  provided  by  any  church  of 
this  area,”  says  Bill  Rose,  or¬ 
dained  minister,  of  his  full-time 
post  as  religion  editor  of  the 
Oakland  Tribune. 

His  duties  include  direction, 
writing  and  handling  the  church 
and  religious  news  daily  and 
also  the  special  Saturday  church 
section.  The  Tribune’  church 
editor  since  March,  1954,  gradu¬ 
ated  into  a  full-time  assignment 
simultaneously  with  his  ordina¬ 
tion  from  Baptist  Divinity 
School  in  Berkeley  last  Spring. 

Officially  it  is  the  Rev.  Wil¬ 
liam  Rose,  but  publicly  it’s  plain 
Bill  Rose,  the  minister-editor 
said  as  he  surv’eyed  his  first 
six  months  as  a  newspaperman 
and  reported  he  had  found  noth¬ 
ing  wanting  in  opportunities  to 
serve  the  church  and  its  prin¬ 
ciples. 

“Here’s  an  opportunity  to 


reach  some  200,000  families 
daily  through  the  newspaper,” 
he  explained.  In  meeting  that 
opportunity,  he  stresses  an  ap¬ 
peal  to  those  he  tenns  “the 
unchurched.” 

But  the  opportunity  is  com¬ 
pletely  rounded,  Mr.  Rose  em¬ 
phasized.  An  example  came  in 
the  presentation  of  news  of  the 
appearance  of  Bishop  Oxnam 
here  on  a  mission  that  divided 
the  ranks  of  Protestant  religi¬ 
ous  leaders. 

300  At  Lunches 

He  also  has  just  completed 
a  series  of  12  luncheon  sessions 
with  representatives  of  each  de¬ 
nomination  or  religion  in  turn. 
Each  major  religion  has  had  its 
meeting  devoted  to  its  views  of 
improving  religious  news  cover¬ 
age. 

Ministers,  priests  and  rabbis 
of  this  city  and  its  Alameda 
and  Contra  Costa  County  en¬ 


<>  *  r 
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virons  have  appeared  at  these 
sessions.  At  one  meeting,  minis¬ 
ters  of  the  five  synods  of  one 
church  gathered  in  what  proved 
to  be  a  first  meeting  for  many 
attending,  Mr.  Rose  said. 

The  series  of  lunches,  held  at 
the  Athens  Athletic  Club,  drew 
a  total  of  approximately  300 
ministers  in  a  series  that  ex¬ 
tended  over  several  weeks  and 
concluded  Nov.  18. 

The  meetings  hosted  by  the 
Tribune  each  included  a  give- 
and-take  question  period  as  well 
as  a  period  devoted  to  problems 
involved  in  religious  and  church 
news  coverage.  Opportunity  was 
given  each  guest  to  present  his 
problems,  his  views  and  his  sug¬ 
gestions.  The  guests  took  ad¬ 
vantage  of  the  opportunity. 

The  basic  goal  of  the  meet¬ 
ings  was  to  improve  coverage, 
interest  and  cooperation.  Under¬ 
standings  of  the  newspaper’s 
needs  was  established  and  of  the 
churchmen’s  view  of  what  a 
newspaper  should  provide  were 
established. 

Attending  to  answer  questions 
involving  other  departments  of 
the  newspaper  were  a  group  of 
Tribune  representatives.  In¬ 
cluded  were  Walter  Brown, 
promotion  manager,  and  Frank 
Wooten,  State  editor. 

Benefits  Told 

Idea  and  suggestions  have 
poured  in  from  the  discussions. 
Changes  in  the  mechanics  of 
handling  religious  news  reports, 
ideas  for  promotion  and  even 
for  advertising,  and  improve¬ 
ments  have  all  been  outlined. 

In  his  presentations,  Mr.  Rose 
has  explained  basics  of  the 
newspaper’s  problem.  He  has 
stressed  that  there  is  no  tie-in 
between  news  and  advertising 
copy.  He  has  emphasized  that 
the  editor  reserves  the  right  to 
revise  any  story  on  the  basis 
of  its  news  value.  Deadlines  have 
been  explained.  Photo  policies 
have  been  detailed. 

One  immediate  result  has 
been  to  establish  a  rotation  sy¬ 
stem  within  each  religious  group 
for  the  submission  of  sermon 
summaries  used  in  a  Monday 
roundup.  'The  Tribune  uses  three 
or  four  paragraphs  from  each 
sermon  in  a  themed  report. 

Cooperation  has  enabled 
prompt  establishment  of  a 
rounded  coverage  of  religious 
events.  Also,  the  Saturday 
church  page  coverage  has  been 
amplified.  The  Tribune  now  uses 
100  inches  of  religious  news 
space  on  Saturdays.  This  is  cut 
back  to  60  inches  in  the  metro¬ 
politan  edition,  with  elimination 
of  church  reports  from  outlying 
suburbs  and  towns. 

Now  under  study  is  a  pro- 


Police  Judge  Quotes 
Series  to  Offenders 

Houston,  Tex. 

A  two-part  Houston  Chroni¬ 
cle  series  on  traffic  safety  was 
lauded  in  a  Houston  police  sta¬ 
tion  before  200  persons  awaiting 
trial  as  a  result  of  traffic  col¬ 
lisions. 

The  writer  of  the  series, 
Bill  Trent,  hit  the  nail  square¬ 
ly  on  the  head  when  he  said, 
“It’s  the  nut  behind  the  wheel 
who  causes  most  accidents,” 
Judge  Levy  said. 

He  read  the  article  aloud  and 
then  invited  Mr.  Trent  to  sit 
with  him  on  the  bench  to  ad¬ 
vise  what  further  might  be  done 
to  educate  the  driving  public 
in  courtesy  and  safe-driving 
habits. 

po.sal  that  one  month  each  be 
set  aside  for  development  of 
a  “Go  to  Church”  campaign.  In 
another  move,  a  committee  has 
been  named  to  study  plans  for 
improved  advertising. 

Church  advertising  copy  of 
greater  attention  value  was 
urged  at  one  discussion  ses¬ 
sion.  Newspapers  of  Toronto, 
Canada,  were  cited  to  show  the 
higher  readership  potentials  in 
advertising  containing  interest- 
stoppers. 

This  advertising  study  was 
referred  to  J.  O.  Wright,  Trib¬ 
une  advertising  director.  Mr. 
Rose  handles  no  advertising 
himself  and  seeks  to  remain 
aloof  from  the  business  side. 
All  religious  advertising  is  so¬ 
licited  and  handled  by  a  mem¬ 
ber  of  the  classified  department. 

His  Basic  Goal 

Mr.  Rose’s  basic  goal  is  to 
present  news  that  will  help  peo¬ 
ple,  he  stresses.  To  help  it  mu.st 
have  interest,  and  he  seeks  to 
use  every  item  of  news  interest 
received.  Likewise,  he  shuns 
every  word  that  lacks  news  va¬ 
lue,  he  adds. 

Now,  with  support  of  more 
than  200  “co-editors”  who  have 
joined  in  the  luncheon  sessions. 
Bill  Rose  sees  even  greater  pos¬ 
sibilities  in  his  unique  minister¬ 
ing  on  newsprint. 

• 

‘On  Side  of  Decency’ 

Cleveland 

Ed  Bang,  sports  editor  of  the 
Cleveland  News,  received  the 
1955  Veterans  Award  from  the 
Joint  Veterans  Commission  of 
Cuyahoga  County.  The  citation 
said  Mr.  Bang  had  “placed  his 
own  uncompromising  love  of 
righteousness  and  that  of  his 
newspaper  on  the  side  of  de¬ 
cency  and  democracy,  that  all 
might  see  and  emulate.” 
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TELETYPE  CORPORATION 


We^Urn  Hectnc  Ccmpuny 


Yes,  dear,  they’re  both  trade-marks! 


The  word  "Teletype”  is  a  registered 
trade-mark  and  is  properly  used  only 
when  referring  to  the  printed  communi¬ 
cations  equipment  made  by  the  Teletype 
Corporation.  It  should  always  be  spelled 
with  a  capital  "T.”  If  you  are  unable  to 
use  the  complete  expression,  "Teletype 
printer,”  we’d  appreciate  your  using  the 
word  "teleprinter”  or  "teletypewriter.” 


The  word  "Teletypesetter”  is  a  registered 
trade-mark  and  is  properly  used  only 
when  referring  to  the  automatic  control 
equipment  for  typecasting  machines  made 
by  the  Teletypesetter  Corporation.  So 
please  always  spell  "Teletypesetter”  with 
a  capital  "T.”  When  space  is  limited  or 
to  avoid  repetition,  you  may  find  it  con¬ 
venient  to  use  the  contraction,  "TTS.” 
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Shank  Outlines  Program 
For  Carrier  Motivation 


By  George  A.  Brandenburg 


The  question  of  motivating 
a  12  or  13  year  old  boy  as  a 
carrier-salesman  is  not  much 
different  than  the  problem  of 
educating  him  for  any  phase 
of  his  newspaper  route  opera¬ 
tion,  according  to  John  S. 
Shank,  Dayton  (Ohio)  Daily 
Mews  circulation  director. 

“We  must  remember  to  ap¬ 
proach  him  in  terms  of  bene¬ 
fits  he  will  enjoy,  and  we  must 
sell  him  on  why  getting  new 
customers  will  benefit  him,” 
said  Mr.  Shank  in  his  recent 
talk  at  the  Newspaper  Circula¬ 
tion  Managers  School,  co-spon¬ 
sored  by  the  University  of 
Kansas  and  Midwest  CMA. 

Offer  Sales  Aids 

“In  Dayton,  we  approach  the 
matter  of  selling  with  the  idea 
that  about  all  we  can  reason¬ 
ably  expect  from  a  boy  of  this 
age  is  a  periodic  call  on  people 
on  his  route  who  do  not  take 
the  News,”  continued  Mr. 
Shank.  “I  think  most  of  you 
will  agree  that  the  actual  sell¬ 
ing  of  a  newspaper  to  a  pros¬ 
pect,  as  we  view  a  complete 
selling  presentation,  is  imprac¬ 
tical  and  almost  impossible  for 
a  newspaperboy.” 

To  minimize  the  selling  job 
to  be  done  by  the  carrier,  the 
News  provides  him  with  a  spe¬ 
cial  selling  piece  about  the 
newspaper  or  a  new  feature 
every  two  weeks.  “We  have 
attempted  to  sell  the  newspa¬ 
perboy  on  the  idea  that  if  he 


will  call  on  the  prospect,  give 
the  promotion  piece,  and  invite 
them  to  subscribe,”  said  Mr. 
Shank,  “that  over  a  period  of 
time  he  ha.s  a  reasonably  good 
chance  of  securing  them  as  a 
regular  subscriber.” 

In  addition,  the  News  has 
two  major  prize  campaigns  a 
year  to  stimulate  sales.  These 
campaigns  provide  increased 
commission  for  boys  and  coun¬ 
selors;  create  carrier  confidence 
through  securing  new  custom¬ 
ers;  and  help  build  morale 
throughout  the  carrier  organ¬ 
ization. 

Help  to  Pre-Sell 

The  Dayton  News  also  util¬ 
izes  many  promotional  ideas 
to  pre-sell  prospects.  These  in¬ 
clude  an  annual  spelling  bee  in 
which  approximately  60,000 
elementary  students  in  the 
Dayton  area  participate.  “You 
and  Your  World”  is  an  educa¬ 
tional  program  for  high  school 
students.  It  involves  a  weekly 
article  published  on  Monday 
followed  by  a  series  of  ques¬ 
tions  on  the  article  published 
in  the  Tuesday  edition.  This 
is  followed  on  Friday  by  a  one- 
half  hour  TV  program  pres¬ 
entation  by  high  school  stu¬ 
dents,  dealing  with  the  article 
previously  published  on  Mon¬ 
day. 

Approximately  a  half  million 
lines  of  newspaper  display 
space  were  used  last  year  by 
the  News  to  promote  its  own 
pi’oduct.  Newspaper  display  ads 


Circulation  Job  Opportunity  Of  A  Life  Ti«e 

Unusual  opporhinity  available  for  experienced  and 
reasonably  well  educated  young  circulation  man.  News¬ 
paper  in  highly  competitive  Eastern  city  has  secondary 
spot  for  ambitious,  aggressive,  young  circulator,  who 
knows  his  way  around  and  wants  a  shot  at  a  big  job  in 
the  big  time. 

Man  must  be  thoroughly  reliable  in  all  respects,  be 
able  and  alert  with  a  record  to  prove  it,  and  be  strong 
and  willing  to  work  hard  in  a  difficult  position. 

Home  delivery  experience  valuable  but  not  essential. 

All  replies  will  be  treated  confidentially,  but  will  go 
in  waste  basket  if  not  in  sufficient  detail  to  permit  full 
investigation. 

Your  present  boss  would  be  proud  to  see  you  get 
this  job-^'t's  one  for  a  star  performer. 

BOX  4813,  EDITOR  &  PUBLISHER 


are  supplemented  by  radio  and 
television  spots.  The  latter 
shows  provide  an  opportunity 
to  bring  editorial  people — writ¬ 
ers  and  editors  —  before  the 
public. 

Earlier  this  month,  for  in¬ 
stance,  the  News  featured  a 
half-hour  discussion  on  tele¬ 
vision  of  the  controversial  Un¬ 
employment  Compensation  Law 
to  be  voted  on  in  Ohio.  Guests 
on  the  panel  included  CIO  com¬ 
mittee  chairman,  the  chairman 
of  the  governor’s  committee 
appointed  to  prepare  arguments 
against  the  proposed  law,  and 
two  staff  writers  from  the 
News.  The  executive  editor  of 
the  News  served  as  moderator. 

Now  in  the  works  is  a  spe¬ 
cial  booklet  for  teachers  on  how 
to  use  the  newspaper  in  the 
classroom. 

Last  year,  a  13-week  TV  pro¬ 
gram  (“Here  Comes  a  Business 
Man”)  was  presented  in  which 
each  program  dealt  with  a  spe¬ 
cific  phase  of  newspaper  route 
work.  The  News  plans  to  re¬ 
peat  the  series  in  1956. 

Use  Counselor  System 

The  News  has  a  well-organ¬ 
ized  carrier  boy  program.  The 
city  circulation  division  com¬ 
prises  1,850  boys  who  are  un¬ 
der  the  guidance  of  125  branch 
counselors.  With  the  exception 
of  six,  the  counselors  operate 
as  independent  contractors  on 
a  part-time  basis.  This  provides 
an  average  of  from  10  to  15 
boys  under  each  counselor. 
Responsible  for  counseling  and 
training  these  people  are  10 
city  district  counselors. 

The  suburban  and  country 
organization  includes  850  boys, 
who  are  supervised  by  coun- 
■selors  in  the,  larger  communi¬ 
ties.  Counselors  are  provided 
with  training  manuals  and  keep 
in  close  contact  with  the  cir¬ 
culation  department  through 
weekly  branch  counselor  news¬ 
letters. 

The  News  has  a  well-estab¬ 
lished  honor  and  merit  program 
for  its  carriers,  who  are  graded 
periodically  and  who  qualify  as 
honor  newspaperboys  and  as 
master  honor  newspaperboys. 
Training  bulletins  are  provided. 
This  type  of  bulletin  is  now 
offered  to  other  newspapers 
through  the  International  Cir¬ 
culation  Managers  Association, 
working  in  close  cooperation 
with  Mr.  Shank,  who  is  chair¬ 
man  of  the  ICMA  newspaper- 
boy  training  program. 

Another  important  part  of 
the  News’  program  is  to  let 
the  boys’  parents  know  what 
their  sons  are  doing.  Fifty 
que.<tionnaires  are  mailed 


monthly  to  parents  of  carriers. 
Names  of  these  parents  are 
selected  at  random.  Parents 
are  asked  their  frank  opinion 
of  the  News’  carrier  program, 
asking  17  specific  questions. 
Suggestions  and  comments  from 
parents  are  followed  up  with 
a  personal  letter  and  a  call  by 
the  district  counselor  to  discuss 
with  the  parent  any  sugges¬ 
tion  or  criticism  made. 

25%  Gain  in  Year 

San  Jose,  Calif. 

Thanks  to  a  newspaperboy 
campaign  that  produced  more 
than  7,000  new  orders,  the  San 
Jose  Mercury  and  News  circu¬ 
lation  sprinted  easily  across 
the  100,000  level. 

As  a  result,  Joseph  R.  Bid¬ 
der,  publisher,  was  able  to 
point  to  a  gain  of  more  than 
25%  in  less  than  a  year.  On 
Jan.  1  the  combined  circula¬ 
tion  was  82,100. 

The  two  dailies  moved  across 
the  100,000-level  on  Nov.  .S 
and  by  mid-November  attained 
100,502.  the  Mercury-News  re¬ 
ports.  Ancel  Turner  is  circula¬ 
tion  manager. 

two-month  campaign  that 
resulted  in  74  top  newspaper¬ 
boys  taking  an  airliner  trip  to 
Disneyland,  in  Southern  Cali¬ 
fornia,  proved  the  highlight  of 
the  move  to  boost  the  two 
dailies  over  100,000  mark. 

More  than  300  youths  won 
blue  and  gold  jackets  as  awards 
for  boosting  their  routes  by 
10%  or  more.  Hundreds  of 
lesser  prizes  were  given. 

Texas  Group  Elects 

San  Antonio,  Tex. 

Texas  Circulations  Managers 
.Association  elected  Phil  Gran- 
ath,  Austin  American-States- 
man,  to  succeed  Sam  Duke, 
Border  News  Herald,  as  pres¬ 
ident. 

Frank  Arnold,  Beaumont 
Enterprise- Journal,  and  F.  J. 
Rrennand,  El  Paso  Times  and 
Herald  Post,  were  named  vice- 
presidents;  P,  F.  Fincher, 
Austin  American-Statesman, 
secretary-treasurer,  and  James 
I),  Hapenney,  Odessa  Ameriean, 
convention  secretary. 

Charles  S.  Tilson,  San  An¬ 
tonio  Light,  and  George  John¬ 
son,  Dallas  Times  Herald,  are 
new  directors. 

Promotion  display  awards 
went  to  Dallas  Times  Herald, 
first,  and  Dallas  News,  second, 
for  papers  above  25,000;  Tem¬ 
ple  Telegram  and  Borger  News 
Herald,  under  25,000. 

Costs  growing  out  of  news¬ 
print  and  wage  increases  were 
among  topics,  for  discussion  at 
the  annual  meeting. 
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NOTICE  TO  EDITORS— This  advertisemeni  currently  appears  in  leading 
national  magazines.  For  more  than  30  years.  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements. 
Metropolitan  offers  all  news  editors  (including  radio  news  editors). 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
be  used  in  regular  health  features,  health  columns  or  health  re(>orts 
with  or  without  credit  to  Metropolitan.  The  Company  gladly  makes 
this  material  available  to  editors  as  one  phase  of  its  public-service 
advertising  in  behalf  of  the  nation's  health  and  safety. 


The  passing  of  “the  medicine  show” 

...  a  hopeful  message  about  ARTHRITIS 


Some  of  us  can  remember  the  colorful 
“medicine  show”  of  yesteryear  . . .  and  the 
persuasive,  but  deceptive,  oratory  of  the 
self-styled  “doctor.”  The  remedies  he  of¬ 
fered  were  fantastic,  especially  his  “sure 
cure”  for  arthritis  ...  or  rheumatism  as  it 
was  always  called  in  those  bygone  days. 

Fortunately,  the  old-fashioned  “medi¬ 
cine  man”  and  his  “sure  cures”  are  on  the 
way  out.  This  is  because  nearly  all  of  us 
now  know  the  folly  of  relying  on  any  treat¬ 
ment  for  arthritis  other  than  those  author¬ 
itatively  approved. 

This  enlightened  attitude  is  all  to  the 
good.  For  arthritis,  if  it  is  to  be  successfully 
controlled,  must  be  precisely  diagnosed 
and  treated  according  to  the  needs  of  each 
inJivuhial  patient. 

Even  though  there  are  as  yet  no  specific 
cures,  much  can  be  done  for  the  more  than 


five  million  people  in  our  country  whose 
cases  have  b^n  diagnosed  as  arthritis,  in 
one  of  its  many  forms. 

For  example,  osteoarthritis  or  degenera¬ 
tive  joint  diseases  ...  the  type  associated 
with  aging  .  .  .  need  not  cause  severe  dis¬ 
ability  if  diagnosed  early  and  if  the  patient 
follows  the  doctor's  advice. 

Indeed,  this  kind  of  arthritis  usually  re¬ 
sponds  well  to  treatment  based  on  rest, 
weight  control,  mild  exercise  and  avoid¬ 
ance  of  both  mental  and  physical  factors 
that  may  aggravate  the  disease. 

Another  common  type  of  arthritis  .  .  . 
rheumatoid  arthritis  ...  is  a  more  serious 
disease  because  it  involves  not  only  the 
joints,  but  the  entire  body.  Moreover,  it  is 
not  associated  solely  with  old  age.  Rather 
it  affects  people  of  all  ages,  most  frequently 
young  persons  and  adults  in  their  prime. 


Fortunately,  certain  hormone  extracts 
and  other  medications  have  brought  great 
benefits  to  many  who  have  this  type  of 
arthritis.  It  is  not  yet  known,  however, 
how  permanent  the  effects  of  these  treat¬ 
ments  will  be. 

The  greatest  good  to  be  derived  from 
any  method  of  therapy  for  any  type  of 
arthritis  depends  not  upon  the  doctor 
alone,  but  upon  the  patient  as  well.  It  is  of 
the  greatest  importance  for  the  patient  to 
cooperate  fully  with  the  doctor,  especially 
in  regard  to  continuing  treatment  for  as 
long  as  it  may  be  required. 

In  fact,  when  rheumatoid  arthritis  is 
recognized  early  and  treatment  is  carried 
out  faithfully,  well  over  50  percent  of  those 
who  have  this  condition  can  be  spared 
serious  disability  and  will  obtain  marked 
improvement.  . 


COPVMIOMT  t*B8<-MKTt*OPOLITAN  LirC  INBUMANCC  COMPANY 

Metropolitan  Life  Insurance  Company 

(.t  MUTUAL  COMP  AS  Y) 

I  .Madison  .Vvente,  New  York  10.  N.  Y. 
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Looking  for  gifts  that  say 
**Merry  Christmas** 
over  and  over  again  ? 


0^  AijlJL 

ML  wnb  jinM. 
\^SAJLA'  .  .  . 


/ 


When  you  give  gifts  of  steel  you  can 
be  sure  they  will  last  longer.  That’s 
because  steel  is  one  of  the  most  dur¬ 
able  metals  there  is. 

Gifts  of  steel  won’t  break  or  shatter. 
They  keep  their  original  shape  and 
beauty  better.  And  because  they  are 
lasting  gifts,  they  will  be  remembered 
as  Christmas  gifts  years  later. 

As  a  leading  supplier  of  basic  steels 

NATIONAL  STEEL  i 

GRANT  BUILDING  \ 


necessary  to  manufacture  these  prod¬ 
ucts,  we  help  make  possible  a  wide 
variety  of  beautiful,  long-lasting  gifts 
such  as  you  see  above. 

At  National  Steel  it  is  our  constant 
goal  to  produce  better  and  better  steels 
— America’s  great  bargain  metal — of 
the  quality  and  in  the  quantity  wanted 
.  .  .  when  it  is  wanted  ...  at  the 
lowest  possible  cost  to  our  customers. 


CORPORATION 


NATIONAL 
V  STEEL  > 


PITTSBURGH,  PA. 


SEVEN  <;reat  divisions 
WELDED  INTO  ONE  COMPLETE 
STEEL-MAKING  STRUCTURE 

Great  Lakes  Steel  Corporation  •  Weirton  Steel 
Company  •  Stran-Steel  Corporatkm  •  The  Hanna 
Furnace  Corp.  •  National  Steel  Products  Co.  • 
Hanna  Iron  Ore  C4>.  •  National  Mines  Corp. 


i. 


Newspaper 
Is  English 


^  Picture  Eklitorial 

Spelling  Bee ’s  Makes  its  Point 

Guide  Book  Out 

Ninety-five  thousand  copies  editorialized  for  years  on 


214  Pages  Tell 
Of  75  Years 


rri  /  1  IKT  1956  edition  of  the  Na-  advisability  of  renting  a  T|^  T^AQllTYir^Tlf 

J.  €JCtt}00lC  IiOhU  fional  Spelling  Bee’s  “boning-  railroad  parking  lot  in  the  cen-  UC/dLUllUll  t 

up”  book,  “Words  of  the  Cham-  ^gr  gf  town,  city  commissioners 
Bremerton,  Wash,  pions,”  were  s®nt  to  school  purchased  a  parking  lot  across  Beaumont,  Tex. 

No  wiathful  parents,  no  out-  teachers  and  principals,  super-  from  the  newspaper  and  in-  The  Beaumont  Enterprut 

raged  taxpayers  have  yet  de-  '’isors  of  English  and  spelling  stalled  expensive  automatic  celebrated  its  75th  anniversary 

scended  on  Mrs.  Jen  South-  the  country  gates.  Nov,  6  with  a  214-page  edition, 

worth  at  Central  Kitsap  High  #  fu  k  v  result  to  date  is  that  the  largest  in  the  newspaper’s 

School  at  Silverdale,  although  ^blication  of  e  oo  ,  enough  business  has  been  history. 

she  makes  many  of  her  senior  p  attracted  to  the  lot  to  pay  for  Primarily  a  historial  review 

English  students  buy  a  new  freonontlv  mUsnJlled  electricity  to  operate  the  of  Southeast  Texas  and  South- 

textbook  EVERY  DAY.  y  gates.  west  Louisiana,  most  of  the  edi- 


textbook  EVERY  DAY. 

Mom  and  Pop  don’t  seem  to 


words  in  the  English  language. 


c.v,  v.„..  .  00.=,..  mark<?  the  beeinninc- of  the  19.56  The  Journal-Gazette  took  pic-  torial  content  was  devoted  to 
mind  it  a  bit,  just  so  long  as  activity  tures  of  the  lot,  covering  three  the  founding,  growth  and  de- 

Approximktelv  60  dailv  and  ‘*5®,  -Y?®"  velopment  of  area  towns,  cities, 

book  first.  „  ov  should  be  filled  with  cars.  In-  businesses  and  industries  since 


book  first. 


Approximately  60 


•  +1,  Sunday  newspapers  are  ex- 

The  textbook,  you  see,  is  the  ,  narticinatP  in  thn  stead,  the  pictures  showed 


Rre»,..fnr,  Pe®ted  to  participate  in  the  the  pictures  showed  poor  loou. 

Mr<s  <?nnthwn  tii  /I  H  cvent  which  is  in  its  29th  year.  Patronage.  The  J^  printed  Miss  Merita  Mills,  amuse 
Mrs.  Southworth  di  earned  up  spgnj,orship  list  in-  pictures,  each  two  col-  ments  editor  of  the  Enterprise, 

the  idea  of  teaching  practical  jg  Scripps  -  Howard  in  width,  as  an  “edi-  was  detached  to  coordinate  the 

English  through  the  newspaper.  Ng^.gpapers  and  42  other  news-  torial.”  Other  than  the  head-  edition  last  January  and  devoted 

Hers  IS  the  only  class  like  it  j  o,  jjfl-erent  states  '"K-  “Charleston  Avenue  Park-  full  time  to  the  project  from 

in  the  state.  The  class  members  Headciuarters  of  the  event  Lot,”  the  editorial  was  en-  then  until  its  publication.  She 
are  not  going  on  to  college.  Scripps-Howard  ^irely  in  pictures.  had  one  full-time  assistant  dur- 

Those  ^o  are  .study  standard  j^gy^,gpapers,  230  Park  Avenue,  “A  picture  is  said  to  be  worth  most  of  the  10  months  and 
senior  E'nglish.  YqjIj  17  10,000  words,”  commented  Wil-  called  on  the  rest  of  the  editor 

I  want  those  who  will  have  _  g  Hamel,  publisher.  “This  ial  staff  for  as.sistance  in  prep 

tion,  Mrs.  Southworth  said:  is  the  first  ‘70,000-word’  edi-  aration  of  stories, 

reaaing  oetore  tne>  ‘ice’ll  look  over  all  the  gro-  torial  the  Journal-Gazette  has  Eight  sections  of  the  special 

w  V  ads  and  plan  purchase  of  ever  published.  The  reaction  edition  were  introduced  by  full 

^  Week’s  groceries  for  a  family  i'as  been  terrific  and  favor-  color,  full  page  drawings  by 
t  WeT  try  to  out  able.-  Donnia  MoCarthy. 

“Before  we  started  this  i-i*®  ’’®®i  estate  ads  which  •  A  “family  album”  photo  con 

class  some  of  mv  students  told  i’®  ^i^®  i’®st  investments.  Marjsaret’s  Dileninia  test  was  conducted  early  in  the 

me  they  read  only  the  comics  '^‘^e  letters  applying  for  Contest  ^ 


rav  tVifl  QTtrtaH-o  »  oU.,  offcrod  In  classified  ads,  "  "  "  of  the  area.  It  was  expected  the 

or  tne  sports  section,  she  con-  ,  ..  .  ,  ’  Nrw  Ortpamq  To  v  ^  uu 

tiniiorT  fTio  nntn  fViincr  fn  we’ll  practice  ffoing  HDout  wki.i!.ain».  i.a.  number  of  entries  would  be 

hetrin  with  wt»  tn  show  thpm  ^^^®  Purchase  of  articles  from  The  New  Orleans  States  took  small,  but  2,300  pictures  were 
where  to  look  for  other  thincs  ”  miscellaneous  section  of  advantage  of  Princess  Marga-  entered  in  four  weeks  by  per 

classified.”  ret’s  dilemma  over  her  love  sons  in  85  communities. 

Seminar  Talk  In  an  examination,  a  pupil  for  RAF  Group  Capt.  Peter  Weekly  prizes  for  the  best 

The  teacher  discussed  her  defined  the  masthead  as  “a  Townsend  to  run  a  six-day  pictures  were  given  wdth  a 

newspaper  textbook  idea  at  a  part  of  the  paper  that  tells  the  contest  that  offered  $250  to  the  j^rand  prize  of  $100  for  the 

University  of  Washington  sem-  editor  and  business  manager,  author  of  the  best  letter  favor-  best  news  picture  and  $50  for 


inar  recently. 


second  class  publishers.” 


After  spending  the  first  Mrs.  Southworth  hopes  that  best  opposing  the  match. 


ing  the  marriage,  and  for  the  the  finest  old  picture.  In  all. 


3,500  pictures  were  inspected  to 


quarter  studying  news  stories  if  the  students  get  in  the  pro-  Martin  Burke,  of  the  promo-  choose  some  700  which  finally 

and  other  features,  the  .«tu-  per  newspaper  reading  habit  tion  department,  said  letters  appeared  in  the  edition, 

dents  are  going  into  the  sec-  now,  they’ll  be  looking  and  poured  in  abundantly  from  The  Enterprise  photo  staff, 

ond  quarter  by  studying  the  ad-  learning  for  another  40  or  50  such  distant  points  as  Okla-  headed  bv  Elmer  Trumble, 

vertisements.  In  this  connec-  years.  homa  City.  Movie  actor  Robert  copied  hundreds  of  old  pictures, 

"*^^1  Mitchum  was  the  judge.  The  most  of  them  faded  and  worn, 

conte.st  ended  three  days  be-  to  make  them  suitable  for  repro 

^  M  mg  g  i  Princess  announced  duction. 

Newsprint  Available  b„  p,i„ti„*  the .pecui  section 

»  1*  1.  began  in  August  and  was  com 

,  Heliport  on  Roof  pleted  a  week  before  the  regular 

European  Shipments  starting 
December 

a  licensed  pilot,  said  that  while  iiccording  to  Frank  Arnold,  cir 
■  *'*’®  of  a  helicopter  on  eolation  manager. 

OLAr  NIELSEN,  JRa  the  news-room  roof  the  other  The  edition  sold  at  the  regular 

day  looked  like  a  stunt,  it  Sunday  price  of  15  cents  with 
250  PARK  AVENUE,  NEW  YORK  17,  N.  Y.  showed  the  paper  had  a  new  mailaway  copies  selling  at  35 

means  of  expediting  photos  and  cents. 

Phone  PLaza  9-1250  copy.  This  was  the  first  time  a  Approximately  110  tons  of 

heavier-than-air  craft  settled  newsprint  were  used  in  the  edi 
on  a  downtown  building  here.  tion. 
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Strong,  young  business  concerns  thrive  in  Saudi  Arabia  today. 

Tawif  Arabian  Company  of  Dammam  is  a  good  example.  Hassan  bin  Bahr 
Kushaim,  center,  and  Abdullah  Nahily, .right,  owners  of  this  new  company, 
show  their  crankshaft  grinding  equipment  to  William  Eltiste  of  ARAMCO. 

The  Tawif  firm  is  one  of  hundreds  of  private  businesses  guided  into  existence 
by  ARAMCO's  Arab  Industrial  Development  Department.”  Coordinator 
Eltiste  heads  the  A.I.D.D.  which  supplies  advice,  technical  assistance 
and  encouragement  to  enterprising  Saudis.  Ice  plants,  machine 
shops,  power  companies,  laundries,  taxi  fleets  are  just  a  few  of  the 
many  firms  that  the  A.I.D.D.  has  helped  launch. 


ARAMCO 


ARABIAN  AMERICAN  OIL  COMPANY 

DHAHRAN,  SAUDI  ARABIA  •  NEW  YORK,  U  S  A 


I 


Krchbiel’s  Formula 
On  Weekly  Evaluation 


Weekly  publishers  were  given 
a  tested  formula  for  determin¬ 
ing  the  value  of  their  newspa¬ 
pers  by  M.  R.  Krehbiel  of  Bai- 
ley-Krehbiel  Newspaper  Serv¬ 
ice,  Norton,  Kas.,  at  the'  recent 
meeting  of  the  National  Edi¬ 
torial  Association. 

His  formula  covers  what  he 
terms  “average  and  normal 
weekly  operations.”  The  yard¬ 
sticks  have  been  applied  to  49 
weekly  and  semi-weekly  papers 
his  organization  has  sold  in  re¬ 
cent  months,  thus  representing 
the  current  market. 

Here’s  the  formula; 

3  Major  Factors 

“Now,  I’ve  broken  down  each 
of  the  49  papers  considered  to 
show  its  individual  market 
value,  (1)  as  shown  by  the  price 
it  brought  in  relation  to  its  an¬ 
nual  gross  volume;  (2)  the 
price  it  brought  in  relation  to 
town  population;  and  (3)  the 
price  it  brought  as  related  to 
total  paid  circulation.  These 
three  represent  the  questions 
most  often  asked  by  any  pro¬ 
spective  buyer  and  therefore 
have  a  definite  bearing  on  what 
he  will  pay  for  any  given  pro¬ 
perty. 

“(1)  I’ve  found  that  the  high¬ 
est  price  in  this  survey  repres¬ 
ents  a  figure  151%  of  the  pa¬ 
per’s  annual  gross;  the  lowest 
61%  of  gross;  and  the  average 
right  at  90%.  In  other  words,  if 
you  have  an  average  and  normal 
situation  grossing  $50,000,  it 
should  bring  somewhere  around 
$45,000  or  90%  of  gross. 

“(2)  The  highest  price  paid 
for  any  of  the  49  papers  in  this 
survey  on  the  basis  of  town  pop¬ 
ulation  was  $39.00  per  head;  the 
lowest  about  $3.00  per  capita — 
quite  a  spread!  The  average  was 
just  a  shade  above  $19.00 — let’s 


make  it  $20.00.  In  other  words, 
if  you’ve  got  what  I  call  “a  $20 
town,”  and  its  population  is 
2,000,  your  newspaper’s  average 
and  normal  value  should  be 
$40,000. 

“(3)  The  highest  price  paid 
per  sub  in  this  survey  was  $28.- 
80;  the  lowest  $6.10;  the  average 
just  under  $20.  So,  if  you’ve 
got  a  paid  list  of  2,000  and  what 
I  call  “a  $20  newspaper,”  your 
property’s  average  and  normal 
value,  based  on  circulation, 
should  again  be  around  $40,000. 
I  use  these  two  rules,  popula¬ 
tion  and  circulation,  against 
each  other  to  level  off  extremes 
in  either  population  or  circula¬ 
tion,  (like  the  sagging  mine 
town  weekly  we  sold  recently 
with  a  population  of  4,500  but 
a  circulation  of  only  1,250;  or 
one  we  sold  with  a  circulation  of 
2,300  on  an  1,100  population). 
Incidentally,  to  show  that  both 
were  freaks  and  needed  balanc¬ 
ing  off,  this  survey  shows,  in 
case  you  might  be  interested, 
that  the  average  and  normal 
weekly  has  a  circulation  equal 
to  90%  of  its  town  population. 

Earning  Record  Important 

“All  right,  we  have  these 
three'  basic  rules  to  follow  in 
valuing  any  weekly.  However, 
there’s  a  fourth,  and  perhaps 
the  most  important  of  all:  the 
paper’s  earning  record,  also  one 
of  the  first  questions  the  buyer 
will  ask  and  therefore  important 
in  determining  its  market  value. 

“Most  buyers — and  this  is  now 
almost  a  universal  concept  — 
know  that  a  good  business  in¬ 
vestment  should  pay  for  itself 
in  from  eight  to  10  years;  and 
in  newspapers  they  usually  in¬ 
sist  on  eight  years.  This  is  the 
e(iuivalent  of  a  12%%  return 
on  the  capital  invested. 


GOSS  TUBULAR  ROUT-O-PLATE 


EhttT . . .  Easier  Routing 

'A'  nn(|«rtlp  Controls 
Ar  Accotsiblo  A  Convonlont 
it  Foothor-Touch  Action 
Ar  PosMvo  Orivo 
Ar  Shodowioss  Ughtlng 
A'  Fow  Moving  Ports 


THE  GOSS  PRINTING  PRESS  CO.^ 
5601  W.  31tt  Stroof  •  Chicogo  50,  Illinois 


“Thus,  the  fourth  rule  con¬ 
sists  simply  of  finding  what 
your  paper  has  netted  its  own¬ 
er  after  income  tax,  after  5% 
depreciation  and  after  a  salary 
to  himself  comparable  to  what 
he  could  earn  on  a  job.  In  other 
words,  what’s  left  at  the  end  of 
the  year  to  pay  on  your  princi¬ 
pal  debt  or  to  invest  in  equip-, 
ment. 

“To  be  a  good  newspaper  in¬ 
vestment,  the  property  should 
be  able  to  pay  for  itself  in  eight 
to  10  years — we  think  12  safe 
in  many  cases;  but  any  longer 
than  that  doubtful. 

Here’s  the  Formula 

“So  we  now  have  four  rules 
to  follow  in  estimating  a  week¬ 
ly  newspaper’s  average  and  nor¬ 
mal  market  value: 

“1.  90%  of  annual  gross 
(three-year  average  gross,  if 
possible)  115%  if  it’s  an  ex¬ 
clusive  county  seat  weekly,  and 
65%  if  competitive  or  in  an  ex¬ 
ceptionally  poor  field  or  market. 
Set  down  the  figure  you  get. 

“2.  $20  per  capita  of  town 
population  ($15  if  a  poor  field 
or  competitive;  $25  if  vastly 
superior. 

“3.  $20  per  paid  subscriber 
($15  if  a  poor  or  competitive 
field;  $25  if  far  better  than 
average. 

“4.  Eight  times  net  profit, 
after  all  taxes,  after  a  fair 
manager’s  or  owner’s  salary, 
and  after  5%  depreciation. 

“Set  down  a  figure  after  each 
of  these,  add  them  up  and  divide 
by  four;  and  then  immediately 
add  or  subtract  from  this  figure 
the  actual  cash  amount  by  which 
your  equipment  is  better  or 
poorer  than  average. 

“You  should  then  be  pretty 
close  to  the  average  and  normal 
value  of  properties  similar  to 
yours,  all  other  things  being 
equal.  However,  since  all  other 
things  are  never  really  equal  in 
different  newspaper  fields  and 
markets,  you’ve  still  got  to  con¬ 
sider  a  lot  of  pluses  and  minuses 
after  you  get  this  “average  and 
normal”  answer  which  will  make 
your  paper  worth  more  or  less 
than  the  average. 

“I’ve  broken  these  vital  pluses 
and  minuses  down  into  four 
groups:  (A)  competition;  (B) 
vigor  of  field  and  market;  (C) 
economy  of  field  and  market 
and  (D)  opportunity  for  expan¬ 
sion  and  growth: 

“A.  Competition: 

1.  Another  paper  in  town? 

2.  Any  other  local  job  shop  ? 

3.  Radio  competition  ?  TV 
time  sold  locally? 

4.  Outside  dailies  bearing 
down  on  your  field? 


“B.  Vigor  of  field  and  market 

1.  Appearance  of  town  and 
stores — live  or  drab? 

2.  Are  retail  stocks  complete 
and  prices  right? 

3.  How  many  national  deal¬ 
erships — automobile,  ap¬ 
pliance,  implements? 

4.  Any  heavy  chain  store  ad¬ 
vertisers  ? 

5.  Schools,  parks,  municipal 
plants,  paving — good  or 
poor? 

6.  Is  yours  a  college  town 
or  is  one  near? 

7.  Recreational  facilities  — 
will  kids,  parents,  em¬ 
ployees  be  happy  there? 

8.  Any  dangerously  large 
racial,  religious  or  foreign 
group  in  the  field? 

9.  Ara  most  principal 
churches  represented? 

“C.  Economy  of  field  and 
market: 

1.  Population  going  up  or 
down? 

2.  Are  bank  deposits  above 
or  below  the  national 
average  of  $1,320  per 
capita  of  town  popula¬ 
tion? 

3.  If  sales  tax  reports  avail¬ 
able,  how’s  your  town  as 
compared  to  others  on 
total  retail  sales? 

4.  If  agricultural  field,  is  it 
one-crop  or  diversified, 
dry-land  or  irrigated? 

5.  Is  area  economy  boom¬ 
ing  or  stable,  healthy 
growth? 

6.  Any  local  industrial  pay¬ 
roll  to  serve  as  buffer  for 
agricultural  lows  ? 

7.  Property  taxes  higher  or 
lower  than  other  com¬ 
parable  towns? 

8.  Lease  available  on  build¬ 
ing  ?  Rent  higher  or  low¬ 
er  than  other  towns? 

9.  What’s  the  paper’s  best 
and  poorest  eai-ning  re¬ 
cord  in  recent  years  — 
stable  ? 

10.  How  many  times  has  the 
paper  changed  hands  in 
recent  years? 

11.  Does  P&L  sheet  show 
any  unavoidably  large 
expenses  peculiar  to  the 
field? 

“D.  Opportunity  for  expan¬ 
sion  and  growth; 

1.  Could  the  man  who  might 
buy  you  out  gross  and  net 
more  than  you? 

2.  Is  your  circulation  up  to 
the  average  of  90%  of 
town  population? 

3.  Is  your  gross  $15,  $20  or 
$25  per  capita  of  your 
town  population? 

4.  Is  it  obvious  that  the  town 
is  progressing  —  or  is  it 
slipping  in  relation  with 
other  nearby  towns. 
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NEW  AIR  SPEED  RECORD 
MARKS  U.  S.  SUPERSONIC  SUPREMACY 


Year  after  year,  record  performances  by  Air 
Force  pilots  in  North  American  planes  help 
confirm  our  nation’s  superiority  in  the  air. 

Now,  the  first  supersonic  speed  record -set 
by  Col.  H.  A.  Hanes  in  a  North  American 
F-lOO  Super  Sabre*  at  a  faster-than-sound 
822.135  m.p.h.— is  powerful,  new  proof  of  our 
Air  Force’s  Supersonic  Supremacy. 

F-lOOs  like  today’s  record-holder  have  been 
delivered  in  quantity  to  the  Air  Force,  and 
are  now  flying  from  U.  S.  Air  Bases  in 
America’s  first  Supersonic  Squadrons.  They 
defend  our  skies  as  day  fighters,  fighter- 

Engineering  Ahead  for  a  Better  Tomorrow 


bombers  and  in  other  specialized  tactical 
missions.  These  ranks  grow  stronger  daily 
with  new  F-lOOs  from  North  American’s  Los 
Angeles  and  Columbus,  Ohio  plants. 

Another  example  of  the  research,  develop¬ 
ment  and  production  leadership  that  keeps 
North  American  in  the  forefront  of  aircraft, 
rocket  engines,  guided  missiles,  electronics 
and  peaceful  applications  of  atomic  energy. 

Engineers:  North  American  offers  challenging 
career  opportunities.  Write  Engineering  Person¬ 
nel  Office,  Los  Angeles  or  Downey,  California; 
or  Columbus,  Ohio. 


NORTH  AMERICAN  AVIATION,  INC. 


•R^.  U  S.  Pat.  Off. 
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Pension  Fund  Provided 
In  S.  F.  Guild  Pact 


San  Francisco 

Acting  under  optional  pro¬ 
visions  of  a  new  two-year  con¬ 
tract,  the  guild  has  voted  to 
earmark  a  $1.75  weekly  per 
person  wage  boost  for  a  pen¬ 
sion  fund. 

The  retirement  benefit  plan 
will  become  effective  March  26, 
1956.  The  $1.75  per  week  pro¬ 
vision  was  optional  as  a  wage 
boost  or  for  the  initial  payment 
into  the  pension  project. 

Immediately  effective,  and 
retroactive  to  March  27,  1955, 
was  an  across-the-board  wage 
boost  of  $1  to  $3.50  weekly. 
The  newly-signed  agreement 
also  included  extra  increases  in 
certain  classifications  which 
were  made  effective  Oct.  31. 

Pay  Boost  Basis 

The  graduations  in  immedi¬ 
ate  increases  provide  $3.50  for 
the  “$126.50  and  more”  brack¬ 
et  of  employes,  and  provide 
newsmen  of  six  years  or  more 
experience  with  a  $130  weekly 
wage. 

Under  terms  of  the  new  con¬ 
tract,  which  runs  to  March 
26,  1957,  hours  and  holidays 
are  unchanged.  Also  unchanged 
is  a  retirement  provision  call¬ 
ing  for  five  to  56  weeks  of  pay 
at  age  65  or  after  25  years  of 
continuous  service.  The  56- 
week  provision  is  for  37%  years 
and  more  of  service. 

Details  of  the  pension  fund 
plan  will  be  developed  and  a 
plan  or  alternate  plans  will  be 
submitted  to  the  guild  member¬ 
ship  for  a  vote,  Sam  B.  Eu¬ 
banks,  SFONG,  told  Editor  & 
Publisher.  Mr.  Eubanks  said 
this  is  the  first  plan  of  its  kind 
on  a  city-wide  basis.  A  similar 
plan  in  Cleveland  resulted 
from  individual  negotiations. 


The  new  contract  states  that 
the  publishers  of  the  four  San 
Francisco  dailies  agree  to  di¬ 
vert  into  a  retirement  benefit 
plan  $1.75  per  week  for  each 
fulltime  employe  and  adds: 

“The  purpose  of  these  pay¬ 
ments  shall  be  to  establish  a 
retirement  benefit  plan  which 
shall  qualify  under  the  applic¬ 
able  provisions  of  the  Internal 
Revenue  Code  as  then  in  effect 
and  the  parties  hereto  shall 
negotiate  such  Trust  Agree¬ 
ments  as  shall  be  necessary 
and  proper  for  the  purposes  set 
foi-th." 

San  Mateo  Plan 

San  Mateo,  Calif. 

A  funded  pension  plan  to  be 
paid  for  by  the  employer  at  an 
estimated  cost  of  $3  per  em¬ 
ploye  is  included  in  provisions 
of  a  new  30-month  agreement 
reached  between  the  Son  Mateo 
Times  and  the  San  Francisco- 
Oakland  guild.  The  funded 
plan  would  become  effective 
-\ug.  17,  1956. 

Provisions  also  include  a 
$3.50  weekly  raise  per  employe 
for  the  first  15  months  of  the 
contract  and  for  an  additional 
$2.50  weekly  boost  for  the  last 
15  months. 

The  agreement  was  reached 
in  a  signed  memo  of  agreement 
at  sessions  attended  by  Times 
and  SFONG  representatives 
and  also  by  a  representative  of 
the  Federal  Mediation  Service. 
The  plan  calls  for  benefits 
guaranteed  by  group  annuities. 
It  was  advanced  by  J.  Hart 
Clinton,  publisher,  and  will 
cover  55  guild  employes  in  edi¬ 
torial,  advertising,  business 
and  inside  circulation  depart¬ 
ments. 


Bus  for  Boys 

New  Bedford,  Mass. 

A  shiny  orange-and-black  bus 
is  the  latest  addition  to  the 
newspaperboy  activity  program 
of  the  New  Bedford  Standard- 
Times, 

The  bus  will  be  used  to  take 
newspapersboys  on  trips  to  his¬ 
toric  points  of  interest. 

The  bus  is  labeled:  “Newspa- 
perboys  Recreational-Education 
Program,  Standard-Times.” 

9-Col.  Format 
Results  in  6% 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES, PROCESS  STUDIES,  DESIGN.  SPECIFICATIONS 
PNOCUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

to  Federal  St.  Betleii,  Meet, 
tip  South  Tryen  St.  Cboriette,  N.  C 


Paper  Saving 

Alton,  Ill. 

The  Alton  Evening  Telegraph 
has  saved  in  excess  of  $25,000 
in  newsprint  costs  during  the 
first  year  of  its  operation  as  a 
nine-column  newspaper. 

Ellsworth  L.  Bailey,  superin¬ 
tendent  of  production  at  the 
Telegraph,  announced  the  above 
savings  in  a  memo  he  has  pre¬ 
pared  since  the  latest  price  in¬ 
crease  in  newsprint.  He  told 
E&P  the  hike  in  newsprint  costs 
has  resulted  in  the  Telegraph 
receiving  numerous  requests 
about  its  nine-column  operation 
and  the  benefits  derived  from 
the  change.  His  memo  states: 

“We  are  running  and  have 
done  so  since  January  25,  1954, 
11%  em  column  with  3  point 
column  rules,  9  columns  wide, 
15/16  of  an  inch  shrinkage,  on 
70  inch  paper. 

“Combining  the  11%  pica 
column  with  nine  columns  will 
save  about  6%  in  newsprint.  In 
1954  we  printed  5.28%  more  col¬ 
umns  of  news  and  ads,  while  re¬ 
ducing  the  number  of  printed 
pages  7.36%.  We  eliminated  22 
collect  runs  while  printing  3,214 
more  columns  on  824  less  pages. 

“Nine  columns  will  show  .01% 
savings  in  the  mechanical  de¬ 
partments. 

“Our  cost  for  making  the 
changeover  was  $1,900  and  our 
savings  in  the  first  year  was  in 
excess  of  $25,000.  The  change¬ 
over  is  comparatively  simple. 
We  set  our  classified  and  stand¬ 
ing  ads  to  the  new  measure 
several  days  in  advance  and  the 
actual  day  of  change  was  so 
smooth  that  few,  knew  the 
change  was  being  made. 

“We  had  no  complaints.  Some 
of  the  advertisers  that  ran  full 
pages  continued  to  do  so,  some 
still  run  eight  columns.  I  doubt 
that  very  many  of  the  readers 
realized  that  a  change  had  been 
made  until  we  made  an  an¬ 
nouncement.” 


College  Help 
Plan  Begun 
For  Employes 

Des  Moines,  Iowa 

An  annual  college  scholarship  f 
program  for  the  children  of 
Register  and  Tribune  employes 
has  been  established.  The  first 
recipients  will  use  their  scholar¬ 
ships  for  the  fall  term  of  1956. 

The  awards  will  include  full 
tuition  and  fees,  plus  $300  cash 
for  such  expenses  as  transpor¬ 
tation,  books  or  as  part  pay¬ 
ment  of  room  and  board. 

Each  award  will  be  renew¬ 
able  each  year  for  at  least  four 
years,  depending  only  on 
whether  the  winner  makes  a 
satisfactory  academic  and  con¬ 
duct  record  in  college  and 
whether  the  student  wants  to 
continue  college  under  the  ex¬ 
tended  scholarship. 

Up  to  six  awards  will  be 
made  each  year,  indicating  that 
after  the  fourth  annual  pre¬ 
sentations  the  Register  and 
Tribune  will  be  providing  high¬ 
er  education  for  up  to  24  chil¬ 
dren  of  employes  each  year. 

Publisher  Luther  Hill  has  ap¬ 
pointed  a  scholarship  commit¬ 
tee  headed  by  C.  K.  Jefferson, 
assistant  circulation  manager, 
to  administer  the  program. 
Committee  members  are  Her¬ 
bert  D.  Kelly,  assistant  editor 
of  the  editorial  pages;  David  n 
Kruidenier  Jr.,  vicepresident  | 
and  director  of  promotion  and 
research;  Lou  Norris,  assistant 
controller,  and  Harry  Prugh, 
assistant  bu.siness  manager. 


Plant  Promised 
As  Staff  Incentive 

Farmington,  N.  M. 

A  new  building,  rotary  press 
and  model  19  Linotype  are 
promised  to  the  Farmington 
Times  by  Lincoln  O’Brien, 
publisher. 

Mr.  O’Brien  has  posted  a 
notice  promising  that  when  the 
Times  has  5,500  net  paid  cir¬ 
culation  and  an  average  of 
5,500  inches  of  advertising 
weekly  he  will  start  construc¬ 
tion  of  a  new  7,000  square  foot 
building  on  the  lot  already  pur¬ 
chased  for  it  in  Farmington. 

The  Times  now  has  4,200  net 
paid  and  its  average  weekly 
advertising  is  about  4,000 
inches.  Staff  members  hope  to 
meet  the  requirements  of  the 
new  building  and  equipment  in 
19.56. 
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Trouble  is  dead  ahead.  Accident  experience  in  your  area 

has  taught  you  to  prepare  your  readers  for  the  extra  trafl&c  hazards  of  the  year- 
end  holidays. 

This  year,  however,  drivers  face  an  added  peril — a  circumstance  which 
deepens  an  already  abnormal  danger.  Christmas,  1955,  and  New  Year’s  Day, 
1956,  fall  on  Sunday.  Most  employers  probably  will  grant  the  preceding  Fridays 
or  following  Mondays.  With  two  three-day  weekends  in  prospect,  most  families 
are  planning  at  least  one  trip.  Auto  travel  is  almost  certain  to  reach  a  record 
high  for  the  season. 

The  stage  is  set  for  serious  trouble  in  traffic.  Drivers  in  your  community 
need  a  heavy  measure  of  caution  before  the  curtain  opens. 

The  Travelers  Insurance  Companies  Hartford,  Connecticut 


(A  dvertiitmtnt ) 
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Broker  Says 
A  M  Station 
Values  Climb 

Baltimore,  Md. 

James  W.  Blackburn  predicts 
“1956  should  be  radio  and  tele¬ 
vision’s  greatest  year  —  with 
the  volume  of  local  and  region¬ 
al  business  more  than  oifset- 
ting  any  declines  in  network 
revenue. 

“Although  none  of  us  are 
clairvoyant,”  he  added,  “a  gen¬ 
eral  study  of  business  condi¬ 
tions  throughout  the  country, 
plus  an  intimate  knowledge  of 
the  going  prices  of  radio  and 
TV  facilities  in  today’s  market, 
would  appear  to  justify  this 
optimism.” 

The  speaker,  a  partner  in  the 
Blackburn-Hamilton  Company, 
brokers  in  broadcasting  and 
newspaper  properties,  was  par¬ 
ticularly  enthusiastic  concern¬ 
ing  the  future  of  AM  radio. 

“AM,”  he  told  a  broadcast¬ 
ers  convention  here  last  week, 
“is  on  the  upsurge.  It  has 
proved  its  hardiness  by  surviv¬ 
ing  the  vicissitudes  of  FM,  TV, 
and  even  the  lack  of  faith  dem¬ 
onstrated  by  some  radio  broad¬ 
casters  themselves.  It  simply 
refused  to  roll  over  and  play 
dead  in  the  face  of  stiff  com¬ 
petition  from  TV  some  five 
years  ago.” 

The  upswing  of  prosperity  in 
broadcasting,  stated  Mr.  Black¬ 
burn,  now  makes  accurate  ap¬ 
praisal  of  facilities  a  “must” 
of  good  station  management.  To 
illustrate  how  outmoded  ap¬ 
praisals  have  become  in  just 
the  past  year  or  so,  the  speaker 
cited  sales  prices  of  several 
properties  handled  by  his  own 
firm,  pointing  out  that  there 
was  considerable  disparity  be¬ 


tween  the  final  price  tag  and  the 
value  as  reflected  in  an  ap¬ 
praisal  of  the  facility  which 
might  have  been  made  as  re¬ 
cently  as  18  months  ago. 

Mr.  Blackburn  urged  broad¬ 
casters  to  obtain  sound  apprais¬ 
al  of  their  properties,  “not  as 
a  one-time  service,  but  on  a  con¬ 
tinuing  basis”  in  order  that 
they  can  keep  abreast  of  market 
trends. 

• 

Teams  Study 

Accounting 

Procedures 

All  40  membei-s  of  the  Tech¬ 
nical  Advisory  Board  will  work 
on  the  newest  research  project 
of  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers 
— a  study  of  newspaper  ac¬ 
counting  methods  and  proce¬ 
dures  applicable  to  small, 
medium  and  large  newspapers. 

The  first  phase  of  the  project, 
according  to  TAB  Chairman  M. 
P.  McGill,  auditor  and  secretary, 
Tulsa  (Okla.)  Tribune  and 
World,  will  deal  with  advertis¬ 
ing  and  circulation  revenue, 
from  the  time  the  ad  or  sub¬ 
scription  is  received  until  final 
payment. 

A  research  team  of  20  west¬ 
ern  members  of  the  Board  will 
prepai-e  an  outline  covering  cir¬ 
culation  revenue;  the  20  east¬ 
ern  members  will  concentrate  on 
advertising  revenue. 

Mr.  McGill  has  appointed  two 
co-chairmen  for  each  regional 
group:  for  the  West,  R.  A. 
Kortmann,  controller  and  as¬ 
sistant  treasurer,  St.  Paul 
(Minn.)  Dispatch-Pioneer  Press, 
and  George  D.  Wolf  Jr.,  partner 
in  the  accounting  firm  of  Wolf 
&  Company,  Chicago;  for  the 
East,  Charles  M.  Hupp,  gen¬ 
eral  office  manager.  New  York 
Herald  Tribune,  and  George  W. 
Mclnemey,  controller,  Philadel¬ 
phia  (Pa.)  Inquirer. 
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Conservative 
Pension  Fund 
Earning  4% 

Dallas,  Tex. 

A  return  of  nearly  4%  is 
being  realized  for  the  Dallas 
News’  employes’  retirement 
pension  plan  through  a  conserv¬ 
ative  investment  policy. 

An  explanation  of  the  aim  of 
the  plan  was  given  hy  Paul 
Kirk,  representing  the  First 
National  Bank,  trustee  for  the 
fund,  at  a  pension  board  meet¬ 
ing  recently. 

“The  responsibility  of  the 
trustee  is  not  to  make  money 
beyond  the  2  per  cent  required 
under  the  plan  but  to  conserve 
the  principal  for  the  retired 
employees,”  Mr.  Kirk  said. 

“The  plan  was  set  up  to  con¬ 
tinue  not  for  10  years  or  50 
years  but  indefinitely  and  it  is 
the  i-esponsibility  of  the  trustee 
to  have  fixed  dollars  in  the 
fund  to  pay  employes  for  life 
when  they  retire.” 

The  employe  pension  board 
must  pass  on  all  investments 
but  these  are  recommended  by 
a  committee  of  the  bank. 

Mr.  Kirk  explained  that  it  is 
the  aim  of  the  trustee  to  keep 
the  investments  strictly  on  a 
conservative  basis.  And  in  this, 
the  board  found  it  is  doing  an 
excellent  job.  As  of  Oct.  31, 
1955,  the  total  principal  in  the 
fund  was  $1,878,925.36  with  a 
market  value  of  $2,486,883.51. 

Although  only  a  2  per  cent 
return  is  required,  the  return 
now  is  nearly  4  per  cent  from 
the  stocks  and  bonds  in  which 
the  principal  is  invested.  The 
company  puts  money  into  the 
fund  from  time  to  time  and 
the  earnings  are  re-invested 
after  approval  of  the  pension 
board.  On  Nov.  2  authority 
was  given  to  invest  $16,063.05 
in  accrued  earnings. 

• 

Idaho  Dailies  Group 
Re-elects  McDermott 

Boise,  Idaho 

E.  F.  McDermott,  general 
manager  of  the  Idaho  Falls 
Post-Register,  was  re-elected 
president  of  the  Allied  Dailies, 
Inc.,  at  a  meeting  here  Nov.  12. 

W.  T.  Marineau,  publisher  of 
the  Moscow  (Idaho)  Daily 
Idahoanian,  was  re-elected  vice 
president.  Clair  B.  Hull  and 
A.  L.  Alford  of  the  Lewiston 
(Idaho)  Morning  Tribune  were 
elefcted  directors,  along  with 
Hugh  Wagnon,  publisher  of  the 
Pocatello  (Idaho)  Idaho  State 
Journal. 


‘The  Last  Ditch 
From  5c  to  10c 

Rockland,  Me. 

The  thrice-weekly  Courier- 
Gazette  will  double  its  single¬ 
copy  price  —  from  five  cents 
to  a  dime  —  Dec,  15.  Yearly 
subscriptions  will  be  sold  at 
$7.50  instead  of  $5. 

Publisher  John  M.  Rich¬ 
ardson  told  readers  that 
some  yeai's  ago  the  paper 
decided  to  keep  the  price  at 
five  cents  as  long  as  possible. 
“We  held  the  line  to  the  last 
ditch,”  he  said. 


AP’s  Newspaper, 

Radio  Members  Meet 

Milwaukee 

Wisconsin  members  of  the 
Associated  Press,  including 
newspapers,  radio  and  televi¬ 
sion  stations,  sent  representa¬ 
tives  here  Nov.  5  for  a  special 
meeting  to  welcome  Austin 
Bealmear,  new  chief  of  the  Mil¬ 
waukee  AP  bureau. 

It  was  the  first  time  the  two 
state  groups  of  AP  members — 
newspaper  and  radio-TV — had 
met  in  a  joint  session.  The 
business  meeting  w’as  followed 
by  a  luncheon,  after  which 
some  of  the  newsmen  and  their 
wives  attended  the  Detroit- 
Marquette  football  game. 

The  meeting  was  set  up 
originally  for  the  newspaper 
members  by  R.  L.  Bangsberg, 
editor  of  the  LaCrosse  Trib¬ 
une.  It  was  expanded  later  to 
include  the  radio  and  TV  mem 
bers  at  the  suggestion  of  Jack 
Krueger,  news  director  of 
WTMJ  and  WTMJ-TV,  Mil¬ 
waukee,  and  Mig  Figi  of 
WAUX,  Waukesha. 

• 

Circulation  Staff 
Rejects  Press  Union 

Knoxville,  Tenn. 

The  petition  of  the  Interna¬ 
tional  Printing  Pressmen  and 
Assistants’  Union  of  North 
America,  AFL,  to  become  their 
representative  for  purposes  of 
collective  bargaining  has  befen 
rejected  by  employes  of  the 
Knoxville  News-Sentinel  cir¬ 
culation  department.  The  vote 
was  36  to  13. 

Eligible  voters  included  city, 
country  and  suburban  district 
managers,  street  sales  man¬ 
agers,  district  relief  salesmen 
and  truck  drivers. 

The  balloting  was  conducted 
by  the  National  Labor  Relations 
Board. 
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Grand  Canyon,  Arizona 


million  tons  of  silt  a  day  past  any  given  point  —  enough 
material  to  fill  10,000  freight  cars.  Small  wonder  that  its 
waters  have  been  described  as  “too  thick  to  drink  and 
too  thin  to  plow.” 

The  size,  the  color,  the  silence  of  the  Canyon  produce 
a  wide  range  of  reactions.  Some  viewers  are  exalted  . . . 
some,  humbled  .  .  .  some,  mystified  .  .  .  some,  frightened. 
But  the  Colorado  just  keeps  on  with  the  job.  Typically 
American  in  spirit,  it  may  get  boisterous  and  rambunc¬ 
tious  at  times . . .  but  its  handiwork  is  the  wonder  of 
the  world. 


For  sheer  impact,  the  Grand  Canyon  of  the  Colorado  River 
is  a  spectacle  unmatched  in  all  the  world  —  a  titanic  gash 
in  the  earth’s  surface  four  to  eighteen  miles  wide  and  a 
mile  deep,  in  which  the  Empire  State  Building  would  be 
reduced  to  insignificance.  It’s  a  strange  land  of  violent  color, 
where  spring  fiowers  bloom  down  in  the  canyon  while 
February  snows  cover  the  rim.  As  a  national  park  it 
belongs  to  you. 

Carved  by  the  waters  of  the  Colorado,  the  Canyon  pre¬ 
sents  in  its  rock  strata  the  world’s  finest  record  of  geologic 
time.  In  its  task,  the  mighty,  muddy  river  carries  half  a 


TOUR  INFORMATION 

Ask  for  our  United  States  Map  featuring 
the  National  Parks  and  Monuments. 

If  you  would  like  to  drive  to  any  of  the 
National  Parks,  let  us  help  you  plan  your  tri] 
Write:  Tour  Bureau,  Sinclair  Oil  Corporation, 
600  Fifth  Ave.,  New  York  20,  N.  Y. 


Sinclair  Salutes  the  American  Planning  and  Civic  Association 

Sinclair  salutes  the  American  Planning  and  Civic  Association, 
one  of  the  nation’s  oldest  conservation  organizations,  for  its  help 
in  establishing  the  National  Park  Service  and  its  constant 
efforts  to  stimulate  interest  in  the  Parks. 

Founded  in  1904  under  the  leadership  of  Dr.  J.  Horace  McFarland, 
the  Association  today  has  a  nation-wide  membership  with 
headquarters  at  901  Union  Trust  Building,  Washington,  D.C. 

One  of  its  principal  purposes  is  to  develop,  in  all  Americans, 
a  better  understanding  and  appreciation  of  the  National  Parks 
as  part  of  our  priceless  national  heritage. 


A  Great  Name  in  Oil 
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Trade  Brings 
Wire  Report 
Understanding 

San  Francisco 

There’s  nothing  like  a  job 
switch  when  it  comes  to  gain¬ 
ing  better  understanding  of 
mutual  problems. 

So  report  Fred  W.  Speers, 
editor  and  co-publisher,  Escon¬ 
dido  (Calif.)  Times- Advocate, 
and  Fred  J.  Green,  Pacific 
Division  manager.  United 
Press. 

Mr.  Speers  came  here  for 
a  day  in  the  editor’s  slot  of  the 
United  Press  teletypesetter  cir¬ 
cuit  after  Mr.  Green  had  spent 
a  day  in  the  editor’s  chair  of 
the  Times-Advocate. 

It  wasn’t  revenge,  Mr.  Speers 
hastily  explained.  He  wanted  to 
see  how  the  state  wire  looks 
from  the  other  end,  even  as 
Mr.  Green  had  been  eager  to 
see  how  the  wire  looks  from  the 
receiving  side. 

“I  found  the  answers  to  a 
few  questions  I  had  as  to  why 
things  are  done  certain  ways,” 
the  editor  said.  He’s  chairman 
of  SCUPE,  an  organization  of 
Southern  California  United 
Press  editors. 

“I  learned  you  have  to  do  a 
lot  of  detailed  editing  to  com¬ 
press  28  columns  of  a  wire  re¬ 
port  to  four  to  nine  columns  of 
wire  news  space,”  confessed 
Mr.  Green.  He  was  a  pre-war 
editor  and  publisher  at  Rose¬ 
ville,  Calif. 

Mr.  Speers  has,  since  war’s 
end,  been  editor  and  co-pub¬ 
lisher  at  Escondido.  Previous¬ 
ly  he  was  publisher.  North 
Platte  (Neb.)  Telegraph-Bul¬ 
letin,  and  for  nine  years  he 
was  with  the  Denver  Post. 


Cut  costs  on 
big  heads  and  display 

with 

Rangemaster 

LINOTYPES 

more  and  bigger  type 
for  less  money 

LINOTYPE 

Mergentholer  Linotype  Company 
29  Ryerson  Street,  Brooklyn,  N.Y. 

LEADERSHIP  THROUGH  RESEARCH 


JOE  WILSON,  left,  wire  filer  at  San  Francisco;  Fred  Green,  Pacific 
Division  manager.  United  Press,  and  Henry  Rieger,  bureau  manager, 
gather  around  to  advise  Fred  W.  Speers,  right,  Escondido  Times- 
Advocate,  as  the  newspaper  editor  and  co-publisher  edits  the  UP's 
California  wire. 


UP  Promotes  Two 
In  Ohio  Positions 


Guild  Sponsors 


Columbus,  Ohio 
The  appointments  of  Aaron 
E.  Loney  as  Ohio  manager  and 
Haskell  P.  Short  as  Columbus 
bureau  manager  of  United 
Press  were  announced  this  week. 

Mr.  Loney,  Columbus  bureau 
manager  since  1952,  succeeds 
Willis  Evans,  recently  named 
Ohio  business  representative. 

Mr.  Short  was  assigned  to 
the  Louisville  and  Frankfort 
bureaus  before  he  was  trans¬ 
ferred  to  Columbus  in  1949. 

• 


Sunday  Edition 

Arkansas  City,  Kas. 

Publication  of  a  Sunday  edi¬ 
tion  was  begun  Nov.  20  by  the 
Daily  Traveler,  which  here¬ 
tofore  has  published  its  week¬ 
end  edition  on  Saturday  after¬ 
noon.  The  Saturday  paper  has 
been  eliminated,  but  the  Trav¬ 
eler  will  continue  publishing 
evening  editions  Monday 
through  Friday. 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 

Daily  mailing  or  de¬ 
livery  of  checking 
copies  by  ACB  enables 
agencies  to  keep  their 
checking  up-to-date 
at  all  times  —  and 
insures  them  an  even 
flow  of  work  during 
each  month. 

Service  Offices  !•  newyoik  •  nicuo 

•  COLUMBUS  •MEMPHIS 
I  •  SM  FMNCISCO 


THE  ADVERTISING 


Shop  Talk  Forum 

Hampton  Roads,  Va. 

A  series  of  “Professional  Fo¬ 
rums”  for  newsmen  has  been 
inaugurated  by  the  Hampton 
Roads  Newspaper  Guild. 

At  the  first,  Robert  Mason, 
editor  of  the  Sanford  (N.C.) 
Daily  Herald,  talked  about  the 
difficulties  involved  in  handling 
controversial  news. 

He  said  the  “hottest”  subject 
during  recent  months  has  been 
the  segregation-integration  is¬ 
sue,  but  readers  have  also  re¬ 
acted  strongly  to  other  news 
stories  and  editorials.  He'  told 
of  angry  telephone  calls  and 
letters  he  received  after  pub¬ 
lishing  an  editorial  critical  of 
the  food  served  at  country  pic¬ 
nics. 

The  guild  has  about  45  mem¬ 
bers,  all  employed  in  the  news¬ 
room  or  bureau  offices  of  the 
Virginian-Pilot,  of  Norfolk.  Ro¬ 
nald  W.  May,  chairman  of  the 
program  committee,  said  no 
newspaper  guild  business  will 
be  mentioned  at  the  forums, 
which  are  planned  for  strictly 
professional  purposes.  The  edi¬ 
tors,  department  heads  and  pub¬ 
lisher  of  the  newspaper  have 
been  asked  to  participate. 

• 

2  Honored  by  Collegse 

Hartford,  Conn. 

Trinity  Alumni  Citations 
for  outstanding  achievement 
were  awarded  Nov.  11  to  Ward 
E.  Duffy,  ’15,  editor  of  the' 
Hartford  (Conn.)  Times,  in 
the  field  of  journalism;  and 
Kenneth  D.  Smith,  ’25,  New 
York  Mirror,  in  the  field  of 
sports. 


AEG  Invites 
Newsmen  to 
Seminar  Dec.  6 

Washington 

More  than  250  reporters  are 
expected  to  attend  a  Dec.  6 
“seminar”  of  the  Atomic  En¬ 
ergy  Commission,  centering 
about  peacetime  uses  of  atomic 
energy  for  development  of 
power  and  use  of  radiation  heat 
from  reactors. 

The  evening  meeting  in  the 
auditorium  of  the  Department 
of  Interior  will  hear  Admiral 
Lewis  Strauss,  AEC  chairman, 
as  leadoff  lecturer,  followed  by 
a  team  of  specialists  from  hi.« 
reactor  development  division. 

The  conference  will  be  tran¬ 
scribed  and  copies  released. 

■rhis  is  part  of  AEC’s  new 
look  at  information  policy. 
Around  the  first  of  the  New 
Year,  a  press  room  will  be  set 
up  at  Commission  headquarters. 
And  last  week,  AEC  disclo.'ed 
it  has  begun  a  major  declassi¬ 
fication  of  documents  dealing 
with  civilian  atomic  power. 
Experts  ranging  in  number 
from  20  to  40  staff  members, 
working  at  Oak  Ridge,  Tenn., 
will  review  downgrading  or 
declassification  of  20,000  now 
secret  documents. 

'The  Dec.  6  seminar  comes 
almost  one  full  year  after  the 
idea  was  urged  upon  Admiral 
Strauss  at  a  press  conference. 
Pat  Munroe  of  Business  Atomic 
Reports  broached  it.  Morse  Sal¬ 
isbury,  AEC  information  chief, 
met  last  week  with  Mr.  Mun¬ 
roe  and  a  representative  group 
of  other  newsmen  to  plan  the 
Dec.  6  agenda  with  trail-blaz¬ 
ing  openness. 

A  second  meeting  will  take 
place  later  to  consider  more 
technical  aspects  of  peaceful 
uses  of  atomic  energy,  includ¬ 
ing  insurance  of  the  plants  and 
disposal  methods  for  the  dan¬ 
gerous  “ashes”  left  from  uran¬ 
ium  burning. 

• 

2  for  Hall  of  Fame 

Morgantown,  W.  Va. 

At  the  recent  convention  of 
the  West  Virginia  Press  Asso¬ 
ciation,  two  new  members  were 
elected  to  the  West  Virginia 
Journalism  Hall  of  Fame,  estab¬ 
lished  in  1935.  The  new  mem¬ 
bers  are  John  J.  Cornwell,  for¬ 
mer  publisher  of  the  Hampshire 
Review,  Romney,  and  Nathaniel 
Parker  Willis,  publisher  of  the 
first  newspaper  in  West  Virgi¬ 
nia,  the  Potomac  Guardian  and 
Berkeley  Advertiser,  She- 
pherdstown. 
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WANTE 


Prompt^  written,  detailed  applications  for  key  positions  on  THE  WORLD, 
two  newspapers  to  be  started  next  spring  in  Oregon  and  California. 

Key  Posts  to  he  Filled: 

•  GENERAL  MANAGER 

•  BUSINESS  MANAGER 

•  MANAGING  EDITOR 

•  CIRCULATION  MANAGER 

•  ADVERTISING  DIRECTOR 

•  PRODUCTION  MANAGER 

•  PROMOTION  MANAGER 

Data  on  Newspapers  to  he  Formed: 


Each  will  be  tabloid  in  format,  of  demo¬ 
cratic  party  bent,  liberal,  aggressive  in 
general  policy. 

Equipment  to  be  used,  aside  from 
presses,  will  be  new.  Most  modem 
typographical  techniques  available  will 
be  employed. 


Announcement  of  opening  of  The  World 
at  Portland,  Oregon  on  or  about  March 
15,  1956  has  already  been  made.  An¬ 
nouncement  upcoming  on  starting  of 
new  California  daily  for  which  principal 
machinery  has  already  been  ordered. 


How  to  Apply:  and  Joh  Opportunity: 


The  positions  will  pay  adequate  salaries, 
increasing  as  papers  grow.  Bonus  ar¬ 
rangements  and  stock  ownership  avail¬ 
able,  at  minimum  cost,  to  staff  selected. 

Applications  should  be  in  triplicate,  con¬ 
taining  vital  information  which  you 
would  desire  were  you  seeking  to  fill 


above  positions.  All  applications  will 
be  held  in  strictest  confidence. 

Only  men  or  women  beholden  to  news¬ 
paper  profession  should  apply.  Prefer¬ 
ence  will  be  given  to  western  men  who 
know  the  area  but  this  will  be  no  bar¬ 
rier  to  selection  if  better  applicants 
come  from  elsewhere. 


Address  all  Communications  to: 


Mrs.  Mercedes  Prosser  Young 
Personal  Secretary  to  Sheldon  F.  Sackett 
464  19th  Street,  Oakland  12,  California 
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Prizes  Posted  for  Items 
About  Special  Causes 


Hlai|ues,  trophies,  citations  Bond  each.  J 
and  thousands  of  dollar.s  in  cash  Special  Agency, 
are  being  offered  to  newspaper-  •  For  a  news 


feature,  editorial  and  news 
1  story  dealing  with  commercial 

I  I  dll  GOG  transport:  $100  each;  for  a 

black-and-white  and  a  color 
photo:  $100  each.  Separate 
Bond  each.  Julius  Mathews  prizes  for  under-75,000  circula- 


understanding  of  commercial  \  4"  1  •  •  | 

aviation”:  $250;  for  a  travel  IVlOlinG  J_>F£IllY 
feature,  editorial  and  news 

story  dealing  with  commercial  A  TJ 

air  transport:  $100  each;  for  a  OpOIloOrS 


tion  newspapers.  Trans  World 


rn  •  fT'  • 

Irain  Irip 


are  being  offered  to  newspaper-  •  For  a  newspaper  story  on  Airlines.  m  #•  i  ***• 

men  each  year  as  prizes  by  thoroughbred  racing:  citation.  •  For  editorial.^  and  news  , Moltne  Daily  Dispatch 
trade  associations,  industrial  Thoroughbred  Racing  Associa-  stories  promoting  international  chartered  a  special  seven-car 
concerns,  special  interest  groups  tion.  understanding,  with  particular  ^*‘®**'  o"  Rock  Island  Lines 

and  private  individuals.  i  p.,uii-  Uo~i«h  reference  to  the  British  Com-  all-day  round  trip  to 

Reporters  editorial  writers  '  liberties  Public  Health  E  Waterloo,  Iowa,  as  a  treat  for 

j  •  Ror  journalism  relating  to  225  4-H  Club  boys  and  irirls 

cartoonists  and  photographers  Speaking  Union.  t  c.  4.  th-  •  ^ 

j  ^oe  protection  of  individual  ^  _  j.,.  ■  ■  from  five  western  Illinois  coun¬ 
can  compete  for  awards  on  a  civil  liberties,  improved  race  re-  editorials  cartoons,  outstanding  .vc- 

vnde  range  of  subject  matter.  ^  strengthened  labor  Photo®  promoting  understanding  ords  in  project  work  during  the 

The  following  list  ng  of  private-  the  advancement  of  American  way  of  life: 

y  sponsore  con  es  s  as  een  g^cial  welfare  and  economic  se-  prize;  20  secon  was  the  18th  annual  4-H 

compiled  from  announcements  prizes  of  $50  medals  and  cer-  r  jtion  Day  event  spon- 

received  by  K&P.  Professional  standing  and  related  problems”:  ^ificates.  Freedoms  Foundation.  ^y  the  newspaper.  The 

awards  for  meritorious  writing  gj^^^y  Hillman  Founda-  *  For  a  news  story,  .series,  yearly  testimonial  is  held  in 

or  service,  such  as  Pulitzer  editorial  or  cartoon  “bringing  November  to  coincide  with  na- 

Pnzes,  Sigma  Delta  Chi  cita-  .  ..grticles,  editorials  or  to  the  public  the  spirit  of  the  tionwide  4-H  Club  achievement 
tions,  etc.,  which  do  not  require  columns  dealing  with  the  im-  nile  of  law  and  justice”:  $250.  events. 

LT  d^*d theme,  have  been  ppovement  of  public  health  or  New  York  State  Bar  A.ssocia-  Co-operation  of  Deere  and 
®  '  the  prolongation  of  life  through  tion.  farm  equipment  manufac- 

Religion,  Cnvernment,  Ktc.  medical  research  or  public  •  For  an  editorial  dedicated  turing  concern  with  headouar- 


compiled  from  announcements 

received  by  K&P.  Professional  problems” 

awards  for  meritorious  writing  win 


or  service,  such  as  Pulitzer 
Pnzes,  Sigma  Delta  Chi  cita- 


$500.  Sidney  Hillman  Founda¬ 
tion. 


theme,  have  been  ppovement  of  public  health  or  New  York  State  Bar  A.ssocia-  Co-operation  of  Deere  and 
®  '  the  prolongation  of  life  through  tion.  farm  equipment  manufac- 

Religion,  (government,  Ktc.  medical  research  or  public  •  For  an  editorial  dedicated  turing  concern  with  headquar- 
•  For  “the  most  noteworthv  health  programs”:  $1,000,  tro-  to  National  Bible  Week:  cita-  ters  in  Moline,  and  the  John 

*«U<r  A  T  XTn4>{rv««n1  r\ _  m _  ^ 


contribution,  in  words  or  pic-  scroll.  Albert  and  Mary  tion.  Laymen’s  National  Com-  Deere  Plow  Co.  of  Moline,  a 

tures,  to  an  understanding  of  Lasker  Foundation.  mittee,  Inc.  sales  subsidiary  serving  parts 

the  significance  of  good  man-  *  articles  and  editorials  •  por  a  sports  news  story  of  four  states,  made  possible  a 
agement  in  achieving  efficient  with  education:  bronze  and  a  sports  feature  story:  $250  day  full  of  thrills  for  the  pas- 

and  economical  administration  Education  Writers  As-  each;  for  sports  photos:  two  sengers  on  the  Dispatch  Rocket 


of  the  government  of  the  City 


For  “outstanding  reporting  Cq.  Inc. 


prizes  of  $50.  E.  P.  Dutton  &  Special. 


of  New  York”-  bronze  medal.  *  “outstanding  reporting  Co.,  Inc.  Breakfast  enroute  to  Water- 

Citizens  Budget  Commission.  •  For  articles  and  editorials  1®®  steak  dinner  on  the  re- 

For  "excellence  in  report-  Jrwlfon"'  »"  “Wh.t  ehpnld  the  U.  S.  dp  ^rn  trip  were  eerved  in  two 


in  the  field  of  heart  and  blood 


i"efuSr  pr«e”f  w thM  contll'il^.^oThl 'iSo™  peace'r-T'js™  B7nd"flrrt  .  nnnrber  if  .ol- 

tion.  Religions  Newewritere  An-  ^theii^  prire;  |200  Bond  second  prire,  ""•f  I:  Club  leaders  re- 

sociation.  ^  ^  three  $100  Bonds.  Lawrence  S.  this  was  the  first  time 


can  Heart  Association 


now  to  further  the  cause  of  diners.  A  poll  of  the  guests. 


•  For'  news  writinir  which  ™  Mayer,  New  York  businessman,  at  least  90%  of  them  had  eaten 

•  hor  news  writing  which  second  prize;  $300  third  prize,  , aboard  a  train.  Fully  one-third 
makes  clear  the  workings  of  and  trophies.  American  Truck-  .  *  For  photos  of  cigar-smo^ 

the  free  enterprise  system  to  ing  Association.  elled  on  a  train  before. 


the  newspaper-reading  public”:  •  For  “distinguished  report-  P"z®;  ^250  second  prize;  ,.,p^ 

citation.  National  Association  of  jng  of  chemical  progress”:  gold  $100  third  pnze,  10  honorable  youngsters  of  today  with  new 

F®remen.  medal  and  certificate.  American  -^antions.  Cigar  Institute  of  ^uch  as  this  is 

•  For  an  editorial,  feature  Chemical  Society.  America.  gratifying  to  us,”  commented 

article  and  cartoon  or  photo  de-  •  For  the  story  or  series  •  For  a  feature  story  “which  Harry  Sward,  president  of  the 
voted  to  cancer:  $100  Defense  “contributing  most  to  public  has  been  of  real  help  to  some  Dispatch  Publishing  Co. 

individual  or  worthy  cause”:  • 


IS  EDITOR  &  PUBLISHER  WORN  OUT,  AFTER 

MUCH  OFFICE  USE,  WHEN  IT  REACHES 

YOUR  DESK? 

Then  why  not  subscribe  now  and  have  a  copy  of 

E&P  sent  to  your 

home  each  week?  It  will  pay  | 

you  to  have  a 

1  1 

“Fresh”  copy  de- 

1  D6.50  L.  S.  &  Canada;  all  other  j 

livered  to  your 

1  roiintrieK  SI  0.00.  1 

home  where  re- 

1  Please  enclose  cheek  I 

laxation  and  E&P 

1  1 

easy-chair  read- 

1 

'  ing  go  hand-in- 

1  Address  . 1 

hand. 

1  1 

1  City  . Zone. .  .State. . . .  | 

!  Il 

1”  TV  program.  Monthly.  SNPA  Announces 

‘Week’  Contest  Winners 
— — ■■■  I  Chattanooga,  Tenn. 

The  Columbus  (Ga.)  Ledger- 
you  havo  international  business  Enquirer  has  beeYi  named  first 


I  New  Zealand,  read  Newspaper  News.  Second  place  in  the  promo- 
I  the  national  monthly  business  news-  ^on  contest  went  to  the 
(  paper  devoted  to  those  closely  re-  iv„j.„f,„hnrn  IVn  1 
I  lated  Interests  of  "Down  Under."  ^yaynesboro  (Va.) 


paper  oevoreo  to  inose  cioseiy  re-  vv„, /Vn  1  Mews-Vir- 
lated  Interests  of  "Down  Under."  fVaynesboro  (Va.)  .\ews  vir 

ginian.  The  Gainesville  (Tex.) 
DaiVy  Register  placed  third. 
SNPA  trophies  will  be  awarded 

"fill'?*  LI  I  I  I'tI  A.  three  newspapers. 

Honorable  mention  was  given 
the  Newport  News  (Va.)  Daily 
15  Hamilton  St.,  Sydney  Australia  Press  and  Times-Herald,  the 


Annual  Subscription  to  U.  S.  $3.30,  Waco 


News-Tribune 


Write  for  sample  copy,  and  Times-Herald  and  the  Ash- 

ville  (N.C.)  Citizen-Times. 
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FOR  NEWSPAPERS  WHO  WANT  TO  REACH 
IMPORTANT  BUYERS  OF  NEWSPAPER  SPACE  .  .  . 

Year  after  year,  national  advertisers  and  their  agencies 
j  d^>end  more  and  more  on  the  365-day  usefulness 

I  of  the  Editor  &  Publisher  Year  Book.  The  only 

f  publication  of  its  kind,  it  provides  them  with  infor- 

!  mation  they  need  day  in,  day  out — information  they 

I  refer  to  constantly  and  can’t  get  anywhere  else! 

•  Two  heavy -trafiBc  sections  of  the  Year  Book  are 

j  ideal  spots  for  the  story  of  your  newspaper — the 

F  Personnel  Section,  and  the  Special  Data  for  Buyers 

I  of  Newspaper  Space  section — the  latter  developed  in 

the  1954  Year  Book  as  the  result  of  a  survey  of  the 
Media  Buyers  Association  of  New  York. 

Why  not  plan  to  tell  your  story  in  both  of  these 
sections  of  the  1956  Year  Book?  But  by  all  means, 
be  sure  you’ve  told  your  newspaper  or  market  story 
in  at  least  one  place  to  the  buyers  of  newspaper  space 
who  call  the  Year  Book,  “the  Encyclopedia  of  the 
Newspaper  Industry.” 

Mail  your  space  reservation  today! 

EDITOR  &  PUBLISHER 

INTERNATIONAL 

YEAR  BOOK 

1700  Times  Tower  •  New  York  36,  N.  Y. 

I  editor  &  PUBLISHER  for  November  26,  1969 


FOR  EQUIPMENT  ADVERTISERS,  SYNDICATES, 
OTHER  SERVICES  SELLING  TO  NEWSPAPERS 

If  you  have  a  product  or  service  to  sell  to  any  news¬ 
paper  department,  to  the  managing  editor,  the  pro¬ 
duction  manager  or  mechanical  superintendent,  the 
business  office — you  can  be  sure  your  advertisement 
in  the  1956  Editor  &  Publisher  Year  Booh  will  be 
seen  by  the  right  people — and  often! 

Newspaper  executives  in  all  departments  make  con¬ 
stant  reference  to  the  “Red  Book”  all  through  the 
year.  You’ll  see  a  well-thumbed  copy  in  almost  every 
newspaj>er  department. 

You’ll  find  it  constantly  used  by  department  heads, 
looking  for  information  on  syndicates  and  news  and 
feature  services.  And  you’ll  find  it  used  throughout 
the  year  by  top  newspapermen  who  buy  everything 
from  presses  to  comic  strips,  type  faces  to  picture 
services. 

Your  advertisement  in  the  1956  Year  Book, — 
directed  to  key  executives  in  the  newspaper  industry, 
works  for  you,  sells  for  you,  every  day  of  the  year. 

Mail  your  space  reservation  today! 

SublUalton  dat»:  February  29,  1956, 

Duadifn*  tor  rotorvatlont:  Dotombor  23,  1955;  For 
copy  lU’t  printod  by  pholo-oStot  lifhegrophy): 
January  3,  1956. 

Sagular  contract  rofot  apply.  Trantiont  rates— 
page,  |460.00;  half-page,  1260.00;  quarter-page, 
$145.00;  eighth-page,  |95.00. 


COMING  SOON... 


the  book 
of  the  year! 
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SYNDICATES 

Panel  of  Experts  Baeks 
GFs  Counsel  Column 

By  James  L.  Collings 


An  advice  column  that  start¬ 
ed  its  test-run  in  Newhouse 
newspapers  four  months  apo 
has  been  picked  up  for  syndi¬ 
cation  by  General  Features 
Corporation. 

“The  Family  Council”  is  for 
i-elease  Dec.  5,  according  to  S. 
George  Little,  GF  president, 
who  said  the  five-a-week  fea¬ 
ture  will  run  about  400  words. 

The  council  is  comprised  of 
a  judge,  a  psychiatrist,  a  news¬ 
paper  editor,  a  woman’s  page 
editor  and  two  newspaper 
writers.  In  a  box  accompany¬ 
ing  the  column,  it  is  explained: 
“These  (people)  consult  with 
clergymen  of  all  faiths  and  de¬ 
nominations.” 

When  asked  for  ,the  names 
of  the  councilors,  Mr.  Little 
explained  that  contract  negoti¬ 
ations  are  now  under  w'ay  for 
new  group  members.  “The 
changes  in  personnel  will  be 
announced  later,”  he  said. 
“They  will  be  leading  person¬ 
alities  in  their  fields. 

.4t  any  rate,  this  is  the  way 
a  problem  is  handled.  A  Mrs. 
L.T.R.  writes  in  to  say:  “My 
son  is  my  husband’s  political 
enemy.”  This  sentence  is  car¬ 
ried  at  the  top  of  the  column. 
Underneath,  in  boldface,  coun¬ 
cil  succinctly  answers:  “This 


quarrel  is  deeper  than  politics.” 

Mrs.  L.T.R.  then  goes  into 
full  details.  Next,  the  son  has 
his  comment,  followed  by  the 
father’s.  The  council  finally 
sums  up: 

“There  is,  of  course,  much 
more  than  mere  politics  in  this 
painful  impasse.  The  son  re¬ 
sents  his  strong  and  successful 
father,  and  would  rather  cari¬ 
cature  him  as  a  stupid  and 
heartless  capitalist  overlord 
than  see  him  straight  as  a 
patient  and  able  businessman 
and  devoted  father. 

“In  his  present  upset  state, 
he  is  definitely  a  prospect  for 
the  Communists,  who  find  their 
best  dupes  in  the  unhappy 
children  of  our  best  families. 

“We  would  advise  the  father 
to  be  less  impressed  with  the 
fact  that  he  has  the  right  side 
of  the  argument  than  with  the 
danger  from  which  his  son 
must  be  extricated.  .  .” 

The  son,  concludes  the  coun¬ 
cil,  should  get  a  job  away  from 
his  father.  Perhaps  even  start 
his  own  business. 

Philip  Hochstein,  editor  of 
the  Newark  (N.J.)  Star-Ledger, 
a  Newhouse  newspaper,  says 
the  column  has  proved  to  be 
one  of  the  best  features  the 
organization  has  run  in  its 
various  newspapers. 


Their  slips  showing! 

Like  the  folks  next  door,  all  humans  have  flocks  of 
foihles . . .  are  naturally  natural,  w  ith  a  lot  of  their 
slips  showing  a  lot  of  the  time . . .  and  nobody  sees 
the  human  kinks  with  a  keener  camera-eye  than  George 
Clark  — who  dishes  dependable  smiles  up  daily  in... 


The  Neighbors 

drawn  with  gusto  from  life ...  at  suburban  back  fences,  kids’ 
jjarties,  hat  counters,  hingo  games,  and  commuter  platforms . . . 
catches  the  laughable  and  lovable  antics  of  j)eople,  in  personality 
portraits  as  reliable  as  the  reflections  in  your  own  mirror! 
('lark’s  humor  is  contagious,  builds  a  steady  and  loyal  following 
of  both  sexes,  all  ages  and  income  brackets,  gives  readers  a  lift  — 
and  lifts  circulation!  For  proofs  and  prices,  phone,  wire,  or 
w  rite  MoUie  Slott,  Manager  . . . 

Ch  ieaga  Tri  hune-JVew  Yarit  I¥eu\s 

Xvirm  BuUdtnQ,  \vu- York 
rnnCm  Trikunr  Toirrr.  t  hlrano 


*Color  Corner' 

^Tim  Lenahan,  editor,  Ameri¬ 
can  Family  Features,  reports 
his  shop  will  have  available  on 
Dec.  12  a  daily  panel  feature 
for  children  “Color  Corner.” 

Arti.st  Hugh  Duel  provides 
kids  with  every  conceivable 
subject  to  spread  their  crayons 
on — macaws,  knights  in  armor, 
bullriders  at  the  rodeo,  rac¬ 
coons,  elephants,  jet  planes. 
The  product  comes  matted  in 
two-column  size. 

As  Jim  .says,  “It’s  clear, 
clean  and  contemporary.” 

It's  Official 

The  U.S.  Immigration  and 
Naturalization  Service  isn’t 
really  hardhearted  or  villainous, 
Dondi  has  learned. 

Dondi,  as  you  may  recall,  is 
the  small  war-orphan  hero  of 
the  new  comic  strip  named 
after  him.  It’s  done  by  Gus 
Edson  and  Irwin  Hasen  for  the 
Chicago  Tribune  —  New  York 
News  Syndicate. 

Dondi’s  appreciation  of  the 
service’s  generosity  came  about 
when  he  ended  up  in  the  hands 
of  the  authorities  for  being  in 
this  country  illegally.  In  recent 
continuity,  officials  said  he 
would  have  to  be  depoi-ted. 

While  this  make-believe  was 
going  on,  the  authors  received 
this  letter  from  Robert  J. 
Seitz,  information  officer  of  the 
USINS: 

“This  service  has  noted  with 
interest  the  plight  of  the  little 
tyke  ‘Dondi’  who  entered  the 
United  States  without  inspec¬ 
tion  or  documentation. 

“After  due  consideration,  it 
has  been  decided  to  classify  his 
case  as  a  hardship  case,  which 
will  permit  ‘Dondi’  to  remain 
in  the  Unjted  States  with  his 
sponsor,  Whitey  McGowan, 
with  a  view  toward  the  little 
boy’s  eventual  adjustment  of 
status  to  that  of  permanent 
resident.” 

Paying  Hobby 

i  A  “kind  of  a  hobby”  is  pay¬ 
ing  off  for  two  promotion 
managers  —  Martin  Burke  of 
the  Times  Picayune  Publishing 
Co.,  New  Orleans,  and  Bert  E. 
Stolpe  of  the  Dee  Moines 
(low’a)  Register  and  Tribune. 

Last  Summer  they  got  to¬ 
gether  while  Mr.  Stolpe  was 
visiting  in  New  Orleans  and 
created  “Rhyme-A-Word”  puz¬ 
zles,  just  released  by  Bell 
Syndicate. 

'  The  weekly  puzzles  are 
jingles  in  couplet  form,  each 
with  the  rhyming  last  word 
missing.  The  creators  believe 
I  they’re  particularly  appealing 
to  youngsters. 


Study  Shows 
Avid  Interest 
In  Science 

A  pilot  study  of  how  the 
public  gets  and  reacts  to  science 
news  has  disclosed  an  impres¬ 
sive  interest  in  science  stories 
and  a  desire  by  many  for  more 
extensive  coverage  of  the  field. 

The  study  was  carried  out  by 
the  Survey  Research  Center  of 
the  University  of  Michigan 
among  200  people  of  varying 
backgrounds,  social  character¬ 
istics,  and  experiences.  It  was 
sponsored  by  the  National  As¬ 
sociation  of  Science  Writers 
(NASW)  and  New  York  Uni¬ 
versity  with  the  aid  of  a  grant 
from  the  Rockefeller  Founda¬ 
tion.  More  than  half  of  the 
interviews  were  taken  in  me¬ 
tropolitan  Chicago  and  the  rest 
in  two  rural  counties  in  up¬ 
state  New  York — Onondaga 
and  Cortland. 

A  key  purpose  of  the  pilot 
study  was  to  determine  whether 
a  larger  survey  of  this  type 
would  be  feasible  and  worth¬ 
while.  Both  the  Survey  Re¬ 
search  Center  and  NASW  mem¬ 
bers  believe  that  further  study 
would  be  most  fruitful. 

In  the  survey  of  200  individ¬ 
uals,  about  three-fourths  said 
they  read  science  news  and 
about  one-fourth  said  they  read 
all  the  science  news  printed  by 
their  local  newspapers. 

The  question  was  asked, 
“Would  you  be  interested  in 
having  more  science  news  and 
information  presented  in  your 
local  paper,  or  do  you  think 
there  is  enough  now?”  Almost 
half  of  the  200  wanted  more 
such  coverage.  Many  suggested 
that  other  types  of  news,  in¬ 
cluding  sports  and  society 
items,  be  curtailed  to  make 
room  for  wider  science  cover¬ 
age. 

Those  who  have  had  courses 
in  some  field  of  science  while 
in  high  school  or  college  are 
especially  avid  science  readers. 
Fam  dwellers  among  the  200 
are  less  interested  than  city 
dwellere,  but  differences  in  age 
and  income  seem  to  have  no 
relation  to  a  desire  for  science 
news. 

Almost  all  of  the  200 — all 
but  three — had  read  about  the 
Salk  vaccine  for  polio.  The 
most  common  subject  of  non¬ 
medical  science  reading,  the 
survey  showed,  is  the  nuclear 
bomb.  The  most  widely  read 
items  of  psychological  news 
concern  mental  health. 
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Reid  Fellows 
Appointed  for 

Study  Abroad 

Fellowship  grants  of  $5,000 
each  for  study  abroad  during 
1956  were  awai-ded  this  week  to 
four  newspapermen  and  two 
women  by  the  fellowship  com¬ 
mittee  of  the  Reid  Foundation. 


Ba9dikian  Craib 


Named  as  recipients  of  the 
fellowships  were: 

Ben  Haig  Bagdikian,  re¬ 
porter  for  the  Providence  (R. 
I.)  Journal-Bulletin,  who  will 
study  the  European  press  and 
traditions  of  European  peoples, 
with  emphasis  on  Italy. 

Ralph  Grant  Craib,  feature 
writer  for  the  Oakland  (Calif.) 
Tribune,  who  will  study  Indo¬ 
nesia  and  New  Guinea. 


Eddy  Haigh 


Bob  Eddy,  copy  editor  for  the 
St.  Paul  (Minn.)  Diepateh,  who 
will  examine  cultural,  political 
and  economic  developments  in 
Western  Europe. 

John  W.  Haigh,  assistant 
city  editor  of  the  Yakima 
(Wash.)  Republic,  who  will 
study  hydro-electric  and  multi¬ 
ple  purpose  river  developments 
in  Scotland  and  Continental 
Europe. 

Mary  Packwood,  feature 
writer  for  the  Binghamton  (N. 
Y.)  Press,  who  will  examine 
family  life  and  social  services 
in  Europe. 

Eleanor  Rose  Prech,  wom¬ 
en’s  page  editor  of  the  Cleve¬ 
land  (Ohio)  Press,  who  will 
study  women’s  problems  in  Eu¬ 
rope,  with  special  emphasis  on 
Germany  and  Yugoslavia. 

The  group  was  the  eighth  to 
be  selected  for  the  annual  fel¬ 
lowships  established  by  the  late 
Ogden  Reid,  editor  of  the  New 
York  Herald  Tribune. 


Packwood  Prech 


57  Are  Enrolled 
In  25- Year  Club 

Triangle  Publications,  Inc., 
honored  57  employes  of  the 
Morning  Telegraph  who  have 
been  on  the  staff  of  the  news¬ 
paper  or  associated  publica¬ 
tions  for  25  years  or  more,  at 
a  dinner  Nov.  20  at  the  Ambas¬ 
sador  Hotel.  The  function  sig¬ 
naled  the  formation  of  the 
Morning  Telegraph  Twenty- 
Five  Year  Club.  Wives  of  mem¬ 
bers  were  also  present. 

J.  Samuel  Perlman,  editor 
and  publisher  of  the  newspaper, 
presented  each  member  of  the 
club  with  a  diamond-studded 
gold  pin.  Mr.  Perlman  extend¬ 
ed  the  best  wishes  of  Walter 
H.  Annenberg,  president  of 
Triangle  Publications,  who  was 
unable  to  attend  as  he  is  on 
temporary  active  duty  with  the 
United  States  Naval  Reserve. 

Mr.  Perlman  said  he  was 
proud  that  so  large  a  percen¬ 
tage  of  the  employes  had  been 
with  the  company  for  so  many 
years  and  that  every  executive 
on  the  newspaper  had  come  up 
from  the  ranks.  A  total  of  12 
executives  and  department 
heads,  including  Mr.  Perlman, 
qualified  for  membership  in  the 
club. 

The  publisher  paid  a  special 
tribute  to  three  members  who 
have  been  with  the  company 
for  more  than  40  years:  Arthur 
F,  Taylor  in  the  Mailing  De¬ 
partment  since  1903;  George 
Scanlan  in  the  Composing 
Room  since  1907,  and  Arthur 
Angyalfi  in  the  same  depart¬ 
ment  since  1915.  Other  mem¬ 
bers  who  began  their  employ¬ 
ment  prior  to  1920  are  William 
Whalen,  Press  Room,  1916; 
Robert  E.  Hughes,  Composing 
Room,  1917;  'Thomas  Gibbons, 
Chief  Clerk,  Statistical  Depart¬ 
ment,  1918;  and  William  Cruse, 
Wire  Chief,  1919. 

• 

UP  Appeals  Verdict 

Wichita,  Kas. 

A  notice  of  appeal  has  been 
filed  by  the  United  Press  from 
a  $7,500  jury  award  to  Wayne 
C.  Marteney  in  a  libel  claim. 
(E  &  P,  Nov,  12,  page  30.) 
'The  plaintiff  had  asked  $250,- 
000.  He  is  presently  in  jail. 


Author!  Author! 

Cleveland 
Harlowe  R.  Hoyt  of  the 
drama  department  of  the  Cleve¬ 
land  Plain  Dealer  has  been 
busy  the  past  few  days  attend¬ 
ing  autograph  parties  for  his 
new  book,  “Town  Hall  To¬ 
night,’’  which  is  the  story  of 
the  early  days  of  the  American 
theater.  Prentice-Hall  is  the 
publisher. 


Legislature  Praises 
Record  on  Flood 

Hartford,  Conn. 

A  resolution  commending 
William  J.  Pape,  publisher,  and 
James  H.  Darcey,  general  man¬ 
ager,  of  the  Waterbury  Repub¬ 
lican  -  American  Newspapers, 
for  their  efforts  to  help  mem¬ 
bers  of  the  State  Legislature 
become  better  acquainted  with 
the  problems  that  arose  as  a 
result  of  the  flood  was  unani¬ 
mously  adopted  by  the  Legisla¬ 
ture. 

Copies  of  the  R-A’s  special 
pictorial  flood  booklet  were  sent 
to  all  legislators  to  vividly 
show  them  the  damage  caused 
by  the  August  foods  in  north¬ 
western  Connecticut. 

• 

Faye  Loyd  to  Wed 
Magazine  Rep 

Dallas,  Tex. 

Faye  Loyd,  who  made  quite 
a  name  for  herself  in  journal¬ 
ism  by  crashing  the  all-male 
press  boxes  at  big  football 
games,  is  quitting  the  United 
Press  to  be  a  housewife.  She 
has  announced  her  forthcoming 
marriage  to  Harrison  Lilly,  a 
Time-Life  representative  in  San 
Antonio,  on  Dec  3. 


EDITOR  and  publisher  J.  Samuel 
Perlman  (left)  presents  a  gold 
pin  to  Arthur  F.  Taylor,  an  em¬ 
ploye  of  the  Morning  Telegraph 
since  1903. 


SEC  Rules 
Won’t  Curb 
Press  Queries 

Washington 
Following  a  public  hearing 
this  week,  the  chairman  of  the 
Securities  and  Exchange  Com¬ 
mission  gave  assurances  that 
its  proxy  rules  would  not  inter¬ 
fere  with  freedom  of  the  press. 

SEC  Chairman  J,  Sinclair 
Armstrong  addressed  his  state¬ 
ment  to  Rep.  Burr  P.  Harrison 
of  Virginia,  who  filed  the  re¬ 
quest  for  the  public  hearing. 
Mr.  Armstrong  stated: 

“The  proxy  rules  do  not  now 
prevent  any  participant  in  a 
proxy  solicitation  from  making 
oral  statements  voluntarily  or 
in  answer  to  questions  in  any 
press  conference  or  interview, 
whether  the  initiative  for  the 
conference  comes  from  mem¬ 
bers  of  the  press  or  from  the 
person  himself.  Nor  do  the 
proxy  rules  in  any  way  restrict 
the  subject  matter  of  the  ques¬ 
tions  which  may  be  posed  by- 
members  of  the  press  at  such 
press  conference. 

“A  participant  in  a  proxy 
.solicitation  would,  of  course,  be 
subject  to  the  general  stricture 
that  he  shall  not  make  false  or 
misleading  statements,  just  a.® 
he  would  be  subject  to  the  gen¬ 
eral  responsibilities  imposed  by 
the  laws  of  libel  and  slander. 

“There  is  nothing  in  the  pro¬ 
posed  revisions  of  the  proxy 
rules  which  would  change  this 
situation.  The  Commission  has 
not  in  the  past  incorporate*! 
nor  does  it  intend  in  the  future 
to  incorporate  in  its  proxy 
rules  any  provisions  which 
would  interfere  with  the  tra¬ 
ditional  American  freedom  of 
the  press.” 

The  regulations  were  drawn 
and  announced  several  weeks 
ago.  Leslie  Gould,  financial 
editor  of  the  New  York  Jour¬ 
nal  American,  pointed  up  the 
potential  harm  to  the  consti¬ 
tutional  guaranty,  arising  from 
censorship  over  materials  to  be 
published  by  a  participant  in  a 
proxy  fight. 

SEC  insisted  there  is  no  in¬ 
fringement,  because  only  the 
trader  in  a  proxy  contest  is 
bound. 

At  the  hearing,  Mr.  Gould 
reiterated  his  position,  and  for¬ 
mer  SEC  Chairman  Ralph  H. 
Demmler  filed  a  brief  remind¬ 
ing  that  the  requirement  for 
previous  clearance  of  material 
for  publication  is  not  in  accord 
with  American  custom. 
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Dear  Buys 
Lynn,  Mass. 
Newspapers 

Lynn,  Mass. 

J.  Albert  Dear  of  Jersey  City, 
president  of  Dear  Publication 
and  Radio,  Inc.,  publishers 
and  managers  of  newspaper 
and  radio  enterprises,  has  pur¬ 
chased  the  entire  corporate 
stock  of  the  Lynn,  daily  and 
Sunday  Telegram-News,  held 
by  Mrs.  Eleanor  M.  Enwright. 

Mr.  Dear  was  elected  treas¬ 
urer  of  the  company  at  a 
meeting  Nov.  18.  Miss  Elea- 
nore  V.  Enwright,  clerk;  and 
Frederick  W.  Enwright,  presi¬ 
dent.  Mr.  Enwright  continues 
as  publisher.  The  transaction 
was  negotiated  by  Vincent  J. 
Manno,  New  York  broker. 

Mr.  Dear  stated: 

“I  have  wanted  for  a  long 
time  to  find  an  opportunity  to 
invest  in  a  newspaper  in  a  good 
solid  New  England  city  be¬ 
cause  I  am  convinced  that  the 
best  years  for  New  England 
are  ahead  and  close  at  hand. 
Lynn  is  a  city  of  home  folks, 
of  skilled  workers,  of  up  to 
date  merchants.  Among  God’s 
blessings  to  Lynn  are  the 
beauty  of  its  ocean  front,  the 
devotion  of  its  people  to  church 
and  country,  and  the  courage 
to  elect  the  youngest  large 
city  Mayor  in  America. 

“I  am  grateful  to  be  privi¬ 
leged  to  associate  with  Fred¬ 
erick  W.  Enwright,  who  found¬ 
ed  and  built  the  Lynn  Tele¬ 
gram-News. 

“With  continued  loyalty  of 
the  staff,  editorial,  business 
and  mechanical,  and  the  con¬ 
tinued  leadership  of  Mr.  En¬ 
wright,  it  is  fair  for  the  read¬ 
ers  and  the  advertisers  to  con¬ 
tinue  to  expect  the  best  from 
the  Lynn-Telegram  News.” 

The  daily  circulation  of  the 
Telegram-News  is  approximate¬ 
ly  20,000. 

Other  daily  newspapers 
owmed  by  the  Dear  group  are 
the  New  Kensington  (Pa.)  Dis¬ 
patch,  Elizabeth  City  (N.C.) 
Advance,  Gallipolis  (0.)  Trib¬ 
une,  SedcUia  (Mo.)  Capital  and 
Democrat,  and  Wheaton  (Ill.) 
Journal. 

4c  ♦  He 

Somerset,  Ohio 

A.  M.  Tinker  has  purchased 
the  Somerset  Press  from  Mrs. 
Laura  M.  Hugley.  The  sale 
was  negotiated  by  the  Dial 
Agency,  Detroit  newspaper 
booker. 


T.  S.  Bradford 
Buys  Daily 
In  Tennessee 

Maryville,  Tenn. 

Sale  of  the  MaryvVle-Al- 
coa  Daily  Times  to  Tutt  S. 
Bradford  w’as  announced  last 
week  by  Newspaper  Seiwice 
Co.,  which  handled  the  nego¬ 
tiations.  The  paper  was  sold 
by  Clyde  B.  Emert,  who  has 
been  designated  chairman  of 
the  board. 

Mr.  Bradford  has  been  pub¬ 
lisher  of  the  Bristol  (Va.) 
Herald-Courier  for  the  past  six 
years,  and  previously  was  pub¬ 
lisher  of  the  Cleveland  (Tenn.) 
Daily  Banner  and  an  adver¬ 
tising  executive  of  the  Spar¬ 
tanburg  (S.C.)  Her  aid- Journal. 

He  also  held  interest  in  three 
weeklies  and  two  dailies  in 
Tennessee,  North  Carolina  and 
Virginia,  much  of  which  he 
disposed  of  to  acquire  the 
9.000-circulation  Daily  Times. 
Two  associates  will  join  him  in 
the  venture. 

*  *  * 

West  Point,  Ga. 

Davis  Haines,  former  busi¬ 
ness  executive  of  a  number  of 
Southern  newspapers,  has 
bought  the  Valley  Times-News 
from  J.  C.  Henderson.  News¬ 
paper  Service  Co.  negotiated 
the  sale. 

*  *  * 

Wagoner,  Okla. 

Dr.  W.  P.  Spence  has  bought 
the'  interest  of  Frank  Cunning¬ 
ham  in  the  Wagoner  Tribune 
and  Record-Democrat.  Dr. 
Spence  purchased  the  interest 
of  Bob  Jeffrey  several  months 
ago.  His  son,  Frank  Spence,  is 
editor  of  the  papers. 

*  *  * 

Delavan,  Wis. 

A.  L.  Peterman,  manager  of 
the  Delano  (Calif.)  Record,  has 
acquired  the  Delavan  Enter¬ 
prise  and  has  returned  to  Wis¬ 
consin  to  edit  and  publish  the 
newspaper.  He  formerly  pub¬ 
lished  the  Plymouth  (Wis.) 
Review. 

• 

Item  Appeal  Denied 

Washington 

The  Supreme  Court  this  week 
declined  to  hear  the  New  Or¬ 
leans  (La.)  Item's  petition  for 
a  review  of  rulings  by  the  Na¬ 
tional  Labor  Relations  Board  in 
regard  to  disclosure  of  payroll 
information  to  unions  for  col¬ 
lective  bargaining  purposes. 


Chappell  Retires 

(Continued  from  page  12) 


thereafter  he  became  city  edi¬ 
tor.  He  became  managing  edi¬ 
tor  of  the  News  in  1915  and 
directly  guided  the  news  poli¬ 
cies  of  the  paper  until  1922, 
when  he  was  made  assistant  to 
the  publisher. 

Although  in  later  years,  Mr. 
Chappell  has  also  dealt  with 
the  administrative  end  of  news¬ 
paper  operations,  he  likes  to 
think  of  himself  primarily  as 
a  reporter  and  an  editor. 

Mr.  Chappell  became  presi¬ 
dent  and  general  manager  of 
the  Birmingham  News  Compa¬ 
ny  in  1936.  In  1953  he  relin¬ 
quished  the  title  of  general 
managfer.  On  the  death  of  Vic¬ 
tor  Hanson,  Mr.  Chappell  be¬ 
came  a  member  of  the  board 
of  trustees  of  the  estate  which 
controls  the  Birmingham  News 
Company. 

His  Philosophy 

In  one  of  his  few  public  ad¬ 
dresses,  delivered  before  a  meet¬ 
ing  of  the  Associated  Indus¬ 
tries  of  Alabama,  he  gave  strik¬ 
ing  expression  of  a  basic  news¬ 
paper  philosophy  and  the  re¬ 
sulting  sense  of  broad  responsi¬ 
bility  which  has  been  the  guid¬ 
ing  light  of  the  Birmingham 
News  under  his  editorship. 

On  that  occasion  he  declared: 

“It  is  imperative  that  free¬ 
dom  of  thought  and  opinion  be 
inviolate. 

“Freedom  of  the  pi-ess  ...  is 
a  sacred  right  of  the  American 
people,  and  newspapers  and 
newspaper  men  are  simply  cus¬ 
todians  of  the  ‘Ark  of  the  cove¬ 
nant,’  intrusted  with  a  preser¬ 
vation  of ,  this  most  vital  of 
freedom  on  behalf  of  all  the 
people.” 

Printing  all  the  news  that 
should  be  printed  for  an  en¬ 
lightened  people  is  “not  always 
easy  for  or  pleasant  to  the 
newspaper,”  Mr.  Chappell  said. 

“The  elementary  lesson  in 
the  conduct  of  newspapers  is 
that,  with  all  the  confidence 
and  ability  in  the  world,  a  news¬ 
paper  cannot  be  successfully 
published  very  long  unless  it  is 
devoted  to  the  best  interest  to 
the  whole  public,  and  unless  it 
makes  a  genuine  and  earnest 
effort  to  serve  its  community 
in  a  manner  worthy  of  the  con¬ 
stitutional  privilege  conferred 
upon  it.” 

“The  most  a  newspaper  can 
do  within  the  limits  of  human 
frailty,”  Mr.  Chappell  has  al¬ 
ways  said,  “is  to  strive  honest¬ 
ly  and  conscientiously  toward 
its  ideal.” 


All  Editions 
On  Schedule 
In  Plant  Move 

Peoria,  Ill. 

The  Peoria  Journal  -  Star 
moved  into  its  new  plant,  cost- 
ing  more  than  two  million  dol¬ 
lars,  Sunday,  Nov.  13,  and  its 
early  Monday  editions  rolled 
off  the  Goss  Headliner  presses 
in  the  new  building. 

All  heavy  machinery  from  the 
composing  room  of  the  old 
building  was  moved  over  the  J 
week-end.  The  Journal-Star  pub¬ 
lished  a  72-page  Sunday  edition 
and  by  2  p.m.  Sunday  the  newly- 
moved  Linotype  and  Intertype 
machines  began  turning  out 
type  in  the  new  plant.  The  new 
site  is  on  the  outskirts  of  the 
city  and  ideally  located  for 
speedy  delivery  of  papers. 

The  move  involved  the  news 
and  mechanical  departments. 
Other  departments  will  be  mov¬ 
ed  into  the  new  plant  soon. 
There  will  be  a  total  personnel 
of  500  in  the  building. 

Working  on  a  16-hour  basis- 
two  eight-hour  shifts — 20  men 
on  each  shift  launched  the 
mammoth  chore  of  “unanchor¬ 
ing”  the  composing  room  equip¬ 
ment,  which  was  used  to  get 
out  the  Sunday  paper  and  then 
moved  into  the  new  plant. 

In  charge  of  the  job  was  H. 

N.  McCormick,  production  man¬ 
ager.  Included  were  the  Journal- 
Star  press  service  wires,  which 
are  only  shut  down  between  2 
a.m.  and  2  p.m.  on  Sundays. 
During  this  12-hour  gap  the 
dozen  Teletype  printers  were 
disconnected  and  moved.  By  2 
p.m.  they  were  tapping  away, 
bringing  the  world’s  news  to  the 
new  building. 

Carl  P.  Slane,  president  and 
publisher,  pressed  the  button 
that  started  the  new  presses. 
These  include  eight  units  which 
can  print  128  pages  and  four 
color  pages  at  one  time,  doubl¬ 
ing  the  previous  capacity. 

• 

City  Room  Newscast 

Toronto 

The  Toronto  Star  has  start¬ 
ed  8  a.m.  newscasts  six  days 
a  week  on  CFOR  Orillia,  Ont, 
a  town  80  miles  north  of 
Toronto.  Newscasts  are  being 
made  direct  from  the  city  room. 
Reporters  give  eye-witness  re¬ 
ports  of  major  stories  to  ap¬ 
pear  that  day,  and  Newscaster 
Bob  Douglas  of  CFOR  fills  in 
with  local  and  international 
news. 
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Thursday,  December  1,  is  National  Safe  Dri\ing  Day.  Make  every  day  your  safe  driving  day. 

Being  a  grown-up  driver  isn’t  easy 


You  give  everyone  else  the  right  of 
way  .  .  .  always. 

You  let  some  chucklehead  cut  in  on 
you;  you  give  him  plenty  of  room  for 
his  next  adventure  with  death. 

You  never  beat  a  stop  light;  you 
always  stop  at  stop  signs;  you  stay  in 
your  own  lane  except  when  you  pass — 
and  you  know  when  to  pass. 

And  you  smile,  and  take  it  easy. 

Being  a  grown-up  driver  is  a  difficult 
art.  It  means  constant  alertness. 


For  there  is  one  fool  on  every  road. 
And  there  are  good  people  who  are 
foolish  for  one  impulsive  moment.  For 
the  gain  of  a  few  seconds  they  will  bet 
their  lives  on  a  highway  version  of 
Russian  roulette. 

Great  advances  have  been  made  in 
safety. 

The  cement  jungles  of  the  American 
cities  are  thickly  jeweled  with  twinkling 
green-yellow-red  stop  lights;  country 
roads  are  marked  scientifically;  the 


authorities  everywhere  are  tightening 
up  on  drivers’  qualifications. 

And  every  one  of  the  Ford  Family 
of  Fine  Cars  has  been  made  safer. 

There  are  wonderful  compensations 
for  being  a  grown-up  driver.  You  never 
get  ulcers.  Your  fenders  still  have  the 
fresh  curve  that  came  from  the  factory. 
And  motoring  is  still  a  great  pleasure. 

When  you’re  a  grown-up  driver, 
you  do  something  quietly  wonderful 
for  everybody. 


For  reprints  of  this  advertisement,  write  Ford  Motor  Company,  Educational  Affairs  Dept.,  3000  Schaefer  Road,  Dearborn,  Michigan. 

Ford  Motor  Company 

THE  FORD  FAMILY  OF  FINE  CARS 

Ford  •  Tliunderbird  •  Mercury  •  Lincoln  •  Continental ...  and  Ford  Trucks  •  Tractors  •  Farm  Implements  •  Industrial  Engines 
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Radio  Gimmick  Helps 
Daily  Cover  Football 


By  James  L.  CoUings 

Hugh  Miller,  photo  chief,  and 
his  staff  on  the  Washington 
(D.  C.)  Post  and  Times  Herald 
have  added  a  radio  gimmick  to 
their  techniques  of  covering 
football  games. 

The  purpose  of  the  gismo,  as 
Hugh  calls  it,  is  to  get  accurate 
captions  immediately.  Ground 
men  working  a  game  have 
found  it  successful,  according 
to  Arthur  Ellis,  shown  here  at 
the  Maryland-George  Washing¬ 
ton  blood-letting  wearing  what 
looks  like  a  hearing  aid.  (See 
cut). 

“  ‘Taint  so,”  says  Hugh.  “It 
isn’t  a  hearing  aid.  It’s  a  small 
transistor-type  radio  that’s 
parked  in  his  pocket  and  tuned 
to  the  station  broadcasting  the 
game.  He  has  his  caption,  via 
radio,  on  the  pix  just  made  be¬ 
fore  they  move  for  the  next 
play. 

“Of  course,  the  gismo  is 
needed  only  where  they  do  not 
have  a  public-address  system.” 

The  idea  for  the  gadget  came 
when  the  boys  chipped  in  and 
bought  a  small  radio  equipped 
with  ear-piece  for  fellow  staffer 
Jim  McNamara,  now  recuperat¬ 
ing  from  a  chest  operation. 

Jim’s  an  avid  football  fan, 
and  when  he  was  observed 
listening  in  to  a  game,  it  was 
realized  the  photographers 
could  get  the  same  quick  in¬ 
formation  for  their  cards  while 
they  were  on  the  field. 

Art  said  he  found  the  instru¬ 


Ellis  has  an  ear  to  the  ground. 

ment  helpful  but  didn’t  know 
whether  it  would  be  used  next 
season. 

Remote  Control 

There’s  always  some  way  to 
get  the  picture,  as  George  J. 
Butler  proved  last  week. 

The  Buffalo  (N.Y.)  Evening 
News  photographer  was  as¬ 
signed  to  shoot  pictures  of  dam¬ 
age  done  to  a  local  eight-car 
garage  and  apartment  house 
during  a  violent  wind  storm. 
The  only  trouble  was  one  of 
elevation. 

George  realized  he  would 
have  to  climb  atop  cloud  No.  8 
to  get  his  pictures.  Clouds  that 
day  weren’t  picking  up  earth- 
bound  passengers,  so  he  had  to 
rely  on  telephone  linemen. 

"Three  of  them  were  nearby 
I^utting  a  new  pole  in  place. 
They  agreed  to  help  George, 


We  are  pleased  to  announce,  as  Brokers, 
our  current  Television  and  Radio  transaction: 


$3,500,000 

STATION  WFBG  -  TV  AND  AM,  ALTOONA.  PA. 

So/d  Do 

TRIANGLE  PUBLICATIONS.  INC.,  PHILADELPHIA.  PA. 


HOWARD  E.  STARK 

SroLerS  -  Dinanciai  C^oniu/lants 
50  EAST  58th  STREET  NEW  YORK.  N.  Y.  ELDORADO  5-0405 


and  after  he  loaded  and  focused 
his  camera,  one  of  them  hauled 
the  camera  to  the  top  of  the 
pole. 

“Aim  at  the  garage  and  press 
the  red  button,”  George  in¬ 
structed  the  fellow.  The  proc¬ 
ess  was  gone  through  a  second 
time  for  a  clean-up  shot. 

Both  pictures  were  sharp. 
They  were  used  as  a  composite, 
eight-columns  wide,  atop  page 
one. 

Military  Manners 

Lord  Montgomery  of  the 
many  ribbons  and  the  veddy- 
veddy  accent  was  in  Washing¬ 
ton  last  week,  giving  the  still- 
men  a  rough  time. 

As  Charlie  Corte  of  UPN’s 
Washington  bureau  tells  it: 

“There  were  four  stillmen 
there  —  the  news  agencies  and 
one  special  —  and  two  16  mm. 
TV  newsreels,  shooting  from 
tripods.  We  knelt  to  one  side 
to  get  out  of  his  view  of  the 
reporters.  He  walked  in  and 
waved  us  away. 

“Then  he  sat  down  and  ges¬ 
tured — at  us,  I  think — and  we 
made  that.  He  said,  ‘Get  out 
of  here!’  Meaning  the  still 
cameramen.  We  abided  by  his 
wishes,  figuring  there’d  be  no 
pictures  at  all. 

“Suddenly  we  realized  he 
wasn’t  going  to  stop  the  reels 
— nor,  for  that  matter,  was  Her- 
schel  Schooley,  Defense  Dept. 
PRO  chief,  and  Charley  Camp¬ 
bell,  chief  of  British  informa¬ 
tion  in  Washington. 

“So  we  moved  back  in  and 
did  our  job  as  news  photograph¬ 
ers,  all  the  while  remaining  to 
one  side.  At  the  first  flash, 
Monty  stopped  talking  and  said 
to  us,  ‘I’ll  pose  later,  after  the 
conference.’ 

“At  that  I  said,  ‘Lord  Mont¬ 
gomery,  we  prefer  to  shoot 
the  actual  conference  pictures. 
They’re  better  than  posed  shots.’ 
Another  cameraman  said  ‘More 
animation,  general.’ 

“Montgomery  pointed  down, 
saying,  ‘Sit  down,  sit  on  the 
floor,’  We  all  shot  this.  He 
ordered  us  to  sit  down  again, 
saying,  ‘Who’s  in  charge  here?’ 
Naturally  we  all  shot  again.” 

There  followed  another  re¬ 
quest  to  sit  down,  Charlie  says, 
after  the  stillmen  moved  back 
toward  the  door  about  10  feet 
away. 

“At  this  point,”  Charlie  re¬ 
ports,  “I  answered,  ‘No,  thanks, 
I  prefer  to  stand.’  We  all  stood. 

“We  know  how  silly  a  posed, 
grinning  shot  of  a  high-ranking 
officer — decorated  with  10  rows 
of  ribbons — looks  above  a  story 
speaking  in  serious  vein  of 


nuclear  weapons,  NATO  and 
President  Eisenhower’s  illness. 

It  would  make  Montgomery 
look  unrealistically  ridiculou- 
and  ourselves  utterly  stupid.” 

Charlie  wasn’t  without  a  fit¬ 
ting  remark  when  Montgomery 
at  the  end  of  the  news  confer¬ 
ence,  stopped  at  the  door  and 
asked  the  men  if  they  wanted 
him  to  pose. 

“You  already  have,”  Charlie 
said.  “Thanks.”  The  thank-you 
was  delivered  in  the  tone  you 
use  when  someone  does  you  a 
favor,  like  spilling  ketchup  on 
your  new  white  Summer  suit. 

Two  More 

Two  more  judges  have  joined 
the  list  of  those  permitting  pic 
tures  in  their  courtrooms. 

Latest  members  of  the  Be-My 
Guest-in-the-Courtroom  Club 
are  District  Judges  James  M. 
Noland  of  Denver,  Colo.,  and 
Clark  Wallace  of  Pratt,  Kans. 

The  former  gave  permission 
during  the  arraignment  of  John 
G.  Graham,  accused  of  placing 
dynamite  aboard  an  airliner 
that  blew  apart,  killing  44  pas 
sengers,  including  his  mother. 

The  judge  called  the  camera 
men  together  before  session  to 
tell  them  they  could  make  all 
the  pictures  they  wanted  if  they 
didn’t  use  flash. 

Later  Judge  Noland  said, 
“The  photographers  did  not  in 
terfere  with  the  orderly  prog 
ress  of  the  hearing  in  any  way.” 

Out  in  Kansas,  Judge  Wal¬ 
lace,  in  allowing  the  Pratt  Trib¬ 
une  access  to  his  courtroom, 
said,  “I  feel  there  is  very  little 
difference  in  merely  snapping  a 
camera  in  the  courtroom  and  in 
a  reporter  sitting  at  a  counsel 
table  and  making  voluminous 
notes  of  all  proceedings  of  the 
trial. 

“I  feel  the  public  is  entitled 
to  as  much  photographic  infor¬ 
mation  on  court  proceedings  as 
they  are  to  written  or  printed 
happenings  of  the  court  if  they 
both  conform  to  court  decorum.” 

Graflex  Contest 

Graflex  announces  these 
changes  in  its  1956  photo  con¬ 
test:  All  entries  must  have  sub¬ 
ject  and  copyright  releases,  and 
news  photo  prize  money  is  as 
follows  —  $500  defense  bond. 
$300  defense  bond,  two  $200  de¬ 
fense  bonds,  two  $100  defense 
bonds  and  four  medals.  There 
will  be  separate  categories  for 
newspapers  published  in  the  un- 
der-75,000  and  over-75,000  popu¬ 
lation  communities.  Feb.  15  is 
the  deadline. 
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Vivid  Fiorello  Candid 
By  Cogent  NANA  Head 


communication  in  the  form  of  | 
its  lowest  denominators.  And 
that’s  how  elections  are  won.” 

In  this  book  you  find  re¬ 
enacted,  with  as  fine  empathy 
as  on  a  Broadway  stage,  the 
clash  between  La  Guardia  and 
President  Hoover  when  the 
President  tried  to  forestall  a 
run  on  commercial  banks  by 


By  Prof.  Koscoe  Ellard  providing  for  the  discount  of  . 

.  .1  Jenression-bellosed  liberal-  foreign  articles  by  [ 

life  with  fiorello  by  Ernest  .  K  u  1  -  ft,  t  banking  institutions.  The  banks  I 

The  book  also  IS  the  Story  ^ere  to  get  the  cash  on  the  dis-  \ 

Company.  209  pp.  $4. _  of  a  rugged,  seldom-expressed  LaGuardia  called  it  “a  I 

friendship  between  the  older  ,  ,  .  »  * 

i  1  j  1  ,  •  -j  j  dole  for  the ■  millionaires.  i 

Here  is  pungent,  colorful  and  younger,  vivid  and  active,  „  tt  ..  u  j  -..u  • 

Oo  boat  ..Koi.t  J  6  .  I^J.  Hoover  went  ahead  with  • 

vvnting  at  its  best  —  about  men.  ,  -rr  n  ^  i  j  I 

t  tv,..  his  bill — and  Fiorello  tacked  on  , 

Xsive  and  effective  ^ fibres  Tempest  in  a  Vignette  a  Section  6  which  essentially  ' 
in  American  political  ^ife.  Throughout  “Life  With  Fio-  nullified  the  whole  thing.  Sec- 
Fiorello  LaGuardia.  The  writer. 


providing  for  the  discount  of 


counts.  LaGuardia  called  it  “a 
dole  for  the  millionaires.” 

Mr.  Hoover  went  ahead  with 
his  bill — and  Fiorello  tacked  on 
a  Section  6  which  essentially 
nullified  the  whole  thing.  Sec- 


rello,”  Mr.  Cuneo  recalls  the  tion  5  provided  that  no  mort- 


riUIcilv  j-iavjuai.  x  nc  .  ij  i_  i*  •!_!  ^ 

Ernie  Cuneo,  came  fresh  out  tempestuous  past  in  this  sort  gage  would  be  eligible  for  dis 
of  Columbia  University’s  Law  of  vignetted  .style:  count  if  anything  more  than 

School  and  the  bar  examina-  The  stock-market  crash  of  the  legal  rate  of  intere.st  h^ad 
tions  in  the  gloom  of  1931,  to  1^29  was  a  national  disaster,  been  paid.  Fiorello  knew  that 
his  required  apprenticeship  as  years  thereafter  the  no  mortgage  could  be  issued 

Fiorello  La  Guardia’s  law  clerk. 

\fr  Pimen  todav  ia  a  Prp<ji.  J^rod,  half-drowned  swimmer  and  that  therefore  no  mort- 
deiitial  adviser,  a  leading  at-  ‘‘^^hed  again  and  again  by  im-  gages  could  be  discounted  Mr. 


School  and  the  bar  examina- 


country  was  like  a  badly  in-  without  a  title  search  and  fee, 
jured,  half-drowned  swimmer  and  that  therefore  no  mort- 
dashed  again  and  again  by  im-  gages  could  be  discounted.  Mr. 


dential  adviser,  a  leading  at-  ‘‘^^hed  again  and  again  by  im-  gages  could  be  discounted  Mr. 
torney,  and  president  of  the  Personal  breakers  agaii^t  Hoover  could  have  his  Bank 
North  American  Newspaper  rocks  .  .  .  Na-  Mr  Cuneo  recalls,  but  it ! 

\lliance  tional  magazines  ran  articles  couldn  t  do  any  business. 


Newspaper 


In  the  glaring,  then  Stygian  ®xfolling  American  ingenuity  2  Unusual  Men  ! 

1929  and  ’30,  Mr.  Cuneo  was  and  resilience,  citing  cases  of  unusual  bit  j 

a  reporter  for  the  New  York  imo  t^nmnh  writing  about  really  two  un- 

Daily  News  by  night  and  a  turning  adversity  into  triumph  _  guardia  and 

<iinprior  law  stiidant  hv  Hnv  starting  home  industries.  In  “““  ^  “ 

superior  law  student  by  day.  Cuneo,  It  is  a  book  that  re- 

.\s  he  finished  his  bar  exami-  tba  lives  with  lean  narrative  and 

nations,  the  depression  settled  A  tha  sharply  etched  description  the 

like  a  pall  over  what  appeared  .  ®  wSf  at  th J^dom  historic  episodes  given  tri¬ 
te  be  the  casket  of  the  world’s  •  onirit  nr  nn  ninnapr  uiHpliant  strategem  by  one  of 

economy.  Yet  young  Cuneo,  be-  ‘  ®  pioneei  effective  liberals  in 

fore  he  could  practice  law,  *  our  history.  And  they  have 

needed  a  law  clerkship.  He  was  Yet  the  medicated  Polly-  gipnjficant  political  import.  The 
as  good  a  reporter  as  he  was  anna  syrup  was  ladled  to  the  profile  is  dramatic  and  reveal- 

a  law  student,  and  Lowell  public  by  the  bucketful— only  jpg 

Limpus  of  the  News  announced  the  country  was  too  sick  to  do  Ernest  Cuneo  went  on  to  be- 

him  to  La  Guardia  with  a  "lore  than  sip  it,  pluck  at  the  come  a  leadino-  cornoration  at- 


him  to  La  Guardia  with  i 
flare  of  very  practical  trum 
pets. 

Ernest  Cuneo  was  neve) 


Ernest  Cuneo  went  on  to  be¬ 
come  a  leading  corporation  at- 


counterpane,  and  turn  its  face  torney,  an  adviser  close  to 
to  the  wall.  - 


everj’  President  since  1936,  and 


La  Guardia,  Mr.  Cuneo  says,  a  syndicate  head,  returning  to 


mediocre  in  anything.  Besides  became  a  legend  in  his  life-  his  first  abiding  enthu.siasm  for 
reporting  for  the  News  and  time.  Moreover,  he  deliberate-  newspaper  work, 
climbing  far  up  in  his  law  ly  fashioned  himself  into  that  Years  after  Fiorello’s  death, 

class,  he  played  football  at  legend — but  yet  Fiorello  really  you  find  in  this  current  mem- 
Colunibia  to  the  stature  of  was  the  kind  of  man  he  was  oir,  a  tender  no.stalgia  about 
several  all-America  ratings,  reported  to  be.  The  myth  and  the  turbulent  days  with  La- 
So  he  took  his  bar  exams  and  the  reality  were  the  .same  in  Guardia.  When  Adolf  Berle 
went  to  see  Fiorello  with  a  almost  every  particular.  There  told  Mr.  Cuneo  in  1947  that 
black  patch  over  a  cut  eye,  was  nothing  bogus  about  La-  Fiorello  was  dying,  Mr.  Cuneo 
wrought  thoroughly  in  a  pro-  Guardia’s  motives  or  tech-  recalled  a  poem  he  quoted 
fessional  football  game.  He  was  niques;  yet  the  script,  direc-  quietly  one  night  while  he  and 
powerfully  built,  pungent  and  tion,  and  star  performer  pro-  La  Guardia  were  having  a 
gifted  in  language,  quick  of  duced  a  shrewd,  calculated  drink.  When  he  finished,  Fiorel- 
mind — with  a  black  patch  over  showmanship  that  character-  lo  said  simply  of  the  poem,  \ 
one  eye.  La  Guardia  liked  those  ized  the  whole  shebang.  “He  didn’t  want  to  see  his 

qualifications.  “Lake  all  good  artists,”  Mr.  friend  die.” 

Mr.  Cuneo’s  association  with  Cuneo  writes,  “Fiorello  never  “No,”  Mr.  Cuneo  said,  “he 

La  Guardia  became  officially  lost  sight  of  his  audience  .  .  .  didn’t.” 

close  and  personally  one  of  In  a  good  many  w’ays,  Fiorello  “Well,”  said  Fiorello,  “you 

mutual  admiration  and  life-  was  way  ahead  of  his  audience,  can’t  blame  him  for  that.” 
long  friendship.  This  book-  but  he  always  translated  his  “No,”  Mr.  Cuneo  said.  “You 

length  profile  is  an  historical  ideas  into  languages  his  audi-  can’t.” 


'  Food  \ 
ids  in  \ 

[COLOR 

I  make  them 
I  hungry  in  i 
I  Altoona!  / 


memoir  of  deep  public  interest  ence  understood.  He  has  been  This  is  a  tender,  beautifully  | 
with  sharply  etched  details  accused  of  being  a  demagogue,  written  book  about  a  tumul- 
from  behind  the  scenes  of  now  but  his  election  speeches  indi-  tuous  time  of  tempestuous 
historic  clashes  in  Congress  cate  that  he  merely  developed  characters. 
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No  two  ways  about  it,  aye- 
appaaling  dishes  displayed  in 
their  own  natural  colors  will 
tickle  the  palates,  arouse  the 
appetite,  and  send  them  off 
packing  to  the  grocery  store. 

It  will  pay  off  at  the  cash 
register  if  you'll  advertise  your 
food  product  (or  any  other 
product)  with  the  key  combi¬ 
nation  of  the  ready-to-buy 
Altoona  market,  the  careful 
color  craftsmanship  of  the  Al¬ 
toona  Mirror.  Two,  three  or 
full  r.o.p.  color — plus  top 
coverage — reaching  95.1%  of 
city  xona  families. 

Sell  with  COLOR  in  the 


aitoona 

flIZirror. 


Altoona  Ponnsylvenia’s  Only 
Evoning  Nowspapor 

RICHARD  I.  BliUR.  Adv.  Mgr. 
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APME 

{Continued  from  page  9) 

In  regard  to  the  Executive 
Order  issued  by  Mr.  Eisenhower 
on  May  17,  1954,  during  the 
Army-McCarthy  hearings,  Mr. 
Cross  said :  “Never  has  so  broad 
a  power  of  executive  right  to 
withhold  been  asserted.” 

Time  for  Legislation 

“The  way  to  deal  with  this 
is  by  legislation,”  he  said.  “Now 
is  the  time  to  strike  for  im¬ 
provement  of  the  law,  and  Con¬ 
gressman  Moss’  speech  indi¬ 
cated  a  strong  inclination  in 
that  direction.” 

The  need  for  military  secu¬ 
rity  in  the  desperate  world  situ¬ 
ation  was  acknowledged  by  J. 
Russell  Wiggins  of  the  Wash¬ 
ington  (D.C.)  Post  and  Times- 
Herald. 

“But  at  the  same  time  we 
acknowledge  the  need  for  se¬ 
curity,  we  should  be  aware  of 
the  dangers  in  permitting  un¬ 
checked  security  to  prevail,”  he 
said. 

The  people  need  to  know 
whether  efficiency  and  honesty 
prevail  in  the  military  more 
than  in  any  other  sector  of  the 
executive  branch,  he  explained. 

“None  of  us  knows  how  much 
material  is  improperly  classi¬ 
fied  and  put  away,”  Mr.  Wig¬ 
gins  said.  He  hit  at  Defense 
Department  public  relations  of¬ 
ficials  who  withhold  material 
they  consider  “not  constructive” 
or  of  “any  possible  use  to  a  po¬ 
tential  enemy.” 

“There  is  no  fact  in  our 
daily  lives  that  couldn’t  be  of 
some  use  to  a  possible  enemy,” 
the  Washington'  editor  said. 

Test  of  Resolution 

Here  is  the  text  of  the  free¬ 
dom  of  information  resolution: 

“The  Associated  Press  Man¬ 
aging  Editors  Assn.,  here  as¬ 
sembled  in  convention  condemns 
governmental  secrecy  that  is 
withholding  from  American  citi¬ 
zens  facts  about  their  own 
government  that  they  are  en¬ 
titled  to  know. 

“This  association  deplores 
the  fact  that  executive  order 
10-501,  promulgated  in  1953  for 
the  handling  of  material  in¬ 
volving  military  security,  still 
permits  civilian  agencies  not 
entitled  to  these  powers  to  ex¬ 
ercise  classifying  authority,  al¬ 
lows  too  large  a  delegation  of 
power,  sets  up  no  adek]uate  sys¬ 
tem  of  continuous  review  of 
classifying  operations  and  pro¬ 
vides  no  penalties  for  military 
or  civilian  abuse  of  classifying 
powers  to  conceal  or  withhold 
information  that  can  be  safely 
released. 


Journalism 
Losing  Allure 
Of  Prestige 

Colorado  Springs,  Colo. 


LOBBYING — Seated  in  the  lobby  of  the  Broadmoor  Hotel  in  Colorado 
Springs  for  the  APME  meeting  are,  left  to  right — Walter  Lister, 
Philadelphia  Bulletin;  Mrs.  Norman  Isaacs;  Everett  Norlander,  Chicago 
Daily  News;  and  Norman  Isaacs,  Louisville  Times. 


“The  association  expressly 
condemns  the  withholding  of  in¬ 
formation  that  has  not  been 
classified  and  that  is  not  eli¬ 
gible  for  classifying  on  the  pre¬ 
text  that  it  is  not  ‘constructive’ 
or  on  the  excuse  that  even 
though  it  is  non-security  infor¬ 
mation  it  might  b3  of  ‘possible 
use’  to  a  potential  enemy.  It 
deplores  the  operations  and 
philosophy  of  the  office  of  stra¬ 
tegic  information,  the  Sept.  15 
defense  establishment  rules  for 
private  defense  contractors,  the 
secrecy  rules  of  the  ODM’s  Ope¬ 
ration  Alert,  the  unannounced 
invocation  of  wartime  secrecy 
miles  by  the  strategic  air  com¬ 
mand,  and  similar  abuses  of 
authority. 

“The  Associated  Press  Man¬ 
aging  Editors  Association  here¬ 
by  goes  on  record  and  author¬ 
izes  its  officers  and  committees 
to  resist  and  oppose  censorship 
and  secrecy  that  threatens  the 
people’s  right  to  know,  wher¬ 
ever  and  whenever  encountered, 
at  every  level  of  government, 
by  every  means  consistent  with 
the  non-partisan  and  non¬ 
politician  character  of  this  or¬ 
ganization.” 

Offered  by  Group 

The  resolution  was  submitted 
by  L.  R.  Blanchard  of  the 
Rochester  (N.  Y.)  Democrat 
&  Chronicle,  John  H.  Colburn 
of  the  Richmond  (Va.)  Times- 
Dispatch,  Herbert  F.  Com  of 
the  Washington  (D.  C.)  Eve¬ 


ning  Star,  Ed.  J.  Dooley  of  the 
Denver  (Colo.)  Post,  Frank 
Eyerly  of  the  Des  Moines 
(Iowa)  Register  &  Tribune, 
Coleman  A.  Hai-well  of  the 
Nashville  Tennessean,  Lee  Hills 
of  the  Knight  Newspapers, 
Norman  E.  Isaacs  of  the  Louis¬ 
ville  Times,  Vincent  S.  Jones 
of  the  Gannett  Newspapers, 
Carl  E.  Lindstrom  of  the  Hart¬ 
ford  Times,  Walter  Lister  of 
the  Philadelphia  Bulletin; 

Wallace  Lomoe  of  the  Mil¬ 
waukee  (Wis.)  Journal,  J. 
Cuitis  Lyons  of  the  Petersburg 
(Va.)  Progress-Inder,  Michael 
J.  Ogden  of  the  Providence  (R. 
I.)  Journal-Bulletin,  James  S. 
Pope  of  the  Louisville  (Ky.) 
Courier- Journal  and  Louisville 
Times,  Murray  Powers  of  the 
Akron  (Ohio)  Beacon- Journal, 
Eugene  Pulliam  Jr.  of  the  In¬ 
dianapolis  News,  William  P. 
Steven  of  the  Minneapolis  Star 
and  Tribune,  J.  Russell  Wig¬ 
gins  of  the  Washington  Post 
and  Times-Herald,  and  Peyton 
B.  Winfree  Jr.  of  the  Lynch¬ 
burg  (Va.)  News  and  Advance. 
• 

Bingham  Helps  Adlai 

Chicago 

Barry  Bingham,  president  of 
the  Courier-Journal  &  Louis¬ 
ville  Times  Co.  and  editor  of 
the  Louisville  Courier-Journal, 
is  serving  as  co-chairman  of 
the  National  Stevenson  for 
President  Committee  which  has 
opened  offices  here. 


The  head  of  a  Florida  per¬ 
sonnel  testing  concern  who  has 
been  specializing  in  testing  of 
newspaper  employes  told  the 
APME  that  among  college  stu¬ 
dents  newspapering  “is  no  long¬ 
er  a  prestige  profession.” 

Byron  Harless  of  Harless  As¬ 
sociates  in  Tampa,  who  is  also 
personnel  director  for  the  St. 
Petersburg  (Fla.)  Times,  said 
the  newspaper  had  difficulty 
recruiting  prospects  among  col¬ 
lege  students  for  a  paid,  in- 
service  training  program  on  the 
newspaper. 

After  studying  the  reason, 
Mr.  Harless  said  he  found  that 
“the  newspaper  game  today  is 
losing  its  prestige;  it  is  no 
longer  a  prestige  profession  as 
far  as  boys  and  girls  in  college 
are  concerned.” 

He  said  newspapers  were  not 
selling  themselves  to  the  stu¬ 
dents  nor  telling  the  public 
“what  we  are  doing  in  the  way 
of  great  deeds.”  Also,  he  said, 
newspaper  recruiting  was  suf¬ 
fering  D'om  low  salary  ceilings. 

An  active  recruiting  program 
can  help,  he  said. 

Mr.  Harless  said  personnel 
te.sting  for  job  aptitude  at  the 
St.  Petersburg  Times  supple¬ 
ments  but  does  not  supplant 
interviews  by  editors  with  job 
candidates.  Testing  carries 
about  half  the  load.  He  said 
studies  are  made  of  each  job 
and  the  skills  and  characteri.*- 
tics  needed  for  success  in  each. 

“We  don’t  try  to  cut  all  our 
men  from  one  pattern,”  he  said. 
“What  we  want  to  know  is 
whether  they  are  going  to  suc¬ 
ceed  on  the  job.  We  seek  in¬ 
dividualism  and  creativity.” 

James  S.  Pope,  executive  edi¬ 
tor  of  the  Louisville  (Ky.) 
Courier-Journal  and  Times,  dis¬ 
puted  Mr.  Harless’  contention 
that  there  was  a  personnel 
problem. 

“There  is  no  such  thing  as  a 
personnel  problem  in  a  pure 
sense,”  said  Mr.  Pope.  “The 
only  problem  you  have  is  fi¬ 
nancial.  If  you  can  find  the 
best  man  and  say  ‘I’ll  pay  you 
double,  kid,’  you  don’t  have  a 
problem.” 

Mr.  Pope  said  he  had  hired 
by  a  lot  of  different  methods 
but  he  said  he  still  preferred 
the  method  he  described  in 
these  words:  “Let  them  come 
in  and  make  you  hire  them,  if 
they’re  good  enough.” 
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Editor  Would  Gamble 
On  News  Enterprise 


Colorado  Springs,  Colo,  said  K.  A.  Thornburgh,  execu- 
Are  today’s  newspapers  using  editor  of  the  Philadelphia 
the  innovations  in  news  presen-  (Pa.)  /ngutVer.  “We  background 
tation  and  production  as  crutch-  any  subject  that  is  mysterious 
es  to  prop  them  up  as  enter-  to  us.” 

prise  reporting  once  did?  Several  days  a  week,  Mr. 

That  disturbing  question  was  Thornburgh  said,  the  Inquirer 
raised  by  Alan  Hathway,  man-  devotes  page  three  to  the 
aging  editor  of  Newsday,  Long  block-buster-type  background- 
island,  during  a  discussion  of  about  currently  difficult-to- 
new  techniques  at  the  APME  understand  matters,  ranging 
meeting  here.  from  weather  forecasting  and 

“Mechanically  we’ve  got  Pho-  guided  missiles  to  international 
ton,  Varitype,  and  distressing-  affairs  and  vanishing  birds, 
ly.  Teletypesetters  which  not  “The  AP  could  be  very  help- 
only  eliminate  the  Linotype  ful  to  its  member  papers  if, 
operator,  but  to  an  extent  the  anytime  it  moved  a  story  which 
copy  reader  and  even  the  editor  raised  the  question  ‘what  does 
who  might  want  the  story  re-  this  mean?’,  it  put  something 
written”  he  said.  on  the  wires  to  answer  the 


“We  have  Wirephoto,  radio¬ 
photo,  telephoto.  Photofax  and 
facsimile.  We  have  more  and 
more  syndicated  gimmicks,  fea¬ 
tures,  canned  advice  to  do 
things  and  not  to  do  things. 

Electronic  Brain? 

“Let’s  hope'  we  don’t  face  a 
future  in  which  papers  can  be 
published  without  any  brain  at 
all  unless  it  is  an  electronic 
one.  We  might  even  wind  up 
with  electronic  readers  served 
by  12-year-old  photoelectric 
cells  riding  two-whceled  guided 
missiles.” 

Mr.  Hathway  said  he  was 
worried  about  a  “tiend”  among 
newspaper  editors,  an  apparent 
reluctance  to  gamble  on  the 
possibility  of  a  good  story.  He 
recalled  that  in  a  recent  con¬ 
versation  he  had  with  three 
New  York  newspaper  execu¬ 
tives  about  the  cost  of  enter¬ 
prise  assignments,  one  of  them 
said:  “We’ve  got  to  be  sure  it 
will  pay  off  before  we  really  go 
after  it.” 

“The  free  and  independent 
press  of  which  we  are  justly 
proud  wasn’t  built  on  sure- 
thing  bets,”  said  Mr.  Hathway. 
“Greeley  gambled.  Bennett 
gambled.  So  did  Pulitzer.  That’s 
what  made  them  great.  Are  we 
losing  what  they  left  us?” 

Blockbuster  Trend 
A  trend  away  from  the  use 
of  the  series  of  articles  and  to 
the  one-shot  blockbuster  treat¬ 
ment  for  stories  that  require 
“reporting-in-depth”  was  de¬ 
scribed  by  a  number  of  editors 
as  a  major  new  technique. 

“We,  like  all  of  you,  went 
through  the  series  stage  and 
finally  came  to  the  conclusion 
that  the  blockbuster  is  a  better 
tieatment  for  most  subjects,” 


question,”  he  suggested. 

Michael  J.  Ogden  of  the 
Providence  (R.  I.)  Journal-Bul¬ 
letin  explained  that  his  paper, 
when  using  the  blockbuster 
technique,  would  subdivide  the 
full  page  story  into  typographi¬ 
cal  subdivisions  and  lead  the 
reader  from  block  of  type  to 
block  of  type  by  numbered  head¬ 
lines.  The  blockbuster  is  not 
only  more  apt  than  the  series 
to  hold  the  reader  for  the  whole 
story,  it  also  makes  for  better 
use  of  illustrative  material,  he 
said. 

Interpretive  Technique 

A  useful  interpietive  tech¬ 
nique,  described  by  Frank  An¬ 
gelo  of  the  Detroit  (Mich.)  Free 
Preen,  was  hit  upon  by  Lee 
Hills,  the  paper’s  executive  edi¬ 
tor,  during  the  auto  industry- 
UAW  negotiations  on  the  lay¬ 
off  wage. 

Mr.  Angelo  explained  that 
both  sides  had  clamped  on  the 
negotiations  “the  most  effective 
news  blackout  we  had  ever  run 
into.”  The  paper  covered  in  its 
news  columns  the  developments 
as  they  were  disclosed.  But  it 
also  created  a  regular  page  one 
feature  under  a  set  head:  “Be¬ 
hind  the  News  Blackout”.  In 
this  background  and  inteipre- 
tive  feature,  written  by  Mr. 
Hills  and  members  of  the  staff 
from  unquotable  sources  plus 
good  deduction,  the  Fi-ee  Press 
was  able  to  make  up  for  the 
thinness  of  official  news  and, 
as  Mr.  Angelo  put  it,  “call 
every  shot  in  the  developing 
situation.” 

He  said  the  Free  Press 
found,  after  the  story  had  nin 
its  course,  that  the  readers 
wanted  the  behind-the-scenes 
report  applied  to  other  stories. 
The  paper  made  use  of  the 
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REGISTRATION — Posed  in  front  of  the  registration  desk  for  the 
APME  meeting  are  left  to  righi — Murray  Powers,  Akron  Beacon  Jour¬ 
nal;  Worth  Bacon,  Winston  Salem  (N.  C.)  Journal,  and  Ed  J. 
Dooley  of  the  Denver  Post,  arrangements  chairman. 


PHOTOFAX — Paul  Mickelson,  General  News  Editor  for  AP  (right) 
shows  facsimile  copy  to  J.  Q.  MahafFey  (left)  of  the  Texarkana 
Gazette  and  Frank  Knight  (center)  of  the  Charleston,  (W.  Va.) 

Gazette,  at  APME  meeting  Colorado  Springs. 

technique  again  to  fill  in  the  Chicago  Daily  Sewe,  of  what 
readers  daily  on  the  meaning  that  paper  did  to  bring  up  the 
of  the  summit  conference  at  women’s  section  to  the  stand- 
Geneva.  ards  of  the  rest  of  the  paper. 

Television  was  given  a  new  Mr.  Collins  said  the  Daily 
looking  over  by  the  editore.  News  had  achieved  a  prize-win- 
with  the  conclusion  that  news-  nig  women’s  section  by  design- 
papers  had  much  to  gain  by  ing  the  section  “not  for  the  la- 
giving  it  greater  coverage.  dies  who  write  it,  not  for  those 
J.  Edward  Murray  of  the  Los  who  make  the  news,  not  for  the 
Angeles  Mirror-Neu's  suggested  advertisers,  but  for  the  people 
that  AP  Newsfeatures  give  who  pay  a  nickel  to  buy  the 
newspapers  more  feature  cover-  paper.” 

age  of  TV  such  things  as  pro-  jjj  women’s  sections  general- 
files  on  television  stars  and  ar-  ly^  jig  said,  poor  headlines  re¬ 
ticles  on  big  prize  awards.  suit  in  ^  failure'  to  exploit  good 
“I  want  more  TV  stories,  feature  potential.  The  women’s 
said  John  Bloomer  of  the  Co-  pages  at  the  Daily  News  are 
Iambus  (Ga.)  Ledger.  “Tele-  remade  to  accommodate  develop- 
vision  is  big  news  to  today’s  ing  stories  just  like  other  sec- 
readers.’  tions  and  news  judgment  is 

Norman  Isaacs  of  the  Louis-  used  to  determine  the  big 
ville  (Ky.)  Times  commended  stories.  He  urged  the  editors  to 
AP  for  having  “gone  far  ahead  turn  their  society  sections  into 
of  any  other  service  in  its  tele-  “something  that  scintillates.” 
vision  coverage.  I  wish  every¬ 
thing  AP  put  out  was  as  good  • 

as  Charlie  Mercer’s  TV  col-  Medical  Expense  Plan 

Rochester,  N.Y. 

The  Women’s  Section  Directors  of  the  Gannett 

The  editors  listened  enthusi-  Newspapers  have  approved  the 
astically  to  a  discussion  by  addition  to  its  company-paid 
Thomas  Collins,  women’s  and  employe  benefits  of  surgical 
feature  section  editor  of  the  and  medical  expense  insurance. 
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‘Red’  Newton 


President 


Of  APME 


Colorado  Springs,  Colo. 

W  M.  (Red)  Newton  Jr.  of 
the  Tampa  (Fla.)  Tribune  suc¬ 
ceeds  Vincent  S.  Jones  of  the 
Gannett  Newspapers  as  presi¬ 
dent  of  Associated  Press  Man¬ 
aging  Editors  Association,  Inc. 

Frank  Eyerly  of  the  Des 
Moines  (Iowa)  Register  &  Trib¬ 
une  was  elevated  to  the  vice¬ 
presidency. 

Coleman  A.  Hai-well  of  the 
Nashville  Tennesseean,  1955 
Continuing  Study  chairman,  be- 


Louisville  (Ky.)  Times  — 
Armed  man  who  invaded  the 
home  of  Chairman  Guy  Shearer 
of  the  Kentucky  State  Alcoholic 
Beverage  Control  Board  and 
kept  Mrs.  Shearer  and  her  three 
children  hostages  for  hours. 


CONGRATULATIONS  to  the  new  president  of  APME:  Left  to  right — 
Vincent  S.  Jones,  ex-president;  Coleman  Harwell,  new  vicepresident; 
V.  M.  (Red)  Newton,  president-elect;  and  Frank  Eyerly. 


Chattanooga  (Tenn.)  Timet 
— National  exclusives  on  the 
President’s  decision  to  appoint 
John  Marshall  Harlan  to  the 
Supreme  Court,  Joseph  Camp, 
bell  as  Comptroller  and  on  first 
bi-eaks  in  the  case  of  Air  Force 
Secretary  Talbott.  Washington 
Correspondent  Charles  Bart¬ 
lett. 


came  secretary. 


Citations  Conferred 


Roderick  J.  Watts  of  the  k  T\  • 

Houston  (Tex.)  Chronicle  is  the  jH  QJ*  luOOD0r3.tlOIl 

new  treasurer. 

Chairinan  of  the  19^  Con  Colorado  Springs,  Colo,  age  west  of  Richmond,  and  for 

tinuing  Study  will  be  Michael  j  r 

J.  Ogden  of  the  Providence  (R.  Citations  for  unusual  enter-  >ts  sound  coverage  of  segrega- 
I.)  Journal-Bulletin.  John  H.  Piise  and  cooperation  with  the  tion  developments. 

Colburn  of  the  Richmond  (Va.)  Associated  Press  during  1955  Bridgeport  (Conn.)  Post  — 
Times-Dispatch  is  vice  chair-  were  conferred  by  the  Asso-  All-night  coverage  of  the  de- 

ciated  Press  Managing  Editors  railment  of  the  New  Haven 

Newly  elected  directors  are:  Association  here,  as  follows:  Railroad’s  Federal  Express. 

Harwell,  Murray  Powers  of  Amsterdam  (N.Y.)  Recorder  Though  vacationing.  City  Edi- 
the  Akron  (Ohio)  Beacon-Jour-  — Coverage  of  a  tenement  fire,  ^en  Gilbert  phoned  the  first 
imZ,  J.  Edward  Murray  of  the  Milwaukee  (Wis.)  Sentinel—  ^=42  A.M. 

Los  Angeles  (Calif.)  Mirror-  plane  crash  Dec.  17,  1954,  McAlester  (OV\a..)  News  Cap- 

News,  Charles  H.  Hamilton  of  which  was  fatal  to  Piesident  — T’he  work  of  a  true  re- 

the  Richmond  News-Leader,  W.  Fred  Miller  of  the  Miller  Brew-  porter,  Howard  Cowan,  in  the 
Earl  Hall  of  the  Mason  City  ing  Company,  his  son,  Fred  Jr.,  strange  case  of  Dr.  Ben  T. 
(Iowa)  Globe-Gazette,  Kenneth  and  two  pilots  of  the  company’s  Galbraith,  who  killed  his  wife 


Colorado  Springs,  Colo,  age  west  of  Richmond,  and  for 
Citations  for  unusual  enter-  >ts  sound  coverage  of  segrega- 


Nashville  (Tenn.)  Banner 
—  Washington  Correspondent 
Frank  van  de  Linden,  on  the 
end  of  the  long,  violent  and 
costly  Louisville  &  Nashville 
railroad  strike  and  the  death 
of  Cordell  Hull. 


New  Haven  (Conn.)  Journal- 
Courier  —  Long  after  its  own 
final  edition  had  gone  to  press, 
details  of  a  traffic  accident 
that  took  five  men’s  lives.  City 
Editor  Thomas  Bentley  re¬ 
mained  on  the  job. 


Anniston  (Ala.)  Star  —  The 
$86,727  Jacksonville  (Ala.) 
bank  robbery.  Cody  Hall  of  the 
Star  w'as  on  the  job  minutes 
after  the  robbery  and  stayed  all 
night  for  the  cleanup. 


R.  West  of  the  Lansing  (Mich.)  plane. 

State  Journal,  J.  Q.  Mahaffey 

of  the  Texarkana  Gazette  and  _  n..: 


7  V  ‘  ^  ^  Cleveland  (Ohio)  Plain 

of  the  Texarka^  Dealer-Quick  report  with  full- 

George  R  Shoals  of  the  Roch-  ^  ^  ^ 


ester  (N.  Y.)  Democrat  & 
Chronicle. 

The  APME  accepted  the  invi- 


plane.  three  children  and  tried  to 

Cleveland  (Ohio)  Plain  his  crime  by  burning 

Dea/cr-Quick  report  with  full- 

est  details  on  the  sudden  death  Long  Island  (N.  Y.)  Star- 
of  Dr.  Sam  Sheppard’s  father.  Lightning  fast  cover- 


St.  Petersburg  (Fla.)  Times 
— Large  quantity  of  high  explo¬ 
sives  left  floating  in  Tampa 
Bay  after  a  barge  sank.  Al¬ 
though  his  own  newspaper  had 
gone  to  press  John  Gardner  of 
the  Times  gave  full  coverage. 


r  *  If/  fi,  X  Of  $305,000  Queens 

Fort  Wo^dh  (Tex.)  Star-  Robbery.  Reporter  Tom 


tation  of  the  Indianapolis  and  Telegram  —  Making  available  pinnegan,  first  on  the  scene, 
Louisville  newspapers  that  the  Quickly  its  exclusive  and  sensa-  Editor  Edward  “Spar- 

convention  in  1958,  the  25th  an-  tional  stoiy  of  the  Hagler  case,  Thompson  teamed, 
niversary  of  the  organization,  uncovered  by  its  team  of  re-  /v,,  \  . 

take  place  at  French  Lick,  Ind.,  porters  in  Texas  and  Oklahoma,  a 


Decatur  (Ala.)  Daily  —  A 
full  day  before  its  next  edition, 
the  tornado  that  brought  death 
to  five  persons. 


site  of  the  first  convention.  und  for  its  f 
The  19.56  convention  will  be  u  B-36  crash, 
in  Philadelphia  and  the  1957  Richmond 
meeting  in  New  Orleans.  patch — Hurric 


and  for  its  fast  protection  on  ”"1  Jou^al—A  triple  slaying, 
a  B-36  crash.  Although  unable  to  use  the 

...  story  in  his  own  newspaper  un- 
Richmond  (N a.)  Tunes-Dis-  morning.  Editor 


New  Bedford  (Mass.)  Stand¬ 
ard-Times — New  England  tex¬ 
tile  strike.  Mrs.  Avis  Robeits. 


Hmricane  Hazel’s  dain-  Edwin  R.  Gieenwald  made  de- 
tails  available  quickly,  fully,  ac- 
•  curately. 


WESTERN  DAILY 
$145,000.00 


Exclusive  county  seat  daily  ideally  situated  for 
expansion.  Unusually  well  equipped.  Financing 
available. 


BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 

June.  W.  Blackbam  Ray  V.  Hamilton  WOliam  T.  Stubblefield 
Clifford  Marihall  Tribune  Tower  W.  R  Twininc 

Waahincton  Bldg.  Delaware  7-27&5-S  111  Sutter  St. 


SAN  FRANCISCO 


Waahincton  Bldg. 
SterlinK  S-4S41-2 


111  Sutter  St. 
Exbrook  2-5671-2 


Waterville  (Me.)  Sentinel  — 
Out-of-hours  coverage  of  a 
house  fire  that  took  the  lives 
of  four  children.  Sentinel  Staf¬ 
fers  James  McClay  and  Gene 
LetouiTieau. 


Ean  Claire  (Wis.)  Leader 
and  Telegram — Medford  man’s 
“dance  of  death”  slaying  of  his 
wife.  Fred  Steffen  advised  he 
was  leaving  in  his  car  for  the 
scene,  and  then  followed  through 
with  excellent  copy  that  netted 
a  wide  beat. 

Neivport  (R.I.)  Daily  News 
— Naval  Base  explosion.  City 
Editor  Emil  .Temail  and  his 
staff. 

Baltimore  (Md.)  Evening 
Sun — State  Department  of  Em¬ 
ployment  Security  Scandal  and 
the  State  Roads  Commission  in¬ 
vestigation. 


St.  Petersburg  (Fla.)  Inde¬ 
pendent — The  story  of  John  S. 
Arnold,  World  War  hero,  who 
killed  his  wife,  mother-in-law 
and  self;  the  National  Airlines 
plane  crash,  and  the  explosion 
in  the  bay  near  St.  Petersburg. 


KRAL,  Rawlings,  (Wyo.)  — 
Wyoming  State  Prison  riot. 


■ 


Salt  Lake  City  (Utah)  Trib¬ 
une  —  The  case  of  Douglas 
Stringfellow,  the  candidate  for 
Congress  who  confessed  he  had 
lied  about  his  World  War  II 


(Continued  on  page  75) 
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-  Stevens  Point  (Wis.)  Journal  Hartford  (Conn.)  Times  —  threatened  to  jump  from  a  rail- 

ip  f^ifis§wg\na  — During  its  nonpublication  The  runaway  horse  van,  con-  road  bridge. 

weekend,  a  berserk  father  who  taining  four  horses,  two  boys  Lowell  (Mass.)  Sun  —  Boy 
(Continued  from  page  74)  small  sons,  left  and  a  driver  on  an  80-mile  an  trying  to  save  his  dog  in  flood- 

—  them  in  a  ditch  in  freezing  hour  dash;  the  extraordinary  ed  river. 

Oakland  (Calif.)  Tribune  —  weather,  and  then  killed  his  first  person  stories  of  the  Win-  Amarillo  (Tex.)  Globe-News 


Timely  tip  on  the  recovery  of  wife  and  himself. 


sted  flood  by  Evans  Clinchy  — Aiiwiews  of  a  New  Mexican 


the  kidnaped  San  Francisco  Lawrence  (Kas.)  Journal-  and  John  M.  Slocum  and  Hank  train  wreck 

baby,  Robert  Marcus.  World— A  tragic  fire.  Murphy’s  smash  pictui-e  of  Win-  i^incoln  ( 

Bergen  (Hackensack,  N.  J.)  Salina  (Kas.)  Journal — Ex-  ^  ®  ’  Pi  •ison  fire 

gecord  —  Out-of-hours  cover-  plosion  of  three  oil  tanks.  Providence  (R.I.)  Journal  &  Lincoln  ( 

,ge  of  the  plot  to  kUl  Paul  Hall,  Lynchburg  (Va.)  News  -  Bulletin-Floods.  fire  and  rk 

®  ‘  ^  ar-  Appomattox  shooting  and  a  For  Pictures  Hartford 


Herald  -  A  '“p"'' 

commercial  bus-truck  collision  ^  12-hour  picture  beat,  out  of  • 

that  injured  17.  Discovei-y  of  the  body  of  Bar-  territory  and  out  of  hours  on 

bara  Gaea,  a  child  slaying.  the  fire  in  Northport,  which  Tljff  11  .,-1. 

For  News  and  I  hotos  Kansas  City  (Mo.)  Star  and  killed  three  children  and  two  UCflU  JVlCl^OllOll^tl 

Allentown  (Pa.)  Call-Chroni-  Times  —  Juvenile  delinquency  adults;  for  picture  coverage  of 
(le — Flood  that  struck  Strouds-  series  and  Norman  Seibel  story,  the  Dow  Field  plane  crash.  Jg  ]\0W£irk  M.  Ej 
burg.  Editor  Bill  Reimert  and  kWTX-TV,  Waco,  Tex.  -1  Denver  (Colo.)  Post-Photog- 

General  Manager  Don  Miller.  fight  between  a  crazed  rapher  Leo  Olsen’s  700-mile  Newark,  N.  J. 

Pottsville  (Pa.)  Republican  farmer  and  posse.  drive  for  exclusive  pictures  on  A  series  of  changes  to 

—Eastern  Pennsylvania  flood.  Ponca  City  (Okla.)  News  —  the  Green  River,  Wyo.,  fugitive  strengthen  the  executive  news 
Waterloo  (Iowa)  Courier  —  Blackwell  tornado.  hunt;  the  child  rescue  from  a  staff  of  the  Newark  Star- 

Capture  of  the  Sioux  Falls  Wichita  (Kas.)  Eagle _ Tor-  Aurora,  Colorado;  the  Ledger  have  been  announced 

youth  slayer.  Udall.  Molotov  hat  picture  at  Chey-  by  Philip  Hochstein,  editor  of 

Philadelphia  (Pa.)  Bulletin —  RpmiAH  iMf'  i  n  enne;  the  Tomngton,  Wyo.,  the  Newhouse  paper. 

Berg  Laboratories  explosion.  ^  •*'  ~  floods  and  the  Scottsbluff,  Neb.,  Joseph  F.  Dietz,  managing 

Jokneloua,  ,P..,  Tnkune-  Zt£  .ditor,  has  ten  pro™..«i  l» 

Democrat— Discoveiy  of  a  slain  ^  posse  and  a  wounded  men-  Toronto  (Ont.)  .Vtor— Niaga-  exMUtive  editor.  He  was  man- 
child’s  body  and  the  24-hour  tally  unbalanced  fai-mer.  Citv  ra  Falls  ice  jam  and  the  Quebec  Jersey  Jour- 

search  for  the  slayer  by  an  Editor  Martin  Barber  i-isked  City  snowstorm.  not  before  he  became  managing 

paused  oaahaa,a  Ciiy  Oklahaman.  ^ 

llerttaa  on  possibility  rf”a  seri  _  ^ <N  C.)  Citizen  —  T-imeo-Ilispatchinit  photogra-  Dean’ R.  McCoilongh,  toi-mer 

ous  flofd  ty  of  a  sen-  For  flying  reporters  and  photog-  phers  by  car  and  plane  to  cover  of  the  Philadelphia  Daily 

nk  rku  'aphers  to  the  scene  of  the  foot  tornadoes  in  Blackwell,  Okla.,  ;vew8,  has  joined  the  Star- 

CharlotteJN.  C.)  Observer—  bridge  collapse  at  the  Cherokee  and  Udall,  Kansas.  Ledger  as  managing  editor. 

Hurricane  Hazel.  The  Observer  Indian  Reservation  in  tVio  i*’-  tv  \  d  »»  r-  n  u  i  ^  au  uu-in 

..  ri  louian  Kcservation  in  the  Wtchita  (Kas.)  Beacon  —  Mr.  McCollough  left  the  Phila- 

Photocranher  Viriril  Patteiso^  Smoky  Mountains.  Three  staff  photographers  to  delphia  paper  in  July. 

150  miles  to  the  AtlanL  Coast  p  tornado.  Richard  Strong,  chief  of  the 

for  dramatic  air  shots.  ^aTjLall  VH-r’’  p  w-  v,  <N.H.)  Enterprise  -  copy  desk  at  the  Star-Ledger, 

Charleston  (SC)  News  and  ?  i,  Editor -Publisher  For  the  enterpiise  of  co-pub-  has  b^n  promo^  to  news  edi- 

Co«ne»-!A  sailor  holdiVe  of  ®’  u  "5.  i?’®  “«her  Mrs.  Jeanne  K.  Bennett  k  • 

Lrs  at  bay  as  he  thi  eate^^^^  wife  s  ^dside  in  a  hospital,  dis-  who  provided  excellent  pictures,  Record  before  coming 

to  shoot  his  bSy  Ln  ’’u  ,  ^  “  fretting  smash  play,  of  the  two  Newark  in  1947. 

i  photographer  to  the  scene,  CO-  teenagers  trapped  in  a  river  David  Starr  has  been  named 


For  Pictures 


Lincoln  (Neb.)  Journal  — 
Prison  fire  and  riots. 

Lincoln  (Neb.)  Star. — Prison 
fire  and  riot  stories. 

Hartford  (Conn.)  Courant — 


Bangor  (Me.)  News  —  For  ^^ood. 


Dean  McCollough 
Is  Newark  ME 

Newark,  N.  J. 
A  series  of  changes  to 


youth  slayer. 

Philadelphia  (Pa.)  Bulletin- 
Berg  Laboratories  explosion. 


Fort  Scott  (Kas.)  Tribune —  ordinated  their  reports. 

Big  storm  that  dumped  26  in-  Lake  Charles  (La.)  American 
ones  of  snow.  Press — B-47  jet  bomber  crash- 

Lancaster  (Pa.)  1  ntelligen-  ing  into  a  trailer  park. 

eer-Journal-By  persistent  dig-  ypalla  Walla  fWasb.i  Vniov- 


rise  near  Bristol.  assistant  editor.  He  will  also 

„  ,  ,  _  continue  as  editorial  director  of 

Portland  Oregonian  —  For  the  Star-Ledger, 
flying  a  photographer  to  the 
Washington  State  Prison  not  • 


cer-journai — My  persistent  aig-  Wnlln  Wnlln  iWaeii  i  *  ..ow.. 

ging,  turned  what  was  a  rou-  Bulletin— Prison  riot.’  Staffer  ?!  ^  Comics  Plant  in  Sonth 

tine  police  report  of  a  traffic  jjm  Schick  and  Photographer  •anlS’ef  AHan  de^Lav^  Photog-  Lufkin,  Tex. 

fatnliCv  inf.n  a  nafioriAl  nncPA  nna  _  T»ts_.  lUpher  AllST)  06  Lu\* 


fatality  into  a  national  page  one  William  Lilley.  ,  , 

story  of  a  speeding  autoist  who  /a-i,\  Bes  Moines  (Iowa)  Register  ,  uuiiaio  ^  c. », 

bucked  traffic  for  42  miles  on  ..ibhorv  fin  mne  “"d  Tribune — Russian  farmers’  announced  Pl^ns  for  ® 

the  wrong  side  of  the  Pennsyl-  TonesLro  to  Iowa  farms.  Pl®®*  here  near  the  Southland 

vania  Turnpike  and  crashed  to  j  /v  iw  \  n  i  Los  Angeles  Times  _  With  Mills,  to  pnnt  Sun  ay 

death  at  a  sneed  of  100  Alamogordo  (N.  M.)  Daily  Aiigeies  limes  vvitn-  comic  sections  for  newspapers 

per  hour  .Sews  —  For  day  and  night  cost,  an  excellent  color  ^he  Southwest.  The  plant 

V  ./  M  t\T  \  1/-.  •  •  If  a  coverage,  against  military  ob-  ®  Nevada  desert  atom  have  150  employes  and 

t  ®  ^  .1  **^*”*“*‘.-  Stacies,  of  the  C47  crash  in  the  blast.  consume  about  10,000  tons 

a*  if  winess  mountainous  region.  Buffalo  (N.Y.)  Courier  Ex-  of  new.sprint  annually, 

story  by  Photographer  Perry  r,  u  u  r  •  i 

Breon  and  stories  by  Repoiters  Springfield  (Mass.)  Daily  pre8«-Holdup  of  a  Brinks  ar- 

Frank  Blackford  and  Ronald  “  floods.  mored  car,  a  racing  speedboat 

May— on  the  capsizing  of  the  Springfield  (Mass.)  Union—  going  into  a  holiday  ciowd,  a  Investment 

ore-carrier  Mormackite.  Floods  lama  ic  np  e  ea  cias  additional  investment  of 

Eureka  (Calif.)  Humboldt  Worcester  (Mass.)  Telegram  scene.  $3,300,000  in  Coosa  River 

Times — Earthquake.  — Floods.  San  Angelo  (Tex.)  Standard  Newsprint  Co.  is  part  of  an 

Corbin  (Ky.)  Times-Tribune  Worcester  (Mass.)  Evening  Times — Girl  bullfighter  in  ac-  expansion  program  of  Kimber- 

— A  father’s  flogging  of  two  Gazette — Floods.  ^*0" — tahen  160  miles  from  jy.dark  Corp.  which  will  be 

sons  and  for  other  coverage  Jackson  (Miss.)  Daily  News  financed  from  the  sale  of  400,- 

that  included  the  slaying  of  — Mississippi  floods,  more  than  Lewiston  (Maine)  Sun-Jour-  OOO  shares  of  common  stock, 
three  brothers  and  a  sister.  100  miles  form  Jackson.  nal — Rescue  of  a  man  who  The  price  is  $46,375  a  share. 
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Greater  Buffalo  Press,  Inc. 


.V  ‘  ^  Joiner  bank  robbery,  60  miles 

the  wrong  side  of  the  Pennsyl-  f^om  Jonesboro. 


Alamogordo  (N.  M.)  Daily 


vania  Turnpike  and  crashed  to 
death  at  a  speed  of  100  miles 
per  hour. 


story  by  Photographer  Perry 
Breon  and  stories  by  Repoi-ters 
Frank  Blackford  and  Ronald 
May — on  the  capsizing  of  the 
ore-carrier  Mormackite. 

Eureka  (Calif.)  Humboldt 
Times — Earthquake. 

Corbin  (Ky.)  Times-Tribune 


rights.  Both  publications  made 
use  of  the  article  in  their  issues 
of  Dec.  7,  1952. 

The  Parade  claim  was  based 
on  the  fact  that  the  American 
weekly  persisted  with  promo¬ 
tion  activities  for  the  issue 
after  it  had  been  notified  of  the 
latter’s  sole  right  to  the  article. 
• 

Back  to  3  Editions 

Chester,  Pa. 

The  Chester  Times  started 
to  publish  three  editions  a  day, 
Nov.  21.  The  Times  published 
three  editions  daily  prior  to 
World  War  II  but  converted  to 
two  editions  a  day  in  1942  be¬ 
cause  of  wartime  shortages, 
under  the  new  schedule,  the 
first  edition  has  a  10:45  a.m. 
deadline  and  the  third  edition 
a  1:15  p.m.  deadline. 


classified  section 


Benefit  from  oor  Vost  Nowspoper  Audienco 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

Newspaper  Brokers 

Newspaper  Brokers 

CONFIDENTIAL  INFORMA'nON 
Daily  Newspaper  Properties 

W.  H.  Glover  Co.,  Ventura.  California. 

SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.O.  Box  3132,  Greensboro,  N.  C. 

★★WE  are  interested  in  listing  only 
safe  and  sound  newspai)er  and  maga¬ 
zine  properties.  A.  W.  Stypes  A  Co., 
625  Market  St.,  San  Francisco  5,  Cal. 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914,  Newspapers  bought 
and  sold  without  publicity. 

Pearl  Harbor  Story 
Lawsuit  Is  Settled 

A  pending  lawsuit  brought 
jointly  by  Parade  Publications, 
Inc.,  and  the  U.  S.  Naval  In¬ 
stitute  of  Annapolis,  Maryland, 
against  the  American  Weekly 
and  Hearst  Corporation  has 
been  settled  out  of  court.  A 
“sizeable  sum”  was  paid  by  the 
defendant,  a  Parade  spokesman 
said. 

The  suit  arose  when  the 
American  Weekly  published  a 
feature  purporting  to  be  a  first¬ 
hand  account  of  the  attack  on 
Pearl  Harbor  by  Captain  Fu- 
chida,  formerly  of  the  Japanese 
Navy.  The  feature  was  based 
on  a  copyrighted  article  pub¬ 
lished  earlier  by  the  Naval  In¬ 
stitute  to  which  Parade  had 
secured  exclusive  reprint 


ANNOUNCEMENTS 


Publications  For  Sale 


UKE  TO  HUNT  AND  FISH.  RUN 
A  NEWSPAPER  AT  SAME  TIMET 
We  have  a  five  day  daily  in  one  of 
America's  beautiful  Eastern  mountain 
areas.  Fine  plant.  For  125,000  down  it 
can  be  yours. 

JACK  L.  STOLL  &  ASSOCIATES 
4958  Melrose  Ave.,  Los  Aniteles  29,  Cal. 

Box  575,  Philadelphia  5,  Pa. 


SOUTHEASTERN  PENNSYLVANIA 
WEEKLY  AND  COMMERCIAL  SHOP, 
own  modem  building,  over  100  years 
old,  seventy  miles  from  Philadelphia, 
town  of  five  thousand  in  Garden  Spot 
of  America  experiencing  large  indus¬ 
trial  expansion,  no  competition.  Aver¬ 
age  gross  all  sources  last  five  years 
$125,000.  Average  net  $30,000.  Large 
backlog  business  for  1966.  Absentee 
owner  in  and  out  of  hospital  must  give 
it  up.  Has  complete  staff  can  be  oper¬ 
ated  as  unit  in  chain  or  as  investment. 
Experienced  printer  can  increase  net 
to  $40,000  per  year.  Down  payment 
$75,000,  rest  on  terms.  Proof  of  finan¬ 
cial  responsibility  must  accompany 
reply  to  Box  4800,  Editor  A  Publisher. 


NEBRASKA  EXCLUSIVE  WEEKLY 
Only  3  papers  in  county ;  2-Lino 
plant,  auto  jobber,  growing  business 
good  earner  for  two  working  partners. 
Price  $15,000.  Bailey-Krehbiel,  Box 
396,  Salina,  Kansas. 

CALIFORNIA  Small  Daily,  not  high 
priced,  good  field,  profitable.  Earl  Mc- 
Ginnis,  broker.  La  Jolla,  Calif. 

TWO  ITTAH  COUNTY  SEAT 
WEEKUES : 

No  competition,  one  is  only  paper 
in  county.  Fine  2-lino  plant  with  2 
auto  jobbers.  Gross  above  $30,000  and 
growing,  net  $12,000.  Cash  down  pay¬ 
ment  of  $10,625.00  will  handle.  Bailey- 
Krehbiel,  Box  88,  Norton,  Ks. 


Publications  Wanted 


EXPERIENCED  EDITOR  seeks  stock 
in  large  weekly  or  daily.  Chart  Area 
2  or  4.  Box  4910,  Editor  &  Publisher. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutive 
Insertion 


SITUATIONS  WANTED  (Payable  with 
order)  4  times  9  454  per  line  each 
insertion;  3  times  9  504  ;  2  9  554; 
1  9  654.  Add  154  for  Box  Service. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  9  904  per  line  each  insertion; 
3  times  9  954;  2  times  9  $1.00; 
1  9  $1.10.  3  line  minimum.  Add  154 
tor  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box- 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 


DISPLAY  RATES 


Agate 
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13 

26 

52 
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Times 
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Editor  &  Publisher 

1700  Times  Tower.  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 


YOU,  TOO  .  .  .  can  buy  or  sell  wise¬ 
ly!  (Consult  The  DIAL  Agency.  640  W. 
Willis,  Detroit,  Mich.  Phone  'TE  1-0903. 


LEN  FEIGHNER  AGENCY 
A  S3  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 


NO  DOGS  ALLOWED 
We  are  careful  to  list  only  newspapers 
where  the  opportunities  for  success  and 
happiness  are  good.  Call  on  us  to 
serve  your  needs  and  d-'  i-es. 

J.  R.  GABBERT 

3937  Orange  Riverside,  California 


EXPERT  tax  and  management  service 
in  the  sale  of  weeklies,  dailies. 
NEWSPAPER  SERVICE  COMPANY, 
601  Georgia  Savings  Bank  Bldg., 
Atlanta. 


JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.,  Culver  City,  Cal. 


★★THE  "Golden  Rule”  is  our  yard¬ 
stick.  A.  W.  Stypes  &  Co.,  625  Market 
Street,  San  Francisco  5,  California. 


SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virginia  St.,  Sioux  C3ty,  Iowa. 


Newspaper  Appraisers 


NEWSPAPER  VALUA'nONS 
Tax  and  all  other  purposes 
Exi>erienced  court  witness 
0>mplete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


NEW  FREE  Bulletin  of  excellent 
western  newspaper  buys  now  ready. 
Jack  L.  Stoll  A  Associates,  4958  Mel¬ 
rose  Ave.,  Los  Angeles  29,  California.  I 


National  Advertising  Space 

Test  SANDERS  ABC~8 
Avon  Herald  News  —  Nunda  News 
Livingston  County  Leader 
Geneseo,  N.  Y, 


NEWSPAPER  SERVICES 

Job  Printing _ 

ATTENTION  MAGAZINE 
PUBLISHERS 

WE  STILL  have  available  some  pro¬ 
duction  time  incorporating  our  ex¬ 
clusive  "ECONOMY  COLOR”  facilities. 
Our  processes  enable  small  circulation 
periodicals  to  use  full  color  half-tone 
at  amazingly  low  prices.  Our  facilities 
include  machine  typesetting,  photo¬ 
display  type,  mechanical  layout,  color 
separation,  engraving,  printing  (off¬ 
set,  letterpress,  rotary)  and  binding. 
A  complete  publishers'  service.  For 
further  detail  write  Bliss  Printing  & 
Lithographing,  2500  North  Main  Street, 
Rockford,  Illinois. 


Press  Engineers 

LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists ; 
dismantle,  move  and  erect  anywhere. 
86-26—31  St.,  Long  Island  Qty  6,  N.Y, 
S'nilwell  6-0098-0099 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street,  New  York  8.  N.  Y. 
Phone  spring  7-1T40 


NEWSPAPER  SERVICES 


Press  Engineers 


UPECO,  INC, 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTLED  -  MOVED  -  ERBCTD 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 

E.  P.  WALLMAN  &  CO. 


Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 


Tel.  3-4164  975  N.  Church  StrssI 

Rockford  Illiaeii 


Dearborn  Machinery  Movers  Co. 

DISMANTI.ING 

MOVING 

ERECTING 

We  offer  a  complete  '"Dim  Key"  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  LouialsM 
Phone  By  water  7634 


SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTUNG 

551  W.  22nd  St..  New  York  11.  N.  T. 
Phone  ORegon  5-7760 


MACHINERY  and  SUPPLIES 


Composing  Room 

REID  V  belt  motor  drive  tor  Line- 
type-Intertype  in  use  several  yean. 
Users  very  well  pleased.  Reid  maga¬ 
zine  racks  31  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  yoor 
order.  Arch  Reid.  Wiilism  Reid  Co., 
2271  Clybourn,  Chicago  14,  III. 


WE'RE  THE  LARGEST  distributor 
of  Newspaper  Form  Trucks  in  tho 
World — there  must  be  a  reason— 
$76.50  to  $88.50  each.  FOR  Elkin. 
None  better  at  any  price.  Write  for 
descriptive  circular.  L.  A  B.  Saloi 
Company,  P.O.  Drawer  560,  Elkin, 
North  Carolina. 


CX)MPLETE  ludlow  unit.  Linotypes, 
and  Intertypes,  in  exceilent  condition. 
Lino  and  Intertype  magazines,  new  or 
used.  Excellent  lino  and  ludlow  mats, 
late  faces.  Write  for  price  list.  Mid¬ 
west  Matrix  Mart,  638  9.  Plyraontk 
Ct.,  Chicago  5.  III. 


LINO.,  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1.000  fonts 
for  imm^iate  delivery.  Proofs  on  rw 
(luest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone.  617  Cherry  St.,  Phils.,  Pa. 


MUL'nFACE  PERFORATOR  —  practi¬ 
cally  new  with  8  pt.  Opticon  and  5  pt 
Regal  magazines.  $1,600.  Box  4221 
Editor  A  Publisher. 


TWO  MODEL  8 
LINOTYPES 

No  Motors.  S.N.,  R.  E.  46++  + 
R.  E.  89+++ 

Gas  Pot,  Fast  screw. 

Will  Guarantee  all  parts. 

Available  $2,750  Each. 
UPECO,  INC. 

420  Valleybrook  Ave., 
Lyndhurst.  N.  J. 


VANDERCDOK  Proof  Press  No.  825. 
^rial  Number  over  5100.  Box  4918, 
Editor  A  Publisher. 


PRACTICALLY  NEW  8  ft.  Hamilton 
All  Steel  newspaper  stone  with  galley 
storage ;  Hamilton  Steel  48-drawer  cut 
cost  type  cabinets.  Printcraft  Repr^ 
sentatives,  277  Broadway,  New  York 
CSty. 
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machinery  «nd  SUPPUES 


Newsprint 


CANADIAN  and  AMERICAN  Newa- 
print.  AJI  aiie  rolli.  For  Immediate 
dilivery  and  Deferred  Stiipmenta  direct 
from  ^Ila  at  attractive  prices. 

BURUNGTON 
PULP  A  PAPER  OORP. 

160  E.  86  St..  NYC  MU  6-6440 

BEHRENS  SALES  CO. 

For  Your  Newsprint  Needs 

Rolla.  Sheets  —  Your  size. 
Prompt  —  or  —  Deferred  Shipments. 

BEHRENS  SALES  CO. 

487  2nd  Ave..  NYC.  NY  MU.  6-69M 


ALL  Roll  sizes.  Standard  White.  Dee. 
to  June  shipments.  Bunge  Pulp  A  Pa¬ 
per.  46  W.  46  St  NY  JU  2-4880. 


CANADIAN  NEWSPRINT  standard  82 
lb;  rolls  or  sheets.  Your  size.  Prompt 
delivery.  Brookman  Paper.  666  West¬ 
chester  Ave..  N.  Y.  MOtthaven  6-6022. 


Press  Room 


LIMITED  QUANTITY 
FINE  PRESS  UNITS 
PRICED  RIGHT! 

CAN  BE  INSPECTED  AS  COMPLETE 
2.  8.  4.  6  or  6  UNIT  PRESSES: 
22%  inch  cut-off.  Biquipped  with  steel 
cylinders,  roller  hearings,  double  fold¬ 
ers.  reels,  tensions  and  Wood  Auto¬ 
pasters  ;  D.C.  Motor  Drives  and  Con¬ 
trols.  Located  in  the  Former  Plant  of 
the  Philadelphia  Bulletin. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y,  17  EL  6-8607 


16-32  PAGE  HOE  SIMPLEX 

SINGLE  WIDTH;  22%'  cutoff;  new 
to  HP,  AC  Motor  drive.  Combination 
%  and  %  folder. 

Can  be  inspected  in  operation  at 
HATTIA  PRESS.  Belleville.  N.  J. 

BEING  REPLACED  BY 
NEW  HOE  PRINTMASTER 

BEN  SHULMAN  ASSOCIATES 

ro  Park  Ave.,  N.  Y.  17  EL  6-8607 


8-16  PAGE  GOSS 
STRAIGHTLINE 

22-3/4'  cutoff,  2  plate  wide  with  ail 
necessary  stereotype  equipment.  All 
drives  are  AC.  Sample  copies  and 
photos  on  request. 

Will  install  and  guarantee. 

Can  be  seen  operating. 

UPECO,  INC. 

420  VALLEYBROOK  AVE. 
LYNDHURST.  N.  J. 


i  24  Page  GOSS  Straightline 

I  I  Deck  Single  width — AC  Drive  23A 
Quarter  Folder — Complete  Stereo. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  6-8607 


MACHINERY  and  SUPPLIES 


Press  Room 

24-PAGE 

DUPLEX  TUBULAR 

Model  2-1 

AC  Drive — Upper  Former-Stereo 
Available  in  the  plant  of  the 
REVENNA  (OHIO)  RECORD 
Being  replaced  by  a 
New  Goss  Universal 
e  •  « 

The  Goss  Printing  Press 
Company 

5601  W.  31st  Street 
Chicago  50,  Illinois 
Phono;  Bishop  2-3300 

■•12-PAGE  DUPLEX  TUBULAR 
PRESS.  1  to  1  Model.  Will  sell  in¬ 
stalled  your  6oor,  complete  all  stereo¬ 
type  equipment.  INLAND  NEWSPA¬ 
PER  SUPPLY  CO.  422  West  9th, 
Kansas  City  6,  Missouri.” 


HOE  UNIT  PRESSES 

Cutoff  22%  A  2SA 
2  or  8  Units  A  Folder 
End  Roll  Paper  Brackets 
Full  Auto  AC  Motor  Drive 
Stereotype  Equipment 

JOHN  GRIFFITHS  CO..  INC. 

416  Lexington  Ave.  New  York  17,  N.Y. 


TWO  76  H.P.  AC  motor  press  drives, 
can  be  used  in  parallel.  One  150  H.P. 
AC  motor  press  drive,  ^th  complete 
with  control  boards,  chain,  sprockets. 
George  C.  Oxford,  Box  903,  Boise. 
Idaho. 


Stereotype 


PONY  AUTOPLATE  csuting  machine 
for  21%'  cut-off  press.  George  C. 
Oxford.  Box  903,  Boise,  Idaho. _ 


HALL  MAT  ROLLER 

Bed  size  30  x  46.  no  rack  above  the 
table.  Cylinders  9'  diameter,  6  H.P. 
Chain  Drive  Motor.  Not  a  giant  but  a 
sturdy  mat  roller  suitable  for  use  in 
the  small  daily  plant  or  for  mat 
service. 

See  it  on  our  floor 

Thomas  W.  Hall  Company 

Stamford,  Conn. 


ALL  SIZE  metal  pots  with  pumps, 
Kemp,  Electric,  gas.  George  C.  Ox¬ 
ford.  Box  903,  Boise.  Idaho. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  IT  EL  6-8607 


WANTED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  aerial  no.  and  when 
available. — Northern  Machine  Works. 
823  N.  4th  St..  Phila.  6.  Pa. 


HELP  WANTED 


Administrative 


SEASONED  newspaperman  to  become 
publisher  at  86,000  circulation  daily. 
This  is  a  most  unusual  opportunity 
for  an  unusual  nutn.  Write  fully,  but 
only  if  you  have  the  background,  ex¬ 
perience  and  ability  to  fill  this  chal¬ 
lenging  position.  Box  4938,  Editor  A 
Publisher. 


Circulation 


LIFETIME  OPPORTUNITY! 

We  have  a  department  which  due  to 
rapid  growth  and  development  needs 
experience.  The  experience  we  think 
we  want  might  be  supplied  by  someone 
young  but  with  five  years  exiwrience 
as  a  small  paper  circulator.  Possibly 
a  larger  paiwr  City  or  State  Man  who 
has  a  well-round^  experience  could 
ring  the  bell.  You  will  not  be  assistant 
or  City,  State  or  Promotion  Man  to 
start  but  if  you  did  qualify  yourself 
with  application  and  hard  long  hours 
work  and  didn't  know  too  much  to 
start,  you  might  make  the  grade  in  one 
year.  We  offer  excellent  living  condi¬ 
tions,  all  employee  benefits,  plus  8100 
a  week.  Chart  area  4.  Full  informa¬ 
tion  expected  first  letter.  Job  available 
now  or  January  1.  Box  4831,  Editor 
A  Publisher. 


CIRCULATION  MANAGER  wanted 
for  Western  Pennsylvania  ABC  daily. 
We  want  a  hard  working,  accurate, 
honest  and  ambitious  young  fellow  with 
a  working  knowledge  of  ABC  and 
IJttle  Merchant  Plan.  Starting  salary 
commensurate  with  experience.  Refer¬ 
ences.  Box  4915,  Editor  A  Pubiisher. 


Classified  Advertising 


OHIO’S  LARGEST  daily  newspaper 
needs  an  experienced  advertising  sales¬ 
man.  Prefer  a  young  man  23  to  28  to 
sell  Display  Classified.  Excellent  op¬ 
portunity  for  advancement.  Salary  and 
bonus.  Write  giving  full  details  to 
W.  R.  Cowie,  Classified  Manager,  The 
Cleveiand  Press,  Cleveland  14,  Ohio. 


Display  Advertising 


FLORIDA  CITY  of  40,000  needs  top 
advertising  man.  Must  be  able  to  sell 
and  be  strong  on  copy  and  lay-out. 
Town  demands  good  talent.  Attractive 
salary  plus  commission.  Box  4726,  Edi¬ 
tor  A  Publisher. 


A  TOP  STAFF  JOB  is  available  on 
one  of  the  most  successful,  high  lin¬ 
age,  non-metropolitan  papers  in  the 
West.  The  man  we  want  must  be  a 
creative  salesman.  We  would  like 
someone  who  has  completed  Operation 
Stei>-Up  and  attended  a  Bureau  work¬ 
shop.  Ideal  climate ;  high,  dry,  with 
cool  summer  nights  and  moderate 
winters.  A  recreation  area  (no  resort), 
with  skiing,  hunting  and  sport  fishing. 
We  will  pay  $125  plus  incentive  for 
the  right  man  and  he  will  have  ample 
opportunity  for  future  advancement  in 
a  fine,  locally-owned  organl74ition  in 
a  growing  community.  Address  Box 
4808,  Editor  A  Publisher. 


“DISPLAY  ADVER'nSING  salesman, 
experienced  in  selling,  servicing,  copy 
writing.  $90  week,  plus  liberal  bonus 


HELP  WANTED 


Display  Advertising 


NEWSPAPER  DISPLAY 
ADVERTISING  DEPART¬ 
MENT  SALESMAN 

IF  YOU  are  a  young, 
ambitious  qualified  adver¬ 
tising  man.  looking  for 
the  right  job,  we’d  like  to  i 
talk  to  you.  We  have  avail¬ 
able  a  position  as  advertis¬ 
ing  solicitor  on  a  100,000 
circulation  daily  that  will 
give  you  the  finest  experi¬ 
ence  in  almost  all  phases 
of  retail  advertising  and 
merchandise  promotion. 

This  is  a  well  paid  adver¬ 
tising  position  on  a  nation¬ 
ally  known,  progressiva, 
metropolitan  newspaper. 

■I^e  Arkansas  Gazette  is 
one  of  the  South’s  out¬ 
standing  newspapers.  You 
owe  it  to  yourself  to  in¬ 
vestigate  this  opportunity. 

J.  R.  WILUAMSON 
BUS.  MGR.  A  ADV.  DIR. 

ARKANSAS  GAZETTE 
U'TTLE  ROCK.  ARKANSAS 

"TO  THE  retail  advertising  salesman 
who  has  had  several  years  experienca, 
is  energetic  and  enthusiastic  and  is 
looking  for  a  larger  opportunity — we 
believe  he  will  find  that  with  us.  This 
is  one  of  the  largest  morning  and  Sun¬ 
day  papers  In  the  Middle  West.  Excel¬ 
lent  working  conditions,  pension  plan, 
incentives,  etc.  Send  complete  Informa¬ 
tion  including  education,  marital  status, 
age,  etc..  Box  4806^  Editor  A  Pu^ 

Usher.” _ 

VIRGINIA  combination  daily  news¬ 
paper  of  over  60,000  circulation  de¬ 
sires  energetic  advertinng  salesman 
with  well-rounded  exi)erience  in  both 
classified  and  retail  preferred.  Good 
starting  salary  plus  bonus  arrangw- 
ment.  Excellent  working  conditions, 
very  good  hours.  Progressive,  growing 
community,  with  bright  prospects  for 
future.Write,  giving  full  particulars  of 
qualifications,  experience,  salary  re¬ 
quirements  and  availability,  to  Frank 
'Thieme,  Press  A  Times-Herald,  New¬ 
port  News,  Virginia. 

WANTTO  IMMEDIATELY 
(2)  Display  ADVER’nSING  SALES¬ 
MEN  with  copy  and  layout  exi>erienee 
in  one  of  the  South’s  newest,  most 
modern  plants  In  city  of  100,000  Chart 
Area  6.  Starting  salary  $100  per  week 
plus  bonus  plan  averaging  in  excess 
of  $100  i>er  month.  Givs  full  details 
and  references  in  first  letter.  Box 
4833,  Editor  A  Publisher. _ 

WANTED 

WORKING  Advertising  Man¬ 
ager  for  Clarksburg  Publishing 
Company,  morning,  evening 
and  Sunday  newspapers.  First- 
class  plant. 

Submit  full  information 
by  letter  to 

Cecil  B.  Highland.  PublUher 
Box  967 

Clarksburg,  West  Virginia 

ADVERTISING  Salesman  on  his 
way  up.  to  handle  major  advertising 
classification.5.  We  want  the  kind  of 
man  who  is  anxious  and  abie  to  move 
into  a  position  of  greater  responsi¬ 
bilities.  Preference  given  to  a  man 


MOTOR  DRIVES  of  26,  40.  60,  78. 
and  100  H.P,  A.C.  Also  extra  control 
boards  AC,  George  C.  Oxford,  Ekax 
303,  Boise,  Idaho. 


IDEAL  SMALL  PRESS 
12-24  Page  Scott 

^9/16'  cutoff.  Complete  with  AC 
ehain  drive  and  controls.  Can  in- 
•pacted  in  operation. 


ben  SHULMAN  ASSOCIATES 

87*  Park  Ave..  NY  17  EL  S-*44>7 
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WILL  Buy  for  Cash.  Complete  Plants 
also  Individual  Machines  and  Equii>- 
ment — anywhere  in  U.S.A. 
PRINTCTIAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 

system.  Send  full  details  and  refer¬ 
ences  in  first  letter.  Wallace  Miller. 
Advertising  Director,  Dothan  (Ala¬ 
bama)  Eagle.” 

MAN  FOR  Advertising  Manager  in 
Chart  Area  #2.  Must  know  how  to  sell 
constructively ;  develop  and  hold  busi¬ 
ness.  Must  like  people  and  have  abil¬ 
ity  to  get  along.  Mut:  know  "team 
play”  and  not  be  a  “lone  wolU*.  Must 
like  small  town  life.  Sobriety  and 
integrity  vital.  No  special  edition 
hounds.  Salary  and  Bonus.  Car  neces¬ 
sary.  Personal  interview  a  “must”. 
A  good  place  to  live,  work  and  play. 
Open  around  first  of  year.  Write  Box 
4807.  Editor  A  Publisher, 

HELP  WANTED 

Artists-Cartoonists 

ARTIST,  talented:  unmarried;  willing 
to  travel ;  experienced  in  hunting,  fish¬ 
ing,  outdoors — to  work  on  established 
comic  strip.  Write  giving  complete 
background,  art  samples  to  Box  4724, 
Editor  A  Publisher. 

presently  employed  on  a  smaller  Mid¬ 
western  daily  newspaper.  There  are 
exceptional  opportunities  here  for  such 
a  man,  whose  future  is  before  him. 
All  applications  held  confidential. 
Write  or  wire  I.oui8  D.  Young,  Adver¬ 
tising  Director,  The  Indianapolis  Times, 
A  Scrlpps-Howard  Newspaper. 


IMMEDIATE  OPENING  for  advertis¬ 
ing  salesman  on  daily  in  Southern  city 
of  20.000.  Ideal  working  conditions,  in¬ 
surance  and  other  benefits.  Give  full 
particulars-availability  and  salary  ex¬ 
pected,  in  first  letter.  All  replies  held 
confidential.  Write  Box  4939,  Editor 
A  Pubiisher. 
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HELP  WANTED 

Display  Advertising 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Photography 


Copywriter  With 
Feed  Experience 

SPLENDID  opportunity  for  itrowth 
with  long  established,  progressive 
agency  for  man  with  substantial  ex- 
lierience  in  writing  feed  and  allied 
agricultural  copy.  Must  be  sound,  crea¬ 
tive  thinker.  Send  iiersonncl  data  and 
samples.  N.  A.  Winter  Advertising 
Agency,  Paramount  Building,  lies 
Moines,  Iowa. 


DISPLAY  MAN  who  wants  a  iierma- 
nent  position  on  a  .^SOO  circulation 
daily  in  a  10,540  size  stiopping  center, 
resort,  diversified  industry  city.  Sum¬ 
mer  recreation,  fishing,  hunting,  skiing. 
Prefer  college  training  or  comparable 
experience.  Cadillac  (Michigan)  Eve- 

ning  News. _ 

■-DAY  NORTHWEST  ncwspai)cr  in 
secondary  market  now  carrying  in  ex¬ 
cess  of  1V(|  million  lines  of  general 
and  automotive  is  seeking  an  exi>eri- 
enced  manager  for  this  department. 
20*^  to  30%  of  undeveloped  potential 
can  be  sold  by  a  man  who  is  exiieri- 
enced  in  cultivating  brokers,  jobbers, 
automotive  dealers,  zone  and  regional 
offices,  ^e  want  a  top  man  and  ex|>ect 
to  pay  for  top  ability  and  iierformance 
in  salary  and  bonus.  Box  4917,  Editor 

&  Publisher. _ 

YOUNG  MAN  with  experience  capable 
of  heading  display  advertising  depart¬ 
ment.  Good  opportunity  for  right  man. 
Give  full  details,  references,  present 
salary  in  first  letter.  Herald,  Columbia, 
Tennessee. 


Editorial 


CITY  EDITOR  reporter  for  aggressive 
six  afternoon  daily  eerving  growing 
city  with  18,000  city  sone  and  more 
than  20  cities  and  towns  in  eight  ad¬ 
jacent  counties.  Wire  or  phone  H.  M. 
^nkin.  Daily  Tifton  Gazette,  Georgia 
CITY  HALL  REPORTER:  photogra- 
pher — young,  alert,  experienced  or 
joamalistie  graduate,  wanted  by  mod¬ 
ern  Illinois  afternoon  daily,  13,000 
circulation,  in  growing  prosperous 
community.  Liberal  starting  pay,  merit 
raises,  outstanding  opportunity  for 
advancement.  Interview  essential. 
Write  Box  4710,  Editor  A  Publisher, 
giving  complete  educational  and  pro- 

(esslonal  background,  references. _ 

BEGINNERS :  Young  men  and  women 
for  weeklies,  dailies,  publicity  and 
magazine  jobs.  Salaries  from  $65  to 
$86.  Send  resumes  and  request  regis¬ 
tration  forms.  BIRCH  PERSONNEL. 
69  E.  Madison  St.,  Chicago  2,  III. 

ONE  REPORTER-ONE  COPYREAD- 
ER  for  25,000  afternoon  daily  in 
Chart  Area  2.  Box  4723,  Editor  A 
Publisher. _ 

DESKMAN-REPORTER  for  established 
two-edition  afternoon  daily.  Send  oua'i- 
fications,  pay  expected.  Mail  full  de¬ 
tails  to  Jerry  Moriarity.  Managing 
Editor,  Star  Courier.  Kewanee,  Illinois. 
DO  YOU  DREAM  of  working  on  a 
BIG  newspaper  where  you  know  you’ll 
be  well  paid,  where  you  can  count  on 
moving  ahead  if  you’re  a  person  with 
ideas  who  likes  a  challenge?  If  you’re 
a  bright,  solid  reporter  or  copy  reader 
with  sound  daily  experience,  this  is 
for  you.  Chart  Area  6.  Write  or  wire 
to  Box  4805,  Editor  A  Publisher. 
EDI’TORIAL  WRITER-R^rterr DiSire 
College  graduate  3  to  5  years  experi¬ 
ence.  Chart  Area  1,  25,000-40.000  cir¬ 
culation  bracket.  Must  show  samples 
of  editorials.  Write  Box  4837,  Editor 
A  Publisher. _ 

EXPERIENCED  COPYREADER  able 
to  swing  on  to  city,  telegraph,  sports 
desk,  on  daily  in  college  community  of 
thirty  thousand.  Chart  Area  2.  Box 
4822,  Editor  A  Publisher. 

.■^EW  FAMILY  MAGAZINE  with  na¬ 
tional  circulation  being  launched  by 
large  Protestant  organization  needs 
assistant  editors,  rewriters,  feature 
writers.  Unusual  opportunities  at  good 
salaries  for  experienced  men.  Send 
detailed  qualifications  and  samples  to: 
Leland  D.  Case,  Magazine  Consultant, 
Route  8,  Box  397,  Tucson,  Arizona. 


GENERAL  NEWS  MAN  with  knowL 
edge  of  sports  for  10,000  P.M.  chart 
area  six,  prefer  family  man,  write  in 
detail  including  character  and  business 
references.  Box  4823,  Editor  A  Pub¬ 
lisher^ _ 

HAVE  OPENING  on  one  of  our  smaller 
papers  for  experienced  Editor.  Give 
full  particulars  in  first  letter.  Paul 
Morgan  c/o  Texarkana  Gazette,  Tex- 
arkana,  Texas. 

LIVE  WIRE  young  reporter  interested 
in  advancing,  once  proven,  on  prize¬ 
winning  daily,  competitive  area,  uni¬ 
versity  community.  Editor,  News-Ga- 

zettc.  Champaign,  Illinois. _ 

IMMEDIA’TE  OPENING  for  experi¬ 
enced  news  reporter.  Good  opportunity 
for  right  man.  Write  full  details  and 
references,  salary  desired,  to  Manager, 

Daily  Dispatch,  Oneida,  N.  Y. _ 

NEWS  MAN — join  editor  and  gal 
covering  all  city,  county  news.  Use 
camera.  Direct  sports  with  high  school 
youngster  help.  Desire  only  permanent, 
top  reporter.  Advise  full  information, 
references.  TIMES-GAZE’TTE,  Shelby- 
ville,  Tennessee. 

ASSISTANT  ’TO  INDUS'TRIAL 
PUBUC  RELATIONS  DIRECTOR 
Publications  primary  responsibility. 
Knowledge  of  photography  useful  New 
York  Vicinity.  Submit  resume  and 
sample  of  work  which  need  not  ^ 
returned.  Box  49:!8,  EMitor  A  Pub- 
lisher. _ 

EARN  YOUR  M.A. :  Midwestern 
State  University  with  outstanding  fac¬ 
ulty  oilers  journalism  graduate  assist- 
antships  and  fellowships  beginning  at 
$1,000  for  school  year,  plus  fees,  to 
working  newspapermen  with  strong 
undergraduate  record  and  practical  ex- 
)>erience.  Box  4924,  EMitor  A  Publisher. 


EDITOR 

Company  Sales  Publications 

LEADING  appliance  manufacturer 
(Chart  area  8)  desires  man  under  30 
to  edit  monthly  field  publications. 
Should  have  journalism  degree,  some 
newspaper-magazine  background,  and 
general  marketing  interest.  Retail  sales 
experience  helpful.  Give  complete  de¬ 
tails  in  first  letter,  state  salary  re¬ 
quirements.  Write  Box  4919,  Editor  A 
Publisher. 

EXPERIENCED  DESKMAN,~medium 
sized  New  England  daily.  Must  be 
painstaking  editor  and  imaginative 
head  writer.  Box  4904,  Eklitor  A  Pub¬ 
lisher. 

REPORITR — 9,000  population  college 
town  daily  seeks  general  assignment 
man  of  some  sound  ex|)erience.  Op- 
IKjrtunity  to  learn  or  take  desk  on 
occasion.  Company  paid  benefits.  Write 
or  wire  Virg  Cunningham,  Reconl.  El- 
lenburg,  Washington. 
REPORTER-PHOTOGRAPHER.  “  W^- 
ern  Pennsylvania  ABC  daily  prefer 
man  with  some  experience  but  will 
train  the  right  man.  Salary  commen¬ 
surate  with  exi)erience.  Box  4916,  E)di- 
tor  A  Publisher. 

REPOR’fER  to  write  local  features 
and  travel  the  county  for  news.  Inter¬ 
esting  job  for  conscientious  man.  6. .300 
A. B.C.  circulation  and  growing.  Call 
or  write  for  interview.  Tom  Cooler, 
Kenton  ^imes,  Kenton.  Ohio. 

SMALL  COLLEGE  (enrollment  1000) 
in  Southern  California  seeks  man  for 
new  bureau.  Must  have  ability  to 
write  college  news  especially  simrts. 
Liberal  arts  background  with  some 
J-schfK)!  training  and/or  newspa|>er 
exjierience  would  be  desirable.  Box 
4901,  Editor  A  Publisher. 

YOtlNG  WOM^,  JournalTsm  Gra^ 
ate  or  experienced  with  imagination, 
resourcefulness  and  ability  to  write 
features  and  society  for  lively,  grow¬ 
ing  midwestern  daily,  circulation  13,- 
500.  Permanent  job,  modern  air  con¬ 
ditioned  building,  ideal  working  con¬ 
ditions,  pleasant,  prosperous  commun¬ 
ity.  Camera  ability  desirable,  not  es¬ 
sential.  Advancement  with  ability,  in¬ 
itiative.  Tell  education,  experience, 
background  in  letter  to  Box  4903,  Edi¬ 
tor  A  Publisher. 


WANTED  young  man  or  woman  re¬ 
porter,  with  or  without  exiierience. 
Only  requirements  are  that  you  have 
desire  to  excell  and  get  ahead.  If  you 
have  no  experience,  or  mighty  little 
.  .  .  don’t  worry,  as  long  as  you  are 
willing  to  learn  and  have  ability  to 
write.  ’This  is  a  small  daily,  but  a 
good  one.  Write  Box  4926,  Elditor  A  ' 
Publisher. _  _  _ 

"WRITER 

Nationwide  Corporation  has  perm¬ 
anent  position  with  advancement 
(lotential  for  career  minded  writer 
in  its  public  relations  department 
in  New  York  City.  25-33  age  group 
with  minimum  2  years  related  ex- 
l>erience  in  newspaper,  news  serv¬ 
ice,  or  magazine  writing.  Salary 
baaed  on  qualifications  an(l  experi¬ 
ence.  Send  complete  resume  of  e<l- 
ucation,  experience,  age,  marital 
status  and  date  available,  to:  Box 
OT  791,  221  W.  U  St.,  N.Y.C. 


LARGE  Michigan  weekly  has  oiwnini 
early  1956  for  young  man  with  ex, 
perience  news  photography  and  photo¬ 
engraving.  Box  4902,  Editor  A  Pu^ 

Usher.  _ _  _ 

EXPERIENCED  Newspaper  photogra^ 
pher  with  knowledge  of  Fairchild 
Scan-a-graver.  Could  use  combinatkw 
sports  reporter-photographer.  Good 
spot  with  future  on  fast-growing  six- 
day  afternoon  daily  in  desirable  south- 
ern  climate.  Box  4942  Eklitor  A  Puk 
Usher. 


Salesmen 


SALEISMAN  needed  tor  high  quaUty 
syndicated  advertising  programs ;  U 
your  own  locality ;  nice  living  full 
time,  top  extra  money  for  part  tims; 
high  commission.  Write  Box  4629, 
Elditor  A  Publisher. 


INSTRUCTION 


COPYREADER  for  deep  south  morn¬ 
ing  daily  with  six  man  desk.  E7ve 
day  week,  benefits.  Experience  pre¬ 
ferred  but  others  not  excluded.  Write, 
wire,  Gerry  Lee,  Assistant  Managing 
Editor,  Advertiser,  Montgomery,  Ala. 
mature'  EDlfollIAL^  WRITE^R^to 
take  charge  one  man  page  evening 
daily,  independent  Republican,  circula¬ 
tion  13,000,  Chart  Area  8.  L’st  exi)eri- 
ence,  references,  salary  expecte<l.  Box 
4700  Editor  A  Publisher. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  8,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  19  East  48,  N.  Y.  C..  N.  Y 


Mechanical 


COMPOSING  ROOM 
FOREMAN 

Administrative  and  mechanical  ability. 
TTS  experience.  Open  shop,  medium 
city  daily.  18  machines.  Chart  area  2. 
Write  Box  4702,  Editor  A  Publisher. 


MECHANICAL 

SUPERINTENDENT 

Desirable  position  for  a  good  supervisor, 
ITU  member,  with  working  knowledge 
of  all  departments,  who  can  coordinate 
and  supervise  composing  room,  stereo¬ 
type  and  press  room  of  growing,  mod¬ 
em  midwest  daily,  18,000  circulation  in 
a  city  of  20,000.  Write  full  details  of 
training  and  experience  to  Box  4503, 
Elditor  A  Publisher  and  interview  will 
be  arranged. 


HIGH  GRADE  assistant  Press  Room 
Foreman  for  Metropolitan  paper  in 
middle  west.  Excellent  opportunity. 
Give  complete  details  about  yourself, 
experience  and  references  in  your  first 
letter.  All  replies  treated  strictly  con¬ 
fidential.  Box  4703,  Editor  A  Publisher 


Classified  Advertising 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  .  . 
BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  writtea 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 
JOIN  staffers  of  141  (listinguidied 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  ’TODAY  I  Full  20-week  course 
(including  personal  guidance)  $66. 
Registration  $12  per  enrollee — balance 
$8  i)er  enrollee  per  week  for  16  weeb. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  St.,  Miami  47,  Florlds. 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 


NEWSPAPER  EXECU’nVE :  experi¬ 
enced  business,  production  and  circula¬ 
tion  manager ;  purchasing ;  iwrsonnel, 
labor.  Age  50 ;  married :  available  rea¬ 
sonable  notice.  Box  4905,  Editor  A 
Publisher. 
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SITUATIONS  WANTED 


Administrative 


BETAIL  EXPERIENCES)  adman  of 
ifeoKnized  ability,  lehooled  in  editor¬ 
ial  rMponsibilitiea  and  tochniquea  as 
Mil,  is  ready  to  take  charRe  of  ad 
dspartment  (or  represent  you  to  news¬ 
paper  mansRement.)  Offers  knowledRe 
f^ned  in  six  years  on  dailies  of  less 
than  5, 000  to  almost  quarter  million 
eireulations  in  linaRe  eatcRories  from 
Med  ears  to  department  stores.  SinRie. 
ty  years  old,  own  car.  Box  4023, 
Editor  ft  Publisher. 


i  executive  with  experience  in  retail 
I  (dvertisinK.  national.  advertisinR,  edi- 

I  torial.  Also  knows  mechanical  produc¬ 

tion  thorouRhIy.  Seeks  iiermanent  posi¬ 
tion  with  future.  Mature  thinkinR, 

level  headed  family  man  with  Southern 

baekirround.  14  years  in  all  phases  of 
newspaperinR.  Aro  .W.  Now  employed. 
Box  4922,  Ed  tor  &  Publisher. 


looking  forward  to  retire¬ 
ment?  Who  will  continue  your  busi¬ 
ness?  YounR  man  available  with  prac¬ 
tical  exi>erience  in  all  phases  weekly 
and  daily  newspaper  field  and  offset- 
letterpress  commercial  plants.  Very 
complete  backRround— education,  tech¬ 
nical,  production.  Presently  in  sales, 
^ires  assistant  raanaRer's  position 
with  opimrtunity  for  future  ownership. 
Married.  Prefer  New  EnRiand  but  will 
eonirider  any  area.  Box  4900,  Eklitor  ft 
Publisher. 


PUBLISHER’S  ASSISTANT 
See  Situation  Wanted,  Mechanical. 
Box  4932,  Ed  tor  ft  Publisher. 

WANTED  to  MANAGE.  LEASE  or 
BUY  Rood  weekiy  or  small  daily.  .30 
years  of  aRe ;  15  years  experience  in 
all  phases  newspa|>er  work.  Publisher 
for  past  4  years.  SellinR  present  daily 
interest  on  December  1.  Can  furnish 
bnnk  nr  former  associate  references. 
Write  with  confidence  to  Box  4920, 
Editor  ft  Publisher. 


Circulation 


CIRCULATION  man  willinR  to  prove 
ability  by  hard  work,  seeks  position 
with  a  future  on  daily  as  assistant 
or  manaRer.  Folly  experienced  in 
m.e.t.,  sRencies,  traffic  and  in  super¬ 
visor  ft  manaRer  positions.  Promotion 
minded  but  cost  conscious.  Family 
man,  age  SS.  Good  references.  Will 
relocate.  Write  Box  4718,  Editor  ft 
Publisher. 


MR.  PUBLISHESt — Does  your  circula¬ 
tion  department  need  “new  blood  7” 
Has  circulation  increase  boRRed  down 
in  the  face  of  eomiietition  ?  Seasoned, 
comiwtent  circulation  veteran,  with  20 
consecutive  years  of  experience  in  every 
phase  of  circulation  seeks  change  for 
the  first  time.  Prefer  a  competitive 
situation  in  the  25,000-75,000  class. 
Married,  family  man,  age  40.  Will  re¬ 
locate,  available  January  1,  1956.  Best 
references.  Box  4816,  Eklitor  ft  Pub¬ 
lisher. 


aRCULA-nON  MANAGER.  Age  37. 
married.  Seven  years  present  irasition 
on  large  Metropolitan  paper.  Well- 
rounded  background,  specializing  in 
boy-home  delivery.  Capable,  efficient 
producer.  Top  references.  Box  4912, 
Editor  ft  Publisher. 


WELL  KNOWN  circulation  manager 
a  builder  of  circulation  and  revenue. 
26  years  ex|ierience  in  all  phases  of 
circulation  never  unemployed.  Prefer 
west.  Box  4907,  Elditor  ft  Publisher. 


aRCULATION  MANAGER  or  as¬ 
sistant.  Exiierienced  all  phases,  A  to 
Z.  Wish  to  relocate.  Southern  states 
preferi-ed.  Complete  resume  upon  re¬ 
quest.  Box  4940,  Editor  ft  Publisher. 


_ Display  Advertising 

SPEICIAL  editions.  No  pressure.  Re¬ 
ferences.  Samples.  Conunission.  P.O. 
Box  1495,  Denver  1,  Colo. 


SALESMAN-manager  5,000  class  week¬ 
ly  desires  connection  with  medium  size 
^ily  in  Chart  Area  3.  Three  and  one- 
half  years  varied  experience.  Box  4819, 
Editor  &  Publisher. 


SITUATIONS  WANTED 


Display  Advertising 


YOUNG,  ENERGETIC  DISPLAY  MAN 
desires  to  go  west  I  Strong  on  layout, 
copy  and  selling.  Looking  for  location 
in  diart  Areas  11  or  12.  Married,  37 
years  old.  3  Years  experience  on  Metro¬ 
politan  daily.  Presently  employed.  Box 
4814,  Elditor  ft  Publisher. 


BRIGHT  young  lady,  2  years  college, 
5  years  e.\|)erience  local  and  national 
desires  opportunity  with  live  daily. 
Please  write  Box  4909,  Elditnr  ft  Pub¬ 
lisher. 

FLORIDA  by  March  15.  Advertising 
manager  of  Daily  resigning  March  1. 
Long  experience  in  all  phases.  Seeks 
offers  as  rep,  manager  or  staff  mem¬ 
ber.  Reliable  and  energetic.  Will  prove 
mettle  as  producer-  or  no  income. 
Write  Bo.x  4921,  Editor  ft  Publi.<dier. 


Editorial 


FORMEHl  editor  college  paper,  now 
on  Brooklyn  weeklies,  wants  Job  with 
future  within  100  miles  of  New  York 
21,  B.A..  Good  reporter,  writer,  copy, 
heads,  make-up.  Have  camera,  car 
Box  4717,  Editor  ft  Publisher. _ 


PRIZE  WINNING  writer  seeks  tor 
reporting  job,  city  or  managdng  desk 
on  medium,  small  daily.  6%  years. 
Chart  Area  2.  Single.  30.  Veteran. 
Box  4716,  Editor  ft  Publisher. _ 

PUBLIC  RELA'nONS:  Over  100  besi 
public  relations  men  and  women  or 
file.  Give  specifications  and  salaries. 
We'll  furnish  resumes  of  qualified, 
investigated  personnel.  BIRCH  PER¬ 
SONNEL.  59  E.  Madison  St..  Chi- 
cago  2,  III. 

SPORTS  WRITkR.  Complete  knowl. 
edge  of  all  sports.  June  graduate 
Willing  to  work  anywhere  ir  Chari 
Area  2 — preferably  larger  cities,  hm 
would  not  hesitate  to  accept  right  job 
in  small  city.  Good  references.  Cap¬ 
able  sports  feature  or  column  writing 
I.  Brodsky,  118  Center  St.,  Enienville, 
New  York. 


ANY  EUROPEAN  ASSIGNMENT 
REPORTER  —  EXECUTIVE 
Former  NBC  Bureau  Chief,  1946-55. 
Founder-Publisher.  Rome  (Italy)  Daily 
American,  1945-51.  Elarly  forties,  ag¬ 
gressive.  reliable,  capable.  25  years’ 
solid  experience  all  phases  news,  in¬ 
cluding  Radio  TV  and  public  relations. 
10  years’  reporting,  organizing,  cover¬ 
age  Italy,  Vatican,  Balkans,  Mid-E^st. 
Interest^  ANY  KIND  assignment  with 
Rome  headquarters  where  own  Press 
Club  office  suite  available  at  once. 
Write,  cable, 

JACK  L  BBGON 

Via  della  Mercede,  54.  Rome,  Italy. 


FORMER  WEEKLY  Managing  Editor 
seeks  job  with  future  on  daily.  4 
years  Reporter,  Feature  Writer,  Sports 
Eiditor,  Managing  Eiditor.  146  years 
Army  Public  Relations.  Articles  pub¬ 
lished  in  leading  East  Coast  dailies. 
Married,  23,  B.A.  available  after  Jan. 
1st.  Box  4808,  Editor  ft  Publisher. 


MAGAZINES — Free-lancing  copy  edi¬ 
tor,  with  17  years’  newstiaper  back¬ 
ground  at  33,  seeks  assistant  editor¬ 
ship  responsible  publication.  Know 
grass  roots  best.  Eiaming  $7,000.  Re¬ 
sume  on  request.  Box  4811.  Nitor  ft 
Publisher. 


REPORTER-PHOTOGRAPHER— age  26 
18  months  big  Metropolitan  Daily 
covering  usual  beats  and  features  seeks 
new  scenery.  Ex-AF  Off'cer.  University 
and  European  education  Eluent  FVench, 
good  Spanish.  Wife,  daughter.  Will  go 
anywhere.  Box  4815,  Editor  ft  Pub¬ 
lisher. 

EXECUnVE  EDITORTIs.  ten^ye^rS 

top  exiH’rience,  all  phases  of  editorial 
work  including  R.O.P.,  will  move  any¬ 
where  for  attractive  nositinn.  Feels 
qunlifie<l  to  direct  editorial  operation 
of  small  or  medium  si  e  daily.  Itest 
references.  Box  4908,  Eklitor  ft  Pub¬ 
lisher^ _ 

REPORTER,  25,  vet,  journalism  grad, 
3  months  daily  experience,  will  gc 
anywhere.  Box  4812,  Editor  ft  Pub¬ 
lisher. 


SITUATIONS  WANTED 


Editorial 


SPIT! 


is  a  horrid  word.  But  Sport  is  a  pleas¬ 
ant  one.  My  pleasant  stories  appear 
in  Sports  Illustrated.  Look,  Ckrronet. 
Redbook  and  more  than  15  other  na¬ 
tional  magazines.  30  years  old.  married, 
a  good  father — an  Elastemer  who  be- 
came  sports  editor  of  a  Western  daily 
10  years  experience.  Desires  lifetime 
future  on  thriving,  feature-minded 
daily.  Holds  top  national  sports  fea¬ 
ture-writing  award.  Marine  Corps  vet¬ 
eran.  Box  4835,  Eiditor  ft  Publisher. 


SPORTS  SCRIBE  LOOKING 
JUST  30,  single,  seeking  staff  position 
in  city  of  100,000  or  op  where  sports 
are  treated  with  coverage  by  pros 
Eiasy  style  but  terse.  Solid  all  sports 
background  but  has  worked  city  side 
Knows  makeup,  wire,  column.  Now 
employed  bat  could  be  available  after 
November  26.  Prefer  West  coast,  mid¬ 
west  but  go  anywhere  for  bright  fu¬ 
ture.  Eix-Marine,  ear — all  queries  ans¬ 
wered  promptly.  Box  4838,  Eklitor  ft 

Publisher. _ _ 

WIDE  EXPERIENCE  writing,  editing, 
makeup  trade  magazines,  newspapers. 
Journalism  degree,  top  knowledge  na¬ 
tional,  international  affairs,  sports, 
music,  insurance,  Jewish  affairs ;  han¬ 
dle  esunera ;  oem  car :  83,  married ; 
seeks  spot  as  reporter,  copy  desk  on 
daily.  Chart  Areas  1,  2,  3.  Box  4824, 
Editor  ft  Publisher. _ 

YOUNG  NEWSMAN— 2  years  experi¬ 
ence  all  beats,  sports  editor,  photogra¬ 
pher.  Seeks  relocate  medium-large 
daily.  Otilege  grad.  25,  married.  Box 
4826,  Editor  ft  Publisher. _ 

YOUNG  WOMAN,  journalism  degree, 
seven  months’  medium  daily  reporting 
and  feature  writing  wants  medium  or 
large  daily  general  assignments,  areas 

1,  2.  3  only.  Assignments  and  loca¬ 

tion  first  concern,  salary  secondary 
^x  4802.  Editor  ft  Publisher. _ _ 

SPORTS  ^EDITOR-WRITER.  Nine 
years  experience.  Do  not  drink.  Age 
31.  Single.  Can  forward  samples  and 
highest  recommendations.  Box  4937, 

Editor  ft  Publisher.^ _ _ _ 

ABLE  YOUNG  MAN.  B.A.  English, 
seeks  career  in  Journalism.  23,  single, 
draft  exempt.  Prefer  Chart  Areas  I  or 

2,  but  will  accept  promising  job  any¬ 
where  for  living  expenses.  Box  49.36, 

Mitor  ft  Publisher.  _ _ 

COMPETENT  NEWSPAPER  MEN  for 
all  parts  of  country,  screened  by  our 
trained  interviewers  to  meet  your 
specifications.  Write  Newspaper  Desk. 
MIDTOWN  AGENCY.  130  W.  42nd 
Street,  New  York  City,  N.  Y. 

FIRST  RATE  SPORTS  WRITER:  can 
handle  )>olire.  general  news  desk. 
Minimum  salary  $100.  New  Jersey  nr 
New  York  preferred.  Write:  W.  G. 
Ryan.  Community  Press,  Box  1,  Glen 
Ganlner,  New  Jersey. 

GENERAL  ASSIG  NM ENT  R ErPORTEiR 
TWO  DECADES  EXPERIENCE  and 
training  on  major  Midwest  daily  wants 
work  immediately  in  South  or  West. 
Know  feature,  entertainment,  church, 
fraternal,  convention,  school,  service 
club,  agriculture,  federal  courts  and 
special  assignment  beats.  Veteran  with 
eager  outlook  of  starry-eyed  novice. 
4V6  years  J  School-University:  SDX. 
Richly-faceted  background.  Box  4934, 
Editor  ft  Publisher. 

HOMES'I’K AD- raised  Westerner  wants 
to  return  Rocky  Mountain  area.  Fif¬ 
teen  years.  New  York  City  big  daily, 
features,  re-write,  reporting,  erl  torials. 
Award  winner ;  Page  one  by-liner. 
Write  n.ational  magazines.  Eiarly  train¬ 
ing  smali  town  daily.  Best  references. 
Box  4914,  Editor  ft  Publisher. 


SITUATIONS  WANTED 


Editorial 


MANAGING  EDITOR  of  medium  daily 
seeks  position  as  editor  or  managing 
editor  of  progreasive  small  or  medium 
paper.  Young,  vigorous,  responsible, 
has  unbroken  record  of  successful 
service.  Box  4935,  Editor  ft  Publisher. 

NEWSPAPER  WOMAN  available 
January  1st.  Fine  background  as  gen¬ 
eral  reporter,  feature  writer  and 
woman’s  |>age  editor.  College  graduate, 
good  worker,  even  disiXMition.  Would 
appreciate  informative  letter  con¬ 
cerning  job,  salary  and  locale.  Box 

4927,  Editor  ft  Publisher. _ _ 

POLICE  and  federal  reporter,  29,  two 
years  experience,  seeks  change  to 
hard-hitting  medium  or  large  daily. 

Box  4930,  Editorft  Polisher. _ 

REPORTER.  26.  one  year  experience 
all  beats  on  small  dally.  Three  years 
college.  AF  PIO.  Wants  spot  on  medi¬ 
um  daily.  Box  4923,  Editor  ft  Pub¬ 
lisher.  _ _ _ _ 

WHAT  '  BFiATS  DO  YOlT  NEED 
COVFiRED;  REJUVENATED?  News¬ 
man-feature  expert  excellently  trained 
in  church,  fraternal,  school,  conven¬ 
tion,  farm,  courts,  entertainment  and 
garden-run  city  room  beats  wants  poet 
on  your  newspaper.  Experienced  by- 
two  decades  on  major  Midwestern 
daily.  Know  way  around  city  room 
and  thoroughly  competent  to  handle 
any  assignment.  Bring  fresh  impetus 
and  outinok  to  your  staff.  Available 
immediately  at  low  maximum.  Box 
4906.  Edito^  ft  Publisher^  _ 

WOMAN  journalist  seeks  job  as  edi¬ 
tor  or  associate  editor  of  house  organ 
or  company  paper.  Excellent  back¬ 
ground.  college  graduate,  have  traveled 
extensively  and  know  editorial  work 
from  news  briefs  to  make-up.  Avail¬ 
able  now.  Box  4928,  Editor  ft  Pub- 

Usher.  _ _ _ _ _ 

WRITER-REPORTER.  Fifteen  years 
exiierience  on  metropolitan  dailies, 
wants  part-time  position  or  free  lance 
assignments.  Publicity,  trade  papers 
or  other  periodicals  in  the  delaware 
Valley  area.  Write  Box  492.5,  Editor 

ft  Publisher.  _ _ _ 

EDITOR  AVAILABLE.  Good  weekly 
until  sold,  8700  daily,  publisher  died. 
Good  references.  Chart  Area  1  or  2. 
Box  4941,  Editor  ft  Publisher. 


Mechanical 


MECHANICAL  SUPERINTENDENT, 
publisher  assistant.  39.000  daily.  Ex- 
I>erience<l  executive,  labor,  personnel, 
purchasing,  maintenance,  other.  F’am- 
ily  man,  .50.  good  health.  Available 
now.  Box  4931,  Flditor  ft  Publisher. 


Photography 


PHOTOGRAPHER  seeks  position  with 
West  Coast  medium  daily.  Photo-jonT“ 
nalism  graduate,  advance  study  Eur¬ 
ope.  Eight  months  heavy  experience 
Uniontown,  Pa.  newspapers.  Am  sin¬ 
gle,  26,  veteran.  Have  complete  Speed 
Graphic,  ear.  Resume  ft  references. 
Jay  H.  Auslander,  Jr.,  1235  E.  Coast 
Hwy.,  Santa  Barbara.  California. 
PHOTOGRAPHER,  22.  veteran,  work 
published  American  ft  Foreign  lan¬ 
guage  dailies.  IS  months  experienes 
all  phases  Photography  for  army  news¬ 
paper.  Seek  position  newspaper,  maga¬ 
zine.  Box  4820,  FMitor  ft  Publisher. 


Promotion — Public  Relations 


FORMER  newspaper  reitorter  (woman) 
and  magazine  editor  desires  public- 
relations  job.  Experienced  in  writing 
(iromotional  material  and  drafting  let¬ 
ters  for  busy  executives.  Give  details  of 
job,  salary  and  locale.  Box  4929,  Fidi- 

tor  &  Publishe^. _ _ 

public'  ^LA’nONS  WRITER-bl- 
RECTTOR.  11  creative  years  in  public 
relations,  national  magazine  writing, 
newspaper  reporting,  editing-producing 
publications.  35,  Columbia  J-grad.  Box 

4911,  Editor  ft  Publisher. _ 

TOP  EXPl!RIENCE~in  industrial  ami 
organizational  Public  Relations.  Just 
returned  from  FMrope  covering  for 
national  syndicate  seeks  any  solid  con¬ 
nection.  By-lined  internationally.  Box 
4913.  Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Only  two  voices  have  been 
heard  from  in  response  to  our 
invitation  (Nov.  12)  to  North¬ 
ern  editors  to  reply  to  the 
charges  made  by  Tom  Waring, 
editor  of  the  Charleston  (S.C.) 
News  and  Courier,  that  “the 
nationally  circulated  press  has 
abandoned  objectivity  in  favor 
of  promoting  racial  integra¬ 
tion.” 

Neither  of  our  two  respond¬ 
ents  are  newspaper  editors,  but 
one  letter  from  Cleveland  is 
sympathetic  to  Mr.  Waring’s 
arguments  and  the  other  from 
Birmingham,  Ala.,  takes  issue 
with  him.  This  does  not  support 
any  vision  of  a  division  in 
opinion  marked  by  the  Mason- 
Dixon  line. 

A  third  voice,  friendly  to  Mr. 
Waring’s  position,  comes  from 
the  Middle  West.  W.  Earl  Hall, 
managing  editor  of  the  Mason 
City  (Iowa)  Globe-Gazette. 
wrote  in  his  ovm  newspaper: 

“These  ai-e  strong  words. 
They  add  up  to  a  sobering  in¬ 
dictment  against  me  and  most 
other  editors.  With  a  wave  of 
self-righteousness  I  could,  of 
course,  dismiss  the  whole 
thing.  But  that  isn’t  the  course 
I  decided  to  follow.  Bather  I 
am  proceeding  on  the  assump¬ 
tion  that  Mr.  Waring  might  be 
right.” 

Mr.  Hall  communicated  with 
Southern  friends  to  get  their 
views.  He  devoted  more  than 
two  columns  to  discussing  these 
conclusions  gained  from  the 
contracts : 

“The  principal  ingredients 
in  their  approach  to  the  racial 
question”  are : 

“1.  The  problem  is  one  for 
the  South  to  solve.  Outside 
help,  even  from  the  Supreme 
Court  of  the  U.S.,  is  not  ap¬ 
preciated. 

“2.  The  State’s  Rights  gpiar- 
antee  which  made  possible  ra¬ 
tification  of  the  Constitution 
has  been  submerged  to  judicial 
caprice  in  the  high  tribunal’s 
desegregation  opinion. 

“3.  There  are  numerous  rea¬ 
sons  for  racial  segregation  in 
schools  and  elsewhere  other 
than  ‘racial  prejudice.’ 

“4.  The  agitation  for  integra¬ 
tion  is  being  promoted  by  out¬ 
side  whites,  not  by  Southern 
Negroes.” 

Mr.  Hall  concludes  that  “the 
most  telling  blow  being  struck 
by  the  proponents  of  white  su¬ 
premacy  in  the  Deep  South  is 
contained  in  this  admonition: 


“  ‘We’ll  welcome  your  help 
in  solving  our  racial  problem 
only  after  you  have  solved 
your  own.’ 

“Certainly  nobody  known  to 
me  would  say  that  this  con¬ 
dition  has  been  fully  met  at 
this  moment  in  Iowa  or  any¬ 
where  else  in  Amei-ica.” 


The  gentleman  from  Cleve¬ 
land,  Pat  Dwyer  of  Steel 
magazine,  arrives  at  pretty 
much  the  same  conclusion.  He 
thinks  “Editor  Waring  has 
reason  to  complain.  True,  he 
focuses  his  attention  on  one 
side  of  the  question  only,  thus 
blurring  his  overall  views,  but 
I  don’t  really  blame  him.  This 
overall  view  is  a  Utopia  of 
liberty,  fraternity  and  equality, 
and  shucks,  everybody  with  an 
ounce  of  sense  knows  those 
conditions  obtain  only  in 
heaven. 

“If  the  national  press  didn’t 
continually  presume  to  tell 
Southerners  how  to  settle  their 
own  affairs,  I  expect  the  racial 
question  would  be  less  puzzling 
today  in  Dixie  than  it  is  cur¬ 
rently  in  the  industrial  North.” 

However,  M.  A.  Atkins  of 
Birmingham  thinks  that  Mr. 
Waring  is  himself  guilty  of  a 
lack  of  objectivity,  and  that 
Southern  newspapers  have  been 
most  reluctant  to  publish  news 
of  the  many  successful  in¬ 
stances  of  integration  in  schools 
occurring  over  the  South. 

He  questions  Mr.  Waring’s 
presumption  that  he,  or  any 
other  individual  or  group,  can 
speak  for  the  “South’s  posi¬ 
tion.” 

“Newspapermen  such  as 
Carter,  Ashmore,  McGill,  Dan¬ 
iels,  Evans,  Bingham  bespeak 
a  Southern  tradition  which  is 
just  as  deep-rooted  and  vener¬ 
able,  and  much  more  ethical, 
democratic  and  Christian,  than 
the  particular  ideology  of  the 
white  man’s  superiority.  .  .  . 
It  is  easy  for  non-Southemers 
to  lose  sight  of  this  fact;  and 
to  accept,  without  verification, 
the  claim  of  the  Southern  ex¬ 
tremists  that  segregation  is 
an  immutable,  irrevocable  as¬ 
pect  of  Southern  life.” 

Mr.  Atkins  believes  that 
Southern  integration  sentiment 
is  not  adequately  represented 
in  the  press  but  “actually,  the 
national  newspapers  and  maga¬ 
zines  have  been  most  fair  and 
objective  in  presenting  all  sides 
of  this  controversy.  And  this 


EDITOR  &  PUBLISHER  CALENDAR 

Nov.  28-D«c.  9 — American  Press  Institute,  seminar  for  City  Edi¬ 
tors.  Columbia  University.  New  York  City. 

Dec.  2-3— New  England  Society  of  Newspaper  Editors,  first  con¬ 
vention.  Hotel  Statler,  Boston. 

Dec.  2-3 — California  Press  Association,  annual  winter  meeting, 
Clift  Hotel.  San  Francisco.  Calif. 

Dec.  10— Connecticut  Editorial  Association,  meeting.  Darinn. 
Conn. 

Dec.  12-16— American  Press  Institute,  seminar  for  Management 
and  Costs  (for  newspapers  over  50,000  circulation),  Columbin 
University,  New  York  City. 

Jan.  9-20 — American  Press  Institute,  seminar  for  Publishers  and 
Editors,  (for  newspapers  under  50.000  circulation). 

Jan.  13 — New  Jersey  Press  Association,  Public  Relations  Confer¬ 
ence,  Princeton  Inn,  Princeton,  N.  J. 

Jan.  17-19— New  England  Association  of  Circulation  Managers 
meeting,  Hotel  Kenmore,  Boston. 

Jan.  18-21— National  Editorial  Association,  mid-winter  meeting. 
San  Marcos  Hotel,  Chandler,  Arizona. 

Jan.  19-2 1— Tennessee  Press  Association,  mid-winter  convention. 
Hotel  Hermitage,  Nashville,  Tenn. 

Jan.  20-21 — New  England  Weekly  Press  Association,  annual 
winter  convention,  Sheraton-Plaza  Hotel,  Boston. 

Jan.  20-21— New  Mexico  Press  Association,  annual  convention, 
Alvarado  Hotel.  Albuquerque. 

Jan.  22-24— Southern  Classified  Advertising  Managers  Association, 
convention.  Bon  Air  Hotel,  Augusta,  Ga. 

Jan.  22-25— Newspaper  Advertising  Executive  Association,  annual 
meeting,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  26-28 — Oklahoma  Press  Association,  midwinter  meeting, 
Biltmore  Hotel,  Oklahoma  City,  Okla. 

Jan.  30-Feb.  3 — American  Press  Institute  seminar  for  Mechanical 
Production  (for  newspapers  under  75,000  circulation)  Columbia 
University,  New  York. 


is  true,  also,  of  the  broadcast¬ 
ing  industry  which  has  leaned 
backwards  to  avoid  the  charge 
of  controversy  in  its  handling 
of  race  relations  news.  Na¬ 
tional  media  are  not  promoting 
race  integration,”  Mr.  Atkins 
says. 

If  there  is  any  distortion  in 
the  national  press,  he  claims, 
it  is  in  giving  inordinate  space 
to  Southern  extremists. 

'There  has  never  been  a  time 
in  our  national  history  when  a 
problem  as  complex  as  this  has 
been  resolved  without  generat¬ 
ing  heat  on  both  sides  of  the 
controversy.  We  would  sug¬ 
gest  that' editors  on  both  sides 
of  the  fence  take  a  careful  look 
to  see  if  their  objectivity  skirts 
are  showing,  and  we  submit 
that  moderation  will  accomplish 
a  lot  more  for  both  sides  than 
will  name  calling. 


Prof.  Earl  McIntyre 
Joins  Florida  Faculty 

Tallahassee,  Fla. 

Earl  McIntyre,  associate  pro¬ 
fessor  of  journalism  at  Michi¬ 
gan  State  University,  will  join 
the  faculty  of  Florida  State 
University  as  professor  of 
journalism  on  Jan.  1,  according 
to  President  Doak  S.  Campbell. 

Mr.  McIntyre  is  advertising 
and  public  relations  consultant 
of  the  Michigan  Retail  Hard¬ 
ware  Association.  He  is  vice- 
pi-esident  and  director  of  Capi¬ 
tal  Advertising,  Inc.  He  re¬ 
ceived  a  bachelor  of  journalism 
degree  for  the  University  of 
Missouri  in  1929  and  a  master 
of  science  degree  from  North¬ 
western  University  in  1952. 

The  professor  had  seven 
years  experience  as  a  newspa¬ 
per  editor  in  Illinois. 
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ELECTRICITY 
FROM  THE  ATOM 

What  will  it  be  like? 


Now  that  electric  light  and  power 
companies  are  building  plants  to  produce 
electricity  from  the  atom,  you  may  well 
ask— what's  atomic  electricity  like? 

The  answer:  exactly  like  the  electricity 
you're  using  now.  The  only  difference  is  in 
the  electric  power  plants  themselves,  where 
there's  an  atomic  furnace  instead  of  a  fur¬ 
nace  that  burns  coal,  oil  or  gas. 

But  that  difference  can  be  important  to 
your  future.  For  you— and  all  America  — 


will  need  much  more  electricity  in  the  years 
ta  come,  and  atomic  energy  promises  a  vast 
new  source  of  heat  to  make  it. 

Today  many  electric  companies  across  the 
country  are  working  on  the  development  of 
atomic-electric  power  plants.  They're  among 
the  companies  that  have  brought  abundant 
electricity  to  a  whole  nation  in  the  span  of 
a  single  lifetime.  They  have  the  experience 
to  find  the  best  and  quickest  way  to  bring 
atomic-electric  power  to  all. 


AMERICA’S  ELECTRIC  LIGHT  AND  POWER  COMPANIES* 

.  *Nsine$  on  request  from  this  magazine 


Printed  in  U.  S.  A. 


These  are  good  gains, 
because  this  is  a 
good  newspaper, 
profitable  for  m 
advertisers  r 


1st  nine  months,  19S5,  from  Media  Records 


LINES  GAIN 

LINES 

over  1964 

%  GAIN 

RETAIL 

8,591,855 

1,344,196 

18.5 

GENERAL 

.  1,379,426 

131,463 

10.5 

AUTOMOTIVE 

854,095 

230,315 

36.9 

CLASSIFIED 

4,784,959 

817,966 

20.6 

TOTAL 


15,875,795  2,587,678  19.4 


We  weren’t  “down"  last  year. 

1954  was  our  biggest  year. 


Rocky  Mountain  News,  DENVER 

Colorado’ s  first  newspaper  and  oldest  business  institution — 1859 
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